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{OFFICE APPLIANCES is a news and technical trade journal, 
serving the entire industry of office equipment. It covers the 
manufacture and distribution of office machinery, office devices, 
office furniture, office supplies and the entire range of commer- 
cial stationery. Its comprehensive news reports of the industry 
and its valuable special articles upon subjects germane to its 
field have given it unusual prestige. It serves a clientele com- 
posed of managers and agents for the various office machines, 
devices and supplies, commercial stationery dealers and many 
of the largest corporations in the United States. It also réaches 
some dealers in fifty-four other countries who deal in American 
office equipment. 

fADVERTISING RATES upon application—only 
office equipment or directly related products eligible. 

{SUBSCRIPTION RATES payable in advance, in the United 
States and its possessions and Mexico—one year, $2.00; two 
years, $3.00. Canada—one year, $2.50; two years, $4.00. For- 
eign, all countries in the Postal Union, the equivalent of $3.00 
American gold for one year and $5.00 for two years. Remit- 
tances may be made by personal checks, drafts on New York 
or Chicago, Postoffice cr Express Money Orders, or in American 
Postage Stamps or Currency if sent by registered mail. 


articles of 


{The ownership of OFFICE APPLIANCES is vested solely 
in the officers of the company. No person, firm or corporation, 
either directly or indirectly connected with the business it repre- 
sents, has any share in its ownership or voice in shaping its 
policy, which has in view at all times the best interests of the 
field it serves. It aims to discuss all subjects fairly, and to 
furnish its readers reliable information concerni the 
and development of the office appliance industry. It will answer 
any questions germane to its field to the best of its ability, and 
it asks its readers in all parts of the world to aid it with in- 
quiries and suggestions, to which it will give prompt and earnest 
consideration. 

{CHANGE OF ADDRESS. Subscribers may have their mail- 
ing addresses changed as often as desired. In ordering such 
changes it is necessary that both old and new addresses be 
given. 

{CONTRIBUTIONS are invited upon any topics of interest to 
this trade. All accepted manuscripts will be paid for at space 
rates. Unaccepted manuscripts will not be returned unless ~ 
age is enclosed by the sender. Correspondents should give their 
pomes one addresses, which will be withheld from publication 
if desired. 


Entered as Second-Class Matter, July 8, 1905, at the Postoffice at Chicago, Ill., under Act of March 38, 1879. 


COPYRIGHT. 


Contents covered by Copyright, 1921, by The Office Appliance Company. 


“Office Appliances’ is registered in the United States Patent Office, Washington, D. C. 








VOLUME 34 a 


__ JANUARY, 1922 


NUMBER 7 














This Number Contains 


ASSOCIATION DIRECTORY .......... 8 THE EVOLUTION OF THE TYPE- OCTOBER EXPORT STATISTICS...126 
PATENTS eke pet ee 10 WEES  40sbk ss cho peunkeeebatarees nek 37 NEW CLASSIFICATION OF EXPORT 
ADVERTISING—By Glen Buck....... 13 OFFICE FURNITURE ATMOSPHERE STA TIBET. 01s 0ecess tv eee 130 
on me THF —~ » eh 2 . —An Address by W. S. Cummings.. 39 WHOLESALE STATIONERS HAVE 
STRANDS IN THE CABLE OF PROS- 2 a conth got Sega ; . JOURNAL 
PERIT Y—Written especially for SAFE-CABINET COMPANY BUILDS A JOURNAL ...-. te eeeeteeeeseeeees 
Office Appliances by Lester G. Her- NEW LABORATORY ...... — any DA eds ies, eet 
DETt so reerereceeressecsecseceeeses: 15 IN OTHER LANDS....... sanaane ae arnaamenetnn tiie aicalemini Se ne 
A FORECAST OF 1922—Observations NEW MACHINES AND DEVICES.... 45 SN ee pcpteayie 
by Executives of Important Associa- eles 5 am Ary Ni » N TARIP?’....0+ otceeee oe 
tions in this Fleld.................. 16 NEWS AND MISCELLANY.......... 49 MANHATTAN STATIONERS  EN- 
OLD TIMERS’ PARTY........... = NATIONAL ASSOCIATION NEWS.. 64 DORSE NATIONAL BUDGET......145 
EDITORIAL 94 +. A. ZABRISKIE HEADS STAF- GET-TOGETHER PARTY BY B. & 
anieies ia &% rm teruaiees trenan FORD AT CHICAGO....... esate ae P. FORCES | «i vscperdssrepeenttt ne 146 
WHO’S WHO AND WHAT’S WHAT tse 32 = pees : é 
—By Dr. Frank Crane............... 25 PLUGGERS ARE RINGING THE WEIL OPENS OFFICES IN LOS 
. TRI . — a TAmRe CASH REGISTER IEP FAR S Pee E: 82 ANGELES. csc ccweds sveuvnvtsepnne . 150 
ARE INDEFINITE PRICE CHANGES -ANSAS CITY HOUSE GOES INTO 
JUSTIFIED?—By C. W. Seely, Sec- mt HK LINES SE GOES Lt ais IVAN ALLEN-MARSHALL COM- 
retary and Sales Manager, Hall Lith- Ss ee C2TD 05S OS NERS 0:09 7 PANY ORGANIZED «..cciccccccsccs 153 
ographing | Company and Hall Sta- GOLDBLATT RETURNS TO REM- __ COMPANY CONFERENCES ......... 162 
tionery Company, Topeka, Kans og. ae eee La .. &5 : pains 
From National Association News.. 26 RE GENET: , veiaienins te i AN ACCURACY THOSE. 60.3 steiviees ee 165 
MEETINGS AND DINNERS.......... 86 4 ft a 
TRADE COMMISSION NEWS ....... 26 SOME NOTES OF ASSOCIATIONS. . 90 SALMAGUNDAL | 5 iccccesiess segue buaduen 166 
LAID AND WOVE—Reprinted by Per- se I ES sil igi s ve eae DIGEST OF FOREIGN PRESS....... 181 
mission from the Article by Dard PASSED AWAY ........+-. teeeeeeee OF 
Hunter in The Printing Art, Septem- - W. J. MONTGOMERY ENTERS MA- Classified. 
ber, 1921 i0.6b 6 0¢clan 6 ate ae ‘eo O CHINE FIELD a .: a ae 
BURROUGHS PLAN OF TERRITORY CURRENT MARKET QUOTATIONS.101 FURNITURE ..........cs0sceeeeeeees .185 
an dane che ieee ae ee SEATTLE GIRL MAKES FINE TYPEWRITHRS, 5 0221. 0-<00ehevetouean 186 
S10 d *1e . sugene 'YPRWw T 'G kt. i ee aes > , > re r ‘ 7s 
Whittemore in Sales Management for TYPEWRITING RECORD ........-108 RIBBONS AND CARBONS ....<000 189 
Neventeel, 2684 *. .6cscvessiveas coeveve 32 ANNUAL REPORT OF UNITED STATIONERY: 2.65.04 006 Sach evetaes 199 
THE WORKERS OF '22............5- 33 STATES CIVIL SERVICE COMMIS: 9 FOR THE Atteens GP 2m 
ADVERTISING FROM THE INSIDE 34 9 oQiioor, SUPPLY MEN MEET AT MANUFACTURER. ..cccscecssecesses 194 
HOW WATERMAN BUSINESS CA: ee eee ee ADDING ‘-MACHINDS. .-..006.cse¥ees 198 
GREW FROM AN INK BLOT—Re- aS heater SN Ret aly agg ed OTHER MACHINES. ..........-.ss008 .201 
pesated by Permission from Printers’ sie a ff MANAGERS ELECT OFF “ LOOSE LEAP °.. capce ics scovieesaa 202 
ieinwermevine keew ek sates A 3 ») D) tee eee ‘ENS AND PENCILS ............+++0208 
COMMITTEES OF CHICAGO ASSO- BUSINESS SHOW AT WORCESTER.12 wd peek by ee ron 
CIATION OF COMMERCE ......... 34 WAR TAX ON EXPRESS SHIP- CATALOG DS seascesdacodneu danee ven 
OUR GUEST BOOK ..... sce. 34 MENTS ABOLISHED ... osha HOUSE ORGANS 2... 0%os0de44esesunen 213 





' 


4 





meeyvERTISEMENT S 





These advertisements present the products of the leading manufacturers in each division of the industry. 


Because of the ground fer 


honest differences of opinion the publishers obviously cannot undertake to guarantee transactions between advertisers and custemers. 
They do, however, offer their service in resolving any disagreements between advertisers and customers, which result from relations 
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WANT ADVERTISEMENTS 





POSITIONS WANTED. 





SALESMAN with successful record, would like to make a 
“ connection with one or more eastern manufacturers, prefera- 
bly those where water shipments can be made, for 
California territory, on a commission basis. He is thoroughly 


located, 


experienced in selling and acquainted with the stationery 
trade, both retailer and jobber, also department store and 
photo supply trad Will furnish proof of ability and best of 


references Address A-5, care Office Appliances, Chicago 





REPAIRMAN First-class, all-around man, fifteen years’ ex- 
perience on exchange and rebuilt work, would like to locate 
permanently with reliable exchange, doing a good overhaul 
and rebuilt trade Address H-10, Office Appliances, Chicago 





HELP WANTED 








M ANUFACTURER of new and improved line of desks (with 
patents pending) requires services of experienced man to 


take care of office work and sales. The improvements are ex- 
clusive features which make the line a ready seller today 
The right man will have an opportunity to purchase interest 
in business \ fine opening for someone. Address C-6, care 
Office Appliances, Chicago. 





S ALESMEN wanted to carry high-grade stationery line in 


“ Iowa, Wisconsin Minnesota, and the larger part of the 
Dakotas Fine proposition for a business getter, who has two 
or three other lines Every stationery store a prospect and 
eighty per cent of them will buy. Our records prove this 


\ddress F-8, care Office Appliances, Chicago 





ANTED—High-Class Specialty and Stationery Salesmen to 


sell a line of metal commercial calendars with daily date 
pads attached, to Stationery Trade. Big Profit. No bulky 
samples Commission paid on receipt of order Can be han- 


died in connection with any line. 
Fogarty Manufacturing Co., 


Write today for our propo- 
sition Dayton, Ohio 





ANTED—Typewriter and adding machine repairmen and 

mechanics for membership in the Typewriter & Adding 
Machine Mechanics’ Aid Ass’n, Inc., Employment Bureau, gen- 
eral information bureau. Purpose, Nation-wide organization 
Address 8 Nevins street, Brooklyn, N. Y., at once, for detailed 
nformation. Branches in Kansas City, Mo., and in 
Mass. 


soston, 


7 


ALESMEN—for Boston and New York—familiar with the 
Mimeograph or similar machines. Looks good for $7,000 to 
$10,000 Box S-3, care Office Appliances, Chicago. 





Stationery Trade to carry as 


Salesmen calling on 
liberal commission. Richards 


Specialty; 
Nebr. 


ANTED 
a side line Office 
Tag Company, Omaha, 











FOR SALE. 





FOr SALE—Job Shop, equipped with 1 12x18 Miller 
Automatic, 1 10x15 Hand Fed Machine, 1 8x12 Hand Fed 
Machine Large assortment of Type and Furniture. Average 
output $1,000.00 per month. Always have plenty of work on 
hand Live town. Tri-State Printing Company, Ashland, Ky. 


Print 





SALE 


For Well established typewriter and supply business 
in best Southern City of 50,000 population; esta 


lished seven 


years: central location; good lease, low rent; good agencies. 
Will sell at about invoice—$5,000. Terms on part to right 
party. Address Ax-12, care Office Appliances, Chicago. 





Multigraphs, duplicators, folding, sealing, ad- 
Guaranteed serviceable as 
Machines bought for 
ce De- 


LL MCDELS 

dressing machines and supplies. 
new One year free service Chicago. 
eash, taken in trade and handled on consignment. O 
vice Company, 162-H, North La Salle, Chicago. 








ULTIGRAPHS, Dictaphones, Ediphones, Writerpresses, 

Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price, Inc., 440 South Dearborn Street, Chicago. 





DDING Machine and Typewriter Co., Saint Louis, a good 
going business, for sale; price $12,500. Address P. W. 
Johnson (owner), 204 North 7th St., Saint Louis. 





M ULTIGRAPHS Like 
Thoroughly rebuilt, 
ete. Iron-clad 
Russell Earnest Baum 


one-third to one-half cost. 
including new type, platens, bearings, 
two-year guarantee. Will ship on approval. 
33 South Broad Street, Philadelphia. 


new at 





Multigraphs, duplicators, envelope seal- 
Mailometers, supplies. Less than half 
year. Pruitt Company, 112-H North 


ADDRESSOGRAPHS, 
ers, letter folders, 
price, guaranteed one 
La Salle, Chicago 





YPEWRITER salesman wanted, preferably one with knowl- 

edge of office equipment and supplies for northern Michigan 
territory. Excellent opportunity for a hustier for advancement, 
carrying with it opportunity for ‘‘business interest for a man 
who makes good.’’ Address M-9, care Office Appliances, Chi- 
cago. 





ANTED, by a large steel office equipment manufacturer, an 

experienced retail salesman for one of our own branch 
offices located in the South. Give past experience, age, salary 
wanted, and attach photograph to your application Address 
E-7, care Office Appliances, Chicago. 





N ANUFACTURER of high-grade stationery specialty wants 
‘ to line up with some individual or organization thoroughly 
covering stationery trade in the South A fine proposition for 
anyone who can produce. Address D-4, care Office Appliances, 
Chicago. 





IGH-GRADE Salesmen now calling on the office supply 


trade. To carry as side line, fast selling, patented cushion, 
commission basis Good territory open Give details—experi- 
ence other lines, territory covered, etc Address B-3, care 
Office Appliances, Chicago. 





MEN capable of earning $5000 will be vitally interested in 
4 our proposition Excellent opportunity for ACTIVE sales- 
each important territory. Write Department P, Na- 
Bank Supply Company, Manufacturers, 226 Lafayette 
New York City. 


men in 
tional 
Street. 





W can use several high-grade specialty men for office selling. 

Line needed at every desk, with average sales unit $10 to 
$65 per desk. Needs full-time men. Casey, 4730 McGraw, 
Detroit. 





ANTED—Young man thoroughly posted in all departments 

of the office supply game, including office furniture, and 
the art metal line of filing cabinets and safes. Address O-2, 
care Office Appliances, Chicago. 





Lo SSE leaf department manager by live stationery organiza- 

tion in middle west. A good opportunity for man of ability 
who really knows leaf. Address J-5, care Office Ap- 
pliances, Chicago 


loose 





HELP WANTED—Young, energetic salesman for Chicago de- 
sired by old established nationally known manufacturers of 
modern office device; excellent opportunity for advancement. 


\ddress G-6, care Office Appliances, Chicago. 


Key-rings, Tools, and 


UBBER Cylinders, Brushes, Oil-cans, 
Ludwig 


all Reserve parts for all makes of Typewriters. 
Baumann, Berlin S. W. 68, Germany. 








AGENCIES WANTED. 





E can handle a few good Office specialties in the States of 

Arizona and New Mexico. Experienced, established sales 
force, with salesroom in Phoenix, Ariz. Supplies and novelties 
not desired. Address Acme Office Equipment Co., 8 W. Van 
Buren St., Phoenix, Ariz. 





Tk An. Belge Americaine, 20 rue des Dominicains—Liége. 

General agency for Belgium of the Royal typewriter, and the 
“MONROE” calculating machine, is always interested in new 
agencies for office machines and equipment. 





ANUFACTURERS—Want line for jobbing towns Iowa, Min- 

nesota, North and South Dakota. Commission. Write 
fully first letter. Fifteen years’ experience, statione office 
appliances. Charles Barton, Rome Hotel, Omaha, Nebr. 





NEED one or two more lines, drawing materials preferred. 

Standard lines only. No novelties. Cover Santa Barbara to 
San Diego and have established clientele. Best of references. 
Immediate action necessary. Max L. Weil, 208 San Fernando 
Bldg., Los Angeles, California. 








BUSINESS WANTED. 





CTIVE BUSINESS EXECUTIVE desires old established busi- 
ness earning annual cash income from $6,000.00 to $15,000.00. 
Address P. O. Box 354, Dayton, Ohio. 








AGENTS WANTED. 





ALLAJIAN Telephone Holder. Phone Hand Free, Con- 

venient and Efficient device, eliminating old tiresome way. 
Particulars Kallajian Mfg. Co., 1930 Washington Street, Bos- 
ton, Mass. 











SERVICE. 
YPEWRITER PLATENS RE-COVERED, 50c up. Fresh rub- 
ber, expert service, prompt return. Try us. Typewriter 


Exchange, Birmingham, Ala. 
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ie Association Officrs 


A LIST OF OFFICERS OF THE VARIOUS STATE AND LOCAL STATIONERS’ ASSOCIA- 

TIONS, THE REGIONAL BODIES OF THE NATIONAL ASSOCIATION OF STATIONERS | 

AND MANUFACTURERS, LOCAL ASSOCIATIONS OF OFFICE APPLIANCE MANAGERS, 

AND THE VARIOUS AFFILIATIONS OF MANUFACTURERS TO FACILITATE CON- 
TRACT WITH THE FIELD. 








Secretaries are requested to notify Office Appliances of any changes in personnel or address, and to report 


—— “S 





annual elections x 





$n 





NATIONAL ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


J. Ogden Pierson, president; Eberhard Faber, first vice presi- 
dent; G. L. Davis, second vice president; Charles L. Mitchell, 
third vice president; A. H. Childs, treasurer; J. Herbert White, 
auditor; Fletcher’ B. Gibbs, general manager, 403-05 Conway 
Building, Chicago, I1l.; Mortimer W. Byers, secretary; W. D. 
Pittman, assistant general manager; W. WU. Greenleaf, field 
secretary; Charles L. Estey, advertising counsel, 


WHOLESALE STATIONERS’ ASSOCIATION OF THE 
UNITED STATES 
Paul J. Wielandy, Blackwell-Wielandy Book & Stationery 
Company), president, St. Louis, Mo. 
G. L. Davis (Adams, Cushing & Foster), vice president, 
— Mass. 
. P. Andrews (R, P. Andrews P 
Waineun Ee A aper Company), treasurer 
H. C. Whittemore, secretary, 1741 West Eleventh Street, 
Brooklyn, N. Y. 


Stationers—Regional and State 


CAPITOL DISTRICT STATIONERS’ ASSOCIATION 
R. F. Clapp, Jr., president; John Skinner, vice president; 
Paul D. Owen, secretary-treasurer, Troy, N. Y 


THE COLORADO STATIONERS’ ASSOCIATION 
George Matheson, chairman, 301 Colorado National Bank 
Building, Denver, Colo. 
CONNECTICUT VALLEY STATIONERS’ ASSOCIATION 
D. D. MacDonald (Bradley & Scoville, Inc.), president, New 


‘Haven, Conn. 
J. B. Tower ¢John R. Rembert Company), vice president, 


New Haven, Conn. 
F. L. Chamberlin (The Chamberlin & Shropshire Company), 


treasurer, Bridgeport, Conn. 
EB. W. Pape (Adkins Printing Company), secretary, New 


Britain, Conn. 
ILLINOIS STATIONERS’ AND BOOKSELLERS’ 
ASSOCIATION 


Cc. W. Follett (J. W. Wilcox & Follett), president, Chicago, 
1. 


+4 . 
George C. Brockman (Brockman & Son), vice president, 
Mount Sterling, Iil. 
Greenwood (Woodworth’s Book Store), secretary-treas- 
urer, Chicago, Ill. 
KANSAS BOOK DEALERS’ ASSOCIATION 
Phil M. Anderson, president, Newton, Kans. 
A. 8S. Allen, vice president, Wichita, Kans. 
F. G. Orr, secretary-treasurer, Wichita, Kans. 
MIDDLE ATLANTIC DIVISION 
A. Pomerantz (A. Pomerantz & Company), chairman Board 
of Governors, Philadelphia, Penna.; Mortimer W. Byers, coun- 
sel, New York. N. Y.; Francis B. Irwin (James Hogan Com- 
pany, Ltd.), Philadeiphia, Penna., secretary-treasurer. 
MIDWEST DIVISION—NATIONAL ASSOCIATION OF 
STATIONERS AND MANUFACTURERS 
Charles L. Mitchell (Crane & Company), president, Topeka, 


Cc. W. Seely (Hall Litho Company), vice president for Kan- 


sas, Topeka, Kans. 
Clark Field (Field Stationery Company), vice president for 


Oklahoma), Tulsa, Okla. 


Gerry A. Manning (Joplin Printing Company), vice i- 
dent for Missouri, Joplin, Mo. — —s 

R. D. Latsch (Latsch Bros.), vice president for Nebraska, 
Lincoln, Nebr. 

Horace G. Mitchell (Democrat. Printing & Litho. Company), 
vice president fur Arkansas, Little Rock, Ark. 

A. S. Matthews (Hall Lithographing Company), secretary, 
Topeka, Kans. 


NORTHWESTERN STATIONERS’ ASSOCIATION 

E. D. L. Sperry (Brown, Blodgett & Sperry Company), 

chairman, St. Paul, Minn. 
PACIFIC NORTHWEST STATIONERS’ ASSOCIATION 

J. K. Gill (J. K. Gill Company, Portland, Ore.), president. 

Pliny L. Allen (Pliny L. Allen Company, Seattle, Wash.), 
vice president. 

J. S. Ball (Kilham Stationery & Printing Company, Portland, 
Ore.), secretary-treasurer. 
SOUTHEASTERN DIVISION—NATIONAL ASSOCIATION OF 

STATIONERS AND MANUFACTURERS 

John R. Dewberry (Dewberry & Montgomery Stationery 
Company), president, Birmingham, Ala.; Sidney Gassenheimer 
(Mercantile Paper Company), vice president for Alabama, 
Montgomery, Ala.; E. T. Chambers (Chambers Office Supply 
Company), vice president for Mississippi, Jackson, Miss.; J. 
Henry Petetin (Petetin-Beaudean), vice president for Louisi- 
ana, New Orleans, La.;’ W. S. Moody (Williams Printing Com- 
pany), vice president for Tennessee, Nashviile, Tenn.; Charles 
M. Marshali (Fielder & Allen Company), vice president for 
Georgia, Atlanta, Ga.; Leo F. Johnson (Florida Office Supply 
Company), vice president for Florida, Tampa, Fla.; Geo. H. 
Moore (Pound & Moore Company), vice president for North 


Carolina, Charlotte, N. C.; R. H. Pogue (Dewberry & Mont 
coma A Stationery Company), secretary-treasurer, Birming 
1am, Ala. 


STATIONERS’ ASSOCIATION OF CALIFORNIA 
Henry C. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 
THE STATIONERS’ ASSOCIATION OF SOUTHERN 
CALIFORNIA 
J, L. Garner, chairman, 608 O. T. Johnson Building, Los 
Angeles, Calif. 


Stationers—Local 


ATLANTA STATIONERS’ CLUB 
A. P. Baylis (Baylis Office Equipment Company), president; 
H. M. Kopplin (The S. P. Richards Company), vice president; 
J. P. Swann, secretary-treasurer. 


BALTIMORE STATIONERS’ ASSOCIATION. 
Sanders J. Thalheimer (Meyer & Thalheimer), president. 
W. Booth Settle (Commercial! Printing & Stationery Com- 


pany), vice president. 
John W. Kennedy (John W. Kennedy Company), treasurer. 


Lewis R. Curlett (John H. Saumenig & Company), secretary. 


BIRMINGHAM STATIONERS’ ASSOCIATION 
R. H. Pogue (Dewberry & Montgomery Stationery Company), 


chairman. 
(Mr. Pogue is acting secretary pending the election cf a 
successor to W. G. King, who has moved from Birmingham.) 


BOSTON STATIONERS’ ASSOCIATION 
Frank J. Merrill (Francis Doane & Company), president. 
Thomas Groom (Thomas Groom & Company), vice president. 
H. Cogan (Service Stationery Company), treasurer. 
L. B. Muran (L. E. Muran Company), auditor. 
Alexander Hepburn (Adams, Cushing & Foster, Inc.), secre- 
tary, 112 Federal Street, Boston, Mass. 


BUFFALO STATIONERS’ CLUB 
Harry T. Williams (Ryan & Williams), president. 


Richard B. Lockwood (Millington Lockwood), vice president 
Clarence T. White (Adams & White Company), treasurer 
Geo. W. Davis (Otto Ulbrich Company), secretary. 


CHICAGO STATIONERS’ ASSOCIATION 
John W. Ogren, chairman, Conway Building, Chicago, I!! 
CINCINNATI STATIONERS’ CLUB 

John H. Gibson (Gibson & Perin Company), president. 

Frank L. Mills (Armstrong Stationery Company), statistician 

E. E. Davis (Sellers, Davis & Company), secretary, 311 Wa! 
nut Street, Cincinnati, Ohio. 

STATIONERS’ CLUB OF INDIANAPOLIS 

John Hampton (The Hampton Printing Company), president 

Mr. Hiller (Hiller Office Supply Company), vice president 

Everett Agnew (W. K. Stewart Company), secretary-treas 
urer, Indianapolis, Ind. 

KANSAS CITY STATIONERS’ ASSOCIATION 

Oliver Wroughton, chairman, 801 Graphic Arts Building, 

Kansas City, Mo. 
LOUISVILLE STAMP AND STATIONERS’ CLUB 

John Fetter (Geo. C, Fetter Company), president. 

Chas. Boone (Hammer Printing & Office Supply Company), 
treasurer. 

George H. Koerner, secretary, 208 Lincoln Building, Louis- 
ville, Ky. 

MILWAUKEE STATIONERS’ ASSOCIATION 
J. L. O’Connor, chairman, Camp Building, Milwaukee, Wis. 









































STATIONERS’ ASSOCIATION OF MOLINE, ROCK ISLAND 
AND DAVENPORT 


(The Vaile Company), president. 
(MacArthur L. L. Book Concern), 


E. O. Vaile, Jr. 

M. H. MacArthur 
president. 

D. S. Hansen (Carlson Bros., Inc.), secretary-treasurer, Mo- 
line, Ill. 


THE STATIONERS’ ASSOCIATION OF 


Latter, 
Thomas V. 


vice 


MONTREAL 
president; Paul Granger (Granger Ferres) 
Bell (Thomas \ Bell, Ltd.), sec 


Ernest 
vice preside nt 


retary-treasurer 


NASHVILLE STATIONERS’ CLUB 


J. Victor Barr (Brandon Printing Company), president. 
John Ambrose (Davies Printing House), secretary-treasurer. 


STATIONERS’ ASSOCIATION OF NEW ORLEANS 
Burt W. Henry, chairman, Weis Building, New Orleans, La. 


STATIONERS’ ASSOCIATION OF NEW YORK 
Henry Frank (Frank & Tichenor Company), president. 
Wm. E. Ward (John Ward & Son), first vice president. 
E. E. Huber (Eberhard Faber), second vice president. 
Mortimer W. Byers, third vice president. 

Joseph I. Kilbourn (L. H. Bigelow Company), treasurer. 
J. Thomas Hill (Corlies, Macy & Company), secretary. 


OMAHA STATIONERS’ ASSOCIATION 
Charles ©. Moyer (Moyer Stationery Company), president. 
Guy McKenzie, treasurer. 
Cc. C. Cope, secretary. 


PEORIA STATIONERS’ ASSOCIATION 

Mr. Fuller (Fuller-Peerless Company), president. 

John Gallagher (John Gallagher & Company), 
treasurer, Peoria, Ill. 


secretary- 


Office Appliance and 


ASSOCIATED OFFICE FURNITURE MANUFACTURERS 

George W. Searles (National Desk Company), president, 
Herkimer, N. Y. 

John Dornette, Jr. (The J. Dornette & Bro. Company), Cin- 
cinnati, Ohio. 

Alf Normann 
Chicago, Il. 

Walter Gerwig (Bentley & Gerwig Furniture Company), sec- 
retary, Parkersburg, W. Va. 

J. Arthur Whitworth, manager, 801 Michigan Trust Build- 
ing, Grand Rapids, Mich. 


CARBON AND RIBBON EXCHANGE 


Sam Neidich (Neidich Process Company), president, Burling- 
ton, N. 


(Central Manufacturing Company), treasurer, 


S. W. Mifflin, secretary-director, Stock Exchange Building, 
Philadelphia, Penna. 
DRAWING MATERIALS, BLUE PRINT AND ARTISTS’ 


MATERIALS MANUFACTURERS OF THE NATIONAL 
ASSOCIATION OF STATIONERS AND 
MANUFACTURERS 


John W. Ogren, chairman, Conway Building, Chicago, II! 


INTERNATIONAL STAMP MANUFACTURERS’ 
ASSOCIATION 

Charles L. Safford (Safford Stamp Works, 205 West Madison 
Street, Chicago, IIl.), president. 

B. Cairns (B. Cairns, Ltd., 134 
Toronto, Ont.), first vice president. 

E. T. Partridge (Partridge-Scotford Stamp & Seal Company, 
12 West Tenth Street, Kansas City, Mo.), second vice president. 

=z. Q. Cannon (Salt Lake Stamp Company, 65 Broadway, 
West, Salt Lake City, Utah), third vice president. 


Richmond Street, West, 


H. M. Allen (Allen, Doane & Company, 29 Cornhill, Boston, 
Mass.), fourth vice president. 
E. Curtis (The Dickey-Grabler Works, Madison Avenue 


R, 
and West 103d Street, Cleveland, Ohio), treasurer. 

Directors—William Jenkins, chairman (Jas. H. Matthews & 
Company, Inc., 3942 Forbes Street, Pittsburgh, Penna.); R. F. 
Hershey (Pannier Bros. Stamp Company, 207 Sandusky Street, 
N. S., Pittsburgh, Penna.), G. Fred Hiss (The Hiss Stamp 
Company, 52 East Gay Street, Columbus, Ohio), George West- 
brook (Noble & Westbrook Manufacturing Company, 19 Asylum 
Street, Hartford, Conn.), A. G. Fales (Northwestern Stamp 


PHILADELPHIA STATIONERS’ ASSOCIATION 
Frank R. Welsh (Wm. Mann Company), president. 
Wm. S. Yeo (Yeo & Lukens), first vice president. 
Walter G. Stringer (Joseph Dixon Crucible Company), sec- 


ond vice president. 
(Automatic Printing & Stationery Com- 


Charles A. Connell 
pany), treasurer. 
Francis B. Irwin (James Hogan Company), secretery, 667 
Chestnut Street, Philadelphia, Penna. 
PITTSBURGH STATIONERS’ CLUB 
Charles H. Langbein (Stevenson & Foster Company), presi- 
dent. 


H. B. Smith (The Looseleaf Company of Pittsburgh), viee 
president. 
John A. Brown (J. R. Weldin Company), treasurer. 


Robert Crawford (Myers & Shinkle Company), recording 
secretary. 


George H. Alexander (Geo. H. Alexander & Company), cerre- 
sponding secretary, 242 Diamond Street, Pittsburgh, Penna. 


RICHMOND STATIONERS’ ASSOCIATION 


Samuel Iseman (Virginia Stationery Company), president. 

J. S. Frances (The Baughman Stationery Company), vice 
president. 

A. A. Schwartz (A. 
treasurer, Richmond, Va. 


ST. LOUIS STATIONERS’ ASSOCIATION 
Taylor B. Wyrick, chairman, 705 Olive Street, St. Leuis, Mo. 


STATIONERS’ ASSOCIATION OF SAN FRANCISCO 
Henry P. Dimond, chairman, 255 California Street, San 
Francisco, Calif. 


SEATTLE STATIONERS’ CLUB 


K. R. Terry (Lowman & Hanford), chairman. 
Harold N. Moore, Secretary, Retail Trade Bureau, Seattle 
Chamber of Commerce and Commercial Club, Seattle, Waeh. 


A. Schwartz Company), secretary- 


Specialty Manufacturers 


Works, 110 East Third Street, St. Paul, Minn.). 
Information regarding district organizations may be obtained 
from the secretary, 602 Empire Building, Pittsburgh, 


NATIONAL ASSOCIATION OF CHAIR MANUFACTURERS 

Ashton P. Derby (Derby & Company, Gardner, Mass.), presi- 
dent; W. H. Gunlocke (W. H. Gunlocke Chair Company, Way- 
land, N. Y.), vice president; Wm. B. Baker, secretary, 631 


Monadnock building, Chicago, IIl. 


NATIONAL ASSN. OF oon a @ Y MANUFACTURERS OF 
HE U. 8. A. 


John W. Ogren, director, 407 Conway Building, Chicage, Il. 


NATIONAL ASSOCIATION OF OFFICE APPLIANCE 
MANUFACTURERS 


Cc. K. Woodbridge (The Dictaphone), president, New Yerk. 
a # 

R. N. Fellows (Addressograph Company), vice president, 
Chicago, Ill. 


A. N. Smith (Wales Adding Machine Company), secretary- 
treasurer, Wilkes-Barre, Penna, 


NATIONAL ASSOCIATION OF STEEL FURNITURE 
MANUFACTURERS 


O. A. Wilkerson (Steel Equipment Corporation), president, 
Avenel, N. J. 

J. D. Rogers (Art Metal Construction Company), vice presi- 
dent, Jamestown, N. Y. 

Wm. A. Vawter, II. (Baker-Vawter Company), treasurer, 
Benton Harbor, Mich. 

J. D. M. Phillips, secretary, 
Ohio. 


Engineers Building, Cleveland, 


NATIONAL ASSOCIATION OF WOOD FILING DEVICES AND 
SUPPLIES MANUFACTURERS 
R. H. Sprague (Weis Manufacturing Company), 
Monroe, Mich. 


secretary, 


SPECIALTY ENVELOPE MANUFACTURERS’ ASSOCIATION 
Charles H. Everly, chairman, Tribune Building, New York. 
, Ale 


Office Appliance Managers 


CINCINNATI OFFICE APPLIANCE MANAGERS’ 


ASSOCIATION 
4. E. Zugelter (Underwood Typewriter Company) president; 
L. Gibson (Dalton Adding Machine Company), vice presi 
nt: George T. Baker (Corona Typewriter Sales Company), 


ecretary-treasurer, Cincinnati, Ohio 


CLEVELAND BUSINESS SYSTEMS CLUB 
A. E. Blackstone (The Dictaphone), president; W. A. Helms 
Library Bureau), vice president; A. H. Fritchman (The Rand 
Company), treasurer; K. A. von Ladau (Elliott Addressing 
Machine Company), secretary. 
DETROIT OFFICE APPLIANCE MANAGERS’ ASSOCIATION 


R. F. Chamberlain (The American Multigraph Sales Com- 
pany), president; W. M. Fuchs (Costimeter Company), vice 
esident Cc. D. Noble (Neostyle Department, George A 


Drake & Company), secretary-treasurer 


DULUTH OFFICE EQUIPMENT ASSOCIATION 
H. B. Williams (Fritz-Cross Company), president; C. D. 
Steele (C. D. Steele Company), vice president; A. N. Thomas 
(Duluth Typothetae). secretary, Duluth, Minn. ~ 
PHILADELPHIA OFFICE APPLIANCE MANAGERS’ 
ASSOCIATION 
P. A. Swartz (Rand Company, Inc.), president; C. BE. Smith 
(Ditto Sales Company), vice president; W. T. Abell (American 
Sales Book Company, Ltd.), secretary-treasurer, 908 Chestnut 
Street, Philadelphia, Penna. 


PITTSBURGH OFFICE APPLIANCES MANAGERS’ 
ASSOCIATION 
Jos. C. Russell (Burroughs Adding Machine Company), presi- 
dent; R. W. Tyler (Tabulating Machine Company), vice presi- 
dent; I. E. Wiskochil (Ditto Sales Company), secretary-treas- 
urer, 4001 Jenkins Arcade, Pittsburgh, Penna. 
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Copies of any one of the patents referred to below can be obtained by sending 25 cents in stamps to E.G. Siggers, 
patent lawyer, Suite 33, N. U. Building, Washington, D. C., and mentioning Office Appliances. 























1,397,166. 











No. 1,397,544—Typewriting machine. Edwin A. Peterson, 
Madison, Wis. Patented November 22, 1921. (Assignor to Un- 
derwood Typewriter Company.) 

No. 1,397,166—Typewriting machine. Joseph B. Holden, 
Utica, N. Y. Patented November 15, 1921. (aasigner to Rem- 
ington Typewriter Company.) 

No. 1,398,322—Typewriting machine. Alonzo B. Ely, Groton, 
N. Y. Patented November 29, 1921. (Assignor to Corona Type- 


writer Company.) 
No. 1,398,945—Calculating machine. Alexander Rechnitzer, 


1,394,632. Typewriting machine. Henry N. McKay, San 
Francisco, Calif., (assignor to Remington Typewriter Com- 
pany, Ilion, N. Y.). 

1,394,641. Calculating machine. Arthur F. Poole, Ken- 
ilworth, Ill, (assignor to ee Accounting Machine 
Corporation, New York, N. Y.). 

1,394,707. Loose leaf *ePha Dirck C. Benedict, South 
Bellingham, Wash. 

1,394,800. Calculating machine. Ferdinand J. Tillman, 
St. Louis, Mo. 

1,395,044. Adding machine. Clarence W. Gooch, De- 
troit, Mich., (assignor to Burroughs Adding Machine Com- 
pany, Detroit, Mich.). 

1,395,049. Typewriting machine. Chas. E. McNamara, 
Minneapolis, Minn. 

1,395,121. Recording machine. Harry Landiedel, Nor- 
wood, Ohio, (assignor to Dalton Adding Machine Com- 
pany, Cincinnati, Ohio). 

1,396,814. Calendar pad and mount therefor. William 
J. Dear, Jersey City, N. J. 

1,396,886. Calculating machine. E. C. Schinke and N. 
A. Sutherland, St. Louis, Mo. (Assignors to Typewriting 
Calculating Attachment Company, St. Louis, Mo.) 

1,396,910. Book frame and label holder. Geo. A. An- 


nable, New York, N. Y. 
1,396,938. Type-carrier. B. L. Lutz, Reading, Penna. 





Berlin, Germany. Patented November 29, 1921. (Assignor to 
Autarit-Geselischaft M. B. H., Vienna, Austria.) 

No. 1,398,800—Fountain pen. Frank Rogero, Macon, Ga. 
Patented November 29, 1921. 

No. 1,399,480—Typewriting machine. William F. Helmond, 
Hartford, Conn. Patented December 6, 1921. (Assignor to Un- 
derwood Typewriter Company.) 

No. 1,399,481—Typewriting machine. William F. Helmond, 
Hartford, Conn. Patented December 6, 1921. (Assignor to Un- 
derwood Typewriter Company.) 


(Assignor to International Money Machine Company, 
Reading, Penna.) 

1,397,000. Loose leaf envelope album. Albert W. Engel, 
Chicago, III. 

1,397,118. Check writer. Chas. T. Tiefel, Rochester, N. 
Y. (Assignor to Todd Protectograph Company, Roches- 
ter, N. Y.) 

1,397,151. Clip. Henry A. Staab, Milwaukee, Wis. 

1,397,166. Typewriting machine. Jos. B. Holden, Utica, 


N. Y. (Assignor to Remington Typewriter Co., Ilion, 
N. Y.) 

1,397,188. Calculating machine. John C. Wahl, Chica- 
go, Ill. (Assignor to Remington Accounting Machine Cor- 
poration, New York, N. Y 

1,397,454. Attachment for typewriters. Edwin H. Rey- 


nolds, Brooklyn, N. Y., and Richard E. Bleazard, Fall 
River, Mass. 

1,397,477. Record Envelope. Frank Wokoun, Balti- 
more. Md. 

1,397,513. Ribbon movement for typewriters. J. A. Ha- 
gerstrom, Cranford, N. (Assignor to Victor Type- 
writer Company, Scranton, Penna.) 

1,397,544. Typewriting machine. E. A. Peterson, Mad- 
ison, Wis. (Assignor to Underwood Typewriting Com- 
pany, New York, N. Y.) 

1,397,577. Loose leaf binder. Julius Engelland, St. 
Louis, Mo. 








January, 1922. 
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1,397,616. Loose leaf filing system and 
Harry C. Baster, Benton Harbor, Mich. 

1,397,645. Binder case for document and like files. Alan 
M. McNeil and W. J. Abott, Auckland, New Zealand. 


1,397,740. Line making attachment for typewriting ma- 


posting tray. 


chine. Ricardo G. Pereira, Valparaiso, Chile. 
1,397,774. Adding machine. Robert L. Muller, Detroit, 
Mich. (Assignor to Burroughs Adding Machine Company, 


Detroit, Mich.) 


1,397,818. Pen or pencil clip. Richard Moore, Ossin- 
ing, N. Y. 

1,397,880. Envelope. Geo. A. Sanborn, Fox Lake, Wis. 

1,397,982. Card index system. James H. Rand, Jr. Ton- 
awanda, N. Y. 

1,398,034. Loose leaf binder. Frank K. Mero, Malden, 
Mass. 

1,398,048. Typewriting machine. B. C. Stickney, Eliz- 


abeth, N. J. (Assignor to Underwood Typewriting Com- 
pany, New York, N. Y.) 

1,398,068. Computing machine. 
Rapids, Mich. (Assignor to Wm. D. 

1,398,214. Loose leaf binder. 
Bromley, England. (Assignor to Spicer 
London, Eng.) 

1,398,215. 


Fred H. Doerr, Grand 
Bleick, Newark, N. J.) 
W ycherley, 
Ltd., 


Sydney R. 
Brothers, 


Loose leaf binder. Sydney R. Wycherley, 


Bromley, England. (Assignor to Spicer Brothers, Ltd., 
London, Eng.) 

1,398,231. Time record folder.—C. H. Hansen, Nor- 
folk, Va. 

1,398,306. Loose leaf binder.—Arthur R. Selden, Roches- 
ter, N. Y. 

1,398,321. Typewriting machine—A. B. Ely, Groton, 
N. Y. (Assignor to Corona Typewriter Company, Inc., 


Groton, N. Y., a cérporation of New York). 
1,398,322. Typewriting machine.—A. B. Ely, Groton, N. 
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Y. (Assignor to Corona Typewriter Company, Inc., 
Groton, N. Y., a corporation of New York). 

1,398,388. Loose leaf binder—Wm. H. Murphy, Inde- 
pendence, Mo. ; 

398,422. Loose leaf binder—Wm. F. Dunning, Wash- 
ington, D. C. 

1,398,540. Loose leaf binder—S. E. Day, New York, 
New York. 

1,398,611. Paper receptacle or tray.—A. T. Van Alstyn, 
Grand Rapids, Mich. 


1,398,711. Paper Cutter—Frank J. Bofsky, Detroit, 
Mich. 

1,398,800. Fountain pen.—Frank Regero, Macon, Ga. 

1,398,945. Calculating machine—Alex Rechnitzer, Ber- 


lin, Germany. (Assignor to Autarit Geselschaft m. b. H. 


Vienna, Austria). 
1,398,955. Pencil—Edward L. Anderson and Louis A. 
Anderson, Attleboro, Mass. (Assignors to R. & G. Com- 


pany, Attleboro, Mass.). 


1,399,016. Loose leaf binder—Oakey E. Jones, Los An- 
geles, Calif. 
1,399,480. Typewriting machine—Wm. F. Helmond, 


Hartford, Conn. (Assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware). 

1,399,481. Typewriting machine—Wm. F. Helmond, 
Hartford, Conn. (Assignor to Underwood Typewriter 
Company, New York, N. Y., a corporation of Delaware). 

1,399,629. Loose leaf binder—Harry Bruney Lewis, 
Brooklyn, N. Y. (Assignor to Boorum & Pease Company, 
New York, N. Y., a corporation of New York). 

1,399,889. Stamp vending machine.—J. J. Schermack, 
Detroit, Mich. (Assignor to The Schermack Corporation, 
Detroit, Mich., a corporation of Michigan). 

1,399,912. Manifold attachment for typewriters—Fred 
G. White, Kansas City, Mo. (Assignor to Albert Pico, 
Kansas City, Mo.). 








The Service Bureau of Office Appliances Is for 


the Exclusive Use of Subscribers 
and Advertisers 





For subscribers it answers by personal letters all inquiries upon matters germane to the field, it furnishes special reports upon 
articles of office equipment, supplies names of manufacturers of any article wanted, puts man and job together, 
aids foreign dealers in securing U. S. A. lines, and in many other ways performs useful service, all 
without charge. For advertisers it maintains a competent copy department, furnishes lists 
of desirable agents and dealers in nearly every country, sends actual leads for 
business in a weekly bulletin which goes to advertisers only and in other 
ways supplements the value of the advertising space. 
in every corner of the globe make good use of this bureau; 
manufacturers in every section of the field have 
evidence of the value of the service. 
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SENATOR 
MEDILL McCORMICK 
OF ILLINOIS 


(Copyright 
by Underwood & Underwood.) 


Senator McCormick’s letter is 
reprinted from the autumn, 
1921, Office Appliance Exporter 
because of its compliment to the 
products of the industry and 
because of the senator’s pre- 
diction regarding the future of 
our business with Latin Amer- 
ica. The Senator, himself a 
practical man of business, has 
served the country intelli- 
gently and ably for several 
years. He is the foremost 
advocate of the budget sys- 
tem in national finance—an 
idea which, when put into full 
operation, will save the taxpay- 
ers many millions of dollars 
every year. In his studies of 
economy in the pubiic service, 
Senator McCormick has given 
due attention to the tremen- 
dous influence of labor saving 
office machines and devices. 





Wnifed tates Senate, 


COMMITTEE FOR 
CONSIDERATION OF A NATIONAL BUDGET. 


MEDILL McCORMICK, ILLINOIS, CHAIRMAN; ELISHA HANSEN, CLERK 


September 26, 1921. 
Editor, 
Office Appliance Exporter. 
My Dear Sir: 

Let me join the growing number of your well wish- 
ers in expressing the confident hope that your labors 
will bear fruit in the near future. The United States is 
now numbered among the great manufacturing and 
exporting countries. Whatever the qualities of cer- 
tain wares made in Europe, no country today tends to 
rival the United States in the quality or variety of 
office appliances and office conveniences. I am happy 
to know that cable and steamship communication with 
the countries to the South of us is steadily and rapidly 
improving. American exporters are coming more in- 
telligently conscious of the opportunities which await 
them in Latin America, and more eager to meet all the 
demands of Latin America. Let me hazard the predic- 
tion that within five years we shall paradoxically 
marvel at the extent of our business with Latin 
America and marvel, too, that it was so long before 
we appreciated the mutual advantage of the trade be- 
tween America, North and South. 


Sincerely yours, 


Mill be Orruol 
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GLEN BUCK ON ADVERTISING 


Note.—The excellent discussion of the principles of advertising pre- 
sented in this article is a compilation and rearrangement of paragraphs 
selected here and there from a pamphlet recently issued by Glen Buck of 
Chicago. This pamphlet presents the reasons for a swt for damages 
which Mr. Buck instituted against an eastern trade journal. The journal 
against which suit has been brought in its department of criticism com- 
mented on an advertisement of Phoenix hosiery, the writer of the com- 
ment going afield in a statement regarding the influence of agency com- 
missions on the choice of media. Mr. Buck, who created the Phoenix 
hosiery advertising, interpreted the statement as a reflection upon his 
integrity. 

We are not sufficiently learned in the subject of advertising to dogma- 
tize upon it, but for fifteen years we have known Glen Buck and we 
have first hand knowledge of his integrity and his attitude towards com- 
missions from publishers. 

One cannot read the article here presented without being convinced 
by the strength of its arguments and impressed by the soundness of its 
logic. The principles it sets forth so clearly are applied in Mr. Buck’s 
work, through which he has won during the years of his conspicuous place 


in the field of national advertising. 


HE ONE thing that most clearly distinguishes 
American business from that of all the rest of 
the world, is the forceful use it makes of ad- 
vertising ; and it is conspicuously apparent that 
that force has been a mighty factor in the making of 
our enviable supremacy and our unmatched wealth. 

Advertising, more than any other one thing, has 
ielped to bring business out into the open, where all 
the world may see. Finer factories, cleaner factories, 
more efficient methods, kindlier methods, have come 
to stay, because of it. Dishonesty, unfairness, bad 
workmanship, shoddy material, cannot long survive 
under the free and searching scrutiny of the public 
eye. That is the reason why inferior products and 
methods have never been, and never can be, success- 
fully advertised over an extended period of time. Ad- 
vertising is a purifier, a quick sorter-out of the unfit. 

And advertising is also a mighty reflector of the 
throbbing life of the day, the recorder of the material 
ichievements—perhaps even the spiritual achievements 

of mankind. It is not an incidental phase of a pass- 
ing condition, for so long as it is in human nature to 
leave to the known and familiar thing, and avoid the 
inknown and untried, advertising, as a builder of repu- 
tation, will ever be an important and efficient factor in 
listribution. Like the wireless ray, it is an inherent 
property of an earth-old power which we are just 
learning to use. It will undergo refinements and ex- 
tensive developments, by hands that are skillful and 
sympathies that understand. Not until the best that is 
business, the best that is art, and the best that is lit- 
erature, are powerfully coordinated, will advertising 
approach its period of greatest resultfulness. The 
standard is a high one, for the force is a mighty one. 

Through the masterly use of the power of advertis- 
ing, American business has ceased to be local—and 
expensive. The refinement of that power has made 
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possible the assembling of great talents and energies, 
by which assemblage products and processes have been 
immensely improved and costs brought down. Little 
factories, serving small areas, could never have paid 
American workmen the highest wages that the world 
has ever seen. And, with that labor cost, American 
products could never have held their own in world 
markets had it not been for the unbeatable efficiency 
which the new methods of this advertising age have 
made possible. And in that progress non-advertising 
activities have been carried forward with those that 
have made the most of the opportunity. No other 
development would have given to our workmen so 
much, while their brothers in Europe receive so little. 

There can be no great secret about doing common- 
sense things; and I have little patience with those who 
try to make, for their own advantage, a mystery of any 
of the forces that go to make up successful advertising. 
The writing of copy is important, but I am confident 
that other elements must enter into the wording of a 
successful advertisement besides so-called “sales talk.” 
The advertising creator’s work involves much more 
than the concoction of a line of sales arguments. The 
printed page may be given a mighty power which lies 
quite beyond the possibilities of so-called “paper 
salesmanship.” 

And that power is the greatest selling force in the 
world today—for the public buys the known, the fa- 
miliar thing. “Selling copy” is only one of the factors 
that must enter into the making of a good advertise- 
ment, and I do not believe that it is the most important 
one. Facts and arguments and merchandise are im- 
portant considerations, and a mastery of them is es- 
sential. One must be able to put letters and words 
together if he is to write; but it is not the mechanical 
manipulation of these things that makes a Shakespeare. 
And no one but the dry and meticulous grammarian 
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will, in that field, mistake the — come a time when it will be posi 

means for the end. Sales ideas tively wasteful—also quite im 
moral—to make an ugly thing. If 


help to make up the forces that 
give to advertising its power, but 
they do not solve the whole prob- 
lem, not by a long cry. 

Advertising deals with human 
nature in the mass. “What may I 
do that will leave the most favor- 
able and lasting impression upon 
the greatest possible number of 
minds?” is the question an intelli- 
gent advertising man will ask 
himself, morning, noon and night. 
There are many. answers—but 
“tedious words packed into ugly 
type” is not apt to be one of them. 
An advertisement that does not 
find lodgment in the memory ac- 
complishes little. It is likely that 
you cannot recall a single idea ad- 
vanced, or one sales argument set 
down, in all of the Hart, Schaff- 
ner & Marx advertising. And yet 
you must have a more or less defi- 
nite impression concerning it. 
The matter is gone, but the form 
remains. And had that form been 
an ugly and messy one, instead of 
a simple and beautiful one, it 
would undoubtedly have long ago 
been lost in your mind amid a 
mass of vagaries. And what is 
even more important you would 
not now have the impression of 
the high worth of the Hart, 
Schaffner & Marx product. There 
is a very good reason why these 
things must be so, a reason that 
penetrates to the very foundation of human nature. 

Down all the ages those things which have been the 
simplest and most beautiful have made their appeal to 
the largest number of people—and today the principles 
of art have a greater practical use in the world than 
ever before, for they bring to advertising the easiest 
means of creating favorable and lasting impressions, 
and to the manufacturer an opportunity for outstand- 
ing advancement. 

It must be apparent that if a man should build a 
more beautiful automobile than has ever been built 
before( more truly beautiful) he would find an eager 
demand for it, even in an overcrowded market. The 
public is ever quick to respond to that appeal, for it 
has a native and ineradicable hunger for better things. 
The very essence of progress lies in that human qual- 
ity which must continually rearrange and refine the 
crude and the ugly—thereby creating beauty. Even 
the workman who makes a hand-whittled axe-handle 
knows that he must give to it a certain symmetry and 
grace, if he is to sell it easily. The art instinct is not 
a surface thing, mere tacked-on decoration. It is a 
mighty force that lies deep, like hunger. Every intel- 
ligent manufacturer, whether he makes teacups, iron 
bridges or what-nots, knows that he must make his 
product as “good looking” as possbile, if it is to suc- 
cessfully compete in the markets of the world. And 
in this forward work the artistic talent is becoming 
more and more essential—a necessary factor in indus- 
trial progress. I know of no greater work that a pa- 
triotic American of taste and talent could do than to 
help our manufacturers more thoroughly to compre- 
hend the importance of this very thing; for there will 
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America is to take leadership in 
the remade world, she must know 
how to make more powerful use 
of beauty. 

There is a rhythm at the very 
foundation of life which must ul- 
timately find expression in beauty 
everywhere. The jazz band in the 
barrel-house room makes crude 
but effective use of it; the boil 
on the end of the beauty’s nose 
violates it, and the Winged Vic- 
tory puts it to high use. Art is a 
vital and fundamental thing, and 
has its unconscious appeal for the 
woman with the shawl over her 
head, just as surely as it has a con- 
scious appeal for the man of cul- 


ture. Watch them both beat time 
to Sousa’s thrilling march—a 


rhythm in sound, more appealing 
than a rhythm in line, or a har- 
mony in color, only because it is 
aggressive. 

Most of the things that have 
survived from the days that are 
gone have survived because of 
their artistic merit. Shakespeare 
without art would have been a for- 





gotten hack, and minus it the 
Amiens Cathedral would have 
been an unknown barrack. Kip- 


ling speaks to all the world, not 
especially because of what he says, 
but because of how he says it. His 
powerful use of thrilling rhythm 
is consummate and living art. 

And there is something to be said’ about the ‘kind ¢ f 
copy that lures the public mind to the reading, that 
reaches over into “the other fellow’s” bundle of in 
terests, just as good literature does, that it may with 
the greater force pound home the all-important con 
sideration. These things, which give to advertising 
its personality, may have little to do with mere “sa 
talk,” and a great deal to do with the art of Literatu: 
with the beautiful use of words and ideas. Suci 
ful advertising is a bigger thing than “paper salesinan 
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ship.” In all the records, I can find no advertisers 
who have made inteliigent use of the principles of art 
who have ceased to be advertisers. 

While I am not one of those who have a sing'e fixed 
formula for the solution of every problem (I long 


ago discovered that there are many good roads to Bos- 
ton) I am sure that to contend that this mighty power 
of beauty has no place in advertising is as blindly 
stupid as to contend that harmony has no place in mu- 
sic or intelligence in business—for it the very es- 
sence of the means by which reputations are easiest 
and most substantially built and maintained. 
Explanations in advertising may be interesting, even 


is 


alluring; and the assertion of a novel fact, without 
demonstration, may be puzzling. But the assertion 


of a straight and plausible fact is one of the most per- 
suasive forms of literature. There is more convincing 
power in ene bald assertion made by a Cadillac Mo 
tor Car Company or by a National Biscuit Company, 
than in a whole book of “proofs,” which might come 
from an unknown stock jobbing concern, or a promoter 
of a “promising” oil well. A man does not meet a 
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stranger and immediately proceed to demonstrate to 
him how honest he is, or how virtuous his wife may 
be. Some “proofs” raise questions where no question 
ought to be raised. 

Is it not ridiculous to condemn any advertisement 
that does not happen to conform to a fixed formula? 

The contention that an advertisement consists of 
“olittering generalities’’ because the arguments present- 
ed would apply to rival products of a similar standard 
will not hold. 

One says of a young lady that she is beautiful, or 
of a young man that he is high-minded. Both asser- 
tions are “glittering generalties,’ for they may apply 
with equal force to many other young men and wom- 
en. Yet they are not glittering generalities so far as 
this particular young man and woman are concerned, 
ind no one would think them so; for the designation 
in this instance applies to them alone, to the exclu- 
sion of all others. But the fact that this young woman 
is asserted to be beautiful, and this young man high- 
minded, does not exclude others from having the same 
qualities, to greater or less degree—a degree which is 
measurable only by personal standards. 

Likewise a manufacturer may lay emphasis upon the 
long wearing qualities of his product, which may be the 
outstanding virtue of that product, as it certainly might 
be of other similar products. Must he, therefore, fore- 
go this assertion, to advance some minor advantage 
which is peculiar to his product alone? As a matter 
of fact, such peculiar advantages are exceptional, es- 
pecially in the staple articles of every-day consump- 
tion, such as hosiery, crackers, clothing, shoes, candy, 
etc.; and almost always are they secondary advantages 

and far too often imaginary ones. The superiority 
of one staple product over another is apt to rest largely 
upon the care and material used in its construction, 
and not upon any uniqueness. It is a matter of qual- 
ity, a matter of degree. I have just read a perfectly 
truthful advertisement of a medium priced piano, ev- 
ery word of which would apply with even greater force 
to the Mason & Hamlin or the Steinway; and these 
finer instruments could claim no unique advantages 
not included in the other. Notwithstanding these 
facts, the advertisement is a forceful one; and it sug- 
gests nothing but the product it advocates. It is quite 
impossible, also quite useless, to always demonstrate 
degrees of quality in cold print—except by the powers 
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of suggestion. Through different values placed upon 
words, the poorer product may claim quite as much 
as the better, and still keep strictly within the bounds 
of literal truth. But general usage may soon make 
the difference in quality apparent. There is scarcely 
a statement one manufacturer can make, that may not 
be made by another as well. “Ask the man who owns 
one” might apply to any car. 

Therefore, | have never been able to subscribe to 
the chatter which would condemn an advertisement 
solely because its wording did not happen to contain 
material which would prevent a competitor from sign- 
ing it. The competitor does not sign it—therefore, 
it applies only to one product, and is likely to suggest 
nothing but that. It’s the manner of an advertisement 
that tells, even more than the matter, 

Is it not about time that we cease thinking in catch 
phrases and current bromides? 

Competition is the great stimulator of progress. It 
is what makes men reach down within themselves and 
pull up into the light of day the rich things that lie 
buried and undeveloped there. And wonderfully does 
it add to the zest of business, to the real fun of ac- 
complishment. The day’s work would be drab monotony 
without it. It impels men to a keenness and a bravery 
that must forever and ever advance the standards of 
manhood. Insistently it calls for the doing of one’s 
utmost in the spirit of the fairest sport. The highest 
star in every night-sky should receive our prayer of 
thankfulness for the chance that is given us to com- 
pete and excel in our work. 

But where does this fair and fine thing end—and 
chaos begin ? 

It is a common error to think that human destines 
are shaped by statesmen and religionists. Those in- 
timate things that advance or retard the economic con- 
dition of mankind have in them the power to do in- 
finitely more for the building or the tearing down of 
work-a-day ideals. We are beginning to understand 
that our greatest opportunity for doing good lies, not 
in any outside philanthropy or ostentatious charity, 
but in our own work, within the circle of our own busi- 
nesses. In the far-reaching advancements that are 
now taking place, the advertising creator has no sec- 
ond-rate responsibility, for therein his work is truly 
important—and it lies out where all the world may 
see. 
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STRANDS IN THE CABLE OF PROSPERITY 


By Lester G. Herbert 


Success is largely a matter of foresight, 
preparedness and courage. 

Foresight involves a willingness to look 
ahead and to face facts bound to arise un- 
der actual existing conditions, or under 
possible conditions which you and I can 
govern in a measure at least. 

Preparedness is getting ready and keep- 
ing ready, and not putting one’s self in a 
position to be crowded into a corner 

Courage is the popular name for Will 
Power as expressed in necessary and wise 
ction. 

Be convinced, no matter what people may 
say, that your success depends upon you. 

Know what your own ambition is and the 
likelihood of realizing it. 

Be reasonable in shaping up your busi- 
ness ideals—and then work steadily toward 
their achievement. 

Plan what you will do tomorrow. 

Work out a sensible campaign which will 





give your business a healthy impetus in the 
right direction. 

Subdivide the grand total of what you 
hope to do in the next five years into the 
portions which you hope to accomplish in 
the next year, the next six months, the 
next three months, the next month, and 
the next week. 

Do today as nearly as you can what you 
decided was wise to do yesterday. 

Do not waste time going over and over 
the same ground. 

Concentrate on whatever you have in 
hand and decide what is the best thing 
to do under the circumstances. 

Follow that policy or prepare to follow 
it, and then FORGET IT, and go on to 
the next thing. 

It is doing the next thing continuously 
and with enthusiasm which constitutes one 
of the strongest strands in the Cable of 
Prosperity. 








16 


mS erewnrmPtCASsST OF 1922 





Being Some Points and Suggestions Ob- 

tained from the Heads of Leading Organi- 

zations in the Office Equipment and Com- 

mercial Stationery Field as to Business 
Prospects for 1922. 





Note.—For some time Office Appliances has on the first of each year endeavored to obtain a forecast of the coming year 
from men prominent in the trade. This year we have confined our inquiries to officers of associations which are well known in 
this field. These men are all prominent and successful, and through their official connections as well as in their businesses, 
they are in touch with the larger currents of thought. It is interesting as well as encouraging to observe that while the 
central thought of most of these statements is one of optimism, it is nevertheless balanced by a tendency to conservatism and 
a realization of the fact that in order to prosper, we must work; that the day is past when business comes without effort; 
that it must be sought for and that he who seeks energetically and in the right spirit will receive his reward. 





OUR question, what do I 

y think about business, is an 

every-day interrogation, but 

still a most important one. 
From my observations during re- 
cent travels, from what I have 
read and the conclusions I have 
drawn, I believe that we have passed over the rough places 
in the road to readjustment. All of this will eventually 
prove to the business man one of the greatest lessons in 
commercial economy and business conduct. 

It has brought bewildered men to their senses and made 
them “stop and listen.” They know more about their 
business today, and with proper care and courage they 
will have little to fear. 

When I use the word courage, it reminds me of a little 
article I recently read and which I quote, as I remember 
it— 

Courage in Business. 


“All modern industrial and mercantile expansion de- 
pends upon courage. It explains progress. It determines 
the limits of individual success. It is the physical expres- 
sion of confidence and belief. 

“Business moves forward only so far as it is led by men 
with the vision of new conditions, new ideas, new forces, 
new methods—and the courage to put them through. 

“Business weaklings are left behind at the end of every 
period of inflation. Courage is not governed by conditions; 
it controls conditions. It not only recognizes, but elimi- 
nates, weak organization, mistakes, inefficiency. 





MR. J. OGDEN PIERSON 


Mr. Pierson is President of the National Knowledge of your business—time- 
Association of Stationers & Manufacturers jy and dependable Facts and Fig- 
and Vice-President of Dameron-Pierson Com-  yres from every department—points 
pany, Ltd., of New Orleans. out weakness and waste; while 





“Courage is inspired by knowl- 
edge. Knowledge dispels fear 


knowledge of better methods, with 
courage, eliminates them.” 

I believe this is very appropriate to the times that we 
are dealing with and should be a thought to all merchants 
as to the value of trade associations, as these trade asso 
ciations today are giving the confidence and courage to the 
business men, as quoted above. 

The careful and intelligent man has nothing to fear 
My advice is to watch your inventory, and I mean by this, 
arrange your buying to get a maximum number of turn 
overs. 

Don’t lose your head in the wild rush to get business 
and give away your just profit. No sale is worth while 
unless it yields a profit to the merchant. 

Watch your collections so you can use your money to 
discount purchases and not have to borrow and pay in 
terest. 

No unwise economy should be practiced in your selling 
organization or your productive advertising. I can see for 
all a long period of steady and satisfactory business prog- 
ress. We must all keep “our house in order,” and by using 
good common sense, we will prosper. 

I take this occasion to extend my kindest thoughts and 
best wishes to all the dealers and manufacturers in the 
stationery and office equipment world. 
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N abnormal world market 
A produced enormous expan- 

sion in plants, equipment and 

personnel. That market, 
gone at least temporarily, left us 
with the results of expansion. Some 
thought the market could be quick- 
ly revived. Realizing the indefiniteness as to the time of 
that revival, contraction set in and the reduction of per- 
sonnel offered the quickest financial relief. 

This shake-down, precipitous at first and regardless of 
consequences, was later more intelligently handled. Now 
the problem is how to rebuild to meet a market with prod- 
ucts the people want at prices they can afford to pay with- 
out increasing personnel and the daily payroll expense. 

There’s only one answer—ilabor saving machinery. The 
New York Interborough, facing financial disaster, has in- 
vested and is now installing automatic gate machines. 
“Make the nickel your ticket” is their slogan. 

Labor saving devices have been supplied as rapidly as 
the demand has been created. We have the various du- 
plicating devices for printing letters and circulars in large 
quantities, folding and addressing machines and devices 
for sealing envelopes and attaching the stamps. 

Picture the world waking up tomorrow without a single 
typewriter in existence! Newspapers would be late, trains 
would not be on time, confusion would exist in offices and 
factories and the country would go back almost to the 
dark ages. 

Could one comprehend the mighty volume of business 
going on through the country without the use of automatic 


MR. C. K. WOODBRIDGE 


Mr. Woodbridge is President, National Asso- racy the calculating and adding 
ciation of Office Appliance Manufacturers, and machines and the recording of busi- 
sales manager, The Dictaphone division of the ess transactions through the use 
Columbia Phonograph Company. 


weighing devices? Can human 
minds exceed in speed and accu- 


of the automatic bookkeeping ma- 
chines with their loose leaf ledgers? 

In this twentieth century day of speed, the dictating 
machine is always available for the use of the executive 
No matter what time of day, no matter what conditions 
exist in the office, no matter where he is, it enables the 
business organization to conduct without delay the cor- 
respondence required to maintain cordial and profitable 
relations with its clientele. 

No one can imagine a present-day business man opening 
an office and equipping his clerks with quill pens, nor 
would anyone think of having an edition of 100,000 direct 
mail booklets neatly dashed off by a letter artist, after 
the fashion of the monks of the Middle Ages. We are 
living in an age of machinery, in a period in which we 
acknowledge that if a thing can be done better and more 
quickly by the aid of machinery, that process should 
supersede hand labor. 

Progress in 1922? Yes, indeed! Not that created 
through abnormal conditions, but that which comes in 
direct relation to the steady forward progress of the great 
tae Ey 

An industry of the nature of the office appliance busi 
ness must keep pace with the greatest requirement of the 
age—speed—for it creates that which makes great prog- 
ress possible. 
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PECIFICALLY to answer the 
question, do you or do you not 


OFFICE 


believe that business will re- 

vive and if you believe it will, 
what is the basis for your opinion, 
I shall have to answer in the words 
of J. P. Morgan, Sr., who said that “a man who was a 
bear on the United States would eventually go into bank- 
ruptcy. Everything I have had an opportunity to read 
gives me the impression that at the present time these 
United States are ahead of any other country in the world, 
therefore, we have the firmest foundation for. a revival of 
business that this country has ever seen; and the super- 
structure can be built if enough of us will follow the old 
maxim revised, “everything comes to him who hustles 
while he waits.” 

The officers of the International Stamp Manufacturers’ 
Association are using this particular time, when our in- 
dustry is below its maximum volume, to help educate its 
members to a better understanding of all of the elements 
of our business. To illustrate: we have employed an ex- 
pert, a so-called “business doctor.” He has made, for the 
past three years, an intensive study of this industry in 
several plants. We distribute the knowledge that he has 
obtained, in the way of determining costs, overhead, etc., 
to all of our members who will signify their desire to ob- 
tain this information. 

We are working on a universal accounting system, sim- 
ple enough to be used in a small shop and yet compre- 
hensive enough so that it can be utilized in the largest 
shop, and in the event that the man doing the smallest 
business should want to exchange information with the 
1an doing the largest business, their statistics would be 


Manufacturers’ 
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MR. CHARLES L. SAFFORD  0f_ value to one another mutually. 


Mr. Safford is President, International Stamp 
Association 
Safford Stamp Works, Chicago. 


We positively know that the in- 
formation that we have so far ob- 
tained and distributed has been of 
great benefit to the industry. 

It seems to be the opinion of the 
statistical firms who maintain large staffs to gather eco- 
nomic information that prices for the next decade will be 
more liable to decline than to advance. Such being the 
case, we are hoping that our educational campaign will 
keep our members informed, so that our prices will not 
decline out of proportion to our costs. 

In our association work, we are asking manufacturers, 
jobbers and retailers to co-operate, so as to reduce the 
number of items which accomplish the same purposes. 
As an example: take a Line Dating Stamp; there is a size 
No. 1 and a size No. 1%; the difference in the size of type 
is about 1/32 of an inch, therefore, for all practical pur- 
poses only one of these two numbers is really needed. 
One number being eliminated will reduce the number of 
parts that the manufacturer has to carry in stock, and will 
also reduce the number of items that both the jobber and 
retailer have to carry in stock. This makes a saving, and 
this saving can eventually be passed on to the consumer. 

After all, is not this so-called depression psychological? 
If we would get up some morning and decide in our own 
minds that business was good, and that we were all going 
to spend money to get business, the wave of depression 
would pass away quickly, and we would again be wonder- 
ing where we would obtain enough workers to take care 
of the orders. In other words, let all of us get out and 
hustle, while we wait and the hustling will surely set the 
business machinery working at full speed. 


and President, 





VERY business man who is 
k; buying—who is planning for 

the coming year—has had to 

give very serious considera- 
tion to the business outlook for 
1922. We have just gone through 
a more or less unsettled year, and I 
believe that many of our problems are not going to be 
solved even during the coming year. Too many of us 
have tried to make our comparisons of the year 1921 with 
the business conditions of the year 1920, but from a busi- 
ness standpoint that is an unsound comparison, for 1920 
was not a standard business year. It was an abnormal 
year. If the business man will go back to 1917 for his com- 
parison, he will find himself considerably better satisfied 
with the results of 1921. Our slogan for the year that has 
just gone was “back to normal,” and back to normal meant 
wages primarily, for one can trace all of our present trou- 
bles back to the last analysis and the last analysis is wages. 
The law of supply and demand has brought the price of 
much of the product which we handle down to a lower 
level. Many of our manufacturers have reduced their wages 
to bring this result about. How many stationers in the 
United States have reduced the wages in their establish- 
ments? How many stationers have made an honest effort 
to reduce the overhead in their own retail establishments? 
We all realize that we have got to get back to normal and 
that means that all of us must do our part. 

It is human nature for us to dislike to pull in. Some- 
how or other we resent the idea of putting the brakes on. 
I know that my business manager—Mrs. Mitchell—is put- 
ting into effect in our own home life economies which the 
average walking delegate and professional agitator would 
advise his clientele not to stand for. Every one is talking 
back to normal, but every one wants the other fellow to 
do it all. Some classes of workers have been forced to 
accept wage reductions, but we are not going to have a 
complete readjustment until a psychological change can 
be brought about in the minds of all of us—a realization of 
the fact that it is up to each one of us to do our part and 
to accept this reorganization with a feeling in our hearts 
that it is right and just that we should do our share. 

This applies to the capitalist, to the business man as 
well as to the laboring classes. 


pany, Topeka, Kas. 


“€ 


MR. CHARLES L. MITCHELL 


Mr. Mitchell is President, Mid-West Division 
of the National Association of Stationers & 
Manufacturers’ and Secretary, Crane and Com- 





As for 1922, I am sincere in my 
belief that we are going to have a 
better year than 1921 has been. 
During 1921 business conditions 
have been considerably upset. No 
one dared to buy any quantity of 
stock, expecting prices to come 
down more and more, with the result that there was 
an air and a feeling of uncertainty that guided our every 
dealing in a business way. However, the last three months 
have seen a decided change in the field on the part of our 
heavy business interests. The peace conference at Wash- 
ington has had much to do with establishing a feeling of 
confidence—a feeling that international commerce is going 
to be resumed—a feeling on the part of everyone that each 
must do his part to help in the restoration of confidence. 

In our business we have noticed the orders assuming a 
larger proportion not only in number but in quantity. For 
a while offices that never ordered less than ten boxes of 
carbon paper would order but one box at a time and six 
typewriter ribbons instead of six dozen. I checked up 
the orders from one company which heretofore ordered in 
large quantities. The first of the year we had from them 
three different orders for one box of carbon paper each. 
In October we had an order for five boxes, and just a 
few days ago another order for five boxes. We predict 
that along about January or February, we shall get an 
order from this concern for ten boxes, and we are going 
to be disappointed if we don’t get it, too. 

Let me repeat that I cannot help but believe that 1922 
is going to be much better than 1921, and while we are un- 
doubtedly going to have a number of strikes and possibly 
a partial paralysis of some lines of business on account of 
them, yet the tendency even of these strikes will have its 
moral effect on the people as a whole, for the discussion of 
these strike problems is making it possible to spread the 
knowledge of the necessity for adjustment in a manner 
which could not be put over to the people at large so ef- 
fectively in any other way. To my notion one of the 
most important requisites of the present time is for busi- 
ness men to realize the necessity for these adjustments just 
as a salaried man should realize it and that this is no one 
man’s game, but a proposition the solution of which in- 
volves the co-operation of each and every one of us. 
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HE experience I have had in MR. NILES C. FULLER 


Mr. Fuller is President, Peoria Stationers’ 
and President, Fuller-Peerless 


the last two or three years 

has proven my judgment to 

be so much of the time in 
error, that I hesitate about making 
prophecies, inasmuch as I abso- 
lutely know nothng about it. 

A year ago or so, all of the big men were telling us what 
was coming, but today, they are merely telling us why 
conditions have proven to be as they are, instead of risk- 
ing their judgment on the future. They tell us what is 
necessary in order that things may pick up, but I have 
read nothing recently as to when they may think this might 
occur. 

Peoria is a district in which most of the manufacturing 
concerns are those producing farm machinery; it is a 
cinch that local conditions will not pick up until the price 
of farm products rises. 

The country needs homes, they need to pass laws to 
make exempt no securities, whether they be state or Lib- 
erty bonds, by means of which men of large incomes are 
at present able to avoid high surtaxes. Reduction of arma- 
ments will have much to do with the reduction of taxes. 


Association, 
Company, Peoria, I[Il. 
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People should get out of the cities 
and produce more. 

In other words, as I see it, this 
country and every other one is 
much like a person who is knocked 
out physically; medicine may be 
given to stimulate the heart action, 
but this in turn will have an effect upon some other organ. 
To me it looks as though it were going to be some time 
before conditions right themselves, and until that time I 
cannot see how we can expect to get back to normal. 

Cotton jumped up in price in the South, everything down 
there for a time picked up, but it dropped again; corn 
and other products have shown a tendency to rise in price, 
which undoubtedly is a good sign. All work and no play 
makes Jack a dull boy, the same is true of all play and no 
work; we have all been, you might say, playing in the last 
two years, but is means now that we have to work to se- 
cure the business. 

I might say that I feel that this is a mighty fine thing 
for this country; we have been going at too fast a pace 
It makes one realize that there is Someone behind every- 
thing who knows much more than we do. 





MR. JOHN H. GIBSON 


Mr. Gibson ts President, The Cincinnati Stationers’ Club, 
and President, The Gibson & Perin Company, Cincinnati, 
Ohio. 

HAVE tried to sound out the minds of the stationers 

of our city and it is difficult to secure from them any 

positive statements. They are indulging entirely in 

hopes. Business conditions have been poor and natu- 
rally we feel that an improvement will come sooner or 
later. Individually speaking, I do not see any particular 
reason to expect any very great change in the volume of 
business. 

It may be true that stocks of merchandise have been 
reduced, yet business cannot resume until the big manu- 
facturers in our country get back to normal. As a matter 
of fact, many of them are closed down and are using but 
very little office supplies. 

The printing industry has not had the same blow dealt 
to it as the stationery and office furniture departments, for 
the reason that a large number of strong concerns are 
using printed matter in an effort to stimulate their business 
and are placing orders for catalogues and circulars for 
that purpose. 

I believe that the entire question rests upon a world re- 
covery and it will be a slow process. 

It has gotten now to the point where one man’s judg- 
ment is as good as another’s and the statement of the 
scientific business economist seems to be of no more value 
than that of the merest tyro. 

Therefore, I cannot help but feel that the stationers in 
Cincinnati are assuming the correct attitude in hoping 
for the best and relying upon themselves to carry forward 
to the best of their ability. 


MR. C. W. FOLLETT 


Mr. Follett is President of the Illinois Book Sellers’ Associa- 
tion, and a member of the house of J. W. Wilcox & Follett 
Company, Chicago. 

OR the last two months it has been my good fortune 
to visit many of the cities of the Middle West. 
While the writer found that in almost every instance 
there has been a slight decrease in the volume of 

business, yet the decrease has been so modest in 
most cases that a small amount of additional sales 
effort would in all probability have overcome this 
condition. Among all of the booksellers visited there 
was not as I recall it a feeling of pessimism in even one 
instance. The booksellers and stationers in the states of 
Michigan and Illinois are definitely looking forward to a 
gradual improvement from now on. The booksellers and 
stationers in the Kansas City district have had an un 
usually fine business, but the general feeling in Kansas 
City in particular, is that business will be definitely more 
unsatisfactory after the first of January. They do not 
seem to be able to give very good or valid reasons for this 
feeling, but of course we all recognize the fact that the 
wheat producing communities, such as Kansas, are finding 
it difficult to adjust themselves to present conditions. 

I believe in our own Chicago district business will very 
gradually pick up from now on, and I look for a better 
spring and summer this year than was had during 1921 
season, especially if we have a fair amount of seasonable 
weather from now on. It is to be hoped the stationery 
and book trade can escape the era of price cutting after 
the first of the year which we feel will not serve the pur 
pose of stimulating buying, but merely react as a de 
moralization to trade. 
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MR. D. D. MACDONALD 


Vr. Macdonald is President of the Connecticut Valley Sta- 
tioners’ Association, and President, Bradley & Scoville, Inc., 
New Haven, Conn. 


USINESS in our line in New Haven has recently 

shown some gain, though this is not the case 

throughout the entire territory covered by this as- 

sociation. All the dealers who handled Christmas 
goods have done a nice business. As far as the 
general commercial business is concerned, in our 
own individual case it is a little better than it has been. 
We are getting more inquiries for prices on goods and 
it looks to us as if the manufacturers and larger concerns 
are getting ready to buy. As yet the quantities are not 
large. The margin of profit is going to be small. Many 
of the retailers are anxiously seeking business and are 
going to take it at a minimum profit. In many cases the 
writer feels that new business will be taken at a profit 
entirely too low. Business will not come to the dealer. 


He must go out after it and get it. 

We have refitted our store, making it all over and 
creating a much more attractive establishment in the hope 
of getting a larger volume of store trade. We have already 
noted an increase in our sales and think that the rearrange- 
ment of our premises will do us a great deal of good. 


MR. PHIL. M. ANDERSON 


Mr. Anderson is President, Kansas Book Dealers’ Association 
and head of the house bearing his name at Newton, Kas. 
CANNOT speak for the Kansas Book Dealers’ Asso- 


ciation, for our organization is scattered all over Kan- 
sas, so the best I can do is to give you some views of 


my own. I do not think business is going 
to be any better: in fact, I do not see any rea- 
son why it should be any better. We have _ been 


traveling along on a high plane of easy-going retailing. 
Everybody has been working or rather drawing wages, 
with the result that there has been lots of money in cir- 
culation. Now a great number of these people are out of 
work and they will be out of work for some time, but those 
who are still working are drawing good wages and even 
the Kansas farmer is getting $1.00 per bushel for wheat, 
while in 1916 he was getting 65 cents. For the above rea- 
sons the retailer will have to come down to about a 65% 
basis both in expenses and in gross business and this will 
not be easy to do. Of course, there will be a great many 
failures and many merchants who have been making a 
little money will do business next year for their board and 
clothes. The wheat prospect is very good in the central 
part of Kansas, but we are much better off than other 
parts of the state. 
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MR. M. JOHN JOYCE 
Ur. Joyce is President, Detroit Office Appliance Managers’ 
and Sales Agent for the Rand Company, Iunc., 
Detroit, Mich. 


lssociation, 


OME saye business in 1922 will be good, others say 
fair, others again say that it will be better than 1921. 
Nobody thinks it will be bad, so it looks as if we have 
turned the corner, so to speak. 

It would seem that business for 1922 will be to a consid- 
erable extent what we make it—bad for the man who sits 
by the fire waiting for things to pick up, and very good for 
the fellow who goes after it. Hard times are not coming 
soft times are going, that is all. 

The man who wears down the soles of his shoes will be 
rewarded. I am firmly convinced that we will have to 
ring more door bells or make missionary calls, so to speak, 
in 1922 than heretofore. 

Our city, we feel, will play an important part in business 
in the future. Automobiles, trucks, and tractors will help. 
Efficiency will be the watchword. All time saving and 
economical equipment will be necessary to increase the 
volume and produce profits. Or in other words, the fel- 
low who works is bound to get the business. 
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MR. J. K. GILL 


Mr. Gill is President, Pacific Northwest Stationers’ Associa- 
tion, and President, The J. K. Gill Company, Portland, Ore 


I is my impression that there will be a marked revival 

in business with the opening of the spring season. My 

reasons tor this opinion are based largely upon the 

action of the present commission at Washington. The 
steps they have already taken will allay the fears of many 
people regarding the attitude of Japan toward this country 
and China. It will also make for a more amicable relation 
between Japan and China, the other parts of the Orient and 
Europe, and particularly on the Pacific Coast. 

In telegrams recently from Lloyd George it was an- 
nounced that Great Britain is willing to cancel all the debts 
owed to it by the European nations, with a modifying 
clause requiring that the French shall entertain a more 
kindly spirit towards Germany. 

No doubt the recent action at Washington is the cause 
of the sudden advance in sterling exchange. In like man- 
ner it will stiffen the courage of men all over the world 
and business will gradually improve until it gets back again 
. J — conditions—at any rate, this is my view of the 
Situation. 


on. 





MR. CHARLES H. LANGBEIN 


Vr. Langbein is President, Pittsburgh Stationers’ Club, and 
VUember of the Stevenson & Foster Company, Pittsburgh, 
Penna. 


S far as our stationery business is concerned, we 
have been unusually busy during the entire season 


and can not complain. We have, however, gone 


after the business, having seven salesmen on the 
road. I think we shall all prosper, however, if we 
keep our feet to the ground, our ears alert and 


continue to maintain a service in connection with the per- 
sonality which we put into our business. An encouraging 
factor, too, is the returning increasing output of the steel 
mills which are now working better in this section than 
for some time. Many of my acquaintances connected with 
a number of these industries state that the undertone is 
much better than it has been. 

The one essential thing that retailers must all come to 
is the fact that the consumer is looking for a falling market 
on all goods, and while the manufacturer in some instances 
has lowered the prices, the retailer has continued to sell 
at the old prices, which is not right. We have taken our 
medicine repeatedly and are selling our goods at their 
present market value. 

I am sorry that I cannot take time to go into the matter 
more in detail; but I do believe that the outlook is more 
encouraging than it has been for some time and that all 
that is necessary is faith in the future which is brighter 
by reason of the good work now being done by the com- 
mission in session at Washington. Let us encourage every 
one to go forward and to create and retain a service sec- 
ond to none, and to do business on a fair and square basis. 


Xe 


MR. JOHN B. FETTER 


Mr. Fetter is President, Louisville Stamp & Stationery Club, 
and Manager of the Stationery Department of the George 
G. Fetter Company, Lowisville, Ky. 


HE slowing up of business causes money to accu- 
mulate in the bank. When money becomes abun- 
dant interest rates are reduced. In place of “ex- 
tending loans only to legitimate business” the 

banks become anxious to find borrowers of any sort, just 
so their credit is good. The low money rate coupled with 
cheaper labor and material soon tempts Mr. Business. Man 
to start something. This start gradually gains momentum 
and speed until lo and behold! we have another boom. 

I feel sure that we have all learned more from the hard 
knocks of adversity during the big decline than we did 
from the soothing strokes of success when we were all in 
the big parade on “Easy Street.” Because of conditions 
created by the great war, the business cycle was speeded 
up and we have all had the opportunity of learning in a 
few years business lessons that usually require a lifetime. 


The business that has survived thus far has nothing to 
fear; the worst is past. There may be a few difficulties 
ahead. The business revival may not be as fast as we 
would like, but as sure as day follows night the “big swing” 
is upward and with hardened muscles and a clear vision the 
American business man is ready for the next wave of pros- 
perity. 


Somebody please step on the gas. 








MR. J. VICTOR BARR 
Vr. Barr is President, Nashville Stationers’ Club, and Mem- 
er of the Brandon Printing Company, Nashville, Tenn. 


E are not at all frightened nor do we feel we 
ought to be called pessimistic, but we do not be- 
lieve that there can be any material improvement 


in general business for the next year. There will 
be of course sporadic increases, but we feel that the trend 
will be down rather than up. We feel that, with the new 
nancing that the government has got to do next year, 
money will become tight. We feel that labor will not 
tamely submit to reductions in wages that must come. 
While all of this is more or less depressing, at the same 
time, I believe it will be for our ultimate good; that it is 
really house-cleaning, and that when we do get straight- 
ened out, we will be in better shape for the good times 
that should come after such great depression as we have 
had for the last two years. 


MR. PAUL J. WIELANDY 


Mr. Wielandy is President, National Wholesale Stationers’ 
Association, and one of the heads of the Blackwell-Wielandy 
Book & Stationery Company, St. Lowis, Mo. 


HILE we have not in 1921 come up to our previous 

VW year’s sales record, the results will compare about 
equally with those of 1919, which was our largest 
year with the exception of 1920. 

We believe that the turn in business has been made, at- 
tributing much of the better conditions throughout our 
territory generally, however, to the increased price of 
cotton. Our customers are beginning to buy more nor- 
mally and there seems to be less of the “hand-to-mouth” 
buying than during the earlier months of this year. 

Collections, the past sixty days, have improved mate- 
rially, and many accounts which we have been patiently 
carrying on partial payment basis, have recently settled in 
full. We believe that 1922 will a normal year with us. 





ee 
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MR. O. A. WILKERSON 


Mr. Wilkerson is President of the National Association of 
Steel Furniture Manufacturers and General Manager of the 
Steel Equipment Corporation, Avenel, N. J. 


PEAKING for the Steel Equipment Corporation, we 
= are looking for 1922 to show a considerable increase 

in volume of sales over 1921, which, by the way, was 

no mean year, when compared with a normal business 
year. (Too many people are basing their figures upon ab- 
normal years.) October figures, with us, show a healthy 
increase over July, August and September. November 
sales showed a very pleasing increase over October. 

Users of steel office equipment have held their purchases 
to the very minimum for a considerable period. Steel office 
equipment is an absolute necessity in modern business, and 
users simply must come into the market very soon upon 
a much heavier scale. Dealers’ stocks are low and they 
will build up soon to meet the demands of the users. 
Dealers who do not carry adequate stocks will lose a lot 
of good business. 

We believe that the foregoing conditions apply generally 
to “necessity” businesses. There is a decidedly better feel- 
ing today brought about by the country’s successful liqui- 
dation of labor thus far, by tax reforms, by easier money, 
by the Washington Arms Conference, by freight reductions 
accomplished and proposed, etc. 

Manufacturers, jobbers and dealers generally have re- 
adjusted their inventories and “weathered the storm” in 
fine style. Prices are steadily showing firmness and there is 
decidedly less uncertainty in buying. This helps greatly. 
We know where we stand, and the movement is slowly 
but surely upward and, in our opinion, will continue so. 
We agree with President Harding and others that much 
better times are “just around the corner.” 


Ng 
MR. OLIVER WROUGHTON 


Mr. Wroughton is Chairman, Kansas City Stationers’ Asso- 
ciation, and Secretary-Counselor of the Graphic Arts Or- 
ganization, Kansas City, Mo. 


: T our meeting on Tuesday evening, December 13, we 





took up for discussion the business outlook for 1922. 

It seemed to be the opinion of all present that it is 

impossible to forecast what may happen. We can 
only say that if business should keep up to its present 
standing, during the coming year, the stationers of Kan- 
sas City will have no reason to complain. 


Ne 
MR. FRANK R. WELSH 


Mr. Welsh is President, Philadelphia Stationers’ Association, 
and Member of the William Mann Company, Philadelphia, 
Penna. 


Piss: my observation, indications point to a better 





business. The in¢rease will be gradual, which will 

place business on a better foundation and will allow 

the merchant to dispose of excess stock and to 
standardize on merchandise that is universally called for. 
The lines of stationery are becoming top-heavy, which is 
caused by the manufacturer listing sizes that have no gen- 
eral demand. 





~g 
MR. JOHN DORNETTE, JR. 


Mr. Dornette, who resides in Cincinnati, is Chairman of the 

Manufacturers’ Committee on Wooden Desks of the Na- 

tional Association of Stationers and Manufacturers and is 
one of the leading men in the office desk industry. 


among the smaller purchasers, but at that the desk 
house which is doing fifty per cent of a normal busi- 
ness is doing well, according to present conditions. 
There will probably continue to be some improvement for 
several months, but nothing of much importance can be 
looked for until the railroads and other large corporations 
are again in the market. This will not occur until such 
adjustments are made as will permit them again to figure 
on increasing their expenses. 
Labor is slightly lower than in 1920, but not enough to 
affect the situation materially from the standpoint of the 
manufacturer. The widespread use of automatic machin- 


1; office desk lines a certain increase is to be noted 


ery in factories speeds up production and reduces overhead, 
but this factor is of greater advantage in times when it is 
necessary to work strenuously to meet a demand than 
when there is !ittle demand to be met. 
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MR. R. F. CLAPP, JR. 


Mr. Clapp is President, Capitol District Stationers’ Asso- 
ciation, and Head of the House bearing his name at Albany, 
ins 

O far as we can discern, conditions are improving and 
by March or April business should be normal. We 
find that the different manufacturers are laying plans 
for more business and are buying office equipment in 

larger quantities than heretofore. 


‘eg 
MR. WILLIAM B. BAKER 


Mr. Baker is the Secretary, National Association of Chair 
Manufacturers. 


Pia ana from report of meeting December 8 





1921 Analysis of conditions among chair factories 

shows an improvement in business. Lines manufac- 

turing medium and better grades report that unfilled 
orders are increasing steadily. Chair factories on the av- 
erage are operating about 70% capacity.” 


‘eg 
MR. ASHTON P. DERBY 


Mr. Derby is President, National Association of Chair Man- 
ufacturers, and of P. Derby & Company, Inc., Gardne 
Mass. 

[ tes that we shall have an increasingly good business 





throughout the year of 1922. My reasons for this are 

that every trade and financial opinion that I have seen 

points in this direction, as a general proposition. 
Lowering in the price of money and a rising price of bonds 
are additional general indications. And the fact that, so 
far as I know, most stocks are short, both in the hands of 
retailers and jobbers, makes it a little more certain. in my 
mind, as applied to the furniture business. 


‘eg 
MR. K. R. TERRY 


Mr. Terry is Chairman of the Seattle Stationers’ Association 
and is connected with the Lowman & Hanford Company 
Seattle. 


T business outlook in the Pacific Northwest from 





all reports seems to be encouraging. The indica- 
tions are that we can look forward to increased 
activities in our section. This is due largely to the 
revival of the lumber industry. While this is purely local, 
it would seem that the revival of building throughout the 
country, the lowering of resale prices, stabilizing of foreign 
exchange and the increased activities of manufacturers, 
wholesalers and retailers in launching selling campaigns 
would increase business in all lines. 
In lines other than stationery reports have come to us 
that there has been an increase in volume of as much as 
twenty per cent. during December, 1921, as compared with 


December, 1920. 
XZ 


MR. SAMUEL A. NEIDICH 


Mr. Neidich is President of the Carbon and Ribbon Exchange 
and President of the Neidich Process Company of Burlington 
New Jersey. 

E ARE well pleased with the volume of business 
VW passing through our plant. We regard it as fully 

normal and possibly a little in excess of normal 

as measured by any year in which sales repre- 
sented only consumption. Of course, any comparison with 
1920 is discouraging and impossible. 

Prospects for 1922 are bright. We believe that the ex 
cess stocks accumulated by distributers during 1920 have 
been liquidated. There is a considerable tendency among 
distributors to purchase only for their immediate needs 
This results in a great increase in detail office work, re- 
quiring the entering of probably three times as many orders 
for a given volume of business as was necessary before the 
war. Except for the increase in office expenses arising 
from this condition, we have no complaint to make, as, 
of course, we use every precaution to keep our distributors 
from overstocking our lines. 

The increase in the use of typewriters is quite steady and 
is estimated at about ten per cent per annum, so that there 
is a regular, healthy growth in our industry. Inasmuch as 
manufacturing conditions for some time have been such as 
to make it very difficult for a beginner to enter this manu- 
facturing field, all manufacturers report a healthy growth. 
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This ts one of a series of cartoons distributed through the business press and the daily newspapers by the Division 
of Savings, United States Treasury Department, to further the campaign for thrift among the American people. 
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Said Fra Elbertus— 


66 HERE is a survival value in the habit of thrift. Besides the money you save 
you are adding strength to your character, you are digging trenches, building 

fortifications, laying in ammunition, and providing yourself against any attack 

from enemies, such as poverty, disease, melancholy, distrust, jealousy, insanity.” 


“If you are a thrifty person you are happy. When you are earning more than 
you spend, when you produce more than you consume, your life is a success, and 
you are filled with courage, animation, ambition, good-will. Then the world is 
beautiful, for the world is your view of the world, and when you are right with 
yourself, all’s right with the world.” 
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G. C. Hallenbeck. 

O HAVE been thirty-four years 
T in the employ of one typewriter 

company is a distinction few men 
have achieved; but such is the situa- 
tion of G. C. Hallenbeck of the Rem- 
ington Typewriter Company. If 
length of service is the criterion, then 
it is quite likely Mr. Hallenbeck has 
earned the title, “Dean of Typewriter 
Salesmen.” 

Nearly all of Mr. Hallenbeck’s 
thirty-four years of service with the 
Remington have been spent in active 
selling work. He is, in fact, one of 
the very few men still in harness, 
whose personal recollections extend 
back to the early days of the type- 
writer business. 

Mr. Hallenbeck is a _ native of 
Brooklyn, N. Y. He was graduated 
from No. 11 Public School and finished 
his education at the Brooklyn Poly- 
technic Institute. His early bent was 
for the law and he studied for a time 
under Judge Stewart of the Supreme 
Court. About this time, however, he 
became acquainted with Mr. Clarence 


W. Seamans of the famous firm of . 
Wyckoff, Seamans & Benedict, who 
had only recently purchased the 


patents, etc., of the Remington type- 
writer from the old firm of E. Rem- 
ington & Sons. In a practical sense 
these three men were the __ real 
founders of the typewriter business, 
for it was their energy and enterprise 
which converted a hitherto unprofit- 
able venture into a complete commer- 
cial success. 

Mr. Hallenbeck describes interest- 
ingly the odd way in which he first 
met Mr. Seamans. He had leased a 
house from him and Mr. Seamans 
came around personally every month 
to collect the rental. He told young 
Hallenbeck of the vast prospects that 
the typewriter had for the future and 
was so enthusiastic over the sales to 
come that Hallenbeck accepted a po- 
sition with the firm. This was in 1887. 

How well Mr. Seamans’ foresight 
of the future of the typewriter has 
been justified, all the world now 
knows. 

Mr. Hallenbeck began at the bottom 
and literally worked his way up. His 
first position was that of office boy 
at $7 a week, then he graduated to the 
billing department, and then was 
placed in charge of the shipping de- 



































At which Hobart W. Martin, Associate 
Editor, Presides, Introduces the Old 
Boys and Crowns Them with the Laurel 
Wreath. 

NoTe.—In the October issue of Office 
Appliances we initiated the Old Timers’ 
Party. This is where we gather together 
some of the Old Boys about the Round 
Table and discuss events of years gone 
by, along with a little biographical his- 
tory which hooks the man to the work. 
Few of the Old Timers are rich, but all 
of them are successful from the stand- 
point of making good. Office Appliances 
believes that success means satisfaction 
which arises from just and proper pride 
in work well done. The Old Timers, be- 
cause they can take the longest look back- 
ward, are the boys who may count them- 
selves as the most successful under this 
definition, because they find the most sat- 
isfaction in the reflection that they have 
“batted a pretty good average.” 


partment. He was next promoted to 
be the assistant manager of the supply 
department and for a period of a year, 
during the absence of one of the 
directors on account of illness, he 
managed this department. Mr. Hallen- 
beck was in fact a widely known and 
most successful typewriter supply 
salesman before he ever took up the 
machine end. 





Mr. A. T. Rose, then the manager 
of the Metropolitan department for 
the sale of typewriters, asked Mr. 
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Hallenbeck to join his forces. This 
was a grand opportunity and he ac 
cepted it and Mr. Hallenbeck’s record 
as a successful Remington typewriter 
salesman has since been continuous 
and uninterrupted. During this time 
Mr. Hallenbeck has served under no 
less than six managers, namely, Mr. 
Rose, Mr. McClain, Mr. Budd, Mr. 
Bayes, Mr. Thornton and the present 
manager of the New York office, Mr. 
A. A. Fraser. 

We have called Mr. 
“Dean of Typewriter Salesmen” in 
length of service. On the basis of 
quality of service also, he would be a 
formidable candidate for this distinc- 
tion. It is doubtful if any one man 
has sold any more typewriters during 
his long career than Mr. Hallenbeck. 
Here is one instance: The tower of 
the Metropolitan Life Insurance 
‘Company is one of the highest build 
ings in the world, second only to the 


Hallenbeck the 


Woolworth building among the sky- 
scrapers of New York. The number 
of Remington typewriters in this 


one building if placed one on top of 
the other would extend from the 
basement to the top of the tower and 
back again to the twenty-sixth floor 
These measurements are calculated 
from the height of the No. 10 machine, 
multiplied by the number of Reming 
ton machines in the building Mr. 
Hallenbeck practically sold them all. 


“It is with great pleasure,” says Mr. 
Hallenbeck, “that I look back to the 
days of the old No. 2 Remington 


machine, then to the improvements oi 


the No. 3, the foreign machine for 
various languages that made a world 
wide reputation, the No. 5, and then 
the No. 6 and No. 7, but the real in- 
novation came when the announce 
ment was made that we had per- 


fected the No. 10 visible with the self 
starter.” 


Mr. Hallenbeck has many outside 
interests. For more than twenty 
years he has been an _ enthusiastic 
yvachtman and is connected with 
various yacht clubs. He celebrated 
the advent of the self-starting Rem 
ington by purchasing a new motor 


boat, the fastest in her class on Ja- 
maica Bay. This year he was awarded 
the silver cup from the Jamaica Bay 
Yacht Racing Association for the 
largest number of races won during 
the entire season. Mr. Hallenbeck 
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attributes his good health and the 
absence of visits to the doctor to this 
grand outdoor sport. 
His complete record in 
‘ircles is as follows: 
Rear-Commodore of the 
Yacht Club for two years. 
Fleet Captain of the Broad Channel 
Yacht Club for one year. 
Vice-Commodore of the Broad 
Channel Yacht Club for three years. 
Chairman of the House Committee 
at the Belle Harbor Yacht Club for 
two years, during the time that Mr 
F. E. Van Buskirk, vice-president of 
the Remington Typewriter Company 
was the Commodore of this club. 
The picture of Mr. Hallenbeck 
which we publish herewith is most 
characteristic, for it shows him on his 
favorite yacht and in his uniform as a 
yachtman. Mr. Hallenbeck has often 
been called the “double” of President 
McKinley. This photograph gives 
some suggestion of this resemblance 
which in real life is even more marked. 
Here’s health to Hallenbeck, and 
may his favorite sport of yachting 
keep him in good health and active in 
the sale of Remington typewriters for 
many years to come!—A. C. R. 
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Henry F. Sawtell. 


ago the writer, on 


FEW weeks 
another quest, sat down at the 
desk of Henry F. Sawtell in the 


West Side offices of P. F. Pettibone 
& Co., pioneer stationers of Chicago. 
The conversation turned to the 


earlier years of the industry and Mr. 
Sawtell commenced to recall incidents 
which had occurred previous to the 
Centennial of 1876. This prompted an 
inquiry as to how far back he could 
remember in the stationery trade. 
“Oh,” replied Mr. Sawtell, “I com- 
menced my work in the stationery 
business for a Boston stationer in 
1861. I began as a pick-up boy and 
used to run around town picking up 
from other stationers goods which 
were ordered but which we did not 
happen to have in stock. Boston was 
different in those days. There wasn’t 
so much of it, but there were no 
trolley cars, cable cars or motor cars 
of any sort. Every vehicle on the 
streets that was not pushed or pulled 


by hand was drawn by _ horses. 
Power vehicles on the streets and 
roads were unknown and undreamed 
of except by a choice few who hid 


their dreams away lest they be 
thought of doubtful sanity. 

“There were street cars on Tre- 
mont and other important streets and 
they jingled along in leisurely fashion 
drawn by sleek horses. These cars 
were small affairs the designer of 
which had evidently had some trouble 


getting the general lines of the stage 
ach out of his head. The street 
ar, however, was not for the pick 


up boy except for the longest journeys 
Employers economical of the 
nickels but prodigal in their demands 
on leg power. So we walked. Some- 
times we ran, particularly when time 


were 


was short and part of it had been 
given over to a game of marbles on a 
safe side street. Our employers 


‘ouldn’t keep tab on us by telephone, 
but they had clear ideas of time.” 

\fter a short experience as pick-up 
boy young Sawtell was brought into 
the house and given a place in the 
book and stationery department. 

To have been a boy in Boston in 
1861 is something to remember. In 
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imagination we can hear the bands 
playing and see the flags flying; we 
can hear the shrill notes of the fifes 
and the roll of the drums as they 
measured time to the tramp of the 


marching, blue-clad soldiers under 
their oddly-shaped caps with the 
straight patent leather visors. To the 


boy of the period all was glitter and 
pomp not unmixed with envy of the 
marchers who were old enough to go 
away to the great adventure. To the 
young was none of the sorrow of part- 
ing nor the agony of the waiting 
months when news from the front was 
so slow in bringing hope, but so swift 
to bear the tragedies of the war. To 
the small boy all was glory; death on 
the field of battle rode a white steed 
and bore a_ shining guidon that 
pointed to realms above. 
A few years after the 
Sawtell, then scarcely more than a 
boy, came to Chicago and after a 
short time secured employment on 
probation with the house of Culver, 
Page & Hoyne, who were among the 
earliest stationery concerns in this city. 
Here, too, he fell upon eventful days, 
for it was his privilege to witness the 
earliest efforts toward the rebuilding 
of the city after the great fire of 1871. 
Young Mr. Sawtell was first assigned 
to the sample room. Let it be em 
phasized that Culver, Page & Hoyne 
with 


war Mr. 


were’ stationers’ exclusively, 
emphatic accent on the last word. 
Their “sample room” bore no sort of 


relation to those other “sample rooms” 
of the period where gentlemen stepped 
into a room behind a swinging screen 
for their “samples.” The sample 
room of the stationery store was no 
polite euphemism; it bore no array of 
cut glass decanters, but exhibited 
strictly stationery samples of the 
period It was like Caesar’s wife 
above suspicion, 

The new employe did not find very 
much to do in the sample room, so 
that when one of the men in the ship 
ping room asked him one day to give 
1 hand on the elevator ropes to hoist 
1 bale of paper to an upper floor he 
laid to right willingly and pulled on 
the rope until he thought his arms 
would part from their sockets. Others 
were apparently pulling as manfully 
ind nothing would have induced him 
to give up until the paper was safely 
stowed on the topmost floor. Later 
he discovered that he had alone sup- 
plied the power to the pulleys that 
hoisted seven or eight hundred pounds 


of paper; that his associates had not 
lifted a pound, and that his expe- 
rience was part of an_  initiatory 
process through which all new men 
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went by common consent. Later he 
had the satisfaction of putting other 
neophytes through the same degree. 

A short time after this incident Mr. 
Culver called the young man into his 
office and gave him a permanent job. 
His work being satisfactory, he was 
sent on the road, and for sixteen years 
covered the territory from Chicago to 
Salt Lake City. 

In 1869 Mr. Sawtell, in company 
with representatives of other gs 25 
houses, the party including Mr. 
Spencer of Hibbard, Spencer, Bart- 
lett & Co., went on a special trip to 
Salt Lake City at the invitation of 
merchants of that city who desired to 
buy goods in Chicago instead of 
bringing them around the Horn to 
San Francisco and from thence over- 
land by ox teams to Salt Lake. The 
Union Pacific railroad at that time 
was built as far west as Evanston, 
Wyoming, from which point the little 
party took stage to Salt Lake City, 
making the trip in three days. This 
journey was made in December, but 
the weather was mild and up to that 
time there had been little snow. At 
the end of the first day’s stage journey 
they stopped at Echo, near which 
point while above clouds they wit- 
nessed the novelty of a violent elec- 
trical storm going on below them, 
seeing the play of the lightning and 
hearing the roll of the thunder com- 
ing up from below. 

On the return journey to Evanston 
they were obliged to make the trip 
in bob sleds, a heavy snow having 
fallen. This trip was a novelty and 
bore certain possibilities of hardship 
that was not encountered, however, 
since there was plenty of hay in the 
sleds and every man had his own 
warm woolen laprobe. 

From Evanston Mr. Sawtell re- 
turned to Cheyenne, where he sold a 
quantity of goods. He remembers 
several of the old-timers in Cheyenne 
—men who have built the west, such 
as Senator Warren and others. From 
Cheyenne he took stage to Denver, 
making the 110 miles in one day by 
relays of horses every ten miles. Fast 
trains now make the distance in a 
couple of hours or so, and before long 
possibly the aeroplane will cut down 
the time to what mathematical sharks 
used to call the irreducible minimum. 

When Mr. Sawtell first commenced 
making his journeys to the Far West 
the railroad had reached’ Bryan, 
Wyoming, and as there were no side 
lines, trips away from the road had to 
be made by stage. George D. Barn- 
ard, who later became a prominent 
figure in the stationery trade, took up 
road work about the same time. 

In 1880 or 1881 Mr. Sawtell left the 
road and went into partnership with 
a friend, opening a bank at Pierre, 
South Dakota. Four years later he 
sold his stock in the bank, returned to 
Chicago and entered the new firm of 
Pettibone & Wells as a silent partner. 
This firm was headed by Amos Petti- 
bone, who is now head of the house of 
P. F. Pettibone & Co. After a time 
Mr. Wells sold his interest to his 
partners and the firm became Petti- 
bone & Sawtell, to be later organized 
as a corporation under the name 
of Pettibone, Sawtell & Co, Within 
comparatively recent years the com- 
pany was merged with P. F. Pettibes 
& Co., Amos Pettibone and Henry F. 
Sawtell being the only two members 
of the original houses living. 
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APPRECIATION. 

For your message of good will, oh friends, 
near and far, our sincere appreciation. We start 
the new year with lives enriched by the assur- 
ance of your kindly consideration. We are debt- 
ors for your friendship, a fragrant flower in 
life’s garden. The earnest desire to keep it m 
the fullness of its bloom inspires us to greater 
determination to deserve it. 

<*> 
Success. 

66 HE one great truth to which we all need to 

come, is that a successful life lies not in 
doing this, or going there, or possessing some- 
thing else; it lies in the quality of our daily life. 
It is just as surely success to be just and cour- 
teous to servants or companions or the chance 
comer as it is to make a noted speech before an 
audience, or write a book, or make a million 
dollars. It is an achievement on the spiritual 
side of things; it is the extension of our life 
here into the spiritual world that is, alone, of 
value.” 

We are obligated to our old friend, R. Lee 
Sharpe, editor of the “Southern Funeral Direc- 
tor” and the “Southern Talking Machine Disk,” 
of Atlanta, Ga., for the above. Sharpe always 
shares the good things he comes across. He is 
just that sort. He is one of those who are al- 
ways ready to hold a lantern for a friend, or 
help him to find a horseshoe. 

The truth of “The One Great Truth” is ap- 
parent to R. Lee Sharpe because he reflects the 
principle in his daily life. 

<--> 
“The Mote and the Beam.” 
BP vee is the goal that man seeks. 
Failure to attain it comes from proceeding 
in the wrong way. To realize his hopes he knows 
that certain changes are necessary; but his in- 
clination to reform others before setting his own 
house in order limits his progress toward the goal. 

The more the individual strives to live up to 
high ideals, the less is he inclined to criticise. 
Example is more potent than precept. Notwith- 
standing all this, it is necessary that we use our 
influence to correct errors and to restrain prac- 
tices by others, which are dangerous to the 
structure of society. We must protect ourselves. 
We must enforce fhe laws and are not to be 
criticised for attempting to do so, but in en- 
forcing laws and urging certain principles, we 
must be sure that we do not ourselves violate 
other principles. Always it is well to remember 
the little biblical story of the mote and the beam. 

<---> 


Commerce Chamber Questionnaire. 

UESTIONS of importance are being con- 
Q sidered by the membership of the Chamber 

of Commerce of the United States. They 
are printed in full on another page. In addition 


to their own local affiliations, members of the 
National Association of Stationers and Manu- 
facturers have a voice through the membership 
of that organization in the national Chamber. 
A careful perusal of the article in this issue is 
advisable, as readers may find features on which 
they desire to register an opinion, either through 
the National Association of Stationers and Manu- 
facturers, or through the local body affiliated 
with the national Chamber, in which they hold 


membership. 
<--> 


Chicago Stationers’ Association Decision. 

ATURALLY it is a source of much satis 

faction to members of the Chicago Sta- 
tioners’ Association and their friends in all parts 
of the country to learn that the decision of a 
lower court in the case of Sidney-Morris & 
Company vs. The Chicago Stationers’ Associa- 
tion has been set aside by the Appellate Court 
for this district. That the decision was not quite 
sO unanimous as it was hoped it would be, and 
that the court made it upon the ground of no 
damages sustained by the appellee, modifies per 
haps, but does not destroy the sense of satisfac- 
tion. The verdict of the lower court awarding 
$15,000 to Sidney-Morris & Company has been 
set aside because the company just named failed 
to prove damages. 

The court did indeed intimate that it did not 
regard the showing against the charge of con- 
spiracy on the part of the Association as alone 
sufficient to warrant them in setting aside the 
verdict. Inasmuch as there was a sufficient ground 
for setting aside the verdict, it hardly seems nec- 
essary to speculate upon what the attitude of the 
court might have been had that ground not been 
present. 

The “no damages” view taken by the Appellate 
Court seems inferentially to be borne out by the 
recent purchase by Pancoe Brothers, proprietors 
of Sidney-Morris & Company, of an important 
building and leasehold on Wells street involving 
a considerable sum of money. 

<> 
The Hardwood Lumber Case. 

HE recent decision of the Supreme Court of 

the United States in the so-called Hardwood 
Lumber Association Case marks another step 
in the application of the Sherman law. The as- 
sociation had adopted the open-price or open 
competition plan, by the operation of which each 
member furnished the secretary with complete 
daily reports of his sales; daily shipping report 
with copies of invoices; monthly production re- 
port; monthly stock report; price lists f. 0. b. 
shipping point, and inspection reports made by 
inspectors of the association. In return the sec- 
retary supplied to each member a monthly sum- 
mary of the production of each for the previous 
month; a weekly report of all sales, the prices 
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and names of purchasers; weekly report of each 
shipment by each member ; monthly report shew- 
ing each member’s stock on hand and a summary 
of all stocks; monthly summary of all price lists 
furnished by members and a market report let- 
ter. Monthly meetings were held and men were 
employed to gather and disseminate data. 

The court said: “This extensive interchange 
of reports, supplemented as it was by monthly 
meetings . very certainly constitutes an 
organization through which agreements, actual 
or implied, could readily be arrived at and main- 
tained, if the members desired to make them.” 

After going over the entire record and dis- 
cussing each point the court arrived at the con- 
clusion that the plan is an expansion of the so- 
called ‘“‘gentlemen’s agreement” of other days, 
skillfully devised to evade the law. 

“In the presence of this record,” concluded the 
court, “it is futile to argue that the purpose of the 
plan was simply to furnish those engaged in this in- 
dustry. with widely scattered units, the equivalent 
of such information as is contained in the newspaper 
and government publications with respect to the mar- 
ket for commodities sold on boards of trade or stock 
exchanges. One distinguishing and sufficient differ- 
ence is that the published reports go to both seller 
and buyer, but those reports go to the seller only; 
and another is, that there is no skilled interpreter of 
published reports, such as we have in this case, to 
insistently recommend harmony of action likely to 
prove profitable in proportion as it is unitedly pur- 
sued.” 

Three members of the court dissented—Jus- 
tices Brandeis, McKenna and Holmes. The able 
dissenting opinion was read by Justice Bran- 
deis. 
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Urge Passage of the Stevens-Kelly Bill. 
E i-~ bill known as H. R. No, 11 introduced 

into Congress last April by Congressman Kel- 
ly of Pennsylvania, deserves the consideration of 
all business men and the support of everyone. 
The bill has for its object to protect the public 
against false pretenses in merchandising, unfair 
trade-mark or special brand of articles of stand- 
ard quality. ‘The bill, in brief, would make it 
lawful in transactions in interstate and foreign 
commerce for producers, growers, manufactur- 
ers, etc., to make contracts with dealers, whole- 
sale or retail, to “prescribe the uniform prices 
and manners of settlement at which the different 
qualities and quantities of each article covered 
by such contract may be resold,” provided cer- 
tain conditions are complied with. These con- 
ditions are that no vendor shall have a monopoly 
of articles belonging to the same general class; 
provision for special prices at special times if 
the contract so specifies; providing for the sale 
of such articles under certain conditions at other 
than the contractual prices if the producer is 
first offered the goods, and providing certain 
machinery of record through the Federal Trade 
Commission, etc. 

The general manager of the National Asso- 
ciation of Stationers and Manufacturers, pur- 
suant to a resolution passed at the last conven- 
tion, has sent out a letter to the membership 
urging each one to write to his senators and the 
congressman of his district requesting the early 
passage of the bill. A list of senators and rep- 
resentatives is given in the letter. 


WHO’S WHO AND WHAT'S WHAT 


By Dr. Frank Crane 


The great question is not Who’s Who, but 
What’s What. 

Who’s Who sounds too much like an owl, 
and there's about as much sense to it. 

Who’s Who means a man’s reputation; 
What's What, his ability. 

All sorts of things can get you into the 
Who’s Who column: Somebody may have left 
you a million dollars, you may have been sen- 
tenced to the legislature for a year, you may 
have divorced three wives, you may have dis- 
played a handsome pair of nether limbs in 
vaudeville, or sung, or got lost in Alaska, or 
whipped Jack Johnson, or something. Only one 
thing puts your name on the What's What list 

making good. 


Who’s Who is a matter of being talked 
about. What's What is a matter of doing 


something. 

Who’s Who depends on what somebody else 
does to you; a college gives you a degree, a 
lot of people vote for you, the Governor ap- 
points you to something, the newspapers focus 
the spotlight on you; and all that. But What’s 
What depends on what you do yourself. 

We are trained in Who’s Whoing. History 
is an account of innumerable Who’s Whoers, 
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ninnies who sat on thrones and fanatics who 
assassinated them. The Efficient are rarely 
headliners. 

The What's Whatters raise the food, make 
the clothes, sell the goods, run the railroads, 
drive the rivets, fell the trees, dig the coal, 
pound the iron, tame the horses, construct the 
automobiles, sweep the floors, cook the food, 
tend the babies, and watch and wait and work 
for mankind. 

The Who’s Whoers button up their Prince 
Alberts, and thrust the left hand into the coat, 
and gesture with the right, and point with 
pride at what we have done, or view with 
alarm the things we have left undone. 

The What's Whatters stand flat on their 
own feet; so they do not seem as tall as the 
IVho’s Whoers, who ride upon other folks’ 
shoulders. 

What's What goes into the trenches, covered 
with lice and mud, getting shot now and then, 
and wounded, and killed. 

What's What is doing the world’s work. 
fighting the world’s battles, solving the world’s 
grim problems. 

Who’s Who is talking, strutting, posing. 

Who’s Who ts Mary’s son. 

What's What is the son of Martha, 
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INDEFINITE PRICE CHANGES 


Written for the National Association News 
by C. W. Seely, Secretary and Sales Man- 
ager, Hall Lithographing Company and Hall 
Stationery Company, Topeka, Kans., and Vice- 
President for Kansas of the Mid-West Divi- 


sion, N. A. S. & M. 


Note.—As a judge perhaps would say, “The objection ap- 
pears to be well taken.” Of things definite it would seem that 
a price should be the most definite thing of all. The dealer 
figures his prices upon a cost basis, one of the chief factors 
of which is the cost of the goods noted on the bills which the 
manufacturer sends him. When prices fluctuate frequently 
at their source, as perhaps they must in abnormal times, i 
would seem that some arrangement might be made to save 
the dealer from some of the losses incident to such rapid 
fluctuations. It is likely that under unusual conditions both 
the dealer and manufacturer must reconcile themselves to 
certain annoyances and perhaps to certain -elewents of loss 
arising from conditions which cannot be foreseen. It remains, 
however, a fact that if the dealer must take orders for goods 
which he may have to buy at prices higher than the lists 
from which he figured, he may lose money; if the prices go 
down without notice or after inde finite notice, then his pod 
may be higher than his costs justify—a situation which may 


involve him in explanations which he will pe rhaps not find 
agreeable. Indefinite notice of price fluctuations leaves the 
dealer “up in the air” and we are certain that every manu- 


facturer will avoid such a situation whenever ke can. We 
are, of course, not aware of all the conditions which some- 
times occur to make such notices necessary, but the question 
ts one which deserves very careful consideration nevertheless. 


“reconstruction,” “de- 
pression,” “return to normal,” etc., it is well to remem- 
ber that conditions and causes are as much mental as 

material and much that is uncertain, indefinite or chaotic is 
the result of a state of mind rather than actual facts. 
one which tends to prolong the period of “up-side- 
down” retards stability and should be discontinued as 
ipeaditer as possible. 

Nothing is so vital as PRICES and while it is not to be 
expected that prices will be stable for some time to come, 
still any changes in prices should be well considered, care- 
fully prepared and comprehensively placed in operation. 

Let us review briefly the conditions that have developed 
since the break several years ago. The general practice 
which found favor with the majority of manufacturers was 
“Price at time of shipment.” This held sway as long as 
possible and prices mounted steadily until the peak was 
reached in 1920 and in these price advances the retailer 
was given no warning. If he sold goods before delivery, 
it was his loss when the shipment was made at a higher 
price. But, at least one manufacturer had the courage to 
say, “My price list will stand until I send you another. | 
am in touch with the raw material market and can foresee 
changes better than you dealers in the finished product 
can. I am not willing to ‘pass the buck’ to you.” 

Then came the declines in prices. And they, like the 
increases, were written or wired in indefinite terms. And 
up to the present time this practice of indefinite informa- 
tion, with new price list to follow, still continues. 

A short time ago a large manufacturer whose price list 
is of necessity used as a selling list, announced that effec- 
tive at once a new schedule of prices would be used and 
that “on or about” some future date a new price list would 
be sent. 

A short time later a representative of one of the large 
manufacturers was asked what he would do if he received 
such a letter from his house while on the road, and he 
answered: “Pack my grip and go home or stay in the 
hotel until the new price list came.” 

And what is the dealer going to do with such informa- 
tion? Nothing! There is nothing he can do, except spec- 
ulate as to “what” and “how much.” He cannot quote 
lower or higher prices. He cannot inform his travelers 
what to do. He cannot re-mark the goods on his shelf. 

The manufacturer will do well to consider the dealer as 
his salesman for all practical purposes. If products must 
be marketed through the retail trade, the same co-opera- 


[; THESE days of much talk of 


tion and information is due the dealer as is due the travel- 
ing representative. 


But all notices of price changes are not quite as indefinite 
as this. Some, though made effective at once, are an- 
nounced on a definite percentage basis. But it is time 
even this method was discontinued. Take as an illustration 
the steel furniture business. The dealers in the Middle 
West buy on an Eastern list and sell on a Central list 
which includes the freight differential account of distance 
from factory. When a percentage change is announced it 
cannot be applied flatly against the Central list. No! The 
differential must be deducted, the percentage figured 
against the remainder and the differential added to the 
reduced basic price. Salesmen like this hasty figuring in 
front of a customer so much! One large retailer wired his 
forces a percentage reduction and until further attention 
was called to it many orders were sold with a percentage 
flatly applied to the list. 


You never quieted any excitement by getting excited 
yourself so why try to bring things to a firm, stable basis 
with the practices of abnormal times? 

We believe that especially where manufacturers’ price 


lists are large and very detailed they should be able to 
make their changes completely, comprehensively and def- 
initely. 

And the reason they don’t is really a matter of clerical 
work and the mechanics of printing. With office forces 
trained in this work and interchangeable type forms orig- 
inally prepared with a view to rapid correction, but a 
short time need elapsé between the completion of the new 
schedules and their distribution for general use. 


Trade Commission Actions of General Interest. 


Rulings and Pending Hearing on Various 


Practices. 
The Federal Trade Commission took action in several 
cases of general public interest in recent weeks. 
Docket No. 787 concerned a practice by Baeder Adam- 
son & Company, Chicago, in which commissions were 
paid to employees of the Victor Talking Machine Com- 


pany to secure patronage for glue, the latter concern being 
one of the largest consumers of this commodity in the 


country. The commissions were paid without the knowl- 
edge or consent of the Victor Talking Machine Company. 
Deliveries from February 1, 1919, to January 1, 1921, in- 


“commissions” totalling about $34,- 
000. The order of the Federal Trade Commission requires 
that Baeder Adamson & Company cease and desist from 
giving gratuities in any form to employees of customers 

Docket No. 715 concerns the appropriation of the name 
“Allegretti’” by manufacturers of chocolate candy not con 
nected with the family of the original Ignati Allegretti, 
who established a chocolate candy business at Washing- 
ton, D. C., about 1863. In the present instance an attor- 
ney, named Francis B. Allegretti, his brothers and other 
individuals, established the “United Allegretti Company” 
and traded on the reputation of the originator of the 
name as used in the candy trade. The Federal Trade Com 
mission protected the originator’s right to his name, and 
required the United Concern to use the name “Frank,” or 
the Christian name of any other member known as “Alle- 
gretti,” in its trade labels, advertising and stationery. In 
lieu of this the following legend must appear in the print- 
ing of the United Allegretti Company: “This company 
is not in any way connected with the Allegretti Chocolate 
Cream Company.” The Federal Trade Commission has 
ever shown a determination to protect the sanctity of a 
trade name, preserving its value to the rightful owners. 

Docket No. 760 is an amended complaint against the 
United States Steel Corporation and its constituent inter- 
ests for the familiar practice of the “Pittsburgh base” on 
rolled steel. The hearing is scheduled for January 9, 1922, 
at the offices of the Federal Trade Commission in Wash- 
ington, D. C. 


volved the payment of 
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A reproduction of the original ‘‘wove’’ mould used 
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by the Chinese about two thousand years ago. The mould 


at the right is of the “laid’’ type and was the first transfer mould, being constructed of split bamboo laced with 


flax. This mould was originated by the Persians 


LAID AND WOVE 


By Dard Hunter, 


Chillicothe, 


Ohio—Re- 


printed with Permission from The Printing 


Art for September, 1921. 


(Must Not be Re- 


printed Without Consent of the Author.) 


Editor’s Note: 


Permission to reprint this article was secured, as its publication is in harmony with the educational 


plans of the National Association of Stationers and Manufacturers, as well as the local bodies. This article will also appear 
in the Smithsonian Report for 1921, which is significant in testifying to the standing of the author for the accuracy of his 


researches. 


LL PAPER was formed in single sheets by hand 
before the invention of the paper-making machine. 
For the purpose of making handmade paper flat 
.moulds were used on which the pulp was de- 
posited. This was accomplished either by pour- 
ing the liquid pulp upon the mould or by dipping the mould 
into a vat containing pulp. Through the centuries of paper 
making these moulds have undergone improvements 
and changes which have af- 
fected the character of the 
paper made on them to a 
marked degree. However the 
moulds used today for the 
forming of handmade _ sheets 
are based on the original prin- 

‘e of mould construction. To 
most paper makers and printers 
the two terms laid and wove 
mean little, aside from the fact 
that in the former the paper 
shows laid and chain lines 
when the sheet is held to the 
light, and in the latter the 
paper appears to have been 
woven, without much character 
or individuality. 

The earliest paper was 
formed by the Chinese some two 
thousand years ago on a woven 
cloth stretched over a bamboo 
frame which constituted the 
original papermaking mould. It 
is not known whether these first 





many 





marked paper. 





Figure 1—Mould for producing a light-and-shade water- 
This is a triple-wove wire covering. 


moulds were dipped into the vat containing pulp or whether 
the fibrous liquid was poured upon them. As the wet sheet of 
pulp could not be taken from the cloth, the sheet was allowed 
to dry on the mould and was then removed. In this earli- 
est form of papermaking a great many moulds were neces- 
sary if much paper was to be produced, for it would have 
required at least a day for each sheet to dry before it could be 
taken from the cloth covering of the mould. 
Persian Ingenuity Advanced 
Art. 

It was left for an ancient 
Persian of genius to conceive 
the idea of a mould from 
which the wet sheet could be 
taken while still moist. This 
was the first real step in the 
progress of paper making, as 
this enabled the paper maker 
to make sheets continually 
from the same mould. For this 
purpose the mould had to be 
made from some smooth and 
firm material from which the 
wet sheet would free itself. 
These moulds were made by 
placing many pieces of split 
bamboo or other vegetable fila- 
ments side by side and sewing 
at determined intervals, with 
horsehair, silk or flax. The bam- 
boo strips, as well as the sew- 
ing, left impressions in every 
sheet of paper that was made 
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on the mould. The marks that were left by the bam- 
boo sticks were called “laid,” and those impressed by the 
sewing stitches which held the bamboo together were 
known as “chain lines.” This manner of mould construc- 
tion was the simplest and best method that could have 
been used in forming a firm surface that would retain the 
fibers and yet let the water drain away. In early paper 
making the lines impressed in the sheets did not appear 
because of their pleasing appearance, but because they 
embodied at the time the best all-around way of forming 
a paper-making mould. 


Early Paper Was Sun Dried. 


The wet pulp was taken from the bamboo moulds di- 
rectly after forming, onto a piece of cloth stretched over 
a board. The first method of drying was to place the 
board, with the paper, in the sun, but later a pile of paper, 








APPLIANCES 





\ 
'\% 


January, 


The bamboo mould shown as an illustration in this ar- 
ticle measures twelve by seventeen inches, and the writer 
has made fairly good sheets of paper on it. The frame 
of this mould is held rigid by leather thongs at each corner 
The covering, or laid lines, is composed of split bamboo 
filaments bound to the ribs, or supports, of the mould by 
flaxen threads. In Figure “2a” is shown a portion of a 
bamboo mould, also the cross section of the mould cov 
ering, and a specimen of the paper made on this type of 


mould. 
Origin of Wire Moulds Unknown. 


It is not possible to determine how early these bamboo 
moulds were used, and it is not known when wire was 
lirst introduced as a covering for paper moulds. The 
Moors established paper making in Europe in the tenth 
or eleventh century, and it is thought that metal wire re 
placed the natural-fiber moulds in Europe a century or so 











Figure 2—Different types of mould covering and the paper 


made thereon, from the original bamboo laid mould to 


the modern wove. 


each sheet interleaved with a cloth, was subjected to pres- 
sure. This was accomplished by the use of heavy stones 
—the stones taking the place of the screw press that was 
used for pressing the water from the paper in later cen- 
turies of early paper making 

These bamboo moulds of the laid pattern were employed 
by the Persians, and perhaps by the Chinese, a number of 
centuries before the introduction of paper making into 
Europe. 

Ancients Used No Watermarks. 

It is interesting to note that a sheet of paper made on 
these bamboo moulds has never been discovered that had 
a watermark in the form of an object or design. The 
ancients probably did not think of this means of marking 
their paper; or it may have occurred to them, but as the 
vegetable fiber was so unwilling to twist into forms the 
idea was not carried to any termination. Of course, the 
laid and chain lines of the mould always formed a water- 
mark in the paper unintentionally, but the ancients did not 
use any emblem or symbol on the bamboo covering. 

Many persons imagine that the introduction of water- 
marking dates from the commencement of paper making, 
but this is obviously a mistake. 


later. As early as 1351 it is recorded that there were ‘‘wire- 
smiths and wiredrawers” in Europe. The wiresmiths would 
pound out the strips of metal into lengths, and the wire- 
drawers would draw these strips through small polished 
holes in hard metal plates, repeating the process until the 
desired size was reached. In France a company of wire- 
drawers existed previously to 1583, and in London in the 
year 1623 there was an incorporated company of wire- 
drawers under the title of “The Art and Mystery of Draw- 
ing and Flattening of Wire, etc.” Its motto was “Amicitiam 
trahit amor”: “Love draws friendship.” The workers at 
this trade had their shops in Crooked Lane before the 
alterations in London Bridge. 

The earliest watermark that has been discovered dates 
from about 1270 and was formed of wire, so we are led 
to believe that metal wire as a mould covering was used 
for some time previous to this date. 

At whatever time the wire took the place of bamboo 
the metal was used in precisely the same way as the 
vegetable filaments had been used, and the metal wire 
continued to make impressions of the laid and chain lines 
in the paper, reproducing almost in counterpart the lines 
left by the bamboo moulds which had preceded the wire- 
covered moulds for many centuries. 

There is a great variation in the distance between the 
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chain lines and also in the number of laid lines to the 
inch in papers made on either the ancient vegetable stalk 


moulds or the metal wire moulds. The paper made on 
the bamboo surface had coarse laid lines and the chain 
lines, were usually widely spaced. When metal was 
first introduced the chain lines became somewhat 
closer, and the paper was more uniform in_ thick- 
ness, due to the wires lying more evenly upon the 
ribs of the moulds than was possible with the 
uneven bamboo. In Figures “2 b” and “2 c” will be seen 


two forms of early chain lines and the impressions they 
left in the paper. This type of lacing was used by early 
wire-mould makers, but the style shown in Figure “1 d” 
was adopted almost universally later, when lighter wires 
came into use. 

Until the middle of the eighteenth century the chain lines 
had been laced or wired directly to the wooden ribs of the 
mould, which caused the pulp to lie heavier along each side 
of every chain line in the sheet of paper made thereon. 
(These ribs and the wire in progress of construction may 
be seen in Figure 4.) This heaviness is noticeable when 
the paper is held to the light. From this slight mark of 
distinction we are enabled to tell if a sheet of paper was 
made before the middle of the eighteenth century, but, of 
course, moulds are made at the present time to imitate this 
characteristic. A sheet with this stamp of distinction in 
hand-made paper is termed “antique laid,” but the machine- 
made paper makers give this title to quite a different sort 
of paper. In Figure “2 d” a portion of a sheet of genuine 
antique laid is shown, also a section of a mould on which 
this kind of paper is made. The absence of backing wires 
will be noticed in the drawing, showing a portion of a rib 
in this mould. 

It is thought John Baskerville invented the means of 
eliminating these dark streaks in the paper by holding the 
laid covering away from the ribs of the mould by the use 
of wires running parallel with, and under, the laid wires. 
This prevented the pulp from settling at either side of the 
chain lines, because of the peculiar suction of the wedged- 
shaped ribs as the mould was drawn from the vat which 
contained the pulp from which the sheets of paper were 
made. The effect on the paper of these under wires is 





mould from 


laid”’ 
about 1760; the watermark of the bull’s head is a hundred 
years earlier. 


Figure 3—Section of an “antique 
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Figure 4—lIllustration from a French textbook on 
paper making from 1698, showing the construction of an 
“antique laid’’ mould and deckle, 


showin in Figure “2 e,” and also a section of a mould on 
which this paper is formed. In Figure 5 the large mould is 
for making antique laid paper, while the small one is for 
making modern laid. The backing wires are quite ap- 
parent in the small mould, running about seven to the 
inch, while the top, or laid, covering will average about 
twenty-two wires the inch. Of course, only the top cover- 
ing is visible in the finished sheet of paper. It will also 
be noticed that in the antique laid mould the wires are 
uneven to some extent, while in the modern laid the lines 
are in perfect unison. In Figure 3 is shown a section of 
an antique jaid mould dating from about 1760. 
Baskerville Invented Wove Mould Covering. 

The wove mould covering was also originated by John 
Baskerville, and the date given for this invention is 1750. 
Saskerville was a printer of Birmingham, England, and 
he wished a smooth paper on which to print his books. 
The wove, or vellum, mould covering was made of fine 
screening and received its name because it was woven 
like cloth. John Baskerville had been in the japanning 
and metal-working trade before becoming a printer, and 
he naturally was familiar with this material, as screenin 
had been used in England for other purposes a number o 
years before it was put to use as a mould covering. A 
section of a wove mould and the impression it leaves in 
the sheet paper is shown in Figure “2 f,” and in Figure 1 
a modern triple-wove mould for producing a light-and- 
shade watermark. 

The first book printed on wove paper was Baskerville’s 
edition of “Publii Virgilii Maronis Bucolica, Georgica, et 
Eneis,’ which was published in Birmingham in 1757. He 
printed another edition of Virgil in 1771 under the earlier 
date of 1757.* It is the first printing of the 1757 edition 
that is of interest on account of the paper. However, not 
all of this edition was printed on the newly invented wove 
paper, as Reed’ says, ‘ of the two copies in the 


‘In the first edition, among other peculiarities, the tenth and 
eleventh Books of the Aeneid are headed, ‘“‘Liber Decimus 
Aeneidos” and “Liber Undecimus, Aeneidos,”’ while in the 1771 
‘‘Aeneidos 


edition they appear uniform with the other titles, 
Liber Decimus,”’ ‘“‘Aeneidos Liber Undecimus.” 

“Talbot Baines Reed, “A History of Old English Letter 
Foundries,”’ etc., page 271. 4to, London, 1887. 
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possession of Mr. S. Timmins, one is printed on very fine 
banknote (wove) paper and the other, more heavily, on 
coarse brown paper.” Shenstone’ says of this Virgil, “My 
neighbor, Baskerville, at the close 6f this month (March, 
1757) publishes his fine edition of Virgil; it will for type 
and paper be a perfect curiosity.” 

Franklin Demonstrated Wove Paper in Paris. 

It was wove paper that Benjamin Franklin exhibited 
in Paris in 1777 or 1778. This novel paper created such a 
favorable impression with the paper makers and printers 
of France that moulds were procured from England, by 
way of Holland, for producing the same kind of paper 
that the English were making. Franklin wrote‘ a short 
article which was published in 1793 on this newly discov- 
ered mould covering that was creating such a sensation. 

As John Baskerville figured so prominently in the evo- 
lution of paper making a short sketch of his life will not 
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tinued the printing business, but she issued but two books. 
However, she continued the type foundry until 1777. Many 
efforts were then made to sell the punches, matrices, and 
types in England, but to no avail. The complete outfit 
was finally purchased in 1779 by the celebrated M. de 
Beaumarchais, of France, for the sum of £3,700. This 
gentleman was a scholar of note, and he set up one of 
the finest printing establishments on the continent. He 
re-established three paper mills in the Vosges about fifteen 
miles from Kehl, where his printing enterprise was located. 
The best paper makers that could be obtained from Hol- 
land were employed, and his paper was unequaled at the 
time. 

While there is no set rule for distinguishing the paper of 
one century or country from another it is possible, by 
making a study of laid and chain lines and the character 
of the wire impressions and texture of the paper, to 
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Figure 5—The large mould, with dckle in place, is of modern make but patterned 


from one of the seventeenth century, and 
out deckle, is a “‘modern laid” 


be out of the way. He was born in Wolverley, in Wor- 
cestershire, England, in 1706. In the year 1725 he kept 
a writing school at Birmingham and in 1745 entered the 
japanning business; there he developed a liking for things 
of a mechanical nature. Baskerville later started in the 
printing trade while still occupied with japanning. For his 
types he cut his own punches and did much to elevate 
type design in England. The books that he printed are 
known for their neatness, brilliance of ink, and the 
smoothness of the wove paper. This he accomplished 
by placing each sheet as it came from the press, while 
the paper was still damp and the ink undried, between hot 
polished plates of copper and giving them a pressing. The 
first paper he used came from Holland, but it is stated 
that later he established his own paper mill. After the 
death of Baskerville on January 8, 1775, his widow con- 





8Shenstone’s “Letters and Works,” Letter 88, 1791. 

‘Benjamin Franklin, “‘Description of the process to be ob- 
served in making large sheets of paper with a smooth sur- 
face’’ (In American Philosophical Tranzactions, Phi.adelphia. 
1793, vol. 3, pages 8-10) 


mould for forming 


is “antique laid.’’” The small mould, with- 
note paper. 


arrive at the approximate date. With wove paper, how- 
ever, it is not easy to attach any date to the sheet, but 
paper of this kind was usually watermarked with a date, 
and as wove paper has been made only since 1750, it is 
too recent to excite much curiosity from a historical view- 
point. 

About 1820 there was a machine invented in England, 
but not patented, which by means of fluted rolls imparted 
a ribbed appearance to wove paper. This made the paper 
resemble laid paper somewhat, but the imitation may be 
seen when the sheet is held to the light. This fluting was 
thought to give a pleasing appearance to typography, and 
a great many books were printed on it during the early 
nineteenth century. The vogue for this fluted paper was 
of short duration, however, and genuine laid paper was 
rarely seen in book printing until fifty years after wove 
paper had been introduced. William Morris selected an- 
tique laid paper for use at the Kelmscott Press, and this 
type of paper then came into favor with many of the 
private press printers. At present, for fine book printing, 
either antique laid or modern laid handmade paper is used, 
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for it is considered to be more artistic than made 
on a wove mould. 

The laid and chain lines in paper form a means of deter- 
mining the sizes of antique books which in many cases 
are wrongly catalogued as to their original dimensions. 
In the binding of books they were often trimmed down 
so that a folio became a quarto in size. Blades’ says, “The 
weapon with which the binder deals the most deadly 
blows to books is the ‘plough,’ the effect of which is to 
cut away the margins, placing the print in a false position 
relatively to the back and head, and often denuding the 
work of a portion of the very text.” 

Identity in Book Format. 

Books are often catalogued by bibliographers by meas- 
urement instead of by the paper. If a book is printed 
on a once-folded sheet, it will always be a folio no matter 
how much a ruthless or ignorant binder may cut it down. 
This is true of all the different sizes of books. The trim- 
ming was possible in old volumes, as the margins were 
left wide for the notes of the readers, so that a folio 
could be cut down several inches without interfering with 
the printed text. The only way to arrive at the correct 
size of an old book is to examine the paper on which it 
was printed. In the paper moulds the chain lines ran the 
short way of the sheet and the laid lines the long way, 
the watermark appearing in the center of the sheet (see 
Figure 6). In a folio the sheet was folded in the center, 
through the watermark, and the chain lines still ran up 
and down. No matter how the book has been trimmed, 
it is always possible by this means to see that it was orig- 
inally a folio. In a quarto the paper is again folded, so 


paper 


1William Blades, ‘‘Les Livres et Leurs Ennemis, page 99, 


S vo. Paris, 1883 
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the chain lines run across the sheet, and a section of the 
watermark appears in the upper left corner of the sheet. 
With an octavo the chain lines run up and down, as in a 
folio. 

As the earliest paper was made on crudely formed 
moulds covered with a loosely woven cloth, we must 
accept the wove sheet as the original type of paper. The 
laid mould came into use a few centuries later, and as it 
was the first kind of mould from which a sheet of paper 
could be taken while wet, this invention must be consid- 
ered the first real step in paper making, and it was from 
this original Persian laid mould that the art of paper mak- 
ing has developed. After the laid bamboo mould came 
the laid wire mould—first fabricated with iron wire and in 
later years with brass, the material used at present for both 
laid and wove moulds. Then in the eighteenth century the 
woven type of mould was reinvented, but instead of usin 
the woven cloth of the Chinese, from which a sheet coul 
not be taken while wet, woven wire was used, which fur- 
nished a firm and rigid surface. At the close of the eight- 
eenth and the beginning of the nineteenth centuries came 
inventions for making paper by machine. These inventors 
used the original idea of the transfer, or Persian bamboo 
mould, only in the case of the machine the mould was 
continuous and formed the paper not in single sheets, as 
the hand mould, but in any desired length. 

In modern machine-made paper the laid and chain lines 
are produced by means of a roller (dandy roll), which im- 
presses these lines in the paper after the wet sheet has 
been formed. Therefore, machine-made paper of the laid 
type is nothing more than an imitation, for the laid wires 
are not necessary in the forming of the paper, as they are 
with a handmade sheet. 
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Figure 6—By examining the laid and chain lines in 


old 


whether a volume has been 


books it is possible to detect 


reduced in size by trimming the margins. 


The Mission of 
the Envelope 


ARRIER 


of News and 


Knowledge .". Instrument 

of Trade and Industry.’. 
Promoter of Mutual Acquaint- 
ence.’. Messenger of Sympathy 
and Love.’.Servant of Parted 
Friends.’ .Consoler of the Lone- 
ly...Bond of the Scattered 
Family.’.Enlarger of the Com- 
mon Life.’.Of Peace and Good 
Will Among Men and Nations 


Inscription on New Post Office Building at 
Washington, D. C. 








32 OFFICE 


Burroughs Plan of Territory Valuation. 


Reprinted by Permission from the Article 
by Eugene Whittemore in Sales Manage- 
ment for November. 


OW many salesmen will it require to properly work 
H the Grand Rapids territory? Is Smith seliing all the 

machines in East St. Louis that should be sold? Is 
Jones seeing all the possible prospects in his southern In- 
diana territory? Would Hansen sell more machines in 
Minnesota if his territory were cut in half? 

These questions come up in every sales department. No 
matter whether it is a sales department of a big national 
manufacturer or of a local jobber, they must be answered 
in some way. 

It is one thing to guess at the answers and quite another 
to be able to refer to the records and secure the correct 
answers based on figures that have been proven by three 
different methods. 

The Burroughs Adding Machine Company quota system 
is more than a quota system. From it the organization is 
built, men are transferred, territories cut down, branches 
opened, and salesmen promoted. It has been so thoroughly 
sold to the sales force that they accept it as absolutely 
final in determining their value to the company, and the 
thoroughness with which they cover their respective terri- 
torial allotments. 

Not only does it show how much business they are get- 
ting, or how much business a territory is producing, but 
it shows how much business they are not getting, or 
whether or not a salesman is getting in a rut and selling 
only one line or one type of machine. 

Elements of Quota System. 

This quota system (we will call it that for the want of a 
more comprehensive name) is based on three different sets 
of records. They are: 1. Number of machines in use. 
2. Count of business enterprises. 3. Number of calls a 
salesman can make, and records of salesmen’s past per- 
formances. 

Take the first method. Suppose the Burroughs people 
wished to determine the quota for Washington county. 
(There is a Washington county in most every state, so 
these figures will reveal no confidential or exact informa- 
tion, except to show how the plan works.) 

The Burroughs record over a series of years proves 
that for every machine in use this year they can expect 2 
certain volume of business next year. Thus the territory 
that appears well saturated with machines is in reality the 
best territory and must be counted on to produce the 
greatest volume of business next year. 

Suppose that Washington county has at present 1,000 
machines in use. Suppose that there are now 100,000 ma- 
chines in use in the entire country. That shows that Wash- 
ington county has one per cent of the total number of 
machines in use in the country. The production this year, 
we will say, is 35,000 machines. If Washington county 
produces its regular volume of business, as it has done in 
the past, then it is easy to see that 350 machines should be 
sold in Washington county next year, plus of course the 
amount of increase in business to be expected. This in- 
crease is also figured very carefully. 

Now we see that, based on past figures, there is no reason 
for a salesman saying that it will be impossible to sell 
350 machines in Washington county next year. But there 
is another way of ascertaining whether or not this county 
is producing all the business it should produce. That is 
arrived at from the “count of business enterprises” by 
counties. 

Every County Has Valuation Sheet. 

For every county in the United States there is a county 
valuation sheet in the Burroughs offices. On this sheet the 
number of business enterprises are shown divided as 
follows: 

Banks, financial, government (U. S. state, county, city, 
etc.), public service, manufacturers, wholesalers, depart- 
ment stores, general stores, garages, other retailers, 
general. 

For each of these classifications Burroughs experts have 
se a value. Based on past records it is learned that a 
wholesaler rated over a certain amount is worth, say, 
$90.00. If there are five wholesalers of this rating in 
Washington county, then this classification is worth $450 
in sales. : 

The method of computing the sales value of a county ts 
carried out all along the line, through all lines of business 
as listed above. They are divided according to ratings as 
follows: Over $10,000, $3,000 to $10,000, up to $3,000 and 
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not rated. 3anks, financial institutions, public service 
ofhces, and government offices are also rated according to 
their size. 

A value is set on every business. Banks are of course 
the most valuable. Barber shops, perhaps the least valu- 


able. A bank may be worth $150 in sales, while it may 
take ten barber shops to be worth $1.00 in sales. These 
valuations are carefully worked out, based on previous 


sales. There is no guesswork anywhere in the Burroughs 
plan. 

The commercial rating books were of course used as a 
basis of establishing the number of business enterprises in 
a county. But as we all know the commercial rating 
books are not complete. Take a line like insurance and 
real estate agencies. They are a good class of prospects, 
but often firms who will use several adding machines are 
not rated. Special trade lists, telephone and city direc- 
tories, association membership lists, and many other means 
were used to complete the lists, and compile the total num- 
ber of the various lines of business enterprises. 

Names were not kept or used. The Burroughs people 
maintain no mailing lists. 

Now, we see that after the number of business enter- 
prises in all lines is known and the valuation for each 
enterprise known, it is then only a matter of multiplication 
and addition to compute the total county valuation. 

After the county valuation is computed on the basis on 
the count of business enterprises it is then divided by two. 
Then the total quota based on the number of machines in 
use is also divided by two. Half the total of each quota is 
then added together. The sum of the two quotas forms 
the quota. 

Thus it will be seen that the quota is correct. If one of 
the quotas is slightly out of line, it will be corrected by the 
other. If, in the past a certain county has been producing 
too little business the quota based on past performance 
will of course be low, but it will be brought up to a fair 
valuation by the quota arrived at from the count of busi- 
ness enterprises. 

Right here it seems worth while to digress from the 
story a moment to show, if possible, how other concerns, 
even smaller concerns, could use this system. 

Suppose we have a small local wholesaler. In a certain 
territory a salesman complains that he does not have 
enough territory to keep him busy. He claims that the 
merchants in his territory are not buying enough. He 
thinks that it is no fault of his own. It is then a problem 
for the sales manager to prove to him that the fault is not 
with the merchants but with the salesman. In another 
territory there is a salesman who averages $1,000 a month 
in sales for every dealer rated over $10,000, $700 a month 
from every dealer tated $3,000 to $10,000, and so on down 
the line. A count of retailers and a compilation of their 
ratings is made up. 


Applying the System to Your Line. 


The salesman who complains can be shown just what 
other salesmen are doing with the same number of stores. 
If it is known what the average sales per dealer for each 
different rating amount to in every territory it is easy to 
prove to a salesman that it is up to him to increase his 
sales per dealer, and not increase his territory. 

Suppose, then, the salesman says: “Well, that’s all right 
for those other men. Their trade is established. Most of 
my territory is new—just being opened up, and | can’t 
afford to spend too much time breaking in new accounts.” 
Then the sales for the past year can be computed, and 
averaged with the sales of the past year in a territory 
where the business is well developed. The average of the 
two will still probably be higher than the salesman thinks 
With these figures before him he has indisputable evidence 
that it is up to him to work his present territory harder, 
and not think about additional territory. 

Thorough as this plan of Burroughs may seem, they 
carry it even further. There are eight sales districts in the 


Burroughs organization. Their sales in points to a given 
line of business run as follows (the figures used for illus- 
tration only): 
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It would be obviously unfair to say to the districts whose 
sales were only forty points that they should hustle up and 
catch up with the division whose sales were 150 points. 
Likewise it would be unfair to set the quota low enough 
so that it would show only a nominal increase over the 


(Continued on page 137.) 
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The Workers of ’22. 





Important Committees Named by National Association. 





Following are the standing committees of the National 
Association of Stationers and Manufacturers for the present 
year. This list was received at the moment of going to 
press. 

Executive Committee. 


President, J. Ogden Pierson, New Orleans, La.; Ex- 
President Ralph S. Bauer, Lynn, Mass.; Ex-President 
Charles N. Bellman, Toledo, Ohio. 


National Committee on Education of Salesmen. 
Dealers’ Committee.—D. D. Macdonald, Chairman, Brad- 
ley & Scoville, Inc., New Haven, Conn.; Francis B. Irwin, 
James B. Hogan Company, Ltd., Philadelphia, Pa.; F. 


Chamberlain, Chamberlain & Shropshire Company, Bridge- 
port, Conn. 

Manufacturers’ Committee—Dr. R. E. Rindfusz, Chair- 
man, American Writing Paper Company, Holyoke, Mass.; 


William C. 
York, N. Y.; 


ing Company, 


3ardenheuer, Boorum & Pease Company, New 
James R. Armington, Dennison Manufactur- 
Framingham, Mass. 
Blank Books. 
Dealers’ Committee—Charles M. Meyer, 
P. Burnap Stationery & Printing Company, 


Chairman, F. 
Kansas City, 


Mo.; Leo F. Johnson, Florida Office Supply Company, 
Tampa, Fla.; A. J. Walker, Farnham Printing & Sta- 
tionery Company, Minneapolis, Minn. 


Manufacturers’ Committee.—F. B. Towne, Chairman, 


National Blank Book Company, Holyoke, Mass.; William 
C. Bardenheuer, Boorum & Pease Company, New York 
City; Francis H. McChesney, Hall & McChesney, Inc., 


ee 


Syracuse, 
Paper and Envelopes. 


Dealers’ Committee.—Charles G. Stott, Chairman; Chas. 
G. Stott & Co., Inc., Washington, D. C.; Arthur S. Todd, 
The Mead Stationery Company, Greenwich, Conn.; E. E. 


Crandall, Schwabacher-Frey Stationery Company, San 
Francisco, Calif. 

Manufacturers’ Committee.—James Logan, 
United States Envelope Company, Worcester, Mass.; Dr. 
R. E. Rindfusz, American Writing Paper Company, Hol- 
voke, Mass.; Robert Gillette, Hampshire Paper Company, 
South Hadley Falls, Mass. 


Hardware and Glassware. 


Chairman, 


Dealers’ Committee—C. A. Edelen, Chairman, The For- 
man-Bassett Company, Cleveland, Ohio; Harry A. Tomp- 
kins, Scrantom, Wetmore & Co., Rochester, N. Y.; Geo. 
W. Grimes, Grimes-Stassforth Stationery Co., Los An- 


geles, Calif. 


Manufacturers’ Sengbusch, Chairman, 
Company, Milwaukee, 
Company, New 


Haupt & Co., 


Committee.—G. J 
Sengbusch Self-Closing Inkstand 
Wis.; Frank A. Weeks Manufacturing 
York City; Charles F. Kimpton, Kimpton, 
New York City. 
Inks and Mucilage. 

Dealers Committee.—Clark Field, Chairman, 
tionery Company, Tulsa, Okla.; James M. 
Dameron-Pierson Company, Ltd., Shreveport, La.; 
Harrel, Harrel Drug Company Book Store, King 
Tenn. 

Manufacturers’ 


Field Sta- 

Colomb, 
N. M. 
sville, 
Chair- 


Committee.—Richard B. Carter, 


man, The Carter’s Ink Company, Boston, Mass.; W. H. 
Redington, Sanford Manufacturing Company, Chicago, 
Ill. : W. S. Stafford, S. S. Stafford, Inc., New York City 


Social Stationery. 

Dealers’ Committee—Harry G. 
Horder’s, Inc., Chicago, Ill.; E. O. 
Company, Rock Island, Ill.; Chas. H. 
Company, Cattanooga, Tenn. 

Manufacturers’ Committee.—J. L. Wyckoff, 
White & Wyckoff Manufacturing Company, Holyoke, 
Mass.; Edward Gash, Geo. B. Hurd & Co., New York 
City; (Appointment pending), Whiting Paper Company., 
New York City; J. E. Hollwedel, Eaton, Crane & Pike 
Company, New York City. 

Pens and Pencils. 
(Includes Fountain Pens and Propelling Pencils.) 

Dealers’ Committee.—A. W. McCloy, Chairman, A. W. 
McCloy Company, Pittsburgh, Pa.; O. H. Spencer, Spencer 
Stationery Company, Chester, Pa.; Henry Frank, Frank & 
Tichenor, New York City. 

Manufacturers’ Committee—L. A. Hawkes, Chairman, 
C. Howard Hunt Pen Company, Camden, N. J.; Frank D. 
Waterman, L. E. Waterman Company, New York City; 
Emil Berolzheimer, Eagle Pencil Company, New York 
City; A. G. Frost, The Wahl Company, Chicago, III. 


Horder, €hairman, 
Vaile, Jr.. The Vaile 
Howell, T. H. Payne 


Chairman, 
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Leather Goods and Novelties. 
Committee.—Edgar H. Barber, Chairman, The 
Edgar H. Barber Company, Oakland, Calif.; James J. 
Flotte, Perry & Buckley Company, New Orleans, La.; F. 
L. Hawley, Lowman & Hanford Company, Seattle, Wash. 

Manufacturers’ Committee.—A. L. eed, Chairman, A. 
L. Reed Company, New York City; John D. ‘Lamond, Sam- 
uel Ward Manufacturing Company, Boston, Mass.; W. C. 
Horn, W. C. Horn Bro. & Co., New York City. 

Loose Leaf Devices. 

Dealers’ Committee—Frank R. Welsh, Chairman, Wil- 
liam Mann Company, Philadelphia, Penna.; Albert W. Gill, 
The Sarco Company of New Jersey, Trenton, N. J.; J. F. 
Welsh, Jr., The Mills Company, Sheridan, Wyo. 

Manufacturers’ Committee.—Frank L. Severance, Chair- 
man, The Wilson-Jones Loose Leaf Company, Chicago, 
Ill.; Harold E. Hawkins, The Stationers’ Loose Leaf Com- 
pany, Chicago, IIL; J. M. Towne, National Blank Book 
Company, Holyoke, Mass. 

N umbering Machines and Rubber Stamp Goods. 

Dealers’ Committee.—F. E. Frost, Cootemed: Frost Of- 
fice Appliance Company, Worcester, Mass.; Samuel S. 
Rosendorf, Southern Stamp & Stationery Company, Rich- 
mond, Va.; H. C. Netherwood, H. C. Netherwood Print- 


ing Company, Madison, Wis. 
S. Hice, Chairman, The 


Dealers’ 


Manufacturers’ Committee.—G. 
Roberts Numbering Machine Company, Brooklyn, N. Y.; 
*M. L. Willard, The Superior Type Company, Chicago, 
Ill.; Gust Meyer, Meyer & Wenthe, Chicago, Ill. *Accep- 


tance not yet received. 


Greeting Cards. _ : 
Dealers’ Committee.—J. Thomas Hill, Chairman, Cor- 
lies, Macy & Co., Inc., New York .City; L. R. Kendrick, 


The Kendrick-Bellamy Company, Denver, Colo.; Harvey 
A. Reed, Wm. H. Hoskins Company, Philadelphia, Penna. 

Manufacturers’ Committee—A. C. Chairman, The 
Gibson Art Company, Cincinnati, Ohio; F. H. Evans, P. 
F. Volland Company, Chicago, Ill.; W. B. Thompson, The 
Exclusive Company, Philadelphia, Penna. 


Carbon Paper and Inked Ribbons. 


Dealers’ Committee—Frank J. Merrill, Chairman, 
Francis Doane & Co., Inc., Boston, Mass.; Harry L. Hill, 
The Peck-Hill Company, Watertown, S. Dak.; Newell B. 


Newton, Newell B. Newton Company, Toledo, Ohio. 

Manufacturers’ Committee. Ernest Dalton, Chairman, 
Union Ribbon & Carbon Company, Philadelphia, Penna.; 
Charles P. Garvin, F. S. Webster Company, Boston, 
Mass.; A. H. Barkerding, Mittag & Volger, Park Ridge, 
N. J. 

Committee on Co-operative Catalogue Construction. 

E. I. Baer, Chairman, Baer’s, Canton, Ohio; A. W. Wil- 
liams, Eberhard Faber, New York City; Kellogg Smith, 
The Schooley Stationery & Printing Company, Kansas 
City, Mo. 





Steel Files and Equipment. 

Dealers’ Committee.—John M. Cooper, Chairman, Foote 
& Davies Company, Atlanta, Ga.; M. N. Shreves, The 
Lima Office Supply Company, Lima, Ohio; Adrian B. Pem- 
broke, Pembroke Company, Salt Lake City, Utah. 

Manufacturers’ 3 i Chair- 
man, care of Yawman & Erbe Manufacturing Company, 
Rochester, N. Y.; John W. Messimore, The National Safe 
Company, Cleveland, Ohio; Lee A. Smith, The General 
Fireproofing Company, Youngstown, Ohio. 

Office Chairs. 

Dealers’ Committee—D. O. Row, Chairman, The Bux- 

ton & Skinner Printing & Stationery Company, St. Louis, 





Mo.; A. P. Baylis, Baylis Office Equipment Company, 
Atlanta, Ga.; Edwin H. Sell, E. H. Sell & Co., Columbus, 
Ohio. 


Committee.—Joseph L. Isaacs, Chair- 
man, Milwaukee Chair Company, Milwaukee, Wis.; A. D. 
Pettibone, The B. L. Marble Chair Company, Bedford, 
Ohio; G. Raymond Tuttle, C. A. Cook Company, Cam- 


Manufacturers’ 


bridge, Mass. 
_ Wooden Desks. : 
Dealers’ Committee—C. A. Netzhammer, Chairman, 


Northwestern Furniture Company, Milwaukee, Wis.; A. E 

Johnson, Johnson Office Equipment Company, Jackson, 

Mich.; E. S. Pierce, Pierce, Inc., Hartford, Conn. 
Manufacturers’ Committee.—Carl S. Leopold, Chairman, 


Leopold Desk Company, Burlington, Iowa; Kervin 
Dunton, Doten-Dunton Desk Company, Cambridge, 
Mass.; Charles S. Brewer, Standard Furniture Company, 


Herkimer, N. Y. 
Wooden Filing Devices. 
Dealers’ Committee.—George Hausam, Chairman, The 
Hutchinson Office Supply & Printing Company, Hutchin- 
son, Kans.; B. A.-Tuttle, The Tuttle Corporation, South 
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Bend, Ind.; Chas. O. Botz, The Office Systems Company, 
Moline, Ill. 

Manufacturers’ Committee.— 
man, The Globe-Wernicke Company, Cincinnati, Ohio; 
Harry C. Weis, The Weis Manufacturing Company, 
Monroe, Mich.; Fred B. Rhodes, Melton-Rhodes Company, 
Inc., High Point, N. C. 


Blue Print Paper and Drawing and Artists’ Materials. 


Henry C. Yeiser, Jr., Chair- 


Dealers’ Committee.—Chas Robbins, Chairman, 
Chas. H. Robbins, Philadelphia, Penna.; W. P. Cotting- 
ham, Texas Blue Print & Supply Company, Houston, 
Tex.; B. E. Sanford, Cornell Co-operative Society, Ithaca, 
N. Y. 

Manufacturers’ Committee—C. M. Bernegau, Chairman, 


Hoboken, N. J.; R. Fred Allin, 

Eugene Dietzgen Company, Inc., New York Cay; W. C. 

Wermuth, Frederick Post Company, Chicago, III. 
Miscellaneous Items. 


Keuffel & Esser Company, 


Dealers’ Committee—J. Edward Richardson, Chairman, 
J. Edward Richardson & Co., Baltimore, Md.; Ernest 
Beyer, Ernest Beyer, Atlantic City, N. J.; R. C. Hiller, 
Hiller Office Supply Company, Indianapolis, Ind. 

Manufacturers’ Committee.—Jas. R. Armington, Chair- 
man, The Dennison Manufacturing Company, Framing- 
ham, Mass.; Chas. S. Cooke, The Cooke & Cobb Company, 


Brooklyn, N. Y.; Geo. B. Graff, Geo. B. Graff Company, 
Boston (42), Mass. 
Steel and Copper Plate Engraving. 

L. W. Gaut, Chairman, Engel, Bernhardt & Gaut, Inc., 
Buffalo, N. Y:; Lucius J. Sears, The Franklin Printing & 
Engraving Company, Toledo, Ohio.; H. E. De Camp, S. D. 
Childs & Co., Chicago, III. 

Delegates to ‘the Chamber of Commerce. 

Fletcher B. Gibbs, Councillor, Chicago, Ill.; Wm. Henry 
Brooks, Wm. F. Murphy Sons Company, Philadelphia, 
Penna.; Eberhard Faber, New York City; Millington 
Lockwood, Buffalo, N. Y.; Charles A. Lent, Brown, Lent 
& Pett, Inc., New York City: Charles E. Falconer, The 
Falconer Company, Baltimore, Md.; Harry A. Prizer, 
Wm. Mann Company, Philadelphia, Penna. 

Grievance. 


Mortimer W. Byers, Chairman, 41 Park Row, New 
York City; Henry W. Rogers, Wilber & Hastings, New 
York City; *George E. Parmenter, American Crayon Com- 


*Acceptance not received. 
Resolutions. 
Brown, Lent & Pett, Inc., New York 
City; Eberhard Faber, New York City; G. L. Davis, 
Adams, Cushing & Foster, Inc., Boston, Mass.; Charles 
L. Mitchell, Crane & Co., Topeka, Kans. 

Convention. 

Franklin Printing & Engraving 

*Frank D. Waterman, L. E. 

Harry A. Prizer, 
* Acceptance 


pany, New York City. 


Charles A. Lent, 


Charles N. Bellman, 
Company, Toledo, Ohio; 
Waterman Company, New York City; 
Wm. Mann Company, Philadelphia, Penna. 
not received. 

~ Credentials. 
_*Fred P. Seymour, Horder’s, Inc., Chicago, Ill.; De Witt 
C. Dunn, William Mann Company, Philadelphia, Penna.; 
Ori Doolittle, W. H. H. Chamberlain, Syracuse, N. Y. 
*Acceptance not received. 
Wholesale Dealers’ Committee. 


Geo. L. Davis, Adams, Cushing & Foster, Inc., Boston, 
Mass.: Wm. G. W wag ae 2 The American News Com- 
pany, New York City; A. L. Saloman, A. L. Saloman & 


Co., New York City. 
Co-operative Advertising. 

Ralph S. Bauer, R. S. Bauer Company, Lynn, Mass.; 
Richard B. Carter, Carter’s Ink Company, Cambridge 41, 
Boston, Mass.; James R. Armington, Dennison Manu- 
facturing Company, Framingham, Mass.; Eugene H. 
Tower, Jr., Eugene H. Tower, Inc., New York City. 

Executive Committee—Commercial Furniture Division. 

Charles A. H. Thom, Gregory, Mayer & Thom, Detroit, 
Mich.; A. A. Bigalke, The Ohio Desk Company, Cleveland, 
Ohio; A. Schooley, The Schooley Stationery & Printing 
Company, Kansas City, Mo.; Theo. F. Peirce, Pacific Desk 


Company, Los Angeles, Calif. ; John H. Gibson, The Gib- 
son & Perin Company, ’ Cincinnati, Ohio. 
Committee on Printing. 

Theo. A. Steinmueller, Chairman, Lucas Bros., Inc., Bal- 


timore, Md. (The other two members on this. committee 
have not yet been appointed.) 


Committees of Chicago Association of Commerce. 

The ways and means committee of the Chicago Asso- 
ciation of Commerce elected chairmen, vice chairmen and 
members of the various sub-divisions of the committee in 
December. 
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W. H. Armstrong (The Ault & Wiborg Company) is 
a member of sub-division No. 42, covering the printing 
industries. 


The office appliances and equipment sub-division, No. 
35, chose the following: J. A. Gilbert (The Office Appli- 
ance Company), chairman; Fred P. Seymour (Horder’s, 
Inc.), vice chairman—Geo. W. McClellan (Underwood 
Typewriter Company), John R. Schwerm (Amberg File 
& Index Company), R. B. Buswell (Elliott-Fisher Com- 
pany), W. W. S. Carpenter (Sanford Manufacturing Com 
pany), R. E. Spaeth (Eberhard Faber), C. D. Worthing- 
ton (Addressograph Company), J. M. Roberts (The Wahl 
Company). 

The following form sub-division No. 38, covering paper, 
envelopes and stationery: L. E. Lhotka (Bourke-Rice En 
velope Company), chairman; Wm. Ryan (Bradner Smith 
& Company), vice chairman—Frank Borchers (Seaman 
Paper Company), D. F. Peck (Hanchett Bond Company), 
Fred C. White (James White Paper Company). 


Our Guest Book. 

A. L. KUGEL, New York, N. Y., paid a visit to Office 
Appliances on November 30. Mr. Kugel has established a 
new relation in this field, an account of which is presented 
in another column. 

WALDO TREMAINE 
position Company, with 
Calif., visited this office on December 2. Mr. Tupper was 
here on his way to the east on business connected with 
the business show enterprise in which he is interested. He 
reports a very encouraging outlook for business on the 
Pacific Coast this year. 

GEORGE S. LONG, 
Globe-Wernicke Company, Cincinnati, O., spent a short 
time in this office on December 3, in company with J. L. 
ANDERSON, a representative of the same house. 

CHARLES H. HYATT, the energetic representative of 
the American Clip Company, Defiance Manufacturing 
Company, Cooke & Cobb Company, and others at San 
Francisco, spent a short time in our office December 6. 








of the Business Ex- 
Los Angeles, 


TUPPER, 


headquarters at 


district representative of the 


J. W. WILLMORE, also of the Cooke & Cobb Com- 
pany, Brooklyn, N. Y., accompanied Mr. Hyatt on his 
visit. 

J. A. DAVILLA, JR., who represents the Sundstrand 


Adding Machine Conmipany in New Orleans, spent a short 
time in this office early last month. 

x A. ANNABLE of the New York Commercial of New 
York City, our company of visitors on De- 
cember 13. 

R. M. WINGER of ay 
Company’s Washington, D. C 
Appliances on December 50, 


was one of 


American Multigraph Sales 
, office, paid a visit to Office 


E. H. GEMMILL, well known as an office equipment 
man, having been in this line for many years, but now 
being connected with a well known correspondence school, 


spent a short time in our office on December 28. Mr. 
Gemmill now resides at Pittsburgh, Penna. 

RALPH C. COXHEAD, Woolworth building, New 
York, sole distributor in the United States of the Rema 
calculating machine, paid a brief visit to this office late 
last month. Mr. Coxhead was here looking after matters 
connected with his business. 

C. S. HUBBARD, district manager for Nebraska of the 
Woodstock Typewriter Company, with headquarters at 
Omaha, paid a call on Office Appliances on December 28. 
Mr. Hubbard states that business in Nebraska is improv 
ing. Conditions have been something less than satisfac- 
tory up to recent months, business having been spotty, 
good and bad. Now, however, there seems to be a good 
outlook for 1922. 

W. E. McELFATRICK, manager of the H & M Ribbon 
& Carbon Company, Seattle, Wash., paid a visit to Office 
Appliances early last month. Mr. McElfatrick was on his 
way to Florida, where he will probably spend the winter, 
but on the trip he was calling on bankers and the trade 
generally, having brought with him an interesting machine 
for the quick computation of interest and discounts. He 
described conditions in Seattle as looking up. He stated 
that things dropped quickly from August, 1920, to Janu- 
ary, 1921, but since January there has been a steady im- 
provement. Seattle industries include shipping, export and 
import business, lumber, fisheries, etc. The city is a big 
center for Alaskan trade and has steamship lines direct to 
all parts of the world. Now that the Panama canal is 
working, the city gets three weeks shipments by boat from 
New York. Seattle is an important distributing center for 
apples and other products. The number of manufacturing 
plants is increasing. 
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Advertising from the Inside. 


Brief Review of Cyril C. Freer’s New Book, “The Inner 
Side of Advertising’—A Practical Handbook 
for Advertisers, Students and Others. 


Note.—Vr. Freer, whose name ts familiar to readers of 
Office Appliances by reason of his activities m this field, his 
occasional contributions to these columns and his long connec- 
tion with the Roneo organization in England, is one of the best 
known advertising men in the British Isles. He began his 
career with the London Daily Mail. Later he became adver- 
tising manager for Roneo, Ltd. holding this position for seven 

vars, finally resigning to enter business on his own account. 
He is and for some time has been lecturer on advertising and 


ling methods at the London Polytechni 


|! WAS Sir Francis Bacon who said, was it not, that 

“Of the making of many books there is no end?” If 
this statement applied in the days of Elizabeth, how much 
more does it apply today! The renowned philosopher 
might have added that of the many most would pass, and 
only a few remain to testify to the ability, labor and care 
bestowed upon them. To the few which are entitled to 
survive and to have a permanent niche in the literature of 
business we are inclined to place Mr. Freer’s most recent 
book. It is a substantial volume of 347 pages with index, 


neatly bound in red cloth, with gold title. The Library 
Press, Limited, 26 Portugal street, W. C. 2, London, 
England, are the publishers. So much for the bare phys- 


al and unessential details. 

Mr. Freer’s book is one of two books from England that 
have recently fallen into the writer’s hands and both give 
testimony of high qualities of mind, clear insight and the 
ower to present the results of research and experience in 


clear and comprehensive manner, driving home the 
thought and adding it to the reader’s store. Perhaps r 
is only fair to state that the other book to which we refer 


is “The Outline of History,” by H. G. Wells. Britannia’s 
future is secure if books like these are fair examples of 
what Britons are doing with their spare time 

Between Mr. Freer’s book and that of Robert _E. Ramsay 


reviewed last month, there are certain points ot resem- 
blance. Both are text books; both proceed from wide 


experience and study of the field to which they are de 
voted; both present their principles and conclusions in 
logical and systematic order, in sprightly style and with 
‘opious illustrations. Mr. Ramsay’s book, however, is 
devoted primarily to the subject of direct by mail adver 
tising, and, after outlining the general principles of adver 
tising, proceeds to apply them to the subject in hand. Mr 
reer’s book covers the whole field of advertising, devot 
ing more space to the analysis of principles, perhaps, and 
rather less to their particular applications, depending to an 
extent upon incident and illustration to explain the appli- 
cation of the thought. Both books are worthy of far more 
copious treatment than is possible in these pages; we can 
do little more than to trace the high lights and leave the 
rest to the inclinations of the reader should he wish to 
investigate by actual perusal. 

When we say that Mr. Freer’s book is philosophical we 
do not mean that it is a dogmatic presentation of the sub- 
ject, nor that it savors in the remotest degree of pedantry 
Everywhere we have the evidence of the open mind which, 
looking behind results for the causes thereof, has been 
able to collate certain facts from which to formulate cer- 
tain orderly principles. 

The first chapter is “An Introductory Trip Around the 
Whole Vast Subject.” Here advertising is defined, not as 
“the art of making known,” but as Salesmanship—on paper 
instead of by word of mouth. “Advertising men,” says 
Mr. Freer, “have reduced what was once no more than a 
chaotic mass of theory and speculation to an almost exact 
science with well-defined rules, which when followed bring 
about an assured success.” 

“Advertising is educational,” continues the author. “By 
advertisement the public has been educated up to the de- 
sire for better foodstuffs. It has been taught, not only 
what an article is, what it is sold for, and where it can be 
obtained, but also how it will save labor, make life easier, 
afford greater comfort, or give increased enjoyment 

“Advertising increases human desires, multiplies demand, 
and so through a gradual process brings about a general 
betterment.” 

_ Here is given a little historical material covering the 
hles of daily newspapers for the last twenty years. Un 


willingly we pass this over and much e!se beside, and touch 
lightly upon the chapter, “On Writing Effectively,” where- 
we pause long enough to quote a passage or two: 

“The art of expressing oneself in writing and in speech 
can hardly be taught, but it may be arrived at, everything: 
depending upon the writer’s powers of observation, per- 
ception, deduction, determination, adaptability and per- 
sistence. * * * Text books and correspondence schools. 
can do no more than point the way.” 

“What are the characteristics of effective writing? First, 
a clear vision of the thing to be presented. Then, per- 
sistent adherence to one subject, which must be set forth 
in clear and concise language.” 

“Concentration, broad vision, graceful expression, simple- 
language, freedom from complexity, interest, decisiveness. 
and completeness backed up by a compelling forcefulness 
—these are the factors which lead to conviction and con- 
sequent action.” 

In the chapter on Business English Mr. Freer points out 
the cost of advertising to bring home the fact that the 
advertisement writer must write in such a way that the 
largest sales are produced at the least cost. “Every pos- 
sible buyer of your product must be made to understand 
the full purport of what you have to tell him, and just 
because of this you must write simply and intelligently.” 
Here follow suggestions on the simplicity of language, the 
mistake of overstatement, the elimination of unnecessary 
words, precision in the choice of words and a suggestion 
on how to acquire it; a practical exercise; proverbs, met- 
aphor and simile; leading the reader on; punctuation; avoid’ 
disappointing the buyer; the avoidance of words that mean 
nothing—such are the sub-titles effectively handled in this 
chapter 

Some of the chapter titles are: “Appealing to Men and 
Women;” “Analysing the Copy;” “On Finding Inspira- 
tion;”’ “Making the Lay-Out;” “On Illustration;” “Process 
Engraving and Stereotyping;” “The Technique of Print- 
ing;” “Booklet and Catalogue Making,” and many other 
divisions of the general subject. An important part of Mr. 
Freer’s work is devoted to the writing of sales letters and 
to the psychological factors in advertising. 

We can hardly conclude this resume, brief as it must 
be, without presenting the admirably stated laws which 
govern successful advertising: 

1. The chances of converting desire into action depend 
on the strength of the desire and the weakness of the fac- 
tors which oppose it. 

2. The more frequently your mind dwells upon any- 
thing you want—the more vividly you see it in your mind’s. 
eye—the stronger becomes your desire and the weaker 
becomes the opposition to it. 

3. The advertiser who runs down an opponent is ad- 
vertising that opponent. 

4. The desire which you create must be definite—the 
picture you paint must be easy to visualize. 

5. The desire which you create must seem easy of 
gratification—the goods must be easy to buy. 

6. This is the law of non-resistance—the customer is 
always right. 

7. The seventh law is that of sincerity. 

One of the most interesting portions of this book is de- 
voted to a discussion of those natural instincts which create 
desires. “If,” says the author, “you intend to create de- 
sire in others, you must want the thing yourself and want 
it badly, or, to put it the other way round, in order to make 
people want a thing, you must put yourself in their place 
and feel as they would if they- wanted it.” 

Continuing the discussion, Mr. Freer classifies these- 
desires as follows: 

Desire which arises from animal instincts. 

Desire for money 

Desire which arises from vanity. 

Desire which arises from love of comfort. 

Desire for greater ease. 

Desire which arises from love of pleasure. 

Desire which arises from ambition. 

Desire to serve others. 

Desire to safeguard others. 

Desire for companionship. 

The chief obstacles to these desires may be: 

Present possession and satisfaction. 

Physical disabilities 

The lack of money 

The pull of stronger desires. 

The nineteenth chapter presents a discussion of associa- 
tion of ideas, showing how this familiar mental process- 
helps the advertiser and suggesting ways in which it can. 
be used to advantage and the habit developed. 

(Continued on Page 98.) 














L. E. WATERMAN AND HIS FIRST OFFICE STAFF. From this office, selling 
a few hundred pens yearly, has grown a business which distributes each year over 
6,000,000 pens in almost every country of the world. 
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RTUNE FROM A BLOT 


L. E. Waterman & Company a Notable 
Example of Success Developed from an 


Accidental 
Tandy. 


Beginning. 
Reprinted by Permission from 


By Edward T. 


Printer’s Ink Monthly. (Copyright.) 


T WAS a pen that made a blot that started L. E. Water- 
man making fountain pens. The blot did it. It caused 
him to lose a nice piece of insurance business. Out of 

the disappointment came the inspiration to make a better 
pen. 

sut for that blot of ink, the famous fountain pen inventor 
would in all probability have lived out his days as he 
expected to, and died an unsung life insurance agent. The 
blot showed him a need, and he set himself to meet that 
need. 

From that small and accidental beginning, a blot of ink 
from a faulty pen, tle great house of L. E. Waterman & 
Company has grown. Waterman thought he was making 
a pen only for himself. His better pen soon forced him 
to become a pen manufacturer. 

There were thousands of blots of ink before the one 
that founded the fountain pen industry. Similarly, too, 
there are probably hundreds of such little mishaps occur- 
ring in every business every day with the beginning of 
great new industries lying hidden in them—waiting for the 
man who can read the message. 

Lewis Edson Waterman never dreamed of being an in- 
ventor. He was of the eighth generation of New England 
stock, born at Decatur, N. Y., in 1837, lost his father at 
three, got little education, at sixteen started to learn car- 
pentry at Kankakee, IIl., became a salesman of phrenologi- 
cal books, learned Pitman’s shorthand and taught it for a 
while at the University of Virginia, then became a life in- 
surance solicitor. He started with the Connecticut Mutual, 
was for years with the Boston office of the Aetna, and 
about 1880 came to the Equitable at New York. 

One morning just about forty years ago, when L. E 
Waterman was in his forty-fifth year, he was invited to call 
at a New York office to sign up for what in those days 
was a pretty big policy. Waterman found his prospect had 
been summoned to the site of a new building uptown and 
had left word for him to follow. 

Up to that time Waterman had used a little non-spillable 
ink bottle about the size of his thumb and carried it tied 
to a button of his waistcoat. But fountain pens had just 
come into the market. Waterman thought it would look 
good to have one of these new pens. On his way to the 
-stage to go uptown he bought one in order to try it out. 


The insurance agent met his prospect, on whom he had 


been working for months. He presented the application 
blank and then the new fountain pen. The prospect put 
his foot on a rock and laid the blank on his knee As he 
touched the paper with his pen—blot! He tried again— 
blot! He tried a third time—the pen was empty. 

It was in vain that Waterman offered another blank and 
an ordinary pen dipped in the old non-spillable ink bottle 
The prospect was superstitious. He believed that signing 
up for life insurance was like making your will. He re- 
garded the failure of the pen as a bad portent. 

Waterman was a mild-tempered, easy-going man As a 
rule, hardly anything angered him. But that pen made 
him mad. It had worked all right for him. He had tried 
it, so as to be quite sure. It was one of those that worked 
all right when full. Waterman had tried it so much he 
had nearly emptied it. That was why it blotted. 

Had L. E. Waterman been a scientist he probably would 
have done what other scientific inventors of fountain pens 
did. Already there were dozens of them, and all were fill 
ing up the little insides of their pens with scientific mechan 
isms designed to overcome the difficulty of getting just 
enough air into the holder to let just enough ink out 

Being in poor health, L. E. Waterman went on a visit to 
his brother Elijah, a wagon builder at Kankakee. There 
he went at the pen problem with practical common sens¢ 
unhampered by too much scientific knowledge By a 
stroke of genius he solved the problem—and with a sim 
plicity that no one else had ever thought of. 

L. E. Waterman regarded the holder as a bottle to hold 
the ink. He saw no reason why the “feed” and the rear 
end of the pen point should not simply be the cork of that 
bottle. Along the side of the “feed” beneath the center of 
the pen he made a slot to let the ink down, and in the 
bottom of that groove he cut two or three fine slits to let 
the air up. 

Fountain Pen with Hickory Barrel. 

His sole tools were a pocket-knife, a saw and a file. His 
pen was made of hickory wood. The holder part his 
brother Elijah turned for him out of a spoke of a broken 
old buggy wheel that had been lying around in the shop 

(Continued on Page 149.) 
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TYPEWRITER EVOLUTION 


Reviewing a Brochure Recently Gotten Out by the Royal 
Typewriter Company. 


Note. —The Royal Typewriter Company has rai 
something worth while in this booklet, “The Evolution of the 
Typewriter,” and deserves commendation for the eee. the ex- 
pense of] which must have been considerable. As the type- 
writing machine was first made practical in the United States, 
and as American typewriters still lead the world in quality and 
volume of output, a history of the development of this machine 
in the United States covers most of the really important de- 
velopments in the art. However, had the editors of this booklet 
had the space at their disposal they could have traced the 
typewriter idea back into the old countries and even as far 
back as the eighteenth century, when an Englishman named 
Henry Mill, in 1714 patented a “machine or artificial method 
for printing or transcribing letters singly or successively, one 
pla the other, without writing, m such a manner that the text 
can be printed on paper or parchment so clearly and accu- 
rately that it cannot be distinguished from type print; a ma- 
chine or method which can be made of useful service for 
legal or public documents, the impression being deeper and 
more lasting than writing, and such that it cannot be erased 
ww imitated without betraying the deception.” This invention 
ind others which foliowed in Europe show that the idea of the 
typewriter was a very vital thing, abroad as well as in the 
United States, but the European inventors lacked capital or 
faith to put their ideas actually to the test of manufacture 
and exploitation until after the American invention had proved 
the typewriting ma hine to be commercially practical. 

The foregoing and other facts were presented about nine 
and a half years ago in OrFicE APPLIANCES in a series of ar- 
ticles selected in part from a brochure entitled, “Precursors 
of the Modern d ypewriter,” by Count Emilio Budan of Venice. 
The articles were published in OrFic—E APPLIANCES during the 
summer vot fall of 1912, and embodied much interesting 
information. 

In the Royal Typewriter Company's brochure we observe 
one omission, due doubticss to inadvertence. The invention of 
the Oliver typewriter is not mentioned. This machine em- 
bodies a’type of construction different from that of others in 
that the type-bars are U-shaped, have double bearings and are 
divided into two banks at the right and left of the printing 
point, leaving the word which the operator is typing visible 
during the operation of writing. This principle of construc- 
tion has been adhered to throughout all the years during which 
the Oliver has been manufactured, though the machine in its 


successive models has received many refinements and addi- 
tions in other respects. 
Since the Royal Typewriter Company's booklet attempts 
7 trace the history of the development of basic ideas in 
typewriter art in the United States, mention of the several 
excellent portable ma hines 1s omitted. 


HE book to which the above caption refers bears the 

title given, and is a most interesting little work con- 

taining 52 pages, illustrated with halftones and dia 
grams and ornamented with initials in colors and appropri- 
ate drawings in color at the bottom of each page. 

In the foreword the editors state that there has ever 
been a world-wide interest in the development of one of 
the most important inventions of American genius—the 
typewriter. Few scientific achievements can rival its rapid 
progress from a crude embryonic state to its present 
perfection. “The book,” state the editors, “follows a de- 
mand for a history of the typewriter from its inception 
to the present day. The purpose of the book is, therefore, 
an endeavor to comply with a national demand for such 
a work and to give the public a colloquial, but scientific 
portrayal of the rapid strides in the evolution of the type 
writer.” The editors extend their appreciation to the 
Smithsonian Institution, National Museum, Washington, 
D. C., whose exhibits have made it possible to reproduce 
photographs of the models which are in the possession of 
the United States government. Other pictures are repro- 
duced from the Patent Office Gazette. The history relates 
to the writing machine art only and does not contain any 
illustrations of machines for billing, adding or writing in 
bound books. 

The opening illustration pictures the original American 
patent granted to William A. Burt, July 23, 1829, on a 
typewriting instrument known as the Typographer It 
is of interest to know that this patent was signed by An- 
drew Jackson, seventh president of the United States. At 


this period in the nation’s history it was customary for 
the president personally to sign such documents. The 
original model deposited by Mr. Burt in the patent office 
at Washington was destroyed by fire in 1836, but as some- 
time ago related in Office Appliances, as well as in the 
history under discussion, this model was reproduced in 
1892 by Austin Burt, great grandson of the inventor, them 
a student of engineering in the University of Minnesota. 
This reproduced model was displayed at the Columbian 
Exposition in 1893 at Chicago as a part of the United’ 
State patent office contribution. We might recall the 
fact parenthetically that Mr. Austin Burt, now a man well. 
up in years, was in this office not many months ago and: 
gave us some interesting information concerning his great- 
grandfather’s life and inventions. 


The Burt invention with which readers are already some- 
what familiar, was followed by that of Charles Thurber, 
who in 1843 invented a printing machine which approxi- 
mated a typewriter. In this machine printing was done 
by an index wheel carrying individually selected type-faces. 
actuated by a push finger-piece. The wheel was rotated 
until the type rested over the desired printing point and 
the impression was created by depressing the push-pi 
on a horizontally arranged moveable paper carriage. This. 
invention disclosed a ratchet wheel pinion and rack co- 
ordinated with the carriage, the first exhibit of a guide 
for controlling the alignment of a printing member and 
also the first inking roller. 

Mr. Thurber followed this invention in 1845 with another 
which was called a mechanical Chirographer. This inven- 
tion begins to remind us a little of the visible typewriter. 
The manifold impression was in full view of the writer. 
This machine supplied the first exhibit of differential spac- 
ing of printed characters. 

In 1850 J. B. Fairbanks patented what he called a Pho- 
netic writer, which had the first continuous roll paper feed. 
This machine was also intended as a calico printer. 

In the same year O. T. Eddy patented a machine having 
a piano keyboard, giving certain indications of the key 
lever which appears in later inventions. A novel indicating 
device was disclosed in the method of using a plate suit- 
ably prepared and remaining at all times between the face 
of the type and the paper instead of the ink roller that had 
been used heretofore 

Two years later J. Jones built a mechanical typographer 
which embodied the first cylindrical platen with its line 
space ratchet and lever control. Two distinct motions of 
the revolving disc were employed when making impres- 
sions, one in the direction of its axis, the other being 2 
rotating motion when the selection of the desired type 
face was to be used 

Surrounding the horizontal disc was a circular rack, 
having a rim under its lower edge projecting outward. 
On this rim the letters were stamped which indicated the 
type arrangement on the disc. 

In 1856 John H. Cooper invented a machine which first 
showed a method of hammer printing against a wheel or 
disc. He first showed also a rotatable cylindrical platen 
with rolls for feeding the paper. This principle has never 
been departed from up to ithe present day. 

In the same year A. E. Beach produced something which 
begins to resemble an actual typewriting machine. It dis- 
closed a top strike, pivoted type bar and push pin finger 
pieces for operating the type bars. This machine also. 
first used an inking ribbon. Clock works were incorpo- 
rated in the device to advance the paper by a cord which 
was in effect the universal bar now used. 

In 1857 S. W. Francis produced the first up-strike 
pivoted type-bar later used in the highly developed under- 
strike machines of the Remington class. This machine 
had a piano keyboard 

In 1863 B. Livermore developed a curious mechanism 
having a sectional and combination type printing device 
mounted in a portable case. The type was arranged so as 
to be used singly or in several combination sections to- 
form all the letters of the alphabet. 

\. Peeler in 1866 produced a plate printer, whereby print- 
ing could be effected in letters or phonographic characters. 
by a single movement and without the use of individual’ 
type. This selection plate method for producing type im- 
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pressions is used in one of the well-known typesetting 
machines of today in a very much more highly developed 
form. 

In 1872 Malling Hansen invented what is known as a pin- 
cushion type, a spherically arranged, electrically operated 
device for typewriting, using an escapement wheel for con; 
trolling the carriage or drum movement. The keyboard 
arrangement comprised converging reciprocating type 
members adapted to reach a common printing center. 
(Note.—Office Appliances recalls that some ten or eleven 
years ago a machinist, having a small shop in Chicago, 
brought one of these small pin cushion typewriters into 
this office, desiring to dispose of it as a curiosity. It had 
been lying about his shop for many years. As we recall, 
the machine was made principally of brass with a hemis- 
pherical top out of which projected the type bars, making 
it look like a pin cushion with a lot of flat headed pins 
sticking in it.) 

It is not generally known, but is nevertheless a fact, 
that Thomas A. Edison at one time invented a typewriter 
This was in 1872. His invention, however, embodied an 
electrically operated traveling wheel device, which was the 
forerunner of the stock ticker printing machine in use 
today. 

In 1867 Thomas Hall invented what he called the Typo- 
graphic machine. This contained a finger lever for its 
mode of keyboard operation, an individual type-bar for 
each finger lever and its connecting link. There was a 
stop ring for preventing undue penetration of the paper 
and to bring about a uniform result. There was also an 
automatic stop or line lock to limit the travel of the car- 
riage when printing reached the end of the line. Devices 
were also included for varying the length of movement of 
the printing surface. 

We now cometfto the Sholes, Glidden and Soule type- 
writing machine of June 23, 1868. This was a primitive 
arrangement with a pinion and keyboard and an under- 
strike type bar. The ribbon was carried on spools sus- 
tained by a bracket and fed automatically by the carriage 
controlling mechanism. Notwithstanding the crudeness 
of this machine, it was the forerunner of what a little later 
developed into the Remington under-strike or blind type- 
writer, which led the typewriter field for a long period of 
years. A second patent by the same inventors during that 
year disclosed additional new features. 

After five years of work came in 1873 the first Remington 
typewriter which was the outcome of the Sholes and 
Glidden model of 1868. This old machine had square finger 
keys and a weight for retracting the carriage. 

In 1876 followed a later model which permitted the use 
of both small letters and capital letters, previous models 
having printed in capitals only. In this model a crank was 
used to return the carriage. 

The history then follows the development of the various 
models of the Remington typewriter. A few paragraphs 
are given to mention of typewriters along different lines 
of construction, including the sleeve, sector or wheel va- 
riety, where the printing characters are contained on a 
single revolving or sliding element. 

Going back to 1868, we find that John Pratt patented 
a machine made by E. B. Burge of London, England. This 
comprised a wheel and selecting devices therefor, actuated 
y key levers, the impression being affected by a hammer. 
This invention was the forerunner of the Hammond type- 
writer, although, of course, in a very crude form. 

In 1881 L. S. Crandall invented the machine known by 


Need for Training in Export Procedure. 

Although complete mastery of technique is necessary 
for success in foreign trade it is not all that is needed, the 
Boston Export Round Table was told December 16 by 
Chauncey D. Snow, manager of the foreign commerce de 
partment of the Chamber of Commerce of the United 
States. American business men engaged in selling abroad 
must have a broad knowledge, Mr. Snow declared, of 
foreign lands, foreign peoples and foreign affairs. 

‘The schools and universities, particularly the business 
schools, are educating a good many men who will be the 
executives of American concerns in the not distant future,” 
said Mr. Snow. “The best training which can be given 
these men is solid economics, marketing, commercial and 
physical geography, a feeling of familiarity with the life of 
foreign peoples, and acquaintance with sources of informa- 
tion and the use of statistics. 

“They may have technical familiarity with foreign ex- 
change, or foreign shipping, or foreign advertising or for 





his name. This was a type sleeve construction. The re- 
sults secured by this machine were very good indeed and 
for some years the Crandall machine was popular on the 
market. 

In 1884 the Hammond machine came out, the first model 
having a semi-circular keyboard with a double bank of 
keys, resembling piano keys to a certain extent. This was 
an entirely practical machine, producing excellent results, 
but it was followed by later and more ange models until 
the machine has developed to its present high standard. 

E. Horton in 1883 patented what was ode as the 
Oblique, where the point of impression was in sight at an 
angle of about 45 degrees above the horizontal. Not many 
of these machines were manufactured in this country \ 
limited number of this class of machines are still manu 
factured abroad. 

In 1889 Charles Spiro invented the Barlock typewriter. 
This machine had the first automatic ribbon reverse and 
carriage to the rear of the printing point. In this machine 
the levers were in an upright position so that it was neces- 
sary to look over their tops in order to view the writing 
as it progressed. 

The J. N. Williams typewriting machine followed in 1890. 
This was also a top strike machine, having jointed or grass 
hopper bars. The inking pad was used, giving a direct 
printing impression on the paper without the interposi 
tion of an inking ribbon. 

In 1896 W. P. Kidder developed the sliding type bar type 
of machine, which makes the production of the Noiseless 
typewriter possible. 

Returning to 1888 we find another type of machine in 
vented by Prouty & Hynes and the A. Grundy machine 
which followed the next year. These seem to have been 
the first front-strike typewriting machines where the type 
bars are pivotally mounted in a circle in a vertically ar 
ranged segment below the printing point, the type bars 
lying in a substantially horizontal position and adapted 
to be moved to the printing point above, presenting a full 
lace type impression for each one of the type bars 

In 1896 Ay D. Daugherty invented a typewriter which 
was a front-stroke machine, in fact, Mr. Daugherty made 
several inventions along this line and his work was of 
value in stimulating others to develop the visible writing 
machine. 

Mr. Daugherty was extremely versatile and energetic 
and produced many patents on typewriters. He claimed 
that his conception of the “visible” front strike machine 
preceded the inventions of 1888 and 1889. 

In 1896 came aiso the H. L. and F. X. Wagner machine, 
known as the Underwood typewriter. 

In 1900 came the Monarch; in 1904, the L. C. Smith & 
Bros. typewriter, dnd about this time the Remington num 
ber 10, a visible writing machine. 

The Royal typewriter is the invention of E. B. Hess 
who has been working for many years perfecting the fea 
tures of this machine. The different features of the Royal 
typewriter are, of course, described with great particu- 
larity and special reference is made to the newest feature, 
the special Royal number 10, patented September 13, 1921 
This machine has new mechanical features which make it 
exceptionally quiet of operation and adaptable to the style 
of any operator. 

The booklet which has just been reviewed should be 
popular among typewriter men, for it gives a great dea 
of interesting information and supplies an idea of the 
progressive development of invention in the typewritins 
machine world. 


eign credits, but these things they can develop as needed, 
their background of really fundamental studies is right. 

“Tl am not for rooting the strictly practical subjects oi 
foreign trade technique out of the curriculum of a business 
school. They have a place in the curriculum, but thes¢ 
matters of technique and practice should not be ove: 
emphasized in the general business training, and that ever 
in the case of the student who intends to specialize in for 
eign trade for his career, more profitable returns will come 
from a devotion of the major period of academic study to 
the more basic and scientific subjects than to the purely 
professorial and technical topics. 

“Many people have criticized our methods and practice i 
foreign trade, but the thing that is really critical with us, 
important as these matters of practice are, is the working 
out of sound policies by individual American business con 
cerns for the future of their foreign business ee 
executive must have a real ap preciation of what the foreig 
trade possibilities of his business are.” 
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ON OFFICE FURNITURE 


Selected from an address delivered some 
time ago to store salesmen by W. S. Cum- 
mings, Vice-President and Sales Manager, 
Comfort Printing & Stationery Company, 


St. 


hICk FKURNITURE, once looked upon by the com- 
mercial stationer with indifference, has now become 


ughly specialized department of most up-to-date 


commercial stationery houses. Not only is it specialized 
in the store, but by the manufacturer as well. Large capital 
is employed in the exclusive manufacture of office furni- 
ture, and great numbers of skilled workmen labor daily 
j esign, construction and finish. Although the expe- 
rience of the speaker has not gone back a great many 
years, he can remember when the exclusive manufacturers 
cf desks and other office equipment in the furniture line 
were few and furniture for the office was purchased from 
the general furniture salesman in a general furniture store. 
\t this time the salesman’s knowledge of the use to which 
the different items were to be put was somewhat limited. 
Occasionally it would seem that the manufacturer himself 
was not altogether clear as to such points, for in the old 
days the appliances did not always fit the work to be 
done, The average office at this time ran to roll-top desks 
having the greatest possible number of pigeon holes, cubby 
holes and olmenatanediia. forming a sort of maze wherein 
one’s important papers might sleep indefinitely. Besides 
this formidable bank of pigeon holes, there were usually 
some twisted-leg or turned-leg tables, with rocking chairs 
or other articles familiar in the household. 

About fifteen or twenty years ago someone conceived 
the idea of cutting down on the number of pigeon hole 
compartments, making the desks less cumbersome and 
more workable. With this was used the filing cabinet made 
with flat drawers indexed so that correspondence and 
records could be filed alphabetically or by subject. In the 
process of evolution the plain line, square edge, full 
pedestal desk has arrived and progress is further marked 
by the production of the vertical letter file and greatly im- 
proved systems of indexing. 

Following the old desks came the full pedestal type of 
desk in which the drawers were built all the way to the 


floor. This was replaced by the modern desk, designated 
as the sanitary type because of its being built on legs, 
making it possible to sweep under the desk and to keep the 
office in a more sanitary condition. With the introduction 
of a more efficient arrangement of desks and filing cabinets, 
the use of the flat top desk has greatly increased. 

Most of the office furniture now-a-days is purchased by 


he business men in a specialized office furniture depart- 
ps of salesmen understand the uses of 
every piece of los iture and are capable of giving efficient 
vice involves a knowledge oft pee. Frcacrnrany 
eating and ventilation, and should include 


ment whos yr 
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sco i] y with decorative schemes and color effects, 
because usiness houses now recognize more and moré 
the portance of harmonious surroundings and are spend 
ing a great deal of money to avoid physical irritations and 
inconveniences which interfere with efficient work. Light 
ing and ventilation are very important. Even the colors 
used in decorating, the floor coverings and the finish of 
the walls and furniture have an effect on the work pro- 
duced. Some business men will not have gray, yellow or 


other neutral furniture, but insist on red mahogany, not 
for its luxurious effects, but because of the psychological 


effect from association with the color. Others prefer 
browns or some other positive colors. 
Salesman’s Knowledge of Lines. 
To sell filing cabinets successfully, the salesman must 


mak« himself familiar with the differences between the 


sizes of filing cabinet drawers and must be able to suggest 
methods of indexing different data. He should understand 
systems that will make it possible to file, locate and cross 
index papers under different circumstances. He should 
also have personality and selling instinct, for the office fur- 
niture salesman comes in contact with the big men of busi- 
ness The buying of office furniture is generally handled 
by the head of a department, the purchasing agent or the 
head of the business. 
Modern Tendencies of Construction. 

Reference has been made to the time when office furni- 
ture followed the ornate styles of household furniture 
which in turn copied the general principles adopted by 


Louis. 


European cabinet makers. Men of the present have come 
through another period during which the curved and or- 
nate lines were to a very great extent done away with and 
straight plain lines were the rule. For a time this was per- 
haps overdone, and, while straight lines in the main are 
still adhered to, the most modern desks are not quite so 
severe in their boxlike appearance. Heads of businesses 
are getting away from the severe types and indulging them- 
selves in furniture that is both comfortable and pleasing to 
the eye. Leather or some of its efficient substitutes are 
used for coverings of easy chairs, and well designed cary- 
ings and octagonal or other designs with colors harmoniz- 
ing with the floor covering and finish of the walis are 
noted. It has not been so many years since the president 
of a big transportation company objected to the purchase 
of modern furniture, saying that when he got his start he 
sat on a cracker box and used a dry goods box for his 
desk. He belonged to the age of “the hair-cloth jacket and 
the thorny bed of martyrdom, which has since been con- 
verted to the convenience and real economy of comfort- 
able furniture. 

Nearly all the wood furniture used today is made from 
oak, mahogany or walnut, but more of oak than of any 
other wood. Most of the oak furniture is used in light 
golden or yellow, but it is also furnished in other colors, 
such as early English, Cathedral, Jacobean, etc. Birchwood 
is used quite ndieoks stained a red color, designated by 
the trade as mahogany finished as distinguished from genu- 
ine mahogany. Practically all of the oak used in desks 
made in this country is grown here. Walnut is also grown 
in the United States, but for mahogany we have to go 
abroad, much of it coming from Central and South 
America. In the oak, we have red oak, white oak, etc. 
There are many different kinds of mahogany also, ranging 
from a very light red to what is called black mahogany 
because of its dark color. California produces a redwood 
which is sometimes called California mahogany and.is used 
in some of the cheaper furniture. It is not, however, a 
very hard wood. Mahogany and walnut cost more be- 
cause they are more difficult to get, and, being very hard, 
are likewise more difficult to work. Their refinement of 
grain, however, makes possible a very beautiful finish. Oak 
is coarser grained, but very strong and hard. 

Nearly all of the oak furniture we sell is made from so- 
called white oak, either quarter-sawed or plain, The 
quarter-sawed is distinguished from the plain sawed by 
what is called the flake his is a very hard white part 
which shows and stands out because it is so hard that the 
stain does not sink in as it does into the more porous parts 
of the wood. Each year an oak tree grows its outer sur- 
face forms into a hard ring or casing for protection. The 
age of the tree can be determined by counting the number 
of these rings. When this log goes to the mill, sawyers 
sometimes slice it in half and then saw straight through 
the log lengthwise. This gives us straight or flat boards. 
To get a quarter sawed effect, the old method was to cut 
the log into quarters and then cut cross-wise through the 
length of each quarter to bring out the parts of these rings 
that had been loonsad around the tree. On account of the 
waste through this method of cutting, and the additional 
time it takes, quarter-sawed oak costs more than flat sawed. 
Bringing out a flake in the quarter sawed makes possible 
a better finish, producing a harder surface to work upon. 
It is thought that this flake holds the wood together better 
and that there is less possibility of quarter-sawed furniture 
warping or splitting. Mahogany can be distinguished from 
imitation mahogany by the grain of the wood. In the 
genuine there is nearly always a straight ribbon effect, 
whereas birch or gum woods have a curly and wider grain. 
In texture walnut is similar to mahogany, but there is less 
of the ribbon effect in the grain. 

Nearly all desks that are sold today of the better grade 
are made on what is called a standard construction—that 
is, with a five-ply built-up pad built-up panels and three- 
ply drawer bottoms. The layman refers to this as veneer, 
but furniture people have tried to educate the public to 
distinguish between veneer and built-up construction. In 

(Continued on Page 146. 
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Chemical Laboratory, Furnace, Sales Force Witnessing Test; at 
Staff, Library. 


Safe Cabinet Company Builds New Laboratory. 


The Safe Cabinet Company of Marietta, Ohio, recently 
erected a new laboratory which was dedicated with a series 
of tests before the company’s sales force. This is an 
unique institution because it is devoted exclusively to the 
study of record protection and is said to be the only 
laboratory in the world dedicated to this purpose and no 
other. 

The building is of classic design, this motive having 
been chosen as best symbolizing the nature of the work 
to be done in it. The structure is of reinforced concrete 
faced with Bedford limestone. The floors are of con- 
crete. The interior trim is of steel. Doors and windows 
are of metal, glazed with wire glass and the stairshaft 
is enclosed. 

The building is T-shaped with the foot of the T facing 
the street. It is finished with a portico supported by four 
massive columns. The front part of the building houses 
offices, a laboratory, drafting room and three laboratories 
on the first and second floors, while in the basement un- 
der them is a work room and an exhibition room for the 
display of the company’s product. 

The most unique part of the structure is the rear por- 
tion which contains an auditorium seating over two hun- 
dred, with seats on steps rising above the main floor so as 
to afford spectators an unobstructed view of a large fur- 
nace in which safes are tested for their resistance to fire. 
Safes are also heated in the furnace, removed, hoisted 
and dropped, to stimulate falls in fires from a height of 
thirty feet or more before the audience, a portion of the 
rear wing over the furnace being extended up about sixty 
feet to permit of this test. 

The object of the laboratory is the improvement of the 
company’s products and the supervision of its manufac- 
tures through a rigid inspection § service. Safe-Cabinets 
which pass the inspection bear Safe-Cabinet labels which 
indicate the degree of fire protection the safe to which 
they are attached is adapted, to afford a good margin for 
safety. Three classes of labels are used, namely, L. E 
for light exposure, M. E. for medium exposure and S. E. 
for severe exposure. 


THE SAFE CABINET LABORATORY BUILDING (in center), Scenes Within and Members of Staff. At top, left to right 
bottom: Strength Testing Machines, Engineering and Scientific 


The personnel of the laboratory staff includes a fire 
protection engineer, a mechanical engineer, and engineer- 
physicist, two chemists, one a Ph. D., laboratory assist 
ant, an inspector and the necessary clerical force. In 
addition the laboratory is privileged to call upon the 
factory organization for advice, consultation, skilled and 
unskilled workmen in case of need. The attitude of the 


company management toward the laboratory is extremely 


sympathetic and there is every reason to believe that when 


the laboratory work is thoroughly organized and under 
way and sufficient time for results has elapsed much may 
be expected from an intensive study of the subject of the 


protection of records. 


Kugel Takes Important Position with Realite Pen- 
cil Company. 


Arthur L. Kugel has been appointed by tl Realite 
Pencil Company its manager for the territory lying east 
of Pittsburgh, Buffalo and the District of Columbia. Mr 
Kugel is an office specialty man of experienc For more 
than a year he was connected with the Todd Protecto 
graph and for a similar period was with the Parker Pen 
Company. For severel years he held an important post 
with the Playerphone Talking Machine Company For 
the last five years Mr. Kugel has been connected with 
the W. A. Sheaffer Pen Company as manager of the New 
York office. He started the Sheaffer pencil factory two 
years ago last May. His resignation was presented in 


May, 1921, to take effect the latter part of September. since 
which time he has been taking a rest and attending to 
some personal affairs. His appointment as a member of 
the selling staff of the Realite Pencil Company of Chicago 
gives him a fine opportunity to exercise the energy and 
the executive capacity which have made him successful 
in other fields. 

Joseph F. Crowley, until recently representative of 
the W. A. Sheaffer Pen Company in Brooklyn, will be 
affiliated with the eastern organization of the Realite Pen- 
cil Company. In addition to Mr. Crowley, Mr. Kugel 
will place eight salesmen on the road. He plans to carry 
a sufficient stock in New York to handle the demand, thus 
obviating delays in shipping and delivery. 























Representatives of office equipment concerns abroad, visiting the United 
States, are cordially invited to make the offices of this journal their headquar- 
ters. The staff at ‘the main office, 117 South Dearborn street, Chicago, and the 
staff of the branch in charge of C. H. Everly at 720 Tribune building, 154 
Vassau street, New York, will be happy to be of any possible service. While 
the facilities at New York are not so many as at Chicago, there will be found 
the same pleasant willingness to be use ful. 


The Worshipful Company Welcomes Returning 
Delegates. 


The historic Hall of the Worshipful Company of Sta- 
tioners in London presented quite a gay and festive aspect 
on November 28th when the Stationers’ Association of 
the United Kingdom gave a hearty welcome home to their 
three delegates who had attended the great conference in 
the United States. The body of the hall was decked with 
a profusion of British and American flags and a large ban- 
ner stretched across the platform bore the words 
“THE STATIONERS OF THE UNITED KINGDOM 

WELCOME YOU HOME.” 

The audience was large and representative, including 
many prominent Americans engaged here in the stationery 
trade. Mr. Frank Dorizzi of Messrs. George W. Rowney, 
who presided, gave voice to the great satisfaction ex- 
perienced here of the success attending the delegates’ 


trip. Addresses were given by the delegates, Mr. Percy 
Barringer, Mr. Clifton Tollit and Mr. L. G. Sloan, de- 
scriptive of their experiences. These gentlemen were 


unanimous in their keen appreciation of American hospi- 
tality and emphasized their sincere belief in the more 
than friendly feeling towards the old country evinced 
by their fellow stationers in the U. S. A. Mr. Barringer 
in particular gave a vivid and interesting account of their 
activities and expressed admiration of all they had seen 
and experienced \fter a few deft and humorous pas- 
sages he described some of the lighter incidents of social 
intercourse, while not omitting the more serious aspects 


of a commercial importance. His address was followed 
with rapt attention, as also were those of Mr. To!lit and 
Mr. Soan. Mr. Robert Frothingham, secretary of the 
American Chamber of Commerce, then addressed the 
meeting, remarking that he had had many evidences from 
the other side of the appreciation of his fellow country- 
men on the visit of these three delegates, and had re 
ceived many letters expressing 

the admiration and regard in 


which these gentlemen were 
held 

Before the close of the meet- 
ing the British and American 
national anthems were sung 
and a full assurance of the 
friendly regard of the British 
stationers towards their Ameri- 
can brothers was fully and 
freely expressed. Altogether, 
it was a memorable evening 
and should do much to cement 
the friendship of these English 
speaking nations for ail time. 
In the November issue of 
Office Appliances readers will 





Comprehensive Selling Service Organized in 
London. 

The London correspondent of Office Appliances, W. 
Teignmouth Shore, in conjunction with Charles H. Stirrup, 
is now running in London a very comprehensive sellin 
service, the advertising and marketing of goods from x 
to Z coming within the scope of the service they supply. 
Their address is Selling Service, Survey House, Victoria 
Embankment, London, W. C. 2, and their telephone num- 
ber is Central 1228. W. T. Shore has an extensive and 
practical experience in every form of publicity and among 
important posts in London has held those of advertising 
manager to the Foster M. Clellan Company and to the 
International Correspondence Schools, Limited. But he 
is not only a publicity merchant, energetic and idea-full, 
but has done much profitable work in marketing goods 
and planning and conducting sales campaigns, handling 
and training salesmen, designing and running exhibition 
and store and window exhibits, etc. Mr. Shore is not un- 
known on our side of the Atlantic, having spent some con- 
siderable time here studying business and publicity meth- 
ods. He has written and lectured much on business and 
publicity affairs. He is also, as befits our London corre- 
spondent, an expert in office equipment and organization. 

Charles H. Stirrup, also an Englishman, was till 1905 
a prominent journalist in London; did much journalistic 
and publicity work in New York, 1906, 1907, 1909. From 
1909 to 1915 he was a member of the publicity staff of the 
International Correspondence Schools, London, then join- 
ing the I. C. S. in Scranton, remaining in the States and 
Canada from 1916 to the summer of this year. He acted 
as American Correspondent of the Manchester “Sunday 
Chronicle” while with us here; was also engaged in adver- 
tising and publicity campaigns in New York 1917-1919, 
in association with the J. P. Muller Advertising Agency 
and the A. E. Michel and Staff Agency. Was assistant 
editor and publicity writer with the American Educational 
Institute, Philadelphia 1920-1921. He then went to Canada 
to investigate business and ad- 
vertising conditions there dur- 
ing which visit he wrote much 
direct-by-mail copy for Grip, 
Limited, Toronto, and adver- 
tisements and follow-up letters 
for the International Corre- 
spondence Schools Canadian, 
Limited, Montreal. It is no 
small feather in his cap that he 
has been a frequent and valued 
contributor to “Printers’ Ink.” 

It will be seen, therefore, that 
the Service they offer to any- 
one desiring to attack and con- 
quer the British market is com- 
plete. They will find their 
client an office; furnish and 











recall an interesting historical 
sketch of Stationers’ Hall and 
the Worshipful Company of 
Stationers, with a description of 
some of the impressive cere- 
monies in the ritual of the or- 
ganization. 
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equip it and hire what staff is 
necessary. They will help to 
draw up the sales campaign, 
plan and design and carry out 


reat iG 
ATIONERS any or every form of publicity. 
They know the British market, 


they know British and American 
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CONSULTATION OFFICE OF MESSRS. SHORE & STIRRUP. 
—Mr. Shore reading; Mr. Stirrup at end of table. 
methods of selling; they are keen and go-ahead. They 
are going ahead and will go ahead, far. 

Office Appliances suggests that Americans who con- 
template going to London on business would make no 
mistake in getting in touch with Messrs. Stirrup and Shore 
and obtaining their advice before definitely formulating 
plans as to procedure. American visitors are always 
warmly welcomed at the Stirrup-Shore offices—the more 
the merrier 


Faniel Heads Brussells Office for Rex. 


The Rex Typewriter Corporation has recently opened at 
4 Quai a la Chaux, Brussels, a large warehouse where they 
will carry a complete stock of new machines and spare 
parts, which will enable them more promptly and satis- 
factorily to meet the requirements of their distributors. 

For some time the company has felt the need of a dis- 
tributing warehouse of this kind, but the work of estab- 
lishment was necessarily deferred until post-war readjust- 
ments were made and details of the new plan of organi- 
zation worked out. 

Mr. Piero Castelli della Vinca, European director of the 
Rex Company, has appointed Mr. Charles Faniel, one of 
the trade’s ablest and widest known typewriter men, as 
manager of the new organization. 

Mr. Fanie! became prominent in our trade as early as 
1899. During his many years of active service he has been 
associated with such important firms as the Remington 
Typewriter Company, Smith Premier and Underwood 
Typewriter Companies, National Cash Register Company 
and Burroughs Adding Machine Company. Mr. Faniel 
accepts his new position with the same enthusiasm that 
has always insured admirable success in all his undertak- 
ings. 

Those agents of the Rex Company who deal direct with 
their Brussels branch will find in Mr. Faniel a gentleman 
whose broad and practical experience places him in posi- 
tion readily to understand their individual 
needs, and whose service and assistance in 
the development and profitable maintenance 
of their organization will prove invaluable. 

Mr. Faniel’s record is an earnest of suc- 
cess in the new work. Office Appliances 
offers its hearty good wishes. 

British Firms Consolidate. 

The good will of Palmer, Howe & Com- 
pany. Ltd., 73-75 Princess street, Manches- 
ter, England, has been purchased by Vick, 
Ashworth & Company, Ltd., Blackfriars 
Works, Salford, Manchester. A large part 
of the staff of Palmer, Howe & Company 


has continued with the consolidated inter- 
est. The business will be continued at the 
old address, 73-75 Princess street. The 


city office of Vick, Ashworth & Company, 


Ltd., will be moved from 110 Royal Ex- 
change to 73 Princess street. Blackfriars 
Works will handle manufacturing details CHARLES 











AFFICE OF W. 
STIRRUP.—The Selling Service 
Stirrup seated by the fireplece. 


TEIGNMOUTH SHORE AND CHARLES H 
Survey Houss London 


The city offices will display an extensive line of ialties 
including office furniture and equipment. 


Demonstration of French Colonial Wocds. 


The Institut Colonial de Marseille, Marseill 
has projected a number of conventions, devoted to the 
study of colonial raw materials. One will bi ted to 
the principal species of woods from the Fre plonies 
indicating how and where they can be used t est 


vantage. A complete modern saw mill will b« stalled 


The Making of Steel Furniture in En 


=~ -< 


The current number of “The Roneo Sales " issue 
by the Roneo Company of London, England tains 
interesting article entitled “Where Roneo St Filing 
Cabinets Are Made.” Members of the offic pliances 
fraternity will be interested in knowing that these exte: 
sive workshops employ the same methods \ ire ll 
use so generally among American steel furniture manu 
facturers. These processes, of course, includ: tylenc 
welding and spot welding by means of the el 
careful selection.and preparation of the steel ets, et 
etc. It is of no little interest to know that t Rone 
works occupy a plant of great magnitude They use elec 
tric power. The electricity is made by the mammoth et1 


gines in the power house and the power thus 
carried throughout the entire plant. Even 
ovens which bake the enamel on the finished cabinets ar¢ 
heated by electricity. 


The Roneo works are situated on the outskirts of the 
town of Romford in Essex, fourteen miles from London, 
and occupy about sixty acres of land. Of course, this vast 


establishment is not exclusively devoted to steel furniture 
manufacturing, for the Roneo industries are very exten 
sive, the company manufacturing a large number and va 
riety of office machines and devices. 


German Paper Exports Increasing. 


Enumerating the foreign trade increases 
of Germany, Commerce Reports stated that 
September exports showed an increase of 
twenty-four per cent in paper and pulp, cor 


trasted with the average of the 1 


ing months. 


prece 


Platen Manufactures in Brazil. 


In enumerating the manufacturing plants 
in Brazil producing manufactures of rubber, 
Commerce Reports states that one concern 


produces, among other articles, typewriter 
platens. 


Mcnroe Opens at Leeds. 
Calculating Machine Com 


London, England, has opens 
at Leeds, in charge of L. S. Dell 


The Monroe 
pany, Ltd., 


FANIEL. a branch 
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Mr. Aksman Never in United States. 

One page 22 of the November issue of Office Appliances 
an item was published concerning our friend Ludwik Aks- 
man of Krakow, Poland, exclusive agent for the L. C. 
Smith & Bros. Typewriter Company in that country. In 
this article it was stated that to enhance his knowledge 
of typewriter construction he came to the United States 
and worked as a mechanician in several typewriter fac 
tories. This statement was in error. Mr. Aksman studied 
typewriter construction and repairing in countries other 
than Poland, but he has never been in the United States. 
He desires that his friends in this country be made ac 
quainted with this fact, since he would not come to the 
United States without calling upon them. It is readily 
understood that the error is likely to put Mr. Aksman in 
an embarrassing position. To avoid this, and to set the 
natter right, Ofhce Appliances publishes the foregoing 


Specialization in Mexico City. 


The firm of Deyne & Tello has dissolved by mutual 
agreement, as the business had grown to a point where 


specialization was desirable. The Goes Litho Company, 
Chicago, Ill., awarded exclusive representation in the 
republic of Mexico to Deyne & Tello. The advertising 


field has expanded to such an extent that Mr. Deyne has 
found it advisable to give his entire attention to advertis 
ing specialty work. 


Rafael B. Tello, Apartado No. 2718, Mexico, D. F., has 
undertaken to handle the office equipment and specialties 
lines heretofore represented by Deyne & Tello. An enu 
meration of the concerns represented is interesting, as i! 
indicates how the trade in our sister republic accepts the 
specialties offered by American manufacturers: Ameri- 
can Crayon Company, Automatic Pencil Sharpener €om- 
pany, Argus Manufacturing Company, Crown Ribbon & 
Carbon Manufacturing Company, Diamond Ink Com- 
pany, H. G. Cook Company, Hotchkiss Sales Company, 
National Fiberstok Envelope Company, National Pa- 





THE FIVE GENTLEMEN SHOWN AT 
THE RIGHT ARE, LEFT TO RIGHT: T. T. 
Malleson, Export Manager of the Royal 
Typewriter Company; Mr. Davis of France; 
Mr. Muggli of Switzerland; Mr. Gasper of 
Belgium, and Mr. Lindsay of Spain. The 
photograph was taken at the convention of 
Royal typewriter dealers for the Latin 
countries of Europe, and the cut is here 
presented by courtesy of the Royal Type- 
writer Company 
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peretie Company, New Martinsville Glass Manufactur- 
ing Company, Pelouze Manufacturing Company, Smart 
Addressing Machine Company, Weinman Brothers, Wayne 
Publishing Company. 

We congratulate Messrs. Deyne and Tello upon the 
new arrangement, and prophesy that merited success will 
attend their efforts in the individual fields chosen. 


Royal Holds Conferences in Europe. 

The Royal Typewriter Company has of late held a num- 
ber of important sales conferences in European countries. 
These have been under the direction of the company’s 
export manager, T. T. Malleson, who has been spending 
some time abroad with the organization in Europe. At 
one of these conventions which took place not long ago, 
the company’s dealers for the Latin countries of Europe 
were present. The illustration shows four of these gentle- 
men standing with Mr. Malleson at the left. 

At a conference held in Sweden Royal dealers of the 
Scandinavian countries got together at Stockholm where 
they held a conference. Each of the three Scandinavian 
countries is under the direct and separate control of in- 
dividual dealers, but their business is fun much on the 
order of a large co operative organization in that they hold 
frequent conferences among themselves and often ex- 
change visits for the purpose of getting in closer touch 
with the methods employed in each territory. They have 
thus worked out a harmonious scheme of co-operation 
which is of much advantage in carrying on the work. The 
Royal Typewriter Company’s Swedish agents have show 
rooms at Malmtorgsgatan 1, with offices and mechanical 
departments at Herkulesgatan 5, Stockholm. In Norway, 
the general offices of the agency are located at Toldbold- 
gaden 40, Christiania, while in Denmark the show rooms 
are at 19 No. Voldgade with mechanical department and 
general offices at Frederikholms Kanal 28-A, Copenhagen. 

All of these dealers have an extensive sub-dealership 
organization throughout their territories and competent 
travelers who cover the field at regular intervals. 


THE ADJACENT PICTURE WAS TAKEN 
ABOARD A BOAT DURING A RECENT CON- 
FERENCE OF THE ROYAL TYPEWRITER 
COMPANY'S SCANDINAVIAN DEALERS.— 
This conference was held in Sweden end was 
presided over by the export manager, T. T. 
Malleson. From left to right they are: Jonas 
Eriksson, Sweden; Max Bodenhoff, Denmark; 
T. T. Malleson; Walter Banzhaf, Sweden, and 
M. Nissen-Lie, Norway. Cut is here shown 
by courtesy of the Royal Typewriter Company. 
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NEW BUILDING OF THE CHAMPLIN IMPORT COMPANY, 








View of building; left 


HAVANA. CUBA.—Inset top center, 


Main aisle of the stcre; right, Offices.—Photos by courtesy of the Curter’s Ink. Company. 


Utrecht—An Exposition City. 


The old and famous city of Utrecht in the Netherlands 
has been selected as the site of a permanent industrial 
exposition open to the products of every nation, and an 
imposing and beautiful exposition building has been 
erected to house this international fair. Heretofore this 
event has been of a local nature, but this year for the first 
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UTRECHT SHOWING ONE 


CHARACTERISTIC SCENE IN 
THIS AND OTHER 


OF THE OLD CANALS SO COMMON IN 
DUTCH CITIES. 


time it bore an international character. Many nations 
were represented by their products. Spacious rooms were 
set aside and occupied by the products of the Dutch col- 


onies. One of tlhe main purposes of the fair, aside from 


the general publicity incident to all such events, is to bring 
manufacturers in contact with wholesale and retail distrib- 
uters, thus promoting wider commercial relations and a 
more general interchange of products. 


Not all the interesting products, however, were housed 
in the exposition building. Ruys’ Handelsvereeniging, 
whose head offices are at Rotterdam, secured at Utrecht 
a considerable part of one of the finest buildings in the 
center of the city, where spacious show rooms were ar- 
ranged. Here they put on an interesting and successful 
exhibition of office machines and supplies, showing a num- 
ber of widely known American lines for which they are 
agents, along with the European lines which they handle. 
They have arranged to make this special exhibition per- 
manent and they state that since the opening of the “little 
Ruys Palace,” as one publication called the Ruys building 
at Utrecht, they have received many compliments and ex- 
pressions of appreciation from visitors. The building used 
by the Ruys establishment was formerly in use by a large 
insurance company. 

The city of Utrecht is centrally located in the Nether- 
lands. It is the capital of the Netherlands province of 
that name. It is an important railway, manufacturing and 
religious center. Here the Peace of Utrecht was signed 
in 1713, ending the destructive wars of the Spanish Suc- 
cession and establishing certain important geographical 
boundries. 

The House of Ruys sent us several photographs, some 
of which showed parts of their exhibit, but we were 
forced to conclude that when these pictures were repro- 
duced so much of their detail would be lost as to make the 
result of little value 'in showing the devices displayed 

The larger event referred to is known as the Holland 
Annual International Industries Fair. The last one was 
held September 6 to 16, inclusive. 


Havana House Takes New Building. 


The Champlin Import Company of Havana, Cuba, has 


recently moved into a large and attractive building, built 


by the company from plans of its own to fit its large and 
rapidly growing needs. This represents the last word in 
convenience and comfort. The building covers a ground 
floor space of 24,000 square feet with a mezzanine of 10, 
000 square feet more. The company took over the whole 
sale part and the agencies of the Harris Bros. Company 
of Havana, and will continue to do the purchasing for 
this company. The Champlin people carry a large stock 


of Carter’s ink products in Cuba and are sole r« 


tives there of the following concerns Gillette Safety 
Razor Company, A. G. Spalding & Bros., The Wahl Com 


presenta 


pany, Gunn Furniture Company, Grand Rapids Refrigera 
tor Company, Yawman & Erbe Manufacturing Company, 
Thos. A. Edison, Inc., The Rotax Compan Annin & 
Company, The Toy Tinkers, A. C. Gilbert Company, 
American Flyer Company, Walbert Manufacturing Com 


pany, Owens-Kreiser Company, Akro Agate Company, O 
& W. Thum Company, A. B. Dick Company, L. | 
& Bros. Typewriter Company, A. J. Krank Manufacturing 
Company, New York Knife Company, Florence Manu 
facturing Company, Parker Bros., The Sealpax Company 
and The Carrom Company. 

(Continued on Page 157.) 
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NEW MACHINES AND DEVICES 


Dial Machine Quickly: Reveals Maturity Dates. 


A new machine for the computation of interest and dis- 
count was recently brought into the office of this journal 
by W. E. McElfatrick of the H & M Ribbon & Carbon 
Company, Seattle, Wash., who is interested in the sale 
of the machine. It is known as the Stout Maturity Cal- 
culator. Patents on it are pending. This calculator is 
built up in the form of an aluminum box with a slanting 

















STOUT MATURITY CALCULATOR 


face which holds a dial pivoted in the center, so that it 
makes an entire revolution or partial revolution as desired. 
Around the stationary part of the circle are engraved the 
names of the months, days by number, and weeks, Sundays 
and holidays being shown by green and red plugs. Arrows 
on the movable part of the dial within the outer circle 
point outward so that when the user wishes to determine 
the due date of a note made on any given date, ninety days 
hence, or any other number of days, he sets the arrow at 
the day of the date of the note, then looks ahead for the 
due date to the ninety days arrow, which gives the cor- 
rect date. The dial is so arranged that it takes into account 
Sundays and holidays so that should the due date fall on a 
Sunday or a holiday, interest will be computed to include 
that date. Supplementary interest tables are engraved on 
small strips at the bottom of the machine which slide in 
out of the way when not in use. The machine shows ma- 
turity dates instantly and can be used quite as readily for 
computing discounts. The supplementary interest tables 
give information as to interest rates from 3 to 34%; 
414% and 5 and 514%; 6, 6% and 7; 7%, 8 and 8% and 9 
and 914%. 

Bankers will readily appreciate the time saving possibili- 
ties of this machine. 


“Uhl Steel” Office Work Tables. 

The No. 8100 line of steel office tables made by The 
Toledo Metal Furniture Company is a revision of the No 
7100 line. The new table has a larger rail, and can be 
equipped with drawers. It is made in mission style, with 


NO. 8100 OFFICE WORK TABLE MADE 
BY THE TOLEDO METAL FURNITURE 
COMPANY Five Standard Sizes Are 
Stocked 


leather tipped feet crimped over the bottoms of the legs 
This feature protects the floor covering. The top is wood. 
The construction of the 8100 line is knock down, the base 
being composed of the side rails and legs. The legs have 
extensions which slide into the ends of the rails and are 
secured by bolts. The top is attached by ordinary wood 


screws. The table tops are 1% inch, built-up, five-ply 
with veneer banded edges. Drawers are optional. 

The bases are finished in olive green or maroon enamel. 
Birch mahogany tops are standard with the maroon base. 
Quartered oak tops or all-over green tops are furnished 
with green enamel bases. One drawer can be supplied 
with the 48-inch and 54-inch tables. Two drawers can be 
had in the 60-inch tables and larger. The drawers are 
1934x2234x2 7/16 inches. 

Sizes of 8100 line tables regularly carried are: 30x48, 
30x60, 34x60, 35x64, 36x72; all thirty inches high. Special 
sizes can be supplied on specification. 


Machine Which Engraves Fountain Pens. 


The Modern Inventions Corporation, 1123 Broadway, 
New York, is the manufacturer of the “Namograph,” a 
small machine which engraves a name on a fountain pen 
in two minutes. This machine is designed for the use 
of dealers in fountain pens, whose customers may wish to 
have their names on their writing instruments. In the 
circular announcing their machine, the Modern Inventions 
Corporation points out that over seventy million fountain 
pens are now in use, that sixteen million are sold annually 
and that not one pen in thousands bears its owner’s name. 

The Namograph is operated by electricity and controlled 
by a hand switch. It weighs only seven pounds complete. 
Every part is either heavily nickled or tastefully japanned 
in a bright biack finish. It is especially designed for show- 
case or counter use. , 

Suitable buttons are arranged to make and break the 
circuit when operating the machine, which must be hot 
before using in order that the dies may make their im- 





THE NAMOGRAPH. 


print on the hard rubber. Before using the machine the 
current is turned on for fifteen minutes; it is advised in 
situations where the machine is likely to be in use at 
different times throughout the day, to permit the current 
to remain on continuously, since the consumption of cur- 
rent is very small and the machine is so arranged that it 
will not overheat. 

The engraving may be done either with or without the 
use of gold leaf. 

Namograph lacquer and blank pen cases per dozen are 
furnished at a small additional expense. The machine 
bears the company’s guarantee. 


Additions to Milwaukee Chair Line. 


The Milwaukee Chair Company, Milwaukee, Wis., is 
now making up its No. 300 line chairs in birchwood as well 
as oak. Any chairs in the Milwaukee line listed in mahog- 
any can be had in walnut also. Deliveries can be made on 
short notice. 
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DIXON ‘“‘NURL-O” PENCIL. 

A New Dixon Line. must have immediate dispatch, and deliy thou 
= ; ss : . “postage due.” The post office uses the Tri N 

The Joseph Dixon Crucible Company has introduced P a ag 3k. gel ge a ! 
: . cag a ADE Ry es - extensively for rechecking mail, and determining 1 exa 
a new line of pencils known as the Nurl-O. These pencils . 7“ ogg oP ; ae 
re - i: weight on first class matter. The scale is fiy igh, 

are furnished round and untipped and round with gilt cee oe -: , 

. oe 4 ep: four inches wide, nine inches long; the platfor 5 x 
ferrule and red rubber tip. The name Nurl-O indicates 4 av P a ee Be 
- iif , ; - 2 inches. All steel parts are covered wit gh grade 

the special treatment which has been given the surface namel. finished in gold bronze. orotected 
of this pencil to make it easy to . The pencil is en- % ‘ oe . 2a er pen cob 
f this pencil to m sy to hold. The pencil is et lacquer. All brass parts are highly polished a jueres 


ameled in Royal blue with gold lettering. 


Weis Company Bring Out New Cabinet. 


The accompanying illustration is a reproduction of the 
new Weis moderately priced 1700 Line vertical filing cab- 
inet. At present it is being made in the two, three and 
four drawer heights in the letter width. As soon as man- 
ufacturing conditions will permit, the line will be put 





NEW WEIS FOUR-DRAWER CABINET. 


out in as complete a form as their popular 421 line of 
cabinets, letter, cap and invoice widths and assorted filing 
drawers. 

This new line is made to meet the demand for a low 
priced cabinet constructed in the same sturdy manner 
as their 421 line but with flush (flat) tops and paneled 
sides. This style of construction will have an _ especial 
value in the three drawer height, cabinets of this height 
now being largely used for counters with drawer filing 
space of varied kinds. 


Webster Specialties for “Royal Quiet.” 


The F. S. Webster Company, 332-45 Congress street, 
Boston, Mass., has developed special ribbons and carbons 
for use on the new Royal “Quiet Model.” The new ma- 
chine presents mechanical features which are taken into 
consideration in the manufacture of “MultiKopy Royal 
Quiet” carbon paper and “Star Brand Royal Quiet” type- 
writer ribbons. 


Triner Beam Scale Designed for P. O. D. 


Triner Scale & Manufacturing Company, 2714 West 
Twenty-first street, Chicago, Ill, developed its No. 9 per- 
fected beam scale especially for the post office service. It 
has a capacity of nine ounces by half-ounce graduations. 
This device is particularly adapted to weighing mail for 
foreign delivery, and other important correspondence that 





TRINER POSTAL SCALE NO. 9. 


The Triner Postal Scale No. 9 has a heayy tu rass 
beam, embodying a balance block which maint Ss pel 
manent balance. The graduations are deeply notched; the 
ounce indications are large, and show at a fort) 
angle on both sides of the beam. There is a cy! 
brass poise, fitted with die stamped 
bushing and dog. It sits true in the beam 


steel mbDinatio1 


cnes, assul 


ing quick and accurate results. The frame and platform 
are of extra heavy steel throughout, assuring rigidity 
There are self-locating hardened stee! bearings Pinch- 
ing and binding” are prevented by the perfect seating 


the hardened steel pivots in their bearings 


A Preparation for Typewriter Platens. 
The Cant-Slip Company, Inc., of Rochester have 
discovered a preparation which when sprea 


ver platen will instantly clean it and will | t lette: 
heads, cards or envelopes from slipping whi process 
of writing. They claim that this preparation is perfectly 
harmless and that it has the property of grad renew 








CAN'T SLIP PACKAGE 
ing the resiliency of the platen, at the sam« lling 
the surface grooves and ridges and giving a s1 writ 
ing surface, assuring better alignment and type impres 


sion. 
The company contemplates testing out its 
on automobile tires to see if it will lengthen their life. 


preparation 
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Secretarial Attachment for Telephones. 

The Phone-Aide Company, 1542 South Vandeventer ave- 
nue, St. Louis, Mo., has. patented the “Phone-Aide,” for 
attachment to desk telephones. It finds a wide a for 
use in offices, factories, hotels, residences, etc. The device 
several useful functions. At the top is a clip to 
notes regarding calls to make, etc. Below 
attaching the pencil by 


rovides 
etain memos, 
is a pencil clip, which provides for 


b 





PHONE-AIDE” FOR DESK TELE- 
PHONES. 
cord if desiré Then comes a memorandum pad, per 


forated in gangs of three. A yearly calendar in position 
for immediate reference is next. Finally, an alphabetical 
index for telephone numbers frequently required, or similar 
data. “Phone-Aide” is attached to the base of the tele- 
phone instrument by a clamp, which holds it securely, and 
permits sliding about on the desk without marring the 

a place for everything needed 


surface. The device provides 
at the telephone 
Handy Package for Small Paper Rolls. 
Since adding machines have come into general use, the 


stationer has found that he has a demand for small paper 
used on these machines. The standard packing for 
size 2-5/16 adding machine rolls has been in cartons of 
fifty or one hundred rolls. These are quite satisfactory 
for resale to ba and large offices. There is now, how- 
ever, a demand for smaller quantities because one dred 


rolls 


nks 





CARTON FOR 12 ADDING MACHINE ROLLS 


ore than a year’s supply for a sma ll office. 
poem the manufacturers of “Qualified” 
' paper have produced a new and attrac- 
tive package, containing a dozen rolls of this paper. The 
stationer can, therefore, serve the public demand for dozen 
roll quantities easily and quickly. The box is printed with 
complete information regarding the rolls together with 
the names of the machines which the standard size will 
ht. These rolls and cartons are manufactured by the Cen- 
tral Paper Company at Menasha, Wis., which has a branch 
sales office at 377 Broadway, New York, and distributing 


rolls would be 
To meet this 
adding machine 
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Self-Inking Multiple Hand Stamp. 


The accompanying illustration shows the R-E-N mul- 
tiple rubber stamp, recently placed on the market by the 
R-E-N Manufacturing Company, 3641-43 Elston avenue, 
Chicago, IIl. 

The “Multiple Stamp” incorporates ten rubber stamps 
of given size but with varying number of lines in one unit. 
The individual stamps are placed on a revolving cylinder 
which is governed by the crank and arrow indicator on the 


dial or “index segment.” Turning the crank revolves the 
cylinder, the arrow indicating the stamp as it shifts into 
place. The model shown uses stamps one and a quarter 


two and one-half inches square. 
are easily removed or replaced. & 

\nother feature of the R-E-N “Multiple Stamp” is the 
ink pad, which is held in place by a spring clutch and 
which can be as easily removed as a pencil from one’s 


inches by The stamps 











pocket. This pad, except when in action, does not rest 
| 
R-E-N “MULTIPLE STAMP.” 
on the stamp. This makes for long life both with the 


pad and with the stamp. 

The machine is attractively finished and of such simple 
mechanism that repairs are not likely to be needed. M. 
Rumpf and W. E. Nims, who form the R-E-N Manufac- 
turing Company, were formerly connected with the A. B. 
Dick Company, Chicago. 


New Propelling Pencil. 


The Pencil Products Corporation, Flatiron building, 
New York, has recently been vigorously advertising the 
“Sal Rite” pencil which they have dubbed the “seven 


cylinder scientific fountain pencil.” This is made of hard 
rubber, and in appearance it is similar to a fountain pen. 
The lead magazine holds six full length leads, each in a 
separate compartment in addition to one in the writin 
head. It is claimed that these leads will write 500; 





offices managed by the LaSalle Paper Company, 171 North words. The pencil is made in two sizes, standard or men’s 
Dearborn street, Chicago. On the Pacific Coast these size, 5% inches long and % inches in diameter, with eraser 
goods are furnished through the Zellerbach Paper Com- in cap, fully loaded, and ladies’ or men’s vest pocket 
pany at San Francisco. j size, 43/16 inches long by % inches in diameter, with no 

” — ~—amma|||||||!'— — - 

t- —{ =—= lll ; : PENCIL PRODUCTS CORP 

s- — ~ - =| NEW YORK. u.s.A™|= 

yn NEW “SALRITE” PENCIL OF PROPELLING TYPE. 
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eraser, nor clip, but with a ring ribbon fastener in cap. 
The larger size is equipped with a pocket clip. 

The Pencil Products Corporation recently took full pages 
in the New York daily papers to boom their holiday trade, 
with results which were said to be very satisfactory in- 
deed. The corporation plans at an early date to extend 
its intensive advertising campaign on these pencils to other 
sections of the country. 


“Neo-Lum” Preserves Desk Tops. 


The Wagemaker Company, Grand Rapids, Mich., is fea- 
turing “Neo-Lum” desk tops and pads as a specialty for 
office furniture dealers and those reaching the household 
trade. “Neo-Lum” is a specially-prepared linoleum mate- 
rial, two sides alike. It is made double, one-quarter inch 
thick. This material makes a beautiful writing surface. 
It lies perfectly flat without fastening of any sort, protects 





“NEO-LUM” DESK TOP ON “DE LUXE” DESK. 


the writing bed of the desk, and is said to actually improve 
the handwriting There is sufficient adhesion so that paper 
will stay in place while writing. 

“Neo-Lum” is furnished in green and brown. The Wage- 
maker Company furnishes it in sizes as specified by the 
dealer. The edges are rounded, making a neat finish and 
avoiding harsh corners. 

Ordinary linoleum cannot be used for desk tops without 
cementing or fastening, because it will turn up at the 
edges or buckle. “Neo-Lum,” with its double thickness 
and a fabric running through the center, resists bending or 
buckling. Either side can be used; ink spots can be 
washed off with soap and water. 

“Neo-Lum” has a wide field of use. In offices, banks 
and stores it protects desks, counters, tables, shelves, book- 
case tops, etc. The household uses are on card tables, 
writing desks, etc. Cafeterias, hospitals, etc., are a prolific 
field for sales. Tables in tailoring establishments can use 
“Neo-Lum” tops. Artists’ drawing boards, game boards, 
and similar utilities afford an outlet for this material. 


Marchant “80 Series” Calculator Improved. 


The Marchant Calculating Machine Company, Oakland, 
Calif., has improved its “80 series” calculating machine, 
enhancing its operating qualities, and reducing the number 
of revolving parts. The setting-up levers have been ex- 
tended, making for accuracy and speed. In the new model 
the setting-up levers do not revolve, as in the previous 
model. They are locked into position by a safety device as 
soon as the operating handle begins to turn. The elimina- 
tion of revolving parts reduces the effort required to 
operate. The new “80 series” Marchant weighs but six- 
teen pounds, and occupies a space 8x12 inches. 


A New Book Frame and Label Holder. 


On November 15, 1921, letters patent were issued to 
George A. Annable of New York, N. Y., on a book frame 
and label holder whose general appearance and construc- 
tive details are disclosed in the diagrams which accompany 
this description. This patent has for its main object to 
provide a label holder which can be readily attached to a 
frame or rack. Another object is so to construct a frame 
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that it may receive a label holder. Another object is to 
construct a frame and a holder so that the holder may be 
reversed and applied in different ways. In the form shown 
the frame is an old and well known type provided with 
lugs. The label holder is provided with a lug which is 
adapted to engage a pair of lugs on the frame. The inter- 
engaging parts are such that the holder may be applied to 
either side of the frame and may be arranged to project 
upward or downward from the plane of the base of the 
frame. The holder is preferably adapted to detachably 
carry an index card, although obviously the index mark 
or character may be applied directly to the holder body. 
Speaking of his invention not long ago, Mr. Annable 
said that although the patents on the old fashioned book 
frame of stamped metal have expired many years, there 
is still a great demand for them. There has always been 
the one feature missing from this old fashioned book 
frame and that is a means of labeling the books so that 
the various groups can be easily found. The usual method 
is simply to tack the labels on the edge of the shelf, but as 
the books above are shifted, this is not accurate. The 
new patent is intended to cover this situation. Label 
holders readily attached to the base of the book frame 
are the answer to the problem. As the books above are 
changed by moving the book frame, the label always re- 








"9 





PATENT NO. 1,396,910, BY GEORGE A. ANNABLE; Book 
frame and label! holder. 


mains in the correct position. Where it is necessary to 
use these frames in the unit book case, having a drop 
door, the label holder is removed and inverted and the 
books pushed slightly back from the edge so that the 
door will close. 

Mr. Annable suggests that this book frame and label 
holder could be packed in standard package and could be 
sold to almost any class of trade. Buyers seeing the new 
type of book frame would naturally express an interest. 
If they already have the old type, they might be able to 
trade them in for a small allowance and obtain the new 
type of frame. The old frames can easily be remodeled 
into the modern type at a nominal cost. 


Another Mechanical Popular-Price Pencil. 
The Inkograph Company, 668 Sixth avenue, New York, 
N. Y., has marketed a new mechanical pencil, retailing from 
thirty-five cents up. It is made with hard rubber barrel, 
has a clip, and embodies the propeiling and repelling fea- 
ture. The new pencil has pleasing outlines; it is furnished 
plain, mottled or chased; there is a red cap at the end. 
(Continued on Page 69.) 
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Stationers’ Association Wins Sidney-Morris Case. 


The Illinois Appellate Court has reversed the decision 
of the lower court in awarding $15,000 damages to Sidney- 
Morris & Company, holding that the plaintiffs, Sidney- 
Morris & Company, had not actually suffered any damage. 
This was the position taken by Judges Charles .. Thom- 
son and John M. O’Connor. Judge Thomas Taylor, Jr., 
dissented. 

The published statement made in an evening newspaper, 
in which Morris Pancoe is quoted as saying that he will 
take the case to the Supreme Court, is not credited by the 
Association’s attorneys, inasmuch as under the Illinois 
statutes the Supreme Court cannot review a finding of 
fact by the Appellate Court. 

One of the evening papers quoted one or two passages 
from the opinion of the court. According to the quotation 
in the evening paper, the majority opinion states that, 
taking all the testimony together, the court did not feel 
justified in setting aside the verdict on the ground that it 
was against the manifest weight of the evidence on the 
question of the alleged conspiracy, but even assuming that 
a conspiracy existed as alleged and overt acts were com- 
mitted by the defendants in furtherance of it, it is incum- 
bent upon the plaintiff to show it had suffered actual dam- 
ages as a result of the conspiracy and acts thereunder 
before there can be a recovery. The judges pointed out 
that although Sidney-Morris & Company had been re- 
fused orders from a manufacturer, they had nevertheless 
been able to obtain the goods elsewhere and to sell them 
at a lower price than members of the association. 

In a letter to the Chicago Stationers’ Association, Chair- 
man John W. Ogren, one of the counsel for the Associa- 
tion in the above case, states that Sidney-Morris & Com- 
pany had until December 31 to ask for a rehearing in the 
Appellate Court. If such an application is not made or 
if the court denies it, the case will then be disposed of for 
the reason that the Appellate Court decided as a matter of 
fact that the plaintiffs had not suffered damage. 

The opinion of the Appellate Court in this case was 
rather long, covering various phases of the evidence with 
some particularity. The court said that if the plaintiff's 
case had rested entirely on the evidence referring to cer- 
tain items and the alleged refusal of the manufacturers 
or jobbers to sell him because of complaints of the Chi 
cago Stationers’ Association, or its members, the. court 
would be inclined to the view that the verdict and judgment 
were against the manifest weight of the evidence. On the 
other hand, if the plaintiff's case rested on the evidence 
relating to certain other information, the court would not 
be so inclined. We quote: “On the whole evidence, our 
conclusion is that we would not be justified in finding that 
the conclusion of the jury to the effect that there was such 
a conspiracy as the plaintiff alleges, to which the defend- 


ants were parties, and that overt acts had been committed 
at least by some of the defendants in furtherance of such 
conspiracy was against the manifest weight of the evi- 
' 7 

aene 


Glen Buck Consolidates with Gardner. 


Announcement was made in December that Glen Buck, 
advertising, Chicago, had consolidated with the Gardner 
Advertising Agency, St. Louis, Mo. The two organiza- 
tions had been operating closely together for a number of 


Presenting the Important News of the Month, With an 
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in Every Section of the Field 
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years. Offices of the new Gardner-Glen Buck Company 
will be maintained at New York, Chicago and St. Louis. 


A. J. Pfaff Loses Home by Fire. 


While in attendance at the Chicago convention of the 
National School Supply Association, A. J. Pfaff received 
word by long distance telephone that his home had been 
destroyed by fire. He had come from headquarters of 
the Joseph Dixon Crucible Company as educational repre- 
sentative. The first word from home was very indefinite, 
and Mr. Pfaff was apprehensive that all might not be well 
with his family. Later he learned that the mother and 
children escaped in scant attire. However, he relinquished 
his duties at the convention to B. J. Goldberg, and hurried 
East to his family. 


Telegraphone Affairs Again to the Fore. 

The Supreme Court of the District of Columbia has or- 
dered Herbert L. Davis, auditor for the court, to conduct 
an examination into the records of the American Tele- 
graphone Company of Springfield, Mass., a corporation 
with a capital stock of $5,000,000 and 17,000 stockholders. 
This examination has in view the listing of all the stock- 
holders, the amount of stock owned by each, and their ad- 
dresses, and the investigation of the corporation’s regular 
accounts. The above facts and those which follow are 
given on the authority of special correspondence from 
Washington to the New York Times under date of No- 
vember 24. 

The American Telegraphone Company has been in the 
hands of William Clark Taylor, federal receiver, since 
December 13, 1920. It was organized to manufacture and 
did manufacture the instrument which has been recently 
perfected by the Bureau of Standards at Washington to 
such an extent that it will record human heart beats, the 
sound of a person breathing and the almost inaudible 
sound of a bubble passing through water. 

The receivership was due to differences among the 
stockholders, but the company is a going concern, its 
principal product being the Telegraphone. It is under- 
stood that there is no lack of capital to conduct the affairs 
of the company. The court order forbids the transfer of 
stock while the accounts are under investigation. 

The Telegraphone is a remarkable device. Its principle 
has been known for a number of years. A member of the 
staff of Office Appliances recalls that it was described in 
a telephone journal with which he was connected about 
1907 or 1908. It was at first thought that it would have its 
chief interest to telephone users as a means for recording 
and retaining conversations held over the wire. Later its 
adaptability to ae r lines of activity became manifest and 
it was described a number of years ago in Office Appli- 
ances. The eventan of the Telegraphone is Vlademir 
Pgulsen, a Danish scientist. The mechanism consists in 
part of a spool of wire of high carbon content more than 
15,000 feet long, which as it unwinds and winds up on an- 
other spool, will record with the aid of an electro- -magnetic 
device the most delicate sounds. We recall that this wire 
gives off its message because of the fact that it holds dif- 
ferent charges of magnetic force which actuate delicate 
instruments, which in turn magnify the sounds and convey 
them back to the ears of the hearer. The wire may be de- 
magnetized, thus wiping off the original message, when it 
can be used again, of course, an indefinite number of times. 
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Ticketograph Bought by C-T-R. 

The Computing-Tabulating-Recording Company, New 
York, N. Y., has purchased the Ticketograph Company, 
Chicago, Ill. The Ticketograph was described on page 143 
of the August, 1921, issue of Office Appliances. The pur- 
chase was made with a view to extending the field of the 
tabulating devices made by the Computing-Tabulating-Re- 
cording Company. It is understood that other machines 
in the same field as the Ticketograph are being considered 
by the Computing-Tabulating-Recording Company. 

In December the stock market was flooded with rumors 
regarding the Computing-Tabulating-Recording Company. 
The reports included statements that the American Can 
Company was planning to purchase the Computing-Tabu- 
lating-Recording Company; then The National Cash Reg- 
ister Company was said to be the purchaser. Still further 
rumors credited C-T-R with planning the purchase of 
either The National Cash Register Company or the Ameri- 
can Can Company. 


Songstad Heads St. Louis Furniture Board of Trade 

E. G. Songstad, secretary and sales manager of the Con- 
rades Manufacturing Company, St. Louis, Mo., has just 
been made president of the St. Louis Furniture Board of 
Trade. Mr. Songstad has given much of his time and 
energy to furthering the interests of the furniture trade 
in St. Louis and we are sure that the board will benefit by 
having him as president this year. 

Mr. Songstad is described by the St. Louis Furniture 
News as an honest-to-goodness, up-standing, hard hitting 
fighter in the furniture manufacturing business. He has 
persistently and consistently fought through the uncertain 
and sometimes discouraging conditions of the past year, 
until now the figures show him that his company has kept 
well in advance among the furniture plants of the country. 

Mr. Songstad, although a comparatively young man, has 
been identified with the furniture business -for a consid- 
erable time and is widely acquainted among manufacturers 
and retail dealers all over the country through the experi- 











E. G. SONGSTAD. 
ence as a road salesman and in charge of exhibitions at 
the markets. 

Immediately after his election Mr. Songstad began to 
formulate plans for the work of the board during the com- 
ing year. These embrace a number of important things 
for the benefit of the organization. ° 

Other new officers of the board are as follows: W. J. 
Hanpeter and A. B. Lynn, vice presidents, and Charles 
Junghaus, treasurer. 

The Conrades Manufacturing Company, of which Mr. 
Songstad is secretary and sales manager, is one of the 
oldest and largest chair factories in the west. Mr. Song- 
stad became connected with the company on coming to 
St. Louis a few years ago, and became a leader in the 
trade through his energy, business knowledge, his clear 
headedness and his genial personality. 
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Detroit Office Managers Elect. 

At its last meeting the Office Appliance Managers’ As- 
sociation of Detroit held its annual election of officers. 
This event took place on Friday, December 9. The officers 
chosen include R. F. Chamberlain, representative of the 
American Multigraph Sales Company, president, W. M 
Fuchs of the Costimeter Gompany, vice president, and 
C. D. Noble of the Neostyle department of George A. 
Drake & Company, secretary and treasurer. The direc- 
tors include the foregoing and M. John Joyce of the Rand 
Company, C. Wittenmeyer, Detroit manager for the Comp 


tometer, C. E. Jackson, manager of the Detroit office of 


























NOBLE. 


R. F. CHAMBERLIN. CLAUDE D 
the Addressograph Company and W. F. Titus, manager 
of the Detroit office of the Tabulating Machine Company. 

The Detroit Office Appliance Managers’ Association is 
the original association of this character and continues to 
grow very steadily. 

The new president of the association, R. F. Chamberlain, 
has been in the office equipment field for a considerable 
number of years. His career as a salesman began October 
30, 1910, when he became connected with the Chicago office 
of the American Multigraph Sales Company. On January 
1, 1914, he was promoted to the position of division man 
ager of the same company with headquarters at Mil 
waukee. On August 27, 1917, he resigned his position and 
entered the Second Officers Training Camp at Fort 
Sheridan. Having ‘been honorably discharged from the 
service he was sent the following year to take charge of 
the Tennessee territory for the American Multigraph Sales 
Company as division manager with headquarters at Nash 
ville. On February 1, 1921, he was transferred to the 
Michigan territory as division manager, with headquarters 


at Detroit, where he is now stationed. Mr. Chamberlain 
is a thorough-going association man, The Detroit Asso 
ciation comprises about thirty-six representatives man 


agerial capacities, covering the different leading office ap 
pliance concerns represented in Detroit. 

The new secretary and treasurer of the Office 
Managers’ Association of Detroit is Claude D. Noble, man 
ager of the Neostyle sales department of George A. Drake 
& Company, office outfitters. Mr. Noble’s business career 
covers seven years of specialty selling in the duplicating 
machine field. For four years he was connected with the 
Gregory, Mayer & Thom Company of Detroit in the 
of Edison-Dick mimeograph machines. For the last thre« 
years Mr. Noble has been with George A. Drake & Com 
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sale 


pany. managing the Neostyle duplicator department and 
selling the machine. Mr. Noble is a red haired lad of 
twenty-seven and is a member of Detroit Kiwanis 


Club No. 1. 


Imposer Impersonating Pierson’s Son. 


Attempts at swindling members of the stationery trad: 
are reported by J. Ogden Pierson, president of the Na 
tional Association of Stationers and Manufacturers. Gane 
Bros. & Lane, Chicago, were given a story of how the 
young man had an automobile breakdown near Joliet. 
This was the approach for the conventional “touch.” The 
imposter is described as being sandy complected, about 
five feet ten inches tall, smooth shaven, large eyes, promi- 
nent jaw, brown hair, slight; the upper teeth are rather 
widely spaced. The trade generally is warned against this 
man, and if possible steps should be taken to place him in 
the hands of the peace officers. 
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A. B. Dick Company Opens Branch at Cincinnati. 
The A. B. 


a branch at 138 


Dick Company, Chicago, IIl., has established 
East Sixth street, Cincinnati, Ohio, in 
charge of E. N. Smith, an experienced Mimeograph man. 
The telephone number is Canal 968. The new office is 
quipped to render efficient and prompt service to Mimeo- 


graph users in Cincinnati and the immediate vicinity. 

The new branch was established in order to give cus- 
tomers a high standard of service. The Pounsford Sta- 
tionery Company, which has acted as Mimeograph dis- 


discontinued sales of 
establishment of the 


tributing agent for 
*-hines and 
branch. 


many years, 
supplies upon the 


The equipment of the Cincinnati branch of the A. B. 
Dick Company is modeled along the lines of the branches 
at New York, Philadelphia and Washington. The desks 
ind fittings are mahogany. 


New “Y and E” Building in Chicago. 


The Yawman and Erbe Manufacturing Company has 
arranged a lease of the five-story building at 162-64 West 
Monroe street, Chicago, Ill, for twenty years and six 
months. The building is 40x180 feet. The reported con- 
sideration is a term rental of $350,000. About $50,000 will 
be spent in remodeling the property, which includes an 
imposing front for the first and second stories. The build- 
ing entrance will be at the right, in the picture. Access 
to the Yawman and Erbe store will be through an adjacent 
entrance. Several floors of the building will be available 
for rental to concerns in allied lines. It is expected that 
the Yawman and Erbe Manufacturing Company will oc- 
cupy its new acquisition March 1, 1922. 


The negotiations for the lease were in charge of A. C. 


Scott, Chicago manager for the Yawman and Erbe Manu- 
facturing Company. He purchased a contract to lease 
from Sidney Morris & Company, which is the present 


tenant of the West store. , The store on the East side of 
the building is occupied by a tailoring concern. 

Manufacturing Company has 
323 West Madison 


The Yawman and Erbe 
long realized that its present store at 


street is inadequate to the demands of increasing trade. 
[The move is also advantageous in that it brings the com- 
pany’s Chicago branch in close contact with the city’s 


“filing colony.” Monroe street has been favored by manu- 
facturers of filing equipment. The district in which they 
are concentrated is central for the down-town business dis- 
trict, and favorably situated with regard to urban trans- 
portation and railroad terminals. 








= MONROE STREET FRONT OF THE NEW YAWMAN AND 
ERBE MANUFACTURING COMPANY BRANCH AT CHICAGO. 
From the Architect's Perspective Drawing 
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Buy It In 


CAMP 


Street 


@\ be 


There is Only One 
Way About it 











The Answer Is— 


Camp Street 
Sells Retail 








Standing today as a thriving, progressive br oy 
Street inherits a history that rings true to the colorful days of the 
Settlement and Spanish invasion. 


Townsfolk of two cer *wies ago knew the thoroughfare as “Campos de 
Esclavos,” meaning the cam —< the slaves, where residents 
kept their slaves by night. stores of the French and 
bring in clearly the name of this famous section. 

PY ma beeper, dey mig te The house of T. 
liam & Co., Led., at 414 Camp Street, oldest concern on the street, is an ex- 
ample of the marked progress. Sixty years of business stand behind their 
tasteful selection of Christmas Cards, Stationery and lithographing ability. 

And Christmas givers are not the other 
shopping in Camp Street—clean stores; car service, free 
all over the city, prompt and courteous Cctmaet ont 
appropriate gifts as Stationery, Bookcases, yy. Cabinets, 
plies, Toys, Hardwere, Trunks, Leather Goods, Office Supplies, Electric Ap- 
pliances and other presents. Good restaurant facilities. 








A. Baldwin & Co. Ltd. 
—-s and Sporting Goods 
sad Common Sts. 


euniniliiein Co., Lid. 
as for Your Office 


H. A. Thiberge Printing Co.. Ltd. 
Sates, Oftice Furasture aad Supplies 
510 Camp St, 





Stationers aad Priaters 
318 Comp 
Rapp Trunk Co. 
Tresks and Suitcases 
Camp and Commes Sts 





This Is Ad No, 2 of a Series. 


~~ This Pract +> anf for 














Camp Street Stationers to Make It “Stationers’ 
Row.” 


The dozen firms whose stores in Camp street, New Or- 
leans, have made what formerly was “newspaper row” 
into “stationers’ row,” are determined the street shall be 
regarded as within the retail shopping district of the city 
rather than as the fringe of the wholesale section. Fur- 
thermore, a number of them have entered into an interest- 
ing newspaper campaign to “popularize” the street with 
retail buyers. 

The Commission Council’s recent restriction of traffic, 
making Camp street wholly a down and St. Charles street 
wholly an up thoroughfare, probably caused this advertis- 
ing venture. The change was merely an extension of a 
system long used on the narrower streets of the city to 
make it possib le for peak-load traffic to pass through the 
“neck of the bottle” without danger or delay. The re- 
sults appear to be admirable, and to have caused no such 
changes in trade as wore expected. It has probably doubled 
the number of possible customers passing along each street 
and likely to see the signs and other displays of the mer- 
chants there. 

Although only two weeks of the advertising campaign 
which was their solution have run, much new trade has 
been attracted to Camp street and the superiority of this 
constructive attitude has been demonstrated. As will be 
seen from the sample reproduced, Dameron-Pierson Com- 
pany, H. A. Thiberge Printing Company, Petitin-Baudean, 
Inc., T. Fitzwilliam & Co., the Globe-Wernecke Company, 
A. W. Hyatt Stationery Manufacturing Company, and the 
Eugene Dietzgen Company, are the firms handling station- 
ery lines which have joined in this cooperative and com- 
mendable undertaking. Incidentally, F. M. Pearce, adver- 
tising manager of Dameron- Pierson Company, is credited 
with having taken a leading part in the preparation and 
turtherance of the campaign. 
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RUINS OF THE STORE OF THE R. S. BAUER COMPANY 
AT LYNN, MASS., FOLLOWING THE FIRE OF NOVEMBER 
29, AND, AT THE TOP, A VIEW OF THE TEMPORARY 
STORE WHICH WAS OPENED FOR BUSINESS ON MON- 
DAY MORNING, DECEMBER 1.--Photos by courtesy of Lionel 
G. H. Palmer. 








A Quick Piece of Work. 


How a Stationery Store Was Created and 
Put into Operation Complete in Thirty-six 
Hours. 

The following facts were given to Office Appliances by 
Lionel G. H. Palmer, district manager for New England 
of The General Fireproofing Company. They have refer- 
ence to the destruction and rehabilitation of the R. S. 
Bauer Company’s store at Lynn, Mass., noted in the 
December issue of Office Appliances. Here are the facts 
as given by Mr. Palmer. 

The store of the R. S. Bauer Company, at Lynn, was 
totally destroyed by fire early on the morning of Saturday, 
November 29. At 5:30 Saturday morning, while the fire 
was still in progress, but was under control, Mr. Bauer 
communicated with Mr. Palmer, who immediately got in 
touch with R. J. Moulton, manager of the city retail sales 
department of the General Fireproofing Company at Bos- 
ton, who in turn jumped in his machine and headed for 
Lynn. Mr. Palmer then got into communication with 
W. E. Van Der Merlen, superintendent of the General 
Fireproofing Company’s warehouse in West Newton, 
Mass., instructing him to get two trucks ready, awaiting 
orders from Mr. Moulton. Mr. Moulton had taken with 
him a draftsman and by the time they reached Lynn, Mr. 
Bauer had selected a temporary store. 

By eleven o’clock that morning Mr. Moulton had tele- 
phoned to the West Newton warehouse the requirements 
for the temporary establishment and two five-ton trucks 
left the warehouse and were in Lynn by two o'clock that 
afternoon. In the meantime, Mr. Van Der Merlen had 
sent by train a crew from the erection and alteration de- 
partment to meet the goods at Lynn. Six men accordingly 
were on hand at the temporary store and started to work 
at 3 o’clock Saturday afternoon, working continuously until 
the job was finished. While these activities were under 
way, Mr. Bauer had communicated with several manufac- 
turers and a complete stock for a stationery store was 
started toward Lynn, the items coming from many differ- 
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ent points. All this work was completed and the store 


opened for business on Monday morning at 8:30 


Mr. Bauer inserted an .advertisement that appeared in 
the Monday morning paper, which read as follows: 
“Burned out Saturday morning. Open for business at 
temporary store Monday morning at 8:30.” 

On this page we show pictures of the R. S. Bauer build- 


ing after the fire and a view of the interior of the temporary 
store, showing the steel shelving which surrounded the 
entire place, steel counters, safes, tables, etc., all in posi- 
tion and stocked with goods ready for Mr. 
Palmer adds that the erection and alteration department 
of The General Fireproofing Company of that district 
slept all day Monday and Tuesday. He also states that all 
of Mr. Bauer’s records were preserved from the having 
been stored in GF steel safes. 


Barretts Move to Evanston. 
] 


Glenn J. Barrett and Mrs. Barrett have disposed of their 
residence in Philadelphia and have returned to Evanston, 
lll., where they lived years ago when Mr. Barrett was 
connected with the engineering department of the old 
Remington-Sholes Typewriter Company. The decision of 
the Barretts to come west again was influenced partly by 
the fact that their daughter resides in Milwaukee. 

Since he discontinued his active connection with the 
Barrett Adding Machine Company Mr. Barrett has been 
doing the work of a consulting engineer for a number of 
office equipment concerns and in this work he has had 
occasion to travel to many parts of the country. He 
finds the work pleasant as weli as remunerative. Mr. Bar- 
rett was instrumental in designing the Rem-Sho type- 
writer, the Fox typewriter, the Lightning’ Change Maker 
and the Barrett adding machine. 


business 





Pittsburgh Store Gives Miniature Business Show. 
On the occasion of its recent opening, the Diamond 
Typewriter Company, 434 Diamond street, Pittsburgh, 
Penna., gave a little business show. This was conducted 
throughout the first week the store was open. The window 
attraction was the Hooven automatic typewriter. Among 
the displays shown within the store were the Sundstrand 
cash drawer and adding machine combined, demonstrated 
by Thomas Symonds; calculating machine, demonstrated 
by Connell & Shattuck; Pierce attachment for making car- 
bon copies, demonstrated by Mr. Pierce, and Wales adding 


machine, Noiseless typewriter, Lightning coin changer, 
new Shilling Bros. typewriter, shown for the first time to 
the public at $75.00; the Victor adding machine, Lehigh 
calculator, Line-at-time copy holder, full line of Carter’s 


inks and supplies, the Corona typewriter, Remington port- 
able typewriter and others. In addition to the foregoing, 
the Diamond Typewriter Company exhibited a line of 
carefully rebuilt typewriters, including Underwoods from 
the Typewriter Emporium, Royals from the Regal Type- 
writer Company, L. C. Smiths from the L. C. Smith & 
Bros. Typewriter Company, and Remingtons and Monarchs 
from the American Writing Machine Company. 














CROWD BEFORE DIAMOND TYPEWRITER CO./S WINDOW 
WATCHING WORK OF HOOVEN AUTO- 
MATIC TYPEWRITER. 
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Arrangements Being Made for St. Louis Business 
Show This Month. 


What promises to be an important event in the office 
equipment field in this section of the country is the busi- 
ness show at St. Louis, which will be held in the Coliseum 
in that city, January 23 to 28 inclusive. This show is being 
handled by an organization of office equipment men, 
formed for the purpose, the officers of which are E. B. 
Mason of the Mason Office Device Company, chairman; 


C. H. Berry, manager of the Shaw-Walker branch, vice 
chairman; C. Lloyd, manager of the Elliott Addressing 
Machine branch, secretary; P. L. White, treasurer of the 
Dawson Manufacturing Company, treasurer. Mr. Phillips, 
manager of the St. Louis branch office of The Globe- 
Wernicke Company, was appointed chairman of the 


Finance Committee; Lemoine Skinner of the Buxton & 
Skinner Printing & Stationery Company, chairman of the 
Advertising Committee; Mr. Coffin of the Rand Company, 
chairman of the Entertainment Committee, and D. D. 
Deems, chairman of the Space Committee. 

At the meeting at which the foregoing officers were 
a thirty persons were present, ae sang nting some of 
the biggest concerns in the country. For the present this 
organization is gotten together solely ‘for the purpose of 
culties on the business show which is planned. 

One hundred and twenty-four spaces are to be sold on 
the main floor of the Coliseum, and the arrangements in- 
clude the rent of the building from January 20 to January 
30 inclusive, giving three days to get in and two days to 
get out. All of the equipment used by the show organiza- 
tion will be new and of an exceedingly attractive character 
The general decorative scheme in the booths will be a 
pagoda effect with a handsome big fancy light on the top 


of each post. The woodwork will be painted white and 
the paneling between the booths, unless space is taken 
through from aisle to aisle, will be tinted to harmonize 


with the other decorations. Decorations of smilax across 
the top of the pagoda effect will lend added beauty, while 
in the building itself a huge canopy 209x102 feet will cover 
the girders. The general color scheme will be blue, white 
and green, with a white and gold or orange band shell. 

As the organization does not expect to make any money 
on the show from the booth rentals charge, the price of 
$100 per booth will take care of such items of expense as 
the erection of the booth, hanging of signs, employment of 
receiving clerk who will check in and check out materials 
for the exhibitors; ticket seller, ticket takers, porters and 
watchmen, two electric outlets in each booth and every- 
thing complete. It will also provide a fund for liberal local 
advertising. 


New Remington Manager at Cleveland. 
N. E. 


writer Company 


Hightower took charge of the Remington Type- 
branch at Cleveland, Ohio, December 1. 
He was previously manager at Seattle five years; for nine 
years he had charge at Cincinnati, Ohio. Mr. Hightower 
is succeeded at Seattle by C. S. McAlister. He had been 
a Remington salesman at Salt Lake City, Utah, for two 
years, and manager there for the last three years. 
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STORE OF H. G. PUGH & 
COo., LITTLE DESCRIBED IN A RECENT 


ISSUE. 


ROCK, ARK., 








National Conference of Carbon and Ribbon Manu- 
facturers. 


On Friday, December 16th, manufacturers of carbon 
papers and typewriter ribbons met at the Hotel Astor, New 
York, for the purpose of discussing trade conditions and 
possibilities for their betterment. Representatives from the 
following concerns were present: 

American Manifold Products Company, 2900 Darwin 
terrace, Chicago, Ill.; American Ribbon & Carbon Com- 
pany, Rochester, N. Y.; Ault & Wiborg Company, Cincin- 
nati, Ohio; Buckeye Ribbon & Carbon Company, 1466 East 
55th street, Cleveland, Ohio; Carter’s Ink Company, Cam- 
bridge 41, Boston, Mass.; Columbia Ribbon & Carbon 
Manufacturing Company, 69 Wooster street, New York; 
Crown Ribbon & Carbon Company, 782 St. Paul street, 
Rochester, N. Y.; Duplico Manufacturing Company, New 
Brunswick, N. J.; Impression Products Company, 947 
Liberty avenue, Pittsburgh, Pa.; Kee Lox Manufacturing 
Company, Rochester, N. Y.; Manifold Supplies Company, 
188 Third avenue, Brooklyn, N. Y.; Mittag & Volger, Inc., 
Park Ridge, N. J.; Neidich Process Company, Burlington, 
N. J.; Old Town Ribbon & Carbon Company, 245 Center 
street, New York; Union Ribbon & Carbon Company, 67 
Laurel street, Philadelphia, Pa.; Vacuo Static Carbon Com- 
pany, Rochester, N. Y.; F. S. Webster Company, 332 Con- 
gress street, Boston, Mass. 

The meeting was presided over by Mr. Chas. K. Helle- 
bush of the Kee Lox Manufacturing Company, and many 
recommendations were made, some of which were adopted 
for the elimination of some of the worst of the trade abuses 
which have crept in to that industry. 

Arrangements were made for a further meeting to be 
held at the Hotel Astor on Wednesday, January 25th, and 
it is likely that a permanent organization may result from 
this meeting 
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INTERIOR VIEWS OF THE NEW STORE OF THE JOHN ( 
CENT OPENING—Over 400 Business Men Attended the Opening, and Many Others Called on Subsequent Days. Effect 


paper Advertising Helped to Attract Visitors. 


The New Store at Columbus. 


The John F. Rees Company opened last month at Colum- 
bus, Ohio, handling a complete line of office equipment. 
This includes the entire range from stationery to office fur- 
niture, draperies, rugs, decorations, etc. The ground floor 
at 69 East Gay street is devoted exclusively to stationery. 
The second floor devotes 7,000 square feet exclusively to 
office furniture. It is handsomely decorated. There is a 
series of panelled offices, permitting a very elaborate dis- 
play of office equipment, showing suites in the various 
styles. The company has exclusive agencies for various 
lines, including Standard desks, Marble & Shattuck chairs, 
Stow-Davis period furniture and directors’ tables, Meilink 





JOHN F. REES. 


safes, Metal Office Furniture Company office equipment 
and Browne-Morse filing supplies. 

John F. Rees, president of The John F. Rees Company, 
was a junior partner with E. H. Sell & Company until 
October 1, 1921. Prior to that connection he traveled for 
The Macey Company, Grand Rapids, Mich., for eight years. 
E. E. Roberts, the vice president, was connected for the last 
twelve years with The F. W. Roberts Company, Cleveland. 
The secretary, John M. Orr, was formerly connected with 
E. H. Sell & Company. The three men just mentioned are 
active in the business. Wm. L. Van Sickle, the treasurer, 
is president of the Columbian Building & Loan Company. 
F. G. Howald, one of the directors, is president of The 
F. G. & A. Howald Company. 


Eberhard Faker ‘Payroll Taken by Bandits. 


Two messengers of the Greenpoint National Bank were 
held up by five men at Greenpoint and Manhattan avenues, 
Brooklyn, shortly after eleven o’clock on the forenoon of 
December 16. The bandits took $17,675.45 in cash from 
the messengers and escaped in an automobile. Five streets 
converge at this corner, and it is the busiest section of 
Greenpoint. The money taken represented the weekly pay- 
roll of the Eberhard pencil factory. 
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F. REES COMPANY, COLUMBUS, OHIO, DURING THE RE- 
Y News- 


New Offices for American Manufacturing Concern. 


On January 1, the American Manufacturing Concern of 
Falconer, N. Y., will open a New York City « e and 
display room in room 806 Fifth avenue building Phe 
present display rooms with the Owens-Kreiser Company, 
31 East Seventeenth street, New York, and the Bert Mor 
ris Company, 444 Market street, San Francisco, Calif., 
will be maintained in addition to the offices just noted 

Not many of the stationery trade, most of whom art 
familiar with the phrase “Falcon products from | 
realize that the American Manufacturing Concern was es 
tablished in 1807 and has been in business in the same loca 
tion for more than a century. It is one of the oldest con 
cerns to trace a continuous existence in tl United 
States. The plant was originally established as a sawmill 
having been the first business establishment either in Fal 
coner or Jamestown, and was purchased, with the entir« 
present site of the village of Falconer, by the ilconer 
family in 1836. In the late sixties or early seventies, 
Patrick Falconer began making hives for neighboring bee 
keepers in the planing mill. On January 1, 1880, Willian 
T. Falconer bought the business from his father and took 
in as a partner DeForest Merriam. This partnership 
lasted two or three years. Trade increased steadily and 
in 1881 the first printed catalogue of bee-keeping supplies 
was published. A second manufacturing building is put 
up at this time and later was twice enlarged, a third story 
having been added, and in 1908 a building erected doubli 
the previous floor space. William T. Falconer nducted 
the business alone under the name of W. 1 ilconet 
Manufacturing Company until 1888, when D. E. Merrill 
became associated in the business. At this time the firm 
began the manufacture of rulers, thermometers and toy 
blocks, this branch being conducted under the name of the 
American Manufacturing Concern. Much of the machin 
ery required had to be especially designed for the work 
Following the death of Mr. Merrill, in 1908, the interest of 
his estate was purchased by Alfred C. Davis and the busi 
ness was incorporated in July, 1910, as the American Man 
ufacturing Concern. This corporation owns and operates 
the bee-keepers’ supply business under the original name 
of the W. T. Falconer Manufacturing Company. From 
1910 to 1917, the old buildings were enlarged, new dry 
kilns and boiler house were erected and other improve 
ments made until at the present time the concern has a 
plant which covers over one hundred thousand square feet 
of floor space and is equipped in the most up to date man 
ner. The W. T. Falconer Manufacturing Company con 
tinues to manufacture the original line of bee-keepers’ 
supplies. 

About three and a half million feet of lumber are con 
sumed each year and the sawdust and shavings, the 
amount being large on account of the small nature of the 
product, together with the knots and waste not suitable 
for building blocks, etc., furnish nearly all of the fuel re- 
quired by an efficient boiler plant for power and heat 
The water-power used with the old sawmill of 1807 is still 
available through a 35 H. P. turbine water wheel. How- 
ever, the present motive power is obtained chiefly from a 
300 H.P. Corliss engine. 

The Falconer line comprises school and office rulers, 
clip and arch boards, index boxes, letter trays and other 
stationery supplies made of wood. 


cone! 5 





en 





January, 1922. 


OFFICE 
Art Metal Has New Home in Chicago. 


The Art Metal 


Construction Company: has moved its 
Chicago office 


from 205 West Monroe street to 434 South 


Wabash avenue, corner of Congress street. The former 
location was inadequate and cramped. But 4,500 square 
feet of floor surface were available. In the new place 
15,000 square feet accommodate the offices, display and 
varerooms. I. W. Eckstein, the resident manager, feels 
that he will be able to do his line full justice in the new 
quarters. 


G. O. Gardner Ends Thirty Years with Hammond. 
After completing thirty years of service with the Ham- 
mond Typewriter Company, G. O. Gardner has resigned 


as manager of the New York branch to enter business 
vith his son-in-law. He is succeeded as head of the 
New York branch by John F. Soby, heretofore assistant 


general manager. 


F. M. Brick Takes Important Position. 

F. M. Brick, 

Arthur Williams, 
the W oadstock 


who has recently been associated with 
manager of the foreign department of 

Typewriter Company and for a number 
of years was connected with the foreign department of 
he Fox Typewriter Company, has left Chicago for Mexico 
City, where he has taken charge of the Compania Mercan- 
til Nacional de Mexico, S. A., which translated into English 
means the Mexican National Trading Company in Mexico. 
‘his is a Mexican corporation with a capital of $70,000.00 


American gold. It was organized in June, 1921, to take 
over the business of Thomas A. Edison, Inc., in Mexico. 
This includes Edison phonographs, Edison storage bat- 
teries, the Ediphone, Bates numbering machine, etc. To 


this 


line has since been added the general*agency for the 


Ansonia Clock Company, Jacobs Scale Company and 
Woodstock Typewriter Company. 
[he Compania Mercantil Nacional de Mexico, S. A., has 


a very fine ground floor location in the principal business 
section of Mexico. 

Mr. Brick left Chicago December 28 for Mexico City. 
He was accompanied by Francisco Villegas, formerly of 
the export department of Lyon & Healy, Chicago, who 
will cover the field outside of Mexico City for the Edison 
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line. The company is interested particularly in steel fur- 
niture and filing equipment, duplicators, office supplies and 
office devices in general. They plan to make the office ap- 
pliance line an important part of their business. 

A. C. Harragin, the active head of the business, is now 
in Mexico City, but will leave about January 10 and should 





F. M. BRICK, 


be back in New York about the 15th of the month, when 
he can be reached at 233 Broadway. 

Mr. Brick has had a fine training in the sale and distribu- 
tion of office equipment and devices. He speaks Spanish 
and understands conditions in Latin American countries. 











DISPLAY IN THE WINDOW OF MEEKINS, 
THE APPEARANCE, USE, METHOD OF ATTACHMENT 
WASTE PAPER BAG.—Space comparison between this and 


Robinson Manufacturing Company, Westfield, Mass 








PACKARD & WHEAT COMPANY, SPRINGFIELD, MASS., SHOWING 
AND LOCATION WHEN ATTACHED OF THE ROBINSON 
other wa 


te paper containers is shown. Cut by courtesy of 
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A CONFERENCE OF THE HOME OFFICE AND FACTORY 
PANY, CHICAGO.—Seated (from Left to Right), Frank L. Severance, Vice President and General Manager; 
Henry Hufnagel, Comptroller; N. P. Trimborn, Credit Manager; R. B. Alderson, District Sales Man- 
Purchasing Agent; A. 
Standing (from Left to Right), Geo. W. Newman, General Superintendent 


son, Assistant Treasurer; 
ager; W. F. Flynn, Manager Order Department; W. K. 
Severance, Assistant to the General Manager. 
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EXECUTIVES OF THE WILSON-JONES LOOSE LEAF 


McClure, 





COM- 
Laurence Thomp- 


Advertising Manager; H. W. 


Chas. 


R. Meyer, 


Cruzan, Assistant Superintendent; R. G. Marsland, Assistant Superintendent; John Duff, Manager of Stock and Shipping Depart- 


ments. , 








From Social Life to Business. 

A new organization has come into the office equipment 
field headed by Mrs. Norman de R. Whitehouse, who is 
prominent socially in New York. Mrs. Whitehouse has 
purchased a controlling interest in the Buchan-Murphy 
Manufacturing Company, 417 Lafayette street, New York. 
Plans for enlarging the business have been worked out 
and the capital stock has been increased. The business 
will be reorganized under the name of the Whitehouse 
Leather Products Company, Inc. Mrs. Whitehouse will 
be president; Mrs. John Blair, secretary of the Woman's 
City Club, vice-president, and J. L. Murphy, one of the 
members of the old company, treasurer. The company 
deals in leather and canvas goods and loose leaf binders. 
It owns several important patents, numbering among its 
customers several of the largest corporations in the city 
af New York. 

Mrs. Whitehouse says that she learned to enjoy work 
during the four years she was in the suffrage campaigns 
and during the war while in Switzerland for the United 
States government. On the termination of the war she 
returned home and soon found that it would be impossible 
for her to lead an inactive life. Preferring to do something 
on her own initiative rather than to accept a position, a 
number of which were offered, she purchased the business 
above described. Illness, however, prevented her from 
starting quite as soon as she had expected. 

Mrs. Whitehouse comes of a family who have shown 
much enterprise in affairs. Her sister, after her family 
had grown up, became a lawyer. Other members of the 
family have shown equal enterprise. 

The Whitehouse Leather Products Company, Inc, 
moved on January 1 into larger quarters at 97 East 
Houston street. The present personnel of about one hun- 
dred people will be increased. 

It is interesting to recall that the Buchan-Murphy 
Company, now the Whitehouse Leather Products Com- 
pany, Inc., developed to important proportions in the loose 
leaf, leather and canvas goods field, under the able direc- 
tion. of James L. Murphy. Ten years ago the company 
was a small concern known as the Buchan Sales Company. 
At this time Mr. Murphy joined it as a salesman at a 
salary of $15.00 a week. In 1916 it was re-organized as the 
Buchan Manufacturing Company with Mr. Murphy as 
treasurer. Two years later there was another re-organiza- 
tion and change of name, when the company became the 
Buchan-Murphy Manufacturing Company, Inc., with Mr. 
Murphy as president. Mr. Murphy attributes the growth 
of the company to his attitude towards the problems of his 


customers, especially in the leaf department, Mr 
Murphy having conscientiously studied the needs of the 
trade, meeting them by the modification of old methods 
or the invention of new devices. This policy has led to 
the development of several valuable patents, such as the 
style D magazine binder and the telephone index divider 
binder. 

In the ten years during which Mr. Murphy rose from a 
salesman to the head of the corporation, he found time to 
attend night school, fitting himself to enter college. He 
has since taken various night courses at the Columbia 
College. He explains his action in giving up the control 
of the company and his willingness to remain with the 
new management, by stating that the best results are ob 
tained in business by taking advantage of all opportunities 
which lead to an increased volume of business and that he, 
unlike Caesar, would rather be second in all Rome than 
first in the smallest village. 
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New Manager for Remington’s Seattle Branch. 

C. S. McAlister, late of the Salt Lake Remington office 
took up the work of the Seattle territory on December 
Ist, when N. E. Hightower went to the Cleveland offic: 
Mr. McAlister was succeeded at Salt Lake by R. E. Guyer 
of the Sacramento office. 

Mr. McAlister is enthusiastic about his new territory. 
“It looks wonderful to me,” he said, “and I look for the 
next year to produce more business in our lines than the 
last three. There seems to be an especially bright future 
in this section for portable typewriters on account of the 
creat amount of travel between here and Alaska and be 
tween this city and the Orient. Tourists and campers find 
the portable typewriter a convenient addition to their 
equipment. Prospects are also excellent here for our new 
Model L machine. 

“T can see a big future in Seattle, and from what | 
from the men who are doing the big things here, oppor 
tunities are many. Seattle’s natural wealth and the re 
sources tributary to the city, her Oriental shipping and all 
the rest of it make this port one of the most interesting 
places I have ever seen from a business standpoint.” 

The Remington business in the Seattle territory man- 
aged by Mr. McAlister commands the services of ten sales 
men out in the state. Portables are handled in agencies 
in the larger cities, and the Alaska trade is handled through 
agencies and dealers. Mr. McAlister began his service 
with the Remington Company as a traveling salesman, 
and has been at the Ogden and Salt Lake offices the past 
five years. 
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Florida Office Equipment Men Progressive. 

The Office Equipment Company of Tampa, Fla., which 
was formed only a year ago, has just completed a success- 
ful year’s business. The officials of the company are all 
ex-service men who organized the company to deal ex- 
clusively in office equipment and supplies. The company 
is headed by M. L. Price, who is well known in Tampa as 
the director of the Shrine band and president of the M. L. 
Price Music Company. Other officers include J. Clarke 
Evans, vice-president and manager; C. E. Holtsinger, 
secretary-treasurer; Edgar MHoltsinger, sales manager; 
Claude P. Haines, cashier and bookkeeper, and Louis 
Weissing, manager of the stock department. The fore- 
going gentlemen with three others, well-known in Tampa, 
constitute the board of directors. 

The company’s store is at 723 Florida avenue. Here is 
carried a goodly stock of office equipment of all kinds, in- 
cluding steel furniture, wood furniture, office chairs, filing 
cabinets, typewriter ribbons and carbon papers, duplicat- 
ing machines, all the small supplies of the stationery store, 
etc., ate. 

Of the board of directors, C. C. Nott is local manager for 
the Burroughs Adding Machine Company; Marion J. 
Hulsey is a director of the Citizens’ American Bank and 
Trust Company, is local dealer for the White trucks and 
is engaged in a wholesale business. William S. Honaker 
is cashier for the Knight & Wall Company; George M. 
Holtsinger is a member of the firm of Hulsey & Holt- 
singer, and R. W. Shackleford is a lawyer. 

The company occupies a two story building on a prom- 
inent business street in Tampa. 


Territorial Activities of Victor Company. 


W. L. Kimble, district manager at Néw York for the 
Victor Adding Machine Company, was a visitor at the fac- 
tory in Chicago during December.—Early in January the 


New York office of the Victor Adding Machine C 
moved to 1825 Printing Crafts building. 461 Eighth avenue. 
—W. J. Hickox, recently made district manager at 
Omaha, has had extended and successful experience in the 
adding machine and cash register business.—Will Burton 
has been appointed district manager for the Victor Adding 
Machine Company at Chattanooga, Tenn.—C. E. Doloway, 
recently appointed district manager at Philadelphia, is 
building up an aggressive sales staff. 
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Burglars Take Cash From Springfield Company. 

3urglars entered the store of the Springfield Office 
Supply Company, 71-73 Worthington street, Springfield, 
Mass., recently and took $49.00 from the safe which had 
been left unlocked. They did not prove to be good search- 
ers, however, for they left $85.00 which was hidden near the 
other cash. Entrance to the store was gained through an 
unlocked door leading to the inside hall. Somebody sug- 
gests that Jim Feeley would better use his inside vest 
pocket and buy a safety pin. 
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Belleville Concern Opens New York Offices. 


The Ideal Stencil Machine Company of Belleville, IN, 
manutacturers and distributors of shipping room equip- 
ment er as stencil machines, inks, brushes, etc., has 
opened a branch office at 73 West Broadway, New York. 
This office is managed by H. W. Meyers, who for nearly 
five years has been identified with the distribution of the 
Ideal stencil machine in the east. At other times Mr. 
Meyers has sold the Ideal machines in the south and middle 
west and for a year and a half prior to the opening of the 
New York branch was the New England distributor with 
headquarters at Boston. Mr. Meyers has had a very wide 
experience in the sale of shipping room equipment and 
has many friends in New York who will welcome his 
return to that city. 

A complete stock of stencil machines, stencil filing cabi- 
nets, brushes, ink, paper and other accessories is carried 
at the New York warehouse, and factory trained mechanics 
will extend repair service to al users of the company’s 
equipment. 


Manufacturers’ Typewriter Information Service. 


Realizing the service possibilities in an information 
bureau for typewriter dealers, the American .- Writin 
Machine Company, 449-55 Central avenue, Newark, N. 


J., has organized a department for this purpose. Dealers 
are often at a loss as to where they can secure their 
various requirements. Frequently obsolete machine and 
repair parts are needed. Dealers sometimes require in- 
formation about packing and shipping. A wide variet 
of questions comes up in the course of business, whic 
dealers not in touch with the big centers find difficult to 
answer. The American Writing Machine Company in 
its business life of about forty years in building new ma- 
chines and rebuilding used typewriters, has acquired a 
mass of information of value to dealers. This new de- 
partment, founded on an extensive experience, is available 
to all dealers, whether customers or not. 


Yakima House in New Quarters. 

The Washington Office Supply Company of Yakima will 
move in January from its present location at 14% North 
Second to a new building now under construction on North 
First street. The new store will combine a complete line 
= office supplies and fixtures, and a printing and bindery 
yusiness. 





Central Typewriter Company in New Quarters. 


The Central Typewriter Company, formerly at 217 South 
Fifteenth street, Philadelphia, Pa., has moved to larger 
quarters at 1204 Walnut street. Increasing business made 
this move necessary. The company handles typewriters 
of all makes and also does an important repair and rental 
business 
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RECENT WINDOW DISPLAY 
UCTS, ARTISTS’ MATERIALS, ETC 
COMPANY.—Note the symmetrical 
center picture showing an artist at 
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FEATURING PENCILS AND PENCIL PROD- 

MADE BY 
arrangement of the 
work with colored pencils. 


THE JOS. 


DIXON CRUCIBLE 
display and the striking 
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J. V. WESTER - 
VELT. 





PCHOFF. 


F. M. 


The shield which oc- 
cupies the center of 
this layout is a part 
of the front cover de- 
sign of a recent issue 
of “Demonstration,”’ 
the house publication 
of the L. C Smith & 
Bros. Typewriter 
Company. It shows 
the beautiful placque 
which was awarded 
as a prize to the three 
offices making the 
best records in a re- 
cent sales contest. 
The placques are all 
alike, except that the 
two not sbown here 
are inscribed “second 
prize’ and “third prize,” respectively. 
placques was made by Prof. C. Bertram 
Arts College of Syracuse University 


The 


model for the 
Walker of the Fine 
First a wax model was 
made and then a plaster of Paris mold from which the Gorham 
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Silver Company cast 
the bronze placques 
The positions of the 
four men whose like- 
nesses are shown 
were as follows with 
respect to their stand- 
ing in the contest 
Charles Rogers, 
manager of the Wash- 
ington branch, winner 
of the first prize; E 
EK. Hunter, manager 
of the St. Paul branch, 
winner of the second 


prize; F. M. Echoff, 
manager of the New 
Orleans branch, win- 


ner of the third prize, 
and J. V Westervelt 
manager of the Los Angeles branch, who came in fourth and 
received honorable mention 

On the back of the cover 
ecard which the 100 per cent 


were reproduced the button and 


men received 








Defiance Company Takes “Perfection” Calendars. 

The Defiance Manufacturing Company, 384-386 Broad- 
way, New York, N. Y., announces that it has recently ac- 
quired from the Hale Specialty Company of Chicago, the 
rights, patents and good will of their line of “Perfection” 
calendars, and will continue to produce and market these 
goods from New York in connection with the Defiance 
Company’s well-known lines of desk calendars, imcluding 
the “Gem,” “Jumbo Gem,” “Deskaid,” “Defiance Bond” 
and “Favorite Weekly.” 

The Defiance Manufacturing Company is one of the 
largest desk calendar houses, if not the largest in the coun- 
try. They state that they will positively maintain the 
high quality and standard of the “Perfection” line to which 
the trade has been accustomed. 


Comptometer Man a Kiwanis Officer. 


Arthur L. Jones, of the New Orleans office of the Felt 
& Tarrant Manufacturing Company, was elected first vice 
president of the Kiwanis Club in December. He is also 
a candidate as secretary of the members’ council of the 
New Orleans Association of Commerce. Mr. Jones has 
been with the Felt & Tarrant Manufacturing Company 
twelve years. For three years past he-has been with the 
New Orleans office. 


Holiday Pencil Advertising on the Coast. 

Eversharp pencils were among the most widely adver- 
tised articles offered the Christmas trade in Seattle. The 
issue of one Sunday paper carried but a few ads of any 
class which did not feature the Eversharp, department 
stores, drug stores, all book and stationery houses, sport- 
ing goods and jewelry firms all combining to push this 
widely known writing implement. 

Boston Annual Dinner January 25. 


The annual dinner of the Boston Stationers’ Association 
will be held at Hotel Somerset January 25. 


Specialties Division of Commerce Department. 


The interests of the office appliances field in American 
export trade will hereafter be handled by the specialties 
division of the Burean of Foreign and Domestic Commerce 


R. A. Lundquist is chief of the specialties divisio1 
The new division will cover several fields. A survey has 
already been started on the world’s trade in office furniture 
and equipment. The plans laid out include a thorough 
study of foreign markets and competition. The National 
Association of Office Appliance Manufacturers is co-oper 
ating with the specialties division through a foreign trad 
committee. 
Fountain Pen Man Sees Good Future. 
H. E. Waldron, general manager and vice-president of 
the W. A. Sheaffer Pen Company, takes a very optimis 


tic view of the business possibilities of the new year. He 


is confident that general conditions are now stable, and 
that retail interests will find 1922 a good year. 

Holiday business was excellent, people buying pra 
tical gifts on a generous scale. December business was 
far in excess of any previous December. The holiday 
buying was forty per cent higher in volume than in 1920 


Seattle Concern Makes Big Installation. 

The Pliny L. Allen Company, Seattle, recently installed 
the entire office equipment for the new office building of 
the Polson Logging Company at Hoquiam, Washington 
A steel safe was built, said to be the largest on the Coast 
This safe contained a money chest and devices for files 
and records. The offices were outfitted in Globe-Wernicke 
filing cabinets and appliances. The office desks and other 
furniture were also installed by the Allen Company 

New Royal Branch at San Antonio. 
A district branch office has been opened by the Royal 


Typewriter Company, Inc., at 403 National Bank of Com 
merce Building, San Antonio, Texas. The office is in 


charge of A. C. Reed, who will have a staff of six men to 
cover the forty-six counties which comprise the district. 
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Close criticism only serves to emphasize the 
truth of our motto: “7 he merits of our goods are above 











E all others.’’ Extraordinary qualities have been incorporated in 
a our goods with characteristics distinguished em 
= from all others. Thereis alwaysa‘‘reason.” @ a 
= We that live to please must please to live. TAGG ER 
a The strength of any business lies in the TYPEWRITER CARBI 
= ability to serve. 
. The service that satisfies || MITTAG x VOLGER 
J PARK RIDGE.NJ. 


U.S.A. 
Efficient executives demand cleanliness, jee = 


durability and economy in their supplies of 

typewntter ribbons and carbons. ‘That's why there is such a big 
demand for the reliable M. & V. Brand. _ Dealers stocking it 
are making good, increasing their sales, their profits and their 
number of satisfied customers. You can do this, too. 
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The trade-mark 


that makes ‘‘come- 


M. & V. Lines 
give the service 


that satisfies 


ae 


back’ customers 
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MITTAG & VOLGER, Inc. 
PRINCIPAL OFFICE AND FACTORY 
PARK RIDGE, N. J., U.S. A. 

BRANCHES 
NEW YORK CHICAGO SAN FRANCISCO 
261 Broadway 295 W. Monroe Street 35 Montgomery Street 
BOSTON ST. LOUIS MINNEAPOLIS 
160 Congress Street Merchants Laclede Building 946 McKnight Building 

CLEVELAND KANSAS CITY 
326 Erie Building 212 Keith-Perry Building 
LONDON 


7 and 8 Dyers Building, Holborn, E. C. 


AGENCIES ALL OVER THE WORLD 
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Ghe ACCO CLIP FIL 





————-an. inexpensive device 
to take the place of the cumber- 
some clip board. 






Files can be 


conveniently 


—a 


Clip securely held 
to file—cannot 
slip off. 


Fits perfectly flat on the papers, there- 
fore permits stacking. 


No bulky operating mechanism. 


Papers may be quickly inserted and re- 
moved—they are held firmly and do 
not wobble. 


There are no awkward projections. 


The file will hold firmly from | to 150 


sheets. 
Clip is reversible, and islocked to the back. 


SIZES AND LIST PRICES 


Style ‘‘SF’’—Red Pressboard 
SHEET SIZE ____ STOCK NO. PRICE 


54 BS x 8} SF 110 18c. 
6 BS x 93 SF 140 20c. 
84 BS x Il SF 170 20c. 
94 BS x 12 SF 220 22c. 
83 BS x 14 SF 190 22c. 


PRICE INCLUDES CLIP WITH EACH FILE 


Special sizes to order 











American Clip Company 


Beebe Ave. and William St. NEW YORK, N. Y. 
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An Old Friend Gains Prominence. 


O. J. Timberman, of the Boorum & Pease Company, 
New York, in addition to the distinction of being a grand- 
father, as announced some few months ago, has just been 
elected commodore of the New York Canoe Club, an or- 
ganization which for years has made its home on Grave- 
send Bay. The election occurred at an event which itself 
was notable—the fiftieth annual dinner of the organization 
at the Hotel Margaret on Columbia Heights. Half a hun- 
dred canoeists gathered around the dry and festive board 
After the dinner and the presentation of usual reports and 
speeches, the secretary was instructed to pass one ballot 
as the unanimous choice of the organization for the of- 
ficers of 1922. Asa result of this vote, Mr. Timberman is 
the new commodore. This being the fiftieth dinner of the 
club, each member was presented with a handsome little 





0. J. TIMBERMAN. 


book containing the history of the club, entertainingly 


written by W. P. Stephens, the veteran yachting authority 
and official handicapper of the Yacht Racing Association 
of Long Island 

The addresses at this meeting were most interesting and 
amusing. One of these addresses was by Poultney Bige 
low, who told about canoeing in the seven seas. He also 
mentioned the gift of his canoe to the Kaiser. Regarding 
this incident, Mr. Bigelow said, “I have been accused of 
having proposed the former German emperor for member 
ship in this club. I admit it, pleading extenuation that | 
then believed him to be a genuine salt water sportsman 
He professed great interest in canoeing and promised me 
that each one of his boys should become experts in han- 
d'ing our favorite craft. The Kaiser broke his word to 
me and as a result he has lost his crown and the character 
that once made him a hero to his people. So keenly did he 
interest himself in my cruising canoe Caribee that on the 


completion of my voyage from the Black Forest to the Black 


Sea, I made him a present of this precious boat—which 
now lies neglected at Potsdam in a shed reserved for use 
less lumber, close to the yacht station and the s alled 


Marmor Palais.” 
Mr. Bigelow, after relating further incidents with his 
acquaintance of. the former German emperor in a humorous 


vein, promised that were he younger in body, he “would 
cruise about the waters of Potsdam every night until the 
Caribee were free and her dainty ribs once more yielding 
humanly to the pressure of turbulent rapids and urging 


paddle.” 

The New York Canoe Club is the holder of the Inter 
national Challenge Trophy for sailing canoes. The organ 
zation originally offered the trophy in 1885. Since then 
both English and Canadian canoeists have tried to win 
the cup. The last race was sailed in 1914 when the Cana 
dian challenger was beaten by the defender of the New 
York Canoe Club. Steps will be taken to resume this 
International competition 

Thus we see that it is no mean honor which has 
come to our friend Timberman. We do not know where 
Tim learned canoeing, but we suppose it was on the turbu 
lent waters of the turgid Ohio in and about the city of Cin- 
cinnati where he lived for many years. 

Any how, he has our congratulations and best wishes. 


January, 1922. OFFICE APPLIANCES 


Me | i 





6l 
































































































































































































































































































































Manifold Supplies Company 
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Carbon Papers and Typewriter Ribbons 














‘The Line that can’t be matched’’ 















































We offer dealers a line which has 














both quality and individuality, va- 
riety enough for every requirement 
and manufactured with the greatest 
care. 


188 Third Avenue 








BROOKLYN (staTION L 2) N. Y., U. So 
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World’s 
Amateur Championship 





At the New York Annual Business Show, on 
October 17th, the International Amateur Typewriting 
Championship was won by Miss Marion C. Waner, 
who wrote 127 words per minute for one-half hour. 


This VICTORY was won on our New Machine, the 
IMPROVED SELF-STARTING Remington, “The Machine with 
the Natural Touch.” 














“Natural” Touch, the ~~ Remington 
outstanding feature of this new pe 
Remington, is the latest triumph 
of typewriter building. It makes 
typing natural, automatic, un- 
conscious — like breathing or 
walking. 


It is this feature which is 
establishing new standards of 
typing efficiency —which is 
winning the typist every- 
where, no matter what ma- 
chine she has used in the past. 





Remington Typewriter Company 


INCORPORATED 


374 Broadway New York 
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Amadee Peting Resigns as Barnard President. 

After forty-six years with the George D. Barnard Sta- 
tionery Company, St. Louis, Mo., Amadee Peting has re- 
signed as president. He entered the organization as errand 
boy, and worked up through the various important execu- 
tive offices, attaining the presidency upon the death of Mr. 


Barnard. His future plans wiil be announced shortly. 
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No. 2605 








\MADEE PETING 


\. B, Lewis, formerly first vice-president, was elected Mr. | DISTINCTIVE DESIGN 


Veting’s successor 


Mr. Peting has been an important figure in the official Every chair bearing the “‘better-built” trade mark of the 
family of the National Association of Stationers and Manu- Conrades Chair Line is an expression of Distinctiveness. It 
facturers. As auditor he reviewed the financial affairs of is a chair designed to afford the user all the luxuriousness of 
that body to the entire satisfaction of the membership. distinctive design, comfort and attractive appearance in addi- 

pee eee tion to a longevity that marks it as a real value. Thus, 
Pancoe Brothers Buy Loop Building and Leasehold. Conrades Chairs in your furniture department insures you an 
oe ever-increasing satisfaction. 

Sam Pancoe, William J. Pancoe and Morris A. Pancoe, : i 2 : 
owners of Sidney Morris & Company, stationers, have pur- Our catalog will display the merits of the Conrades Line of 
chased from Max L. Teich, Ernest Teich and James D. “‘better-built” chairs. Shall we send you a copy? 

Murphy, trustees, the building known as the Fifth avenue Our Chairs on Display in 
building, and the leasehold. The structure is one of eight ST. LOUIS, MO., GRAND RAPIDS, MICH., 
stories and is situated at the southeast corner of Wells Eighth Floor, Fifth Floor (South Half) 5. 
and Monroe streets. It is one of the landmarks of Chi- 1119 Weknen be. — 
ago. Lot and building are L-shaped, facing seventy feet 
\ 


on Monroe street and one hundred feet on Wells street C M C 
[he transaction involved a consideration of $770,000, of ONRADES FG. O. 
which $120,000 was the price of the building and $650,000 ee ones P 

the ground rental. The building will be known as the Makers of “‘better-built’’ chairs 


Pancoe building. Second and Tyler Sts., St. Louis, Mo. 

Che store of Sidne y Morris & Company, now at 164 West 
Monroe street, will be removed to the new premises and 
vill occupy quarters on the main floor. The removal, it 
s understood, was made necessary by the fact that the 
Yawman & Erbe Manufacturing Company has leased for 
its own uses the building in which the store of Sidney 
\iorris & Company is now located 


Standard Filing Schools in Eight Cities. 
\n indication of the general interest in educating clerks 

technique of filing is shown by the eight schools now 
onnected by the Standard School of Filing & Indexing, 
athhated with the Chicago School of Filing & Indexing, 
Miss Irene Warren, director. The Standard schools are 
now located in Cleveland, Cincinnati, Detroit, New Or- 
lans, New York, Philadelphia, St. Louis and Washington, 
D. { 





“Blanke” Looks Over the Central West. 

EK. E. Blankemeyer, of the Associated Stationers’ Supply 
Company, Chicago, Ill., made a comprehensive trip in De- 
cember through Iowa and Nebraska. He says that the 
merchants have accomplished great things in helping the 
“return to normalcy.” The “Associated” has increased its Styl 
sales way beyond the records of 1920 yie 
y ss x No. 2607 


Dearden Vice President of Publicity Club. 
C. Walter Dearden, advertising manager of the Strath- 
more Paper Company, Mittineague, Mass., has been elected 
vice president of the Springfield Publicity Club 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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DIRECTORS—STATIONERS 


Edwin H. Sell, Columbus, Ohio Frank J. Merrill, Boston, Mass. 
J. ced Richardson, Baltimore, Eugene H. Tower, New York, N. Y 


Adrian Pembroke, Salt Lake City, 
Leo. F. Johnson, Tampa, Fla. Utah 


Edgar H. Barber, Oakland, Calif. 
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DIRECTORS—MANUFACTURERS 


Frank B. Towne, Holyoke, Mass. 
James Logan, Worcester, Mass. 
Howard E. Betelle, Philadelphia, 
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Andrew L. Weis, Monroe, Mich. 
Richard B. Carter, Boston, Mass. 


Ernest L. Dalton, Philadelphia, 


Penna. 
Francis J. Yawman. Rochester, N.Y. 
Charles S. Cooke, New York, N. Y. 
L. A. Hawkes, Camden, N. J. 
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Place and Time of Next Meeting—aAtlantic City, N. J., October 9-12, 1922. 


SECRETARY'S OFFICE—4! Park Row, New York. GENERAL OFFICE and INFORMATION BUREAU—403-405 Conway Building, Chicago. 
W. D. PITTMAN, Assistant General Manager. 


A Drive for New Members. 

The January issue of the National Association's Bulle- 
tin, among a variety of timely articles, again presents 
prominently the announcement of a drive for new mem- 
bers, which began December 1, 1921. 

The executive committee has decided to rely upon the 
membership to put over the campaign. Two of the lead- 
ing members have provided five prizes for those most 
successful in securing new members. These prizes are: 
First prize—a fine leather golf bag; second—leather trav- 
eling bag; third—a full-size walrus brief case; fourth— 
sterling silver cigarette case; fifth—traveler’s toilet case. 

Each new dealer member secured counts three points; 
each manufacturing member secured counts two points, 
and each associate member secured counts one point. 

The person securing the highest number of points will 
have the first choice of prizes; the one securing the next 
highest number of points, to have the second choice of 
the prizes; and so on, the one securing the fifth highest 
number of points, to have the last choice. A choice of the 
prizes may be made, regardless of whether it is a so-called 
first prize, second prize, or what not. 

Application blanks for membership will be supplied on 
application to the Chicago office of the association, 445 
Conway building. Several manufacturers have offered 
the services of their salesmen. 








Committee on Salesman Education. 

A national committee on the education of salesmen has 
been organized by the executive committee of the National 
Association of Stationers and Manufacturers. This action 
was in accordance with one of the resolutions adopted at 
the Atlantic City convention last year. On this committee 
the manufacturers are represented by Dr. R. E. Rindfusz, 
chairman (American Writing Paper Company), Holyoke, 
Mass.; William C. Bardenheuer (Boorum & Pease), New 
York, N. Y.; James R. Armington (Dennison Manufactur- 
ing Company), Framingham, Mass. The dealer members 
are D. D. MacDonald, chairman (Bradley & Scoville, Inc.), 
New Haven, Conn.; Francis B. Irwin (James Hogan Com- 
pany, Ltd.), Philadelphia, Penna.; F. L. Chamberlin 
(Chamberlin & Shropshire), Bridgeport, Conn. The first 
meeting was held in New York, and plans were formulated 
for the issuance of a periodical bulletin from Chicago head- 
quarters. The pages will be 8%x5™% inches, punched to 
fit a standard loose leaf binder. Committees representing 
the classified industries will gather the material for these 
bulletins. The initial issue of the educational bulletin will 
be devoted to paper. Successive issues will cover en- 
velopes, boxed papers and papeteries, pads and tablets, 
blank books and loose leaf devices. Later the series may 


NATION-WIDE SALES DRIVE 


National Association Inaugurates Drive from December 
27 to January 15, Inclusive, on Blank Books, 


Loose Leaf Books, 


plies and Filing Devices and Supplies. 


Where a dealer has only one show window it is recom- 
mended that this window be put entirely into blank books, 
loose leaf books, diaries, calendar pads, etc., during the 
first week after Christmas. The second week after Christ- 
mas the show window should be arranged with a display 
of transfer cases, filing devices and their supplies. During 
the third week after Christmas the window should be ar- 
ranged to show general office equipment and supplies, in- 
cluding typewriter supplies. 

This gives the greatest possible prominence to those 
goods that are most bought during the early part of the 
year. Dealers everywhere should supplement their window 
displays by advertising in the local newspapers the dif- 
ferent classes of goods on display during these three weeks. 

The front part of the store should be devoted entirely 
to these particular classes of goods, removing those goods 
ordinarily carried in the front part of the store to some 
other place, giving the entire selling prominence to the 
goods above mentioned. 

Any enclosures advertising these goods should be sent 


be extended to include pencils, propelling pencils, steel 
pens, fountain pens and inks and adhesives. 
General Office Sup- 
out by direct mail to customers or prospects during these 
three weeks. 
After a careful canvass of dealers all over the United 
States the Committee on Nation-Wide Selling Drives rec- 


ommend the above course as one that will produce the 
greatest possible number of sales to all dealers in these 
lines of goods, no matter where they are located. 

If dealers should have two good show windows, it 


would be advisable to split up the window exhibit, and run 
blank books, loose leaf books, diaries, and calendar pads 
in one window, and general office supplies, transfer cases, 
filing devices and their supplies in the other window during 


the entire three weeks, making changes in some portions 
of the exhibit at least once each week. 
It is important that all goods be properly signed, and 


where possible, the price should be displayed in connection 
with each article in the exhibit. 
RALPH S. BAUER, 


Chairman, Committee on Nation-Wide Selling Drives. 
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A monster that spoke with a 
thousand tongues would be a 


poor disseminator of information as compared with 
the Mimeograph. Forty thousand messages is its 
easy daily grist. In the evolution of man-made things 






the Mimeograph stands alone as the speediest means 
of duplicating all kinds of typewritten letters, bulle- 
tins, forms, plans, diagrams, and free-hand sketches. 
Neatly and exactly it does its rapid work. But its out- 
standing merit is that it is one of the greatest money 





savers ever invented by man. And that is the reason why 

you should give it serious consideration today. If you are 

anxious to get greater efficiency from your present equip- 

ment, or maintain high-pressure standards even with inade- 
quate forces, you will be interested in our booklet “T-1”. Ask 
for it now. A.B. Dick Company, Chicago—and New York. 


i 


MM Beoison URAL | 
5 aH i ; HU tell 



































66 OFFICE APPLIANCES January, 1922 





Manufacturers’ Committee on Steel Files. 


The manufacturers’ committee on steel files presented a 
verbal report at the Atlantic City convention of Stationers 
and Manufacturers. The written report has just become 
available, and is printed here to supplement the other re 





ports published in the November issue of Office Appliances 
Mr. Chairman and Gentlemen We who are engaged e steel file 
and furniture industry believe that the last few months ive show! 
steadying and general upward tendency in business condit We a 
optimistic and take this opportunity of presenting our a s t 
situation, which begins with June, 1921, during which time ton z 
the attention of the buying world. 
From June 20 to August 1 cotton gained $17.50 per balk Septe 
6 this had increased 9% cents, approximately $50.00 a balk An rov 
ment in feeling came with almost dramatic suddenness t i 
nouncement on September 1 of a forecast of only 7,057,000 tiles rt 
was a drop of over one million bales since the previous n estimate 
and resulted in an immediate increase in the value of the es 
This has tended to restore confidence and buying power to t Ss 
has stimulated the growing feeling of optimism which is ig 
and more apparent everywhere. 
August was the first month of the year te show a decre st 
unemployment, Gains occurred in the output of pig iron 
Silk consumption was the highest since January, 1920 \ugust tt 


consumption was the largest in twelve months. 
BUILT There may be some claim that this is seasonable expar el s 
TO ENDURE but there bas been no general forward movement in bus rogres 
, is careful—painfully slow in lines such as rubber, ec é n t 





whole, economic and financial improvement is gathering t rhe 
mere fact that eighteen months of reaction, doubt, un t ties ross 
currents, and dullness have been lived through and sur t is 


itself a distinctly encouraging sign. 


* 
Globe Securit Boxes Consider briefly the trend of retail sales. Compared with t t eig 
months of 1920 those of 1921 show increases in value of eg 3 s t 











in spite of reduced prices. The two leading mail order 
the other hand, an average decrease of thirty per cent 
sales during the first eight months of 1920. In New Y t 
stores for July the number of individual transactions i 
greater (approximately eleven per cent below the 1920 July For 
and Studebaker August productions broke previous records 117.696 
and 8,642 cars respectively. The iron and steel industry tea 
improving during the current year and wages and rice tions 
putting the industry on a firmer basis. 
Car loadings have increased weekly since July 9. For ten ending 
September 8, wheat exports totaled 98,527,167 against 99.938. 
pared to the same period 1920 Corn for the same per 1 t 21,952 
927 against 744,135 a year ago The number of idl s 
decreasing with great rapidity It is only fair to say t tiv 
of the railroads indicate the pulse of business activit 
. Building construction for August was four pet ent ind 
For September broke all records The crop situation shows g 
° needs of the harvest being met without any notewort trair 
Bank Officials, r The bank clearings in the United States showed a small ecline 
Private Papers in the Office, for the eight months of 1921 than those of a similar 920 
Cashiers in Every Line of Business, Weekly bank clearings are again on the increase and rv sing 
. of mid-summer dullness. 
Privacy of Valuables, such as The announcement by Secretary Mellon of the terms 
Papers, Jewelry, Silverware in the Home. government financing amounting to $600,000,000 is gene rete 
as a clear indication of a decidedly easier credit situati 
tation that money rates will be lower in the future s t Gold 
continues to pour into the United States, the total et eight 
months amounting to over $491,252,000. 
Catalogue Standardization. 
Relative to catalogue standardization, it does not 
be possible from our viewpoint, although it might be 
sirable. Quite generally the S'4x1l-inch size is consider 
different associations contending that certain sizes are t y nes 
which appeal to them, it is quite probable that if this is ettled in 
a way which is satisfactory to the association, a great de work must 
be done which has not been attempted. The purchasing ~ tions " 
decided upon a 5144x7%4 catalogue, while this association een I 
sidering catalogue standardization 
It is the desire of the committee to go on record g ting 
- products at the convention, for it is their sincere re] that this 
e contrary to the intention of the organization and would t e pleasing 
to the dealers themselves if the matter were put up to t the right 
Liberty Bond Boxes 2, 
‘ As regards improved methods of merchandising, the ving oints 
Made in four different sizes, two finishes and hand polished. might be noted briefly for the careful consideration of t ce etacaiaeed 


So smoothly finished will not scratch furniture with which 


, . ¢ , Ist. Planning proper education for the dealers’ salesm« 
they come in contact, 


2nd. Concentration of activity on busy industries 
3rd. The study of displaying stock in an intelligent ma 


4th. The carrying of an inventory that is representative i thy 
character. 
Sth. The intelligent use of all advertising medium pa ets, et 


which involves as well the teaching of the dealer that these things cost 
money. 
6th. To be an inspiration to your dealer through the the rig 
kind of travelers. 
7th. To teach the dealer the necessity of having his tereste 
in his business as much as though it were their own 
As a plea to those who direct salesmen the following is s tt 
In a certain university recently a test was carried on w 
‘‘destructive distillation.’’ 4 small tree was taken and t in a retort 
and heat applied with great intensity, to see if the tree « ‘ tterly 
destroyed. The test was so severe that it seemed nothing 1 remain 
Everyone felt that when the retort cooled, if anything 
it would be a mineral substance—that which had been take throug) 
the roots of the tree as it searched in the depth of the eart strengt 
When the retort was opened it contained pure carbon 
The application of this test to salesmen and sales dire : simpl 
h B this: that the pure carbon was what the tree had taker f the a 
as oxes from that which was above and around it. Thus as we t r ind 
vidual paths of business, we affect and are affected | t t last 
Write us for particulars. we gain from the moral, social and spiritual of lift Some someone 
will point to a pile of dust and say, *‘That used to be the China 
another to the Roman forum likewise—anything that is e with hands 
will perish and pass from view, but take the triumph, the ysophy 
CTs e art of the ancient Greeks and as the days pass by greats l be the 
She re] 2 _ ern 1c e ©, wonder that these things existed then. In the directing r salesmen 
and the teaching of our dealers let it be done in such a y that tl 
- }4 : passing of time will bear better things as the result of fforts—that 
Cincinnati conditions will be just a little better because we 
Respectfully submitted 
A. H. MeNiff, Francis J. Yawman, Lee A. Smith, ¢ 
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What Comes After 
You Buy the Goods...? 


Chapter No. 1 


| You buy goods to sell them at a profit. The 
jetiKo. PY faster the turnover, the more money you make. 





The question is one of turnover. 


2 ~ CARGON N 
PAPERS =f The answer is the same as the keynote of 
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the 1921 National Association Convention— 
“educate the salespeople. ’’ 


Individual education of your sales force by our 
large force of traveling service men; education 
on sales methods and stock handling by letters 
and booklets; educational talks on sales and 
manufacturing that appear each month in the 
neighborly “Webster Way’’—these are a few 
of the many ways in which the Webster 
Definite Selling Plan stands squarely behind 
this great educational movement. 


It’s not a question of how much we can 
help you, but of how much you will let 
us help you. 


Send in the names of your department 
heads and retail clerks who would like 
to receive the valuable and practical 
aids offered by the Webster Definite 
Selling Plan. 





F. S. WEBSTER COMPANY 


338 Congress Street Boston, Mass. 
New York Chicago San Francisco Philadelphia Pittsburgh 
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We Want Every Stationer 
To See This Pen 


T’S the pen we made when Mr. George S. 
Parker said, “Make the finest fountain 
pen in the world—regardless of cost. Make 
it just as attractive as you possibly can 
pen that every man will want as soon as he 
sees it and tries it.” 





We want you to see this new Parker Duo- 
fold—just as soon as possible. The salesman 
will get round, but you’ll miss some sales 


on Duofold in the meantime. 


Use the coupon below. Order as many 
Duofolds as you please—perhaps just one tc 
convince yourself. We followed Mr. 

Parker’s directions. You'll sell Duofolds. 
Red-Brown Body—Black Trim Rolled | 


Gold Clip. Self filling—guaranteed for 
1300 weeks—Retails $7 


The Parker Pen Company 


Janesville (104) Wisconsin 


DISTRIBUTING BRANCHES: 


New York Spokane 


Chicago 
San Francisco 








DUO! OLD 


Patrician of Pens 


The Parker Pen Company, 


Janesville, Wis. 
PUNE Seba <b sceness of your new Duofolds. 


DEMERS. cc ceccecescceces 


January, 1922. 


(New Machines.—Continued from page 48.) 
Novel Design for Telephone Pad. 


——- = 


The Denning Manufacturing Company, 1775-77 East 
Eighty-seventh street, Cleveland, Ohio, designed its 
“RedEPad” holder for telephones with a view to securing 
rigidity and correct writing position. The fixture fastens 
to the bottom, just above the felt base, affording a con- 
venient location for the pad, which is firmly secured with 
a broad bearing surface. It does not interfere with the use 

















“RED E PAD” FOR DESK TELEPHONES. 


of the instrument, and allows ample clearance for the hand 
and wrist. The heavy outline showing in the illustration 
just above the base indicates how the fixture fastens to the 
bottom of the instrument. 

The “RedEPad” provides a place for the pencil. The 
device is finished in rich black japan, to match the tele- 
phone transmitter. Each holder includes a 3x5 inch pad, 
containing 125 sheets. The pad is held by a clamp which is 
tightened with a screw. A dime may be used as a screw 
driver. 





7] 








“STEEL STRONG’ HANDY WRAPPER CABINET.—This 
was described on page 153 last month. It is for tubular coin 
wrappers and bill straps required for current use by bank 
tellers. The groove is designed for loading tubular wrappers 
with larger coins and is convenient for holding pens and pen- 
cils. It is made of light wood with steel partitions and has a 
handsome mahogany finish. It is manufactured by the C. L. 
Downey Company, 941-943 Clark street, Cincinnati, Ohio. 





“Ink-Eau” Returns to Market. 

“Ink-Eau” copy pencil has been reinstated in the Ameri- 
can Pencil Company’s line. It is No. 160 and especially 
well suited to preparing originals for duplicating machines. 
The lead is thick, writes purple and makes a goodly num- 
ber of press copies. It has a removable metal tip and is 
packed in dozens. 
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Neidich 
Carbon Papers 
Typewriter 
Ribbons 


‘‘The Line of Lowest Ultimate Cost’’ 








Superficial appearances are deceptive 
particularly in chemical products like 
Carbon Paper and Typewriter Ribbons. 
Go deeper and you will learn of the in- 
trinsic value of our products as revealed 
in the character of their performance, 
and of our service, in time and under 
all conditions. 


You will discover that inherent element, 
that characteristic difference, that 
counts so much in making them—“The 
Line of Lowest Ultimate Cost.” 


Our “‘Superba’”’ Brand above featured 


is a mighty fine medium-price quality, 
one of our best sellers. May we quote you?. 


Neidich Process 
Company 


Manufacturers 
ESTABLISHED 1898 


Burlington, N. J. 
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Where books are kept by PEN, 
there you will find 


a business “under a shadow’ 


HE Shadow of the Pen dark- 

ens the desks of the Exec- 
utives. It falls across the ma- 
chinery and the counters. It 
creeps into the Credit Depart- 
ment, the Purchasing Office, the 
Shipping Room. Everywhere, 
it obscures and hinders the day’s 
work. 
And the Shadow—the cause of 
waste, uncertainty and delay— 
must remain over the business 
until antiquated accounting 
methods are banished and the 
books kept by machine. 


What the Underwood 
Book-keeping Machine is doing 
for Industry 


The Underwood Book-kecping 
Machine does for accounting 
what the Underwood Type- 
writer does for business corre- 
spondence. It modernizes. It 
standardizes. It cuts costs. 


Na TURALLY, the Underwood 
Book-keeping Machine has the Under- 
wood characteristics of speed, accur- 
acy and dependability. 


An Underwood representative, 


5 


Modern business recognizes that 
the adequate handling of such 
factorsassales, production, costs, 
credits, etc., depends on accur- 
ate, up-to-the-minute figures. 


The Underwood Book-keeping 
Machine makes such figures 
available with a degree of rapid- 
ity, certainty and economy im- 
possible where the books are 
kept by PEN. 


Underwood-kept books 
keep pace with the business 


Each day’s accounting is com- 
pleted at the end of that day. 
Overtime is eliminated. The 
books are kept in perpetual 
balance. 

When consulted they give de- 


pendable facts as they are, not 
treacherous facts as they were. 


UNDERWOOD TYPEWRITER Co., Inc. 


Underwood Building, New York City 
Branches in all leading cities 


trained in the solution of accounting 
problems, will be glad to give full 
details. 


NDERWOOD 


Bookkeeping MACHINE 
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r OT one of the many exclusive features of the Standard Model No. 10 e 
° Royal has been sacrificed or altered in the Special Model and two are bg 
e added—a remarkably light, elastic touch and an impressive quietness of e 
: operation. . 
Typing is easier on the’Special Royal. It supplies every need for a standard « 
' typewriter where fast work is required but where excessive noise is disturbing. . 
“f There is a point in the development of. any machine beyond which improve- 
° ment is almost inconceivable. We believe we have almost reached this point " 
pe in the case of typewriting machines with the Special Model No. 10 Royal. . 
° This exclusive mechanical feature patented September 13, 1921, U. S. Patent e 
J Office, No. 1,390,708. e 
S ROYAL TYPEWRITER COMPANY, Inc. : 
" New York, 364-366 Broadway 
. BRANCHES AND AGENCIES THE WORLD OVER 
. 
© 
. l 
” 
; the Work; 
, The Light Running 
Quiet Running 
Royal 
* 
a 
_ 








at o> em «4 


January, 1922. OFFICE APPLIANCES 73 





U. S. Patents of British Specialties Available. 


Alfred Gilbert, managing director of The Office Appli- 
ance Company, Ltd., 27 Green Lane, Small Heath, Bir- 
mingham, England, offers for sale the United States and 
Canadian patents on two new devices which have met with 
favor abroad. The “Cardfolio” combines card index with 
loose leaf. Record cards are secured on the sheets of 
loose leaf binders by silk thread, laced in a special manner 


by machinery. Both sides of the sheet can be used for 





TO ENDURE 


*“CARDFOLIO”—A British Device Combining the Card 


Index and Loose Leaf Systems. Desk Stationery Racks and 
e 
cards. The durability of the silk lacing has been proven 
by test, every card being removed from a leaf successively Better Values at the Prices 


and replaced until one strand of the lacing gave way. The 
equivalent of thirteen years’ wear, removing and replacing 
cards daily, was necessary to disable a single thread—4,000 
cycles of insertion and replacement demonstrating the life 
of the silk. ‘“Cardfolio” can be made in any size, to accom- 
modate a wide variety of cards and other materials. When 
made up as a photograph album, it is known as the 
“Threadalbum.” Unmounted prints are readily secured, yet 
quickly removed if desired. 
















DuPi Lex POST CARD } 
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Messrs J. Brown & Co 
57, High Street, 
MANCHESTER. 

















Neo. 3—Antique Oak 

No. 3—Solid Mahogany 
A convenient receptacle for letterheads, typewriter 
paper, carbon paper, etc. Designed for use on type- 
writer desk. Eliminates loss of time searching 
through drawers for stationery. 
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“DUPLEX” POST CARD, Solving the 
Difficulties of Making Carbon Copies of 
Post Card Messages. The Carbon Copy 
Gives the Address and Message on One 
Sheet. “A” is the Address side; “B’’ the 
Message Side; “‘C” the Removable Tvning 
Strip; “D” the Carbon Copy. 


The “Duplex” post card facilitates making carbon copies 
of the addresses and messages of post card forms. The 





post card form is printed on a durable stock, about No. No. 1—Leatherette (no cover) 
36 substance. This is light enough to permit good mani- No. 2—Leatherette (with cover) 
folding. The copy sheet is a part of the post card form, STRONG—DURABLE—ECONOMICAL 


perforated. The backs of the post card form are gummed. 
In practice, the original message is written on the post 
card, making a carbon copy. The copy is detached, and 
the post card folded on perforations so that the gy 
appears on one side and the message on the other. The or “We . k eC 

gummed surfaces are moistened and the two parts stuck Ihe Globe< ern 1cCKe ©, 
together. The result is a single post card of two-ply 
thickness. If the typewriters used cannot work close to Cincinnati 
the bottom of the message side, a “typing strip” is pro- 
vided. This is perforated for detachment before sealing. 


You will always be proud of having sold these goods 
to your customers. 
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The felt dampener is used to moisten the post cards. It 
is of the correct width to wet the gummed surface in one 
sweep. For convenience and cleanliness the post cards are 





Ohe Acco Fastener 


with the Prong Shield Compressor is 
saving money and office space every- 
where; it has become an office ne- 
cessity for binding and filing papers. 





Papers filed the Acco way require less space be- 





cause they are compressed tightly between the : 
Prong Shield Compressor and the base; they are > 
held by pressure, just as in a vise. Tissue is as 
safely bound as heavy bond paper. eh SX 

To facilitate handling when used in filing cabi- % YJ 

. . - . —— \ 
nets and to give protection to papers from curling, aad 
soiling and mutilation, a cover is necessary. RENEWABLE FELT DAMPER — For 
: Moistening Gummed Surface of Duplex 


Post Card Before Mailing. The Felt Is 
Ret 


©. f A F | i Readily Removed for Cleaning or Renewal 
4 C C 0 O er placed on a block of similar dimensions before moistening. 









of heavy pressboard, is pur- _ Samples of the several devices described may be exam- 
posely designed to give this ined in the Service Department of Office Appliances, 417 
rg 5 South Dearborn street, Chicago, Ill. 

protection. All papers, both 7 Niseh 

active and inactive, being bound F 

in book-form, are secured A New Worker’s Chair. 

against loss—accidents or care- The Roneo Company, whose New York offices are at 

lessness cannot displace the 117 Leonard street, are offering what they call the “Tan- 

contents of a file. Sad” worker’s chair, adapted to enable the worker to put 
in long hours without weariness. In this chair the back 


I, “AMY 


; 


4 


SF wb fily 
VY} / WV 
if 


Files are made 100 percent efficient with Acco 
Folders as all papers are filed but once; reading 
your correspondence is like reading a book. Acco 
Folders improve every method of filing, at the same 
time they eliminate all waste. 

With the Acco Folder, the entire contents are re- 
moved intact at transfer time, properly indexed and 
always tightly bound in book-form. It is the cheap- 
est folder made because in use it lasts longer than 
a hundred manila folders. 


Sample and descriptive literature on request. 


Stationers and dealers in Filing Equip- 
ment send for sample and discounts. 


° * 
American Clip Company 
Beebe Ave. and Williaro St. NEW YORK, N.Y. NEW TAN-SAD TYPEWRITER CHAIR 
L. I. C. U.S. A. 





rest is carried by side bands only. The worker can thus 
sit back in an erect position and get the support of the 
back rest at the waist line. The back rest swivels to the 
Mace exact inclination of the waist and the chair is adjustable 
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masterpieces 


W. <A. Sheaffer gives wonderful ammunition for increased 1922 
pen and pencil sales in these two incomparable writing instru- 
ments — “Lifetime” Pen and “Propel-Repel-Expel” Pencil. 
Each has desirable features not found in competitive mer- 
chandise. Each has unusual qualities appealing to the 
eye, hand and reason—and both are subjects of a vigor- 
ous, demand-inspiring national advertising campaign. 


‘‘Lifetime’’ Pen— 


a handsome, ebony black pen with an iridium tipped point 
guaranteed forever; larger, holds more ink, positively leak- 
proof; equipped with the famous SHEAFFER patented 
lever filler; point is so strong it can make five carbons 
continually as clearly as the hardest lead pencil without 
damage to self, yet is responsive to the lightest touch. 
The ideal pen for the big business man. 


‘“‘Propel-Repel-Expel’’ Pencil 


withdraws lead into barrel after usage, thus 
preserving the point, as well as advancing it. 
Expels tiny lead ends — prevents clogging and 
jamming. Mechanically perfect. Fills from 




































Simplicity 


. . . “ - . * 
tip in one-third the time. -No tedious cap in Operat- 
Dieitnatinn turning. Lighter and simpler in action. ing Its 
: More beautiful—a lead-saver, a time-saver, Greatest 
in Pen perpetual satisfaction. Jerk the cap— Asset 
Making handy eraser appears. Big lead reserve 
The farthest advance in pencils. All 
styles for men and women. 
Before stocking pens and pencils for 
1922 write for the SHEAFFER 
proposition. Superior merchandise 
“Tj ° ” a complete lin e — handsome 
ifetime ne Rags ia end 
profits and strong advertising 66 * 
$8.75 pens support. Propel 
Other re. Repel- 


Expel” 
Pencils 
$1 and up 


SHEAFFER le | 
Pens \ ey 
$2.50 to $50 \ 


W. A. Sheaffer Pen Company, Fort Madison, lowa 


Chicago New York Kansas City Denver San Francisco 


OHEAFFERS 
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RUBBER TYPEWRITER KEYS 
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but be sure theyre eenless/” ™* 


There’s the story in a nutshell, Mr. Dealer—Peerless Keys Sell on 
Sight to Typists Everywhere. And when you sell them they STAY 
sold! Why? Because Peerless Keys are the only first grade keys 
sold thru dealers. They are backed by our guarantee and stand 
entirely on their merit. 





iractive colored counter displays and convincing 


Experienced typists always demand Peerless Keys. 
printed matter is furnished free. Get a complete out- 


Office managers and purchasing agents know by in- 


Important! 
Every adding ma- 


vestigation that “Peerless,” in rubber keys, means all 
that the name implies. Our national advertising is 
creating a demand for Peerless Keys that offers 
Steady Sales, Constant Repeat Orders and Big Profits 
to YOU. 


Stock Peerless Keys today and let us show you how 
to use them as a leader for your other lines. Our at- 


THE PEERLESS KEY COMPANY, Inc. 


fit today, with your own name and address imprinted 
free of charge. No other key manufacturer offers you 
this powerful sales help. Yet it is only part of the 
personal cooperation that we give to Peerless dealers. 
If YOU are not handling Peerless Keys you are losing 
some mighty fine business. If you already carry Peerless 
Keys let us show you how to double your present sales and 
increase your profits. We'll gladly do it. Ask us today! 


chine in your 

vicinity should be N oise 

equipped with 176A Fulton Street NEW YORK CITY ané rwirie: 

Keys: Le us Ch Pittsburgh Cleveland Philadelph B writer users. 
: icago ittsburg evelan iladelphia aotem «Tes? Ssers 

show you how to Seattle Minneapolis Toronto London, England hey oy YOU 


Important! 


Wewant live dea 
ers to sell Peerles 
Stopper 


big money 





“get them on.”" 
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in various ways to the exigencies of any particular task or 
person. This chair is made in two models—an office 
model and a factory model. In the former the seat and 
back rest are well padded and upholstered in Rexine. In 
the factory model the back rest and seat are of three-ply 
veneer. This chair, as will be observed in the accompany- 
ing cut, is adjustable in several ways, not only as to the 
inclination of the back, but the height of the seat 





New Model Numbering Machine Now Ready in 


Quantities. 


The American a Machine Company, 220-228 
Shepherd avenue, Brooklyn, N. Y., stated recently to a 
representative of Office Appliances that they are ready 
now to go ahead with their Model 21 visible nine-move 
ment numbering machine. 


INDICATOR 





i ad € 
6594321 
Impression of Figures 


MODEL 21 VISIBLE NINE-MOVEMENT NUMBERING 
MACHINE. 


[he details of this machine were perfected some months 
ago and the machine was announced in Office Appliances 
for May, 1921. This machine is said to be seven machines 
in one, although it is a very small device. Numbering 


machines ordinarily have but three functions—consecutive, 
duplicate and repeat—but the new machine performs these 
three tasks and triplicates, quadruplicates, quintuplicates, 
sextuplicates, repeats ten times and repeats twelve times 
automatically. Another interesting physical feature of this 
machine is that when the machine repeats any number of 
times the operator knows at once what the next number 
is to be by looking in the window. 

Since the announcement of the new machine last spring, 
the factory has been working to catch up with back or- 
ders. This they accomplished last month and state that 
they are now in a position to handle the requests for these 
machines. 


Dennison Index Strips and Reinforcements. 


The Dennison Manufacturing Company, Framingham, 
Mass., has placed on the market two new specialties. 
Gummed index strips No. 7 and No. 8 are of white paper 
or gray cloth, which can be cut in lengths to suit, and used 
for indexing. There are twelve strips to a box, retailing 
at thirty-five cents. Gummed reinforcements No. 16 and 
No. 17 are designed for index tabs. They are made of 
white gummed cloth, slit to allow the index tab to project 


through. The reinforcements are pasted to the back and 
iront of the page, strengthening it greatly, and adding to 
the life of the tab. They are packed fifty in a box. No. 


16, the small size, retails for fifteen cents; No. 17, larger, 
retails for twenty cents. 


C. A. Zabriskie Heads Stafford at Chicago. 

The Chicago territory of S. S. Stafford, Inc., is now in 
charge of C. A. Zabriskie, who has been with the house for 
six years. He formerly traveled Indiana and Michigan 
with the Stafford lines, with headquarters at South Bend, 
Ind. His work in the Indiana-Michigan territory is now 
i charge of R. L. Peil. 


in Writing Machine Construction 
new Folding Portable titnrus 


The Supreme Personal Typewriter of Pe, 


| The Crowning Achievement 





y 
a 
A 
2? Machine Full 
Weighs Capacity 
83 Regular size 
Pounds Keyboard 
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This Model of the celebiated Multiplex contains all 
the strong features of its predecesso lus added 
of great importance, and entirely NEW. It will be 
Leader in the new field for writing machines. 


New Requirements for Typewriters. 


The demands for a writing machine are fast enlargin 
and new ones include lines which the Folding Sasaeeed 
possesses exclusively. 


An unprejudiced opinion might line them up seen as 

follows:— 

A change from the ordinary 50 year old t 

Type variety for more forceful letters, alee e on the same 
machine. 

Accommodate paper of unlimited width. 

Type-sets selective, to meet any demands. 

Capacity for all languages and special requirements on the 
same machine. 

Automatic perfection of type impression. 

Lighter and simpler mechanism. 

The preparation of manuscripts typographically perfect. 

Index cards written flat,—without curving. 


AND THE CLIMAX :— 


Every feature of the “big” machine is represented 
in small, compact, and light form perfectly fitting to easy 
Portability and the “‘Home” accommodation. 


Sa Ik A To; NT Pr: 29132 10 NN Oe Te} es eee ~) 
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. Equipment and 
Traveling 
Case 
Included 





ALL OF THE ABOVE FEATURES ARE EXCLUSIVELY 
IN THE “FOLDING HAMMOND MULTIPLEX.” 


The Only ‘‘Highest Grade’’ Machine in 
Portable Form 

Other expected features are— 

Stencil puns. Carbon Manifolding. goer 
Simplicity. Speed. Beauty of ye Visible Writing 
Two Color Ribbon. Marginal Stops and Column Selector. 
Standard Keyboard. Shift keys on both sides,—for 

touch writers. 


Other Models with —— Features :— 
Variable Mathematical- | Stan dard | Reversible on 
{ runs 


Letter Scientific 
Spacing 
A Galaxy ta Meet Every Demand. 
FORMER TYPEWRITER MERCHANDISING ENTIRELY REVISED~ 
Orders now recognized from every sort of Retail Dealer, and dis- 
counts for resale. 
Stock one or more of these ‘Folding’, Light Weight machines at omc - 
Confer with us for Literature, Terms, and Discounts. 


A Machine Which Can Be Offered With Supreme Confidence 





The Hammond Typewriter Company 


535 ©. 69th Street, New York, N. Y., U. Se. Ae 
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INVINCIBLE Advertising in foremost banking 
publications constantly carries to your banker 
customers the message of ‘‘The Lock Behind the 
Lock,”’ and other exclusive INVINCIBLE 
features. 


A fertile sales field is being created for you. As 
an INVINCIBLE dealer you are always certain 
of a receptive, well informed audience. Sales are 
already more than half made for you. Cash in 
on these profitable opportunities. We will help 
you. 


‘Sales Helps— Dealer Protection 


We furnish you with excellent sales helps with 
which to prepare your prospects or close sales. 
Any additional assistance you require will gladly 
be given from our-offices. 

Direct inquiries which we receive are always sent 
to dealers in their respective territories. The 
profits are there if you want them. Write for full 
information. 


INVINCIBLE METAL FURNITURE CO. 


Manitowoc, Wisconsin 





DEPOSIT BOXES 
Bankers Know Them Well! 
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Jewelry Manfacturer Produces Pencil. 

The Sandfelder Corporation, Chicago, Ill., and Attleboro, 
Mass., has added the “Shur-Rite” magazine to its lines. 
The company has heretofore confined itself to the manu- 
facture of jewelry. The “Shur-Rite” is made to jewelry 
standards, and bears all the ear marks of fine craftsman- 
ship. The design is simple, and the line has been offered 





“SHUR-RITE” MAGAZINE PENCIL 


to the trade in complete variety of sizes and finishes. The 
models retail at from fifty cents (“Silni’” metal) to green 
gold at $4.00. The intermediate grades are sterling silver 


and yellow gold plate. 


Azora Adds Twirler Ring to Line. 

The Azora Rubber Company, Fifty-Fourth avenue at 
Twentieth street, Cicero, Ill, has brought out a twirler 
ring as a companion for its Azora air cushion for typewriter 
feet. The twirler ring is of high grade soft red rubber, 
which is much easier on the typist’s fingers than the hard 
rubber knurls furnished with the machine Through the 
increased diameter of the twirler the operator has better 





AZORA TWIRLER RING 


control of the platen, particularly when the line spacing 
device is thrown out of adjustment, for writing on printed 
or ruled forms. The Azora air cushion has been on the 
market nine years. 


A New Line of Steel Cabinets. 

The Cary Safe Company, of Buffalo, N. Y., has just 
launched a new line of steel cabinets, giving evidence of 
advanced conceptions in cabinet craftsmanship. They have 
designed the new line to fit every type of business 

The new cabinet is made in both single and double door 
type with steel or wood interior. They are designed to 
give added protection to important business records such 
as accounting and stock books, contracts, documents, order 
files and important correspondence. ‘These cabinets are 
neat in appearance, and possess dignity and attractiveness 
At the same time they are articles of great structural 
strength with minimum weight. A special light-weight 
insulation or filling is poured in liquid form into the walls 
of the cabinet, firmly adhering to the walls and drying 
quickly to a rock-like hardness, forming one solid unit 
Unusual rigidity is thus produced and this, combined with 
the heavy angle steel frame, enables the new cabinets to 
give great protection. The locks on these cabinets are now 
protected by a drill-proof plate and a trigger device. If 
any attempt is made to force the lock by driving the com- 
bination spindle through, the trigger instantly moves into 
position, checking the dogging device and automatically 
locking the cabinet. 

Both the single and double door models are provided 
with the most modern steel filing equipment. The Cary 
Safe Company has been building safes for forty-four years. 
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INDEX CARDS 


| 
FOLDERS 





BI((0 


LEADERSHIP 














CARD GUIDES 








That which is acknowledged to be the best— 
of undisputed, dependable quality—lasts 
longer and still can be secured at a satisfac- 
tory price—is an unqualified leader. 





NG 
SUP EL res 


Have all of these merits and is therefore rec- 
ognized as one of the Leaders in this industry. 


GUIDES 
FOLDERS 
INDEX CARDS 
SIMPLIFIED SYSTEMS 
SPECIAL-TO-ORDER FORMS 


Can be secured at lowest prices and are prod- 
ucts of superior and longer lasting qualities. 


Send for Our Latest Price List 














caaee 
V. F. GUIDES 

Lalit elacll 
V. F. GUIDES 














Boston Index Card Co. 


Boston, Massachusetts 


Manufacturers of 


COMPLETE LINE OF FILING SUPPLIES 
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What Do You 
Value More? 


One Time Salesman- 


ship or Good Will? 


wire a eeiMatuinalialinintnutisinaltinaiatiiivettinetiinrith til eure 


Avil oth vialetta inaedastaivticuitatvdccdvndauceac tint civeclatantiondaddattt ict lavncuaant uct cut l ditt indael etd atid tvna tft Ulli 











=¢ 
Complete Line of Quality Wood Cabinets Quality Steel Filing Cabinets 2 


ere dealers think of nothing but price. While other dealers, 

who are invariably the good merchants, consider quality and 

the GOOD WILL of their customers. They can rightfully 

be called common sense business men and they know, through ex- 

perience, that because they have built up their business and GOOD 

WILL by selling Quality Goods, that their customers—and not their 
goods—Keep Coming Back. 


TTT 


i 





Perr rr ry orere reve oy ort ot oy 


Price usually determines the quality of merchandise. A low price 
means a corresponding low grade, small profit and general dissatis- 
faction. While real quality brings higher prices, better profits and 
complete satisfaction. 


TIM) 


No other word than “Quality” quite so well describes the Browne- 
Morse Products. No other word better describes the type of busi- 


MTT 
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BI ness men who have become so firmly established in their respective 
i communities, and who have become authorized Browne-Morse 
= Dealers. 


Browne- Morse Company 


Builders of Quality Filing Equipment and Supplies 
16 McKinney Avenue Muskegon, Michigan 
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Metal Wall Desk for Children. 


The Foundation Desk Company, 86 East Randolph 
street, Chicago, IIl., is marketing a wall desk for children, 
made of metal, finished in olive green. It is suspended on 
screws, about a foot square, and four inches thick. The 
writing bed is hinged, and swings into writing position 
upon the release of a latch. When closed, the desk takes 
up little space. Within the desk are pigeon holes, a small 
coin compartment with a swinging door and lock, pen rack, 
book shelves and paper rack. 

The desk described is an adaptation of a larger one, in 
which are embodied educational features tending to im- 
prove the study and social habits of children. The upper 
part of this desk is occupied by a scroll, on rollers, which 
exposes successively each one of twenty-six lessons and 
precepts. A book to assist the child in his studies, and 
one for coloring natural objects in outline, is included. 
Several charts in color, embodied on the scroll, show birds 
and flowers in natural hues. These are used as models for 
copying, the desk including colored crayons for this 
purpose 


Clean Impressions from Rubber Stamps. 


The Ideal Stamp Pad Company, 441 Sixth avenue, Pitts- 
burgh, Pa., features the “Kant-Smear” stamp pad for users 
requiring neatness in the employment of rubber stamps. 
The makers claim that “Kant-Smear” will not injure rub- 
ber stamps, and that the ink will last as long on the pad 
as in any other pad made. They urge that comparative 
tests be made. Impressions from the “Kant-Smear” pad 
can be rubbed with a piece of paper without smearing the 
print. Two sizes of stamp pads are made—No. 2, 3x4%; 
No. 3, 3%4x6%. The colors available are blue, black, red, 
violet and green. “Kant-Smear” ink for renewing pads is 
packed in ounce bottles, complete with brush. 





A New Draft Square. 


The Lopez Manufacturing Company, 425 South Wabash 
avenue, Chicago, Ill., has recently devised a new draft 
square—an economical, practical and labor saving device 
designed for the use of engineers, etc. This square is said 
to be seven tools in one. Patents on it are pending. 
Many different things can be done by the aid of this de- 
vice, helping the draftsman to speed up his work. This 
draft square was created to simplify the work of engineers, 
draftsmen and students. It enables the user to outline 
nuts, circumference, radius, filets, screw threads and let- 
tering. It is made in various transparent colors 43%4x4% 
inches in area. 


Colored Pencils for Architects, Draftsmen, Etc. 

Fine quality drawing pencils are qmade in sixteen degrees 
of hardness as a rule, ranging from 6B softest to 8H 
hardest, so that in this broad range of grades the needs 
ot artists, architects, engineers and draftsmen can be filled. 
However, it sometimes occurs that in drawing plans, me- 
chanical designs, etc., the user has need for a colored pen- 
cil with which to make fine sharp clear lines, the color 
being for the purpose of differentiating certain lines from 
the black. This is particularly desirable when a sketch or 
design becomes so complicated that the intersection of 
numerous lines of one color renders it confusing. To meet 
this emergency, Eberhard Faber has recently put on the 
market two hard, thin indelible colored pencils, known as 
number 726 Ruby ink red and 728 Ivy ink green. These 
can be sharpened to a fine point and may be used almost 
in the same way that a black lead drafting pencil is used. 


New Line of Paper Fasteners. 


The Tip Top Manufacturing Company, Inc., successors 
to the Hensel-Mulranen Company, Inc., is announcing the 
Tip Top line of paper fasteners which come packed one 
hundred in an attractive box. These fasteners are made 
in nickel as well as in brass and are so made that they 
cannot injure the fingers. The fastener is made in three 
sizes. 

R. H. Baxter, 395 Broadway, New York, is the com- 
pany’s selling agent east of the Mississippi. 

The president and treasurer of the Tip Top Manufac- 
turing Company, Inc., is P. M. Hensel, and the secretary 
is William Mulranen. Both these gentlemen are well 
known to the trade. The company’s headquarters are at 
Syracuse, N. Y. 
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Karpen 
Guaranteed 
Upholstered 
] UrnAtixnuire This Trademark is 
CHICAGO- NEW YCIRK Your Guarantee — 





Karpen Chairs possess the 
excellence produced by 
scientific designing, the use 
of good materials, careful 
drying, shaping and per- 
manent joining, and they 
will give you the coveted 
goodwill and produce the 
prestige in your territory. 


In considering the superior 
quality of materials, work- 
manship and wearing serv- 
ice Karpen Chairs are very 
moderately priced. For 
forty years we have pros- 

ered because we know 
Sone to make them. Write 
us for our proposition. 


~ §.Karpenand Brothers 


Chicago Michigan City New York 
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Steel Uprights 










Vertical 
Letter 
Size 








Also 


Bill Size 
Cap Size 
Over Size 
Card Index 
Check 
Document 
Legal Blank 
Cupboard 
Wardrobe 
Roller Shelf 
in This Line 














Globe-Wernicke 7000 Steel Line 
Sells Quickly Because of 


Greatest Economy of Space. 
Lowest Cost Per Filing Inch. 
Best Side Extension Slide Made. 
Positive Locking Follower Blocks. 
Protection Against Fire. 
Elegant Finish that will 
beautiful appearance. 
Artistic in Design. 
Drawers that work perfectly. 
Solid Brass Trimmings. 
Substantially built solid steel walls. 
Greatest Strength of Any Uprights Made. 


Write for Catalogue 8200 


The Globe“Wernicke Co. 


Cincinnati 


never lose its 
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Half Gross Pencil Assortments Now on the Market. 


To meet the objection to the ordinary half gross packing 
of fine quality pencils, and to make it easier for the smaller 
stationer to carry a single number in all commercial grades, 
Eberhard Faber has recently placed upon the market a 
half gross assortment of the Mongol pencils, which con- 
tains all grades in a single counter display box. In addi- 
tion to supplying a convenient assortment which the 
smaller stationer can readily buy, this box is a capital de- 
vice to place on the counter. The various grades are as- 
sorted in such a way that there is a larger quantity of 





COUNTER ASSORTMENT OF MONGOL PENCILS 


grade number two, the most popular one, and lesser quan- 
tities of the harder and softer grades which are not 
frequently called for. 


SO 


A New Clip Pencil. 

The American Lead Pencil Company of New York an- 
nounced their number 146 clip pencil, which come packed 
in attractive hinged boxes, containing two dozen pencils 
in assorted colors—blue, yellow and red—with gray rub- 





DOZEN ASSORTMENT OF CLIP RUBBER TIP PENCILS 
ber and gilt tip. Each pencil is equipped with a clip. Both 
pencils and package are attractive and are of high standard 


Pluggers Are Ringing the Cash Register. 

The national advertisers’ department of the advertising 
council of the Chicago Association of Commerce was ad 
dressed December 20 by R. N. Fellows, advertising mana- 
ger of the Addressograph Company. A feature of Mr. Fel 
low’s presentation was a moving picture Im showing 
Addressograph salesmen in action 

Mr. Fellows cited several instances in erchants 
and manufacturers had increased their 1921, 
that year which caused many to wonder where trade had 
gone to. The experience of the Addressograph Company 
during the year past was narrated, because of Mr. Fellows’ 
familiarity with the methods and results. The details of 
soliciting business were altered to accord with the mental 
attitude of prospects. 


whi 


business in 
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Reduce On “Slow Movers 


Standard Manifolding Registers enable you to divide your products into classes 
without a physical separation of the stock itself, and to know the amount sold in 
each class each day. 


They enable you to keep a running inventory of stock—to know which items 
sell fast and which are slow movers. At the end of each day you know exactly, and 
without error, the name and quantity of goods sold—who made the sale—the 
amount of the transaction—whether for cash, C. O. D., or charge. 


They give you a complete record of 
any paid-outs. In fact, all the informa- 
tion you want is given on each transac- 
tion, accurately and simply. 


Our Service Is Free 


Let us mail you copies of forms used 
by other businesses similar to your own. 
Just check on the coupon the kind of 
forms you are interested in and pin it to 


Roll Printing Costs less your letterhead. This will not, in any 


way, obligate you. 











The patented pin-wheel feature and per- 


forated sheet of the Standard Register guar- THE STANDARD REGISTER COMPANY 


antees that each word and each figure written Alb , 
on the top sheet will be duplicated in exactly 193 any St., Dayton, Ohio 


its proper spacing and line on each and every Our products are sold through personal rep- 
copy, making all copies true duplicates of the resentatives in all of the principal cities of the 
original. United States. 






























m= >| Check & Pin to Letter | C= 
THE STANDARD REGISTER CO., 
193 Albany St., Dayton, O. 
Without obligation, send me booklet and samples of 
forms showing: 
(Bills of Lading (Department Orders 
(_JExpress Receipts (JRepair Orders 
{_lDelivery Receipts (Sales Records 
(_JWarehouse Orders CJService Station 
(Railroad Orders Orders 
{_]Warehouse Receipts (CjAutomatic Cash 
. CJInvoices Drawer & Sales 
é : (_JPurchase Records 
: . Requisitions (Hotel Package 
 —_— (Stock Requisitions Receipts 
a (Receiving Orders Citmpleyment Bureau 
. > a rders 
Our factory is used exclusively for the production of ek | ell CITelephonic Messages, 
Standard Registers and Roll Printing of CJPiece Work Records (Telegraphic Messages 
Manifolding Forms. Na —D 

















Standard 


Manifolding Systems amd Roll Printing 
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The dealer who pushes this patented Macey Stenographic 
Desk enjoys an exclusive advantage over competition on 
initial and repeat business. The desk eliminates “knee- 
bumping,” is vibrationless, has a 100% stronger top, opens 
and closes easily without weights or springs, and always 
holds the typewriter level 














An excellent entry to many businesses may be secured by 
interesting executives in these Macey Half Sections, wood 
or steel, for their personal files. A variety of insert drawers 
is available. Costly reducing sections are not required. 
Universal or individual locks are furnished if desired 





Write for the new Macey catalog and latest || 
prices. Our proposition to dealers, on this 
famous nationally advertised line, is liberal 


. THE LINE 








Steel Files, Wood Files, Filing Supplies, Steel Safes, Office 
Desks, Matched Office Suites, Sectional Bookcases 


THE MACEY COMPANY, Grand Rapids, «Mich. 
Made in Canada at Woodstock, Ont. European Office at London 
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Kansas City House Goes Into Table Lines. 


The Towne Manufacturing Company, at Sixteenth street 
and Baltimore avenue, Kansas City, Mo., is about to manu- 
facture a line of office tables, typewriter tables and cos- 
tumers. These lines will be up-to-date, well built and at- 
tractively priced. The Towne Manufacturing Company 
is an old established concern which has made a line of 
restaurant fixtures, tables and refrigerators and are still 
in this business. They are adding office equipment for the 
reason that they can manufacture such a line along with 
their other lines to good advantage. 

The officers of the concern are M. H. Towne, president; 
A. F. Walruff, treasurer, and E. H. Bachman, secretary. 
The selling end of the office furniture output of this fac- 
tory will be in the hands of H. A. Phipps, who also rep- 
resents the Conrades Manufacturing Company of St. Louis 
and Englewood Desk Company of Chicago, Ill. The 
Towne Manufacturing Company expects to get out a cat- 
alogue of its office equipment lines at an early date. They 
expect to have the line complete by the first part of this 
year. 


Goldblatt Returns to Remington. 


Edward J. Goldblatt, who started his business life with 
the Chicago office of the Remington Typewriter Company 
over twenty years ago and remained for fifteen years in 
the employ of that company, has returned to them again 
after an absence of a little more than five years. During 
the five years mentioned he was connected with the Chi- 
cago office of the Royal Typewriter Company. He re- 
turnd to the ranks of the Remington salesmen on Decem- 
ber 1. 


Some Notable Calendars. 


We are indebted to the Blade Printing & Paper Com- 
pany, of Toledo, Ohio, for a most useful 1922 calendar 
in the form of a desk pad with perforated leaves, each leaf 
bearing one week’s dates beginning with Sunday, which 
is a full year’s calendar with space beside a numeral of 
each day for notes and memoranda. The last two pages 
of the calendar contain the first two weeks of January, 
1923. On the inside of the cardboard back is a complete 
counting room calendar for 1922 which gives not only the 
days of the week and the numerals for the month, but the 
number of each day in the year, thus Tuesday, October 
31, is the 304th day of 1922. 

The Blade Printing & Paper Company is one of the 
oldest printing houses in northwestern Ohio, if not the 
oldest, and is widely known in the printing and stationery 
fields. 

* + + 

The house of C. R. Gibson & Co., 826-828 Broadway, 
New York, have favored us with a handsome wall calendar, 
neatly lithographed with the name of the house and its 
crown trade-mark, ornamented by scrolls and streamers. 
This calendar contains thirteen large sheets—one for each 
month, with a counting house calendar giving the twelve 
months by weeks and days and the number of each day 
with relation to the entire year. C. R. Gibson & Co. are 
widely known engravers and lithographers of bills, notes, 
drafts, stock certificates, etc. 


New Prices on Fiber Envelopes. 


A new price list has been issued by the National 
FiberstoK Envelope Company, 429 Moyer street, Phila- 
delphia, effective December Ist. Reductions in price are 
made on practically all items of the “National” line of 
specialty envelopes and filing supplies, in FiberstoK, and 
other heavy papers. 

_Mr. Blizard, general manager of the National FiberstoK 
Envelope Company, states that conditions affecting the 
costs of manufacture in this line have now become suffi- 
ciently stabilized so that further changes in prices are not 
expected for some time to come. 

Two additions made to the “National” products in this 
new list are, first, a line of open end, machine-made cata- 
logue envelopes in forty-two sizes, ranging from 3x4% 
inches to 12x15™% inches, in No. 1 jute manila, Kraft and 
No. 1 tag manila; and, second, the National Pocket File, 
a combined pocket wallet and calendar, 4x8 inches in size, 
with three pockets for assorting and carrying memoranda 
and papers. A sample of this pocket file will be sent by 
the manufacturers to any dealer on request. 

Copies of the new price list No. 8 are available to dealers 
on request. Catalogue No. 5 will be included if desired. 




















We Want You to Try 
A Different Stylo 


IFFERENT, be- 
ed Cause it breathes 
—=—— like a human be- 
ing and cannot clog or 
flood like the average ink 
pencil. And we want you 
dealers to try it, without 
the slightest obligation, 
because it’s one pen you 
ought to be selling—a 
self-filling, self-starting 
speed demon that satis- 
fies—the really good 
stylo your customers 
have been waiting for. 








Mail in the 
coupon today 


B. B. STYLO COMPANY, Inc. 
848 Dekalb Ave. Brooklyn, N. Y. 











B. B. STYLO CO., Inc., 
848 Dekalb Ave., Brooklyn, N. Y. 
Gentlemen: 

If you’ve got a really good stylo that will do the 
things you say it will, we’d like to leok it over. 

You may send us a sample, and if we do not like 
it we are to have the privilege of returning it. You 
may also outline your dealer plan by mail. 

Very truly, 


ADDRESS POrrerererrrrrrrt: fr rrrs) rrr TT rr yy 


(1) YerrrriTi:: Cm. Oe slocosseecccceos 


























BYRON WESTON 
COMPANY 


Ledger Paper has the weight of 
50 years’ satisfactory service to 
tip the scales in favor of its selec- 
tion. The substance of B-W 
Ledger Paper is of sucha nature 
that it may be erased repeatedly 
in any one spot without marring 
the writing quality,—it is the 
same quality allthe way through. 


In the modern system of mark- 
ing paper, the weight is indi- 
cated by a substance number. 
The B-W Sample Book shows 
the various weights or sub- 
stances. Write for this valuable 
“check book” so that you can 
use it in ordering B-W Paper, 
and in checking up the substance 
received. 


BYRON WESTON CO. 
DALTON, MASS. 
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Meetings and Dinners 





Annual Meeting of Chair Manufacturers. 


The annual meeting of the National Association of 


Chair Manufacturers was held on December 8 at the Wal- 
dorf-Astoria in New York, N. Y. Analysis of conditions 
with chair factories indicated that the last thr onths 
have shown an improvement in business. Lines manufac- 
turing medium and better grades reported unfill orders 
are increasing steadily. Chair factories on the average 
are operating about sey enty per cent of Capacity 

The meeting favored the recommendation of the Na- 
tional Council of Furniture Associations to the effect that 
factories should ascertain their actual experience this year 
by taking inventory and closing the books before estab 
lishing prices for the January market. In so1 cases 
actual loss will be shown and probably in no case will a 
satisfactory profit be revealed for the year. 

All manufacturers of chairs realize the necessity for 


stability of values and with advancing costs for lumber and 
leather there must be certain adjustments with 
chairs which have been priced too low to net a profit on 





types or 


the present replacement costs. This applies especially to 
period designs, and there is no indication that staple mer- 
chandise will show any reduction. Chairs for household 
use are not affected by the market conditions of office 
chairs. 

Based upon an analysis of charts explained W. H. 


Coye, the meeting recommended each type of chair affected 


by advancing costs in the supply markets should be con- 
sidered by zone meetings, so that no business would be 
acquired by any chair factory for shipment in 1922 that 
would be without profit. The point was made that the 
retail trade is having an active demand, that stocks with 
the retailers are low and that their collections are very 
much improved over three months ago. The retail prices 
have not during the year, nor do they at this time, reflect 


the reductions made by manufacturers in endeavoring to 
establish levels which will insure stability. Types of mer- 
chandise which are in popular demand will undoubtedly 
advance in price during the first six months of 1922. The 
offerings of distressed merchandise by the manufacturer 
have become a thing of the past. Manufacturers are 
keenly studying the demand of the trade for the types of 
chairs which are the best sellers. 

An address by former Congressman W. E. Humphrey 
on the American valuation plan was of such keen interest 
to the meeting that it was voted to have his remarks 
printed and distributed, and all manufacturers were urged 
to write their Senators and Representatives in Congress 
urging that the American valuation plan be th: 
determining values on merchandise imported into 
country. 

Representatives of Cooley & Marvin Company, ac- 
countants of the association, stated the progress made in 
having the factories conduct their accounting in line with 
the uniform plan. They emphasized the betterment of 
cost analysis with the factories operating a perpetual in- 
ventory and monthly profit and loss statement 

An expert on taxation explained the points in the present 
tax law and answered questions from members present. 


basis of 


this 


The secretary reported on the progress made of a 
dimension stock survey now being conducted by the 
Forest Products Laboratory. 

The election of officers resulted in the following slate 
being adopted unanimously: 

Ashton P. Derby, president; W. H. Gunlocke, vice presi- 
dent; executive committee: F. L. Butler, Samuel Sailor, 
J. D. Karel, W. S. Milne, G. A. Dunn, C. L. Zink, O. C. 


Hatch, J. H. Conrades, O. Schoonmaker, O. Krabol, P. 
D. Neal, S. H. Tomlinson; national councilor to serve one 
year, C. M. Maris. 

The next meeting of the association will be 
Chicago February 14 and 15, 1922. 


held at 


Capitol District Stationers’ Association Meets. 

The second meeting of the Capitol District Stationers’ 
and Manufacturers’ Association was held on November 
15 and was addressed by F. A. Grey of the Yawman and 
Erbe Manufacturing Company. The next meeting of the 
association will be held on the third Tuesday in January 
This association was formed on October 15 and the fol- 
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Three sizes— 
a size to fit every business 
20, 16 and 12 place capacities 


OFFICE 


The New Model 








APPLIANCES 





A Few Features 


of the New Model 


1 One-stop operating crank, 
A forward or backward 
turn—completed at the 
natural position. Although 
a wide leeway is allowed, 
the mechanism is locked 
against error or change 
during the turn of the 
crank. 


2 Light keyboard touch and 

easy crank turn. Calcula- 
tion with speed and practi- 
cally without effort made 
possible by an easy flexible 
crank operation. 


3 The dial clear-out. A 

simpleturn oftheclear-out 
crank raises the carriage 
and clears dials simultan- 
eously—a one-hand opera- 
tion. 


4 Appearance. The machine 

case and carriage case are 
aluminum castings, hand- 
somely designed and fin- 
ished with great care. 
Green background under 
keys for ease on eyes. 


“Even Greater Ease and Simplicity!” 








Firms using from 3 to 150 
Monroes or more 


Aetna Insurance Co. 
American Woolen Co. 
American Tel. & Tel. Co. 
Bethlehem Steel Company 
Central Railroad of N. J. 
Henry L. Doherty & Co. 
D. L. & W.R. R. Co. 
E. I. Du Pont De Nemours 
Eastman Kodak Co. 
Federal Reserve Banks 
Marshall Field & Co. 
Wm. Filene’s Sons Co. 
General Electric Co. 
B. F. Goodrich Rubber Co. 
International Motor Co. 
National City Bank of N.Y. 
New York Central Lines 
Pacific Light & Power Co. 
Pacific Tel. & Tel. Co. 
Pennsylvania System 
Price, Waterhouse & Co. 
Riverside & Dan River 
Cotton Mills 
Standard Oil Co. 
Swift & Co. 
Travelers Insurance Co. 
United States Steel Corp. 
United States Government 
John Wanamaker 
Washburn-Crosby Co. 














A Few of the saat 











_ ete Union Teleg’ph Wa 


HAT was the big thought behind 
the’ perfection of the new model 
Monroe. 


The moment you run your fingers 
over the keyboard and take hold of the 
crank, you experience that delight 
which comes from handling a highly 
finished, finely balanced mechanism, 
where smoothness and ease of opera- 
tion coupled with sturdy construction 
suggest Efficiency, Durability and 
Genuine Service Satisfaction. 


Naturally, the new model Monroe 
carries with it that same Monroe 
reliability, that same two-way crank 
operation—a forward turn to add or 
multiply; a backward turn to divide or 
subtract—that same visible proof and 
positive assurance of figure ac- 
curacy—more pronounced 
than ever because the passing 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
J 


meantoyoustillmorefigure-workinstil 
less time—at still lower operating cost. 


Every feature of the new model Monroe 
is conducive to speed with accuracy. The key 
touch is light and the stroke short; the crank 
motion is fast and smooth; the key and dial 
numbers are large, conveniently placed and 
easilyread. Mechanical locks eliminate errors. 
These, with the simple, flexible two-way mech- 
anism and visible proof, mean speed with 
absolute accuracy. 


Whether you are a Monroe user or not— 
whether or not you regard yourself in the mar- 
ket at this time for the service the new Mon- 
roe offers you, we seek the opportunity of 
showing you the new model Monroe—or tell- 
ing you more about it with more specific refer- 
ence to your own accounting needs, 


The coupon below is a convenient way for 


you to express your wishes. 


Oo 100 offices rendering Monroe ser- 
nice én the United States and Canada. 





of years is a process of con- 
tinuous advancement in the 
Monroe plant. 


But along with these ad- 
vantages which have made the 
Monroe famousin 50 countries, 
the new Monroe offers you 


Monroe Calculating Machine Company, Woolworth Blidg., N. Y. 


Without obligation (check items desired) 


Send me your folder describing the new Monroe. 
Arrange for a demonstration in our officeon our work, t 


Firm Name_— 
My Name__ 


. aa Address ——— 
other service qualities which | ett 


—_ ir antes expended 














4223.2 
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5 we Sell Swing 
into the 


FiberstoK 
Line! 


Style, strength, safety and service 
are the four FiberstoK features 
that will bring and hold the best trade to 
your store. These toughest of all paper 
devices are uniform in strength, thickness 
and color. The line includes a wide vari- 
ety of containers for every purpose, 
and can be furnished in any sizes desired. 


Flat and Expanding Roniiasne, Fel Folders, : 
File Pockets, Files Ae Other Specialties 





























NASA SALSA 


WUISASLALA 


S AN 











FLAT ENVELOPES EXPANDING ENVELOPES a 
|We will be glad to send you samples and rene | 5 ly 
illustrating the complete FiberstoK line, together eo 
with a special plan for marketing it in your territory Se 

Soro} 

National Fiberstok Envelope Co. g 
429-447 Moyer Street Philadelphia, Pa. ia 

21 Park Row, New York, N. Y. Merchants Laclede Bldg., St. Louis, Mo. i 
jl 























A ak AAS 
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lowing officers were elected: President, R. F. Clapp, Jr., —— She Pe. Loose Leap Line all 
Albany, N. Y.; vice-president, John Skinner of Albany, ™ . 
N. Y.; secretary, Paul D. Owen, Troy, N. Y. 

Among those who attended and addressed the first 
meeting of the association was Mr. Roe of the Connecticut 
Valley Stationers’ Association. 











Cincinnati Furniture Exchange Holds Annual 
Meeting. 

On December 13 the members of the Cincinnati Furni- 
ture Exchange met in the ballroom of the Gibson house 
where they held their annual meeting and election of of- 
ficers. Two tickets were in the field, the red and the 
blue. Candidates from both tickets were elected. After 
the results of the balloting had been tabulated, the judges 
announced the following members had been elected direc- 
tors: 

Manufacturers—Albert Schirmer, Clifford H. Dornette, 
A. C. Steinman, Frank B. Wersel, H. B. Kemper, Howard 
E. Scheid, Fred Stille, William J. Sextro, and Joseph 
Sprengard. 

Supply men—A. M. Eisen, George Zurborg, Charles 


H. Groene, Henry Hagemann, E. J. Kuhlmann and R. E. 
Becker. e 


The blue ticket, sponsored by the furniture manufac- 
turers, kept the mails full of literature for ten days. There LEDGER OUTFIT 
was special music at the blue headquarters and two young 
ladies, the Misses Catherine Saul and Gertrude Gerson, 
solicited votes for the ticket. There was a Christmas 
tree and bottles of light wine were distributed with a 
lavish hand, also blue lead pencils. 

The red ticket men were more conservative, sending out 











only two letters for their cause, but they had plenty of The logical current ledger outfit for 

op et eer ~ ig iy good rng ay Me small business houses and retail mer- 
ve outdone by the blue, they had two young ladies, the ae eget 5 sae Re es 

Misses Fay Kemper and Alma Weingard, dressed in white chants inasmuch as it 1s yer oe ge | 

with liberty crowns, soliciting votes for the red ticket and priced, compact and does the work of a 

pinning on red carnation boutonnieres. The costume of more expensive outht. 

each of the girls was ornamented with a dainty red 

apron. Monroe Ledger Outfits are substan- 
a oe yore - rag ing up ig ites. hoe gos tially made of the best quality materials ; 

and members and guests in line and marched to ae : ae . 

the banquet hall. After an excellent dinner, President therefore, long and efficient service may 

Schirmer introduced the following speakers: Hon. A. E. be expected. 


Mittendorff, James R. Reilly, president of the Chamber 
of Commerce; the Hon. Frank Gusweiler, judge of the 


Superior Court; the Hon. William D. Alexander, judge Made in two styles of binding: 


of the Municipal Court; Hon. Meredith Yeatman, judge of : . ha a 
the Municipal Court, and Ed F. Peters of Burch & Peters, Black fabrikoid back and cor- 
attorneys. ners, tan corduroy sides. 

There was a large attendance, many of the older mem- j 
bers asserting that this was the most successful annual Drab colored canvas sides, with 
meeting ever held. Dancing was enjoyed at intervals red leather corners. 


throughout the evening. 

The music and cabaret entertainment were furnished by ; : ‘ : 
the Hotel Gibson Entertainers. Complete Outfits carried in stock as 

Officers will be elected by the new board of directors follows: 
and will be announced at the meeting in January. 
“ 2. = 4. = 71 ©1034” 
Sheet size 7%xl0% . 

Maximum capacity 400 leaves. 


Connecticut Valley Association. 
Regional meetings of the Connecticut Valley Stationers 
Association were held on December 6, 7, 8 and 9 at the 


Sheet size 914x117%". 
Maximum capacity 400 leaves. 


following places: December 6, Hotel Stratfield, Bridge- , k 7 
port, Conn.; December 7, Hotel Taft, New Haven, Conn.; Sheet size 9144x11%’. 
December 8, City Club, Hartford, Conn.; December 9, Maximum capacity 700 leaves. 


Hotel Kimball, Springfield, Conn. 

These meetings were arranged for all stationers and em- 
ployees, both men and women, in the territory covered by 
the association. 








Rhode Island Association Plans. 


_ There was no meeting in December by the Rhode Island Price List Me. $00 new conde 
Stationers’ Association. The January meeting will be an 
educational event. A representative of the Dennison E 
pamaectaring Company will speak on “Crepe Paper and ' The Plew & Motter Department of 
Novelties.” . 
—voreeeeraticneen The Workman Manufacturing Co. 
Boston Wholesalers’ Annual Dinner. : 

The annual dinner of Adams, Cushing & Foster, Boston, Capital and Surplus Over $300,000.00 

Mass., was held in December. About twenty-five were Racine Avenue and Monroe Street CHICAGO 


in attendance, comprising officers and members of the 
wholesale force. The speakers included G. L. Davis, presi- 
dent, W. H. Bigglestone, vice president, and several others 
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DO 
YOU 
KNOW 





That we have just issued 
a new price list on 


ROUGH 4x» REBUILT 
TYPEWRITERS 


If you have not received it 
a post card will bring you one. 





Our long and varied experience in the type- 
writer field, and ready access to reliable 
sources of information, enable us to place at 
the disposal of the Typewriter Dealer an en- 
tirely new and valuable service. 


Our Information Department 


will endeavor to answer all questions relating 
to Typewriters. This service is GRATIS, and 
those unknown to us will receive equal con- 
sideration with our old friends and customers. 
Inquiries are invited. Please address them to 
“Information Department.” 





RUBBER COVERS 


FOR 


TYPEWRITERS, ADDING MACHINES 
CHECK PROTECTORS, PRINTING MACHINES 


Etc. Etc. 
Any Size, Any Quantity, Any Shape. Plain 
or with name of machine in Gold. Your name 
and address on covers if desired. 


Write for Sample and Price 





American Writing 
Machine Co. 


Executive Office and Factory: 


NEWARK, N. J., U. S. A. 





\ 


Sh, Aakers 


aa. — 








y, 





Some Notes of Associations. 


The Peoria Stationers’ Association of Peoria, Ill., will 
hold a meeting at an early date, at which plans for the 
winter will be taken up. It is the intention of the officers 
of the association to get the members together once a 
month at a luncheon to be followed by bowling contests. 
These affairs will serve to bring the members together 
and will be the means of promoting discussions which 
will be of advantage to everybody. 

* * * 

The Mid-West Division of the National Association of 
Stationers and Manufacturers through its officers is con- 
tinually active in matters of general interest and benefit 
to the members. The division expects to hold a meeting 
shortly after the first of the year. The Mid-West Di- 
vision covers the states of Kansas, Oklahoma, Missouri, 
Nebraska and Arkansas. 

. * * 

The Topeka Stationers’ Association of Topeka, Kas., 
has the distinction of being a one hundred per cent organi- 
zation, for every stationer in the city of Topeka belongs 
to it. On the first Wednesday of each month a division 
meeting is held. At these meetings the attendance is al- 
ways good, business problems are carefully considered and 
plans are pertected for mutual help, co-operation and con 
structive work among the members. 

+ * * 

The International Stamp Manufacturers’ Association, a 
very progressive and powerful organization formed along 
lines similar to those of the National Association of Sta- 
tioners and Manufacturers, is divided into ten districts 
throughout the United States and Canada, each district 
having a governor and a secretary. These districts meet 
three times a year to discuss various problems of the stamp 
industry at round table sessions, closing with a dinner in 
the evening where general discussions are held. These 
meetings in the several districts are presided over by the 
governors and as a rule, a representative of the Board 
of Directors of the International Association addresses 
the meetings as well as the cost accountant, T. D. Good- 
win, and, when possible, the secretary of the association, 
C. R. Manzer, attends. These meetings of the several 
district associations keep the officers of the National As 
sociation busy and actively in touch with the work 

District number five, comprising the New England states, 
held a meeting in the Hotel Brunswick, Boston, November 
17 and 18. This meeting was well attended by members 
as well as by non-members. Most of the time was taken 
up discussing the subject of uniform bookkeeping and 
cost accounting. 

The International Stamp Manufacturers’ Association, by 
the way, is going extensively into the uniform bookkeep- 
ing system of cost accounting, the survey work for which 
is practically completed and a system now in preparation 
by the association’s cost accountants, Litle and Schietinger, 
which will probably be ready on or about February 1. 

The next regular board meeting of the International 
Association will be called this month, likewise two district 
meetings. Other than this there will be no further dis- 
trict meetings this year, owing to the holiday season. 
The secretary’s office is engaged in the preparation of a 
bulletin to members and non-members containing much 
interesting information. 

‘ x * 


The Richmond Stationers’ Association, Richmond, Va., 
will hold its annual meeting about the first of May. 
Regular meetings are held once each month, excepting 
in November and December, when they are omitted. 

* os 

The Stationers’ Club of Buffalo, N. Y., held a regular 
meeting in November. The occasion was interesting, but 
nothing of a special character happened in a news way 
The annual election will be held on January 12 

* * * 

The Office Appliances Managers’ Association of Pitts 
burgh reports having held some interesting and enjoyable 
meetings during the last few months. Secretary I. E. 
Wiskochil says that while no events have occurred to 
justify announcement, the association is keeping steadily 
on with its work. The organization is conducting an active 
campaign to increase its membership and is discussing the 
advisability of holding a business show in Pittsburgh in 
the near future. The association has just rounded out the 
first six months of its existence and a resume of the things 
accomplished during that period is extremely gratifying. 
The association is in excellent: financial condition, and a 
feeling of general good fellowship among the members 
has been developed which has heretofore never existed 
among the office equipment men of Pittsburgh. 
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Iipman-Ward 








FIRST 


SHIPMAN-WARD 
REBUILT UNDERWOOD 


The Shipman-Ward_ Rebuilt 
Underwood is the finest rebuilt 
typewriter being manufactured 
today. The sensation of the 
typewriter world—now being 
nationally advertised with full 
pages in such mediums as The 
Saturday Evening Post, Lite- 
rary Digest, American Maga- 
zine, etc. This advertising is 
bringing direct results to deal- 
ers now. And our retail prices 
are high enough not to com- 
pete with dealers’ rebuilt 
prices. 


SECOND 


STOCK REPLACEMENT — Get those THIRD 
slow moving Underwoods—elites, odd 


types, broken frames—off your shelves INSTALLMENT ACCOUNTS — If 











now. Replace them with rebuilts that you're not in a position to sell on the in- 
will move—Shipman-Ward Rebuilt Un- stallment plan now, we'll handle install- 
derwoods. We've got a trade-in propo- ment accounts for you, on all Shipman- 
sition that’s a winner for any dealer. Ex- Ward Rebuilt orders. We assume col- 
change those undesirable machines now. lection expense, etc. 


All ‘shipments made direct to you from 


our big modern factory (shown below)— 
the largest typewriter rebuilding plant 
7 


in the world. 





est typewriter rebuilding 
plant in the world. Under- 
REBUILDING SERVICE— woods only. Get the facts 
Send for our special dealer now. And call and see for 
rebuilding price and full par- yourself when you are in 
ticulars. We have the larg- Chicago. 


TYPEWRITER EMPORIUM 


SHIPMAN-WARD MFG. CO. 


ESTABLISHED 1892 


1771 Shipman Bldg., Montrose and Ravenswood, Chicago 























92 OFFICE APPLIANCES January, 1922. 





THE INH OF SUPER/OR QUAL/TY 


DISTRIBUTORS WANTED 
IN EVERY CITY 


OUR LINE IS A REPEATER USED 
by thousands of Banks, Offices, Manu- 
facturers and Public Institutions, and 
the U. S. Government. 





REDUCE YOUR SELLING EXPENSE 


After your men sell your regular line to a cus- 
tomer, why not increase the sale with Jasmine 
Ink, Paste and Mucilage? We help you sup- 
port your selling organization. We cut down 





your overhead. 
Write today for our selling plans. 


We make a superior line and put out the most at- 
tractive package. Our line can be sold to dealers 
and jobbers. 


Address Sales Manager 


JASMINE INK CORPORATION 
NORFOLK, VA. 





JASMINE LINES - INK - PASTE - MUCILAGE 
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The Office Appliance Managers’ Association of Detroit 
held its annual election of officers on Friday, December 9. 
R. F. Chamberlin, manager of the Detroit office of The 
American Multigraph Sales Company, was elected presi- 
dent; W. M. Fuchs, the Costimeter Company, vice-presi- 
dent, and C. D. Noble of the Neostyle, secretary and 
treasurer. The board of directors includes the three of- 
ficers above named and M. John Joyce of the Rand Com- 
pany; C. Wittenmyer of the Felt & Tarrant Manufactur- 
ing Company; C. E. Jackson of the Addressograph Com- 
pany, and W. F. Titus of the Tabulating Machine Com- 
pany. These officers will assume their duties on January 6. 

8 





The National Association of Office Appliance Manufac- 
turers will hold its next regular quarterly meeting on 
March 9 and 10 at Rochester, N. Y. At its last quarterly 
meeting the members had the pleasure of listening to ad- 
dresses by the Hon. Herbert B. Hoover, Secretary of 
Commerce, and other gentlemen prominent in official life. 


* + @ 


The Seattle (Wash.) Stationers’ Club, K. R. Terry, 
chairman, has met every Monday during the present year 
and has accomplished much valuable work, not the least 
of which has been brought about by the co-operation of 
wholesale stationers in keeping the two fields distinct. 
The problem of stock liquidation was taken in hand early 
this year and as a result the stationers of Seattle are doing 
business on a 1921 basis. They know just where they 
stand in practically every respect. 

x * * 

The Wholesale Stationers’ Association of the U. S. A. 
has not held any meetings recently, but the organization 
is planning for its annual convention which will be held 
at the Hotel McAlpin in New York February 23, 24 and 
25. This will be the seventh annual convention of the 
association. The time is the height of the spring buying 
season in New York and many members are in New York 
on buying trips during February. It thus will be possible 
for them to attend the convention without making an extra 
trip. The meeting of the Wholesale Stationers’ Associa- 
tion just precedes that of the Druggists’ Supply Corpora- 
tion. The details of the convention program will be avail- 
abie in the near future. 






A Hanger to Support 
a Desk Tray from 
Vertical Drawer Han- 
dle or Pull, for Facili- 
tating the Filing of 
Papers. 


*-¢ *¢ 

The Connecticut Valley Stationers’ Association has re- 
cently closed a week of regional meetings which have been 
among the most successful events put over since the or- 
ganization of the association. The membership of the 
Connecticut Valley organization covers all the territory 
north and south between New Haven, Conn., on the south, 
and Greenfield, Mass., on the north, and extends west to 
Westerly, R. I. Owing to the area covered by the asso- Make a window display 
ciation, it is difficult to get a full attendance at all meet- Wernleke Beationors Banka. 
ings. In order to cover the territory, meetings are held 
in different localities under a pre-arranged program. Later 
on the association will hold some sales promotion meet- 
ings, inviting clerks and salesmen. A series of these 
regional meetings has just been held successively in 
Bridgeport, New Haven, Hartford and Springfield. 

W. H. Greenleaf, field secretary of the National Asso- 
ciation, gave a talk on salesmanship, and Fletcher Wood 
Taft, advertising manager of the Carter’s Ink Company, 
presented an address on The Carter’s Ink Company prod- 
ucts, including inks and adhesives, illustrating his talk with 
moving pictures showing how these products are made. 
These meetings were very largely attended, both by pro- 
prietors and sales people. Luncheon was served in ad- 
vance of the meetings. 





Here is an inexpensive little device 
that makes for efficiency. It permits the 
use of both hands in filing and saves the 
fille clerk many steps. It will endure 
indefinitely. 


x x 


The Kansas City Stationers’ Association of Kansas City, 
Mo., held a meeting on Tuesday evening, December 13, 
presided over by its secretary-counselor, Oliver Wrough- 
ton. At this meeting the business outlook for 1922 was 
discussed. The members feel that if business keeps up to 
its present volume, there will be no complaint. 

ok * * 

The Stationers’ Association of Montreal held its annual 
meeting on December 14. At this meeting the following ; 
officers. were clected for the ensuing year: President, | , BY making « distributor out of a desk tray suspended from 
Ernest Latter; vice-president, Paul Granger, of Granger hands can be used to file papers and many steps saved. Will 
Freres; secretary-treasurer, Thomas V. Bell, of Thomas pay for itself a hundred times. 


V. Bell, Ltd. lore ss 

There have not been many activities in this association Jh l b “Wer icke re) 
during the past few months, but Secretary Bell states that 4 obe Athy, s »n » 
they are now off to a fresh start and the officers expect to Cincinnati 


work hard to attain some real results. 
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St. Johns 
Office Tables 


dominate in business 
offices from coast to 
coast. 

Why this 
Popularity? 
Because the three essen- 
tial items that enter into 
the making of a ser- 
viceable table: design, 
constructional strength, 
and a deep, hard fin- 
ish, are superior to 
those in any other line 
of tables manufac- 
tured. A fact that 


we can easily prove. 


Dealers everywhere 
are cleaning up big 
profits on this 
line. 


Why 
not 
You? 


Catalog sent on request 


ST. JOHNS 
TABLE COMPANY 


Cadillac, Michigan 








W. Caryl Ely. 


December 14, 1921, W. Caryl Ely, prominent in business 
and civics, succumbed to heart failure at his home, 14 East 
Sixtieth street, New York, N. Y. To him is accredited 
much of the growth of The Noiseless Typewriter Company, 
and the American Sales Book Company. Mr. Ely was a 
power in the development of electric generating and rail- 
way properties on the Niagara Frontier. He maintained 
offices in Buffalo. Burial was at Forest Lawn Cemetery, 
Buffalo, N. Y. Honorary pall bearers from Buffalo, 
New York, Philadelphia and other cities included Dr. Colby, 
president of The Noiseless Typewriter Company. 

Mr. Ely had been in Buffalo the week before his demise, 
and friends commented on his apparent hearty health, his 
good cheer, his warm hand-clasp. 

William Caryl Ely was born February 25, 1856, the son 
of William H. and Ellen Caryl Ely. His family is of New 
England origin, and closely identified with the history of 
Otsego county, N. Y. Many of Mr. Ely’s lineal ancestors 
served in the Revolution. His education was founded on 
the public schools of Otsego county. He attended Cornell 
University, but took up the study of law in an office at 














THE LATE W. CARYL ELY 


East Worcester, N. Y., before completing the college 
course. He was admitted to the bar in 1882, and practiced 
actively until 1899. Prior to abandoning his law career, 
Mr. Ely became president of the Buffalo and allied 
railways. The Niagara Falls Power Company was one of 
his promotions. Other railway developments on the 
Niagara Frontier engaged his attention. He was one of 
the original promoters of the Pan-American Exposition, 
and served on several committees of that enterprise. 

A typewriter man who was close to Mr. Ely commented 
on the privilege of enjoying his friendship. “He was loved 
by everyone. He was one of those wonderful men whom 
you cannot help but love.” 

“  & 
William A. Vawter. 

William A. Vawter entered rest December 25 at the 
Piedmont sanitarium, Atlanta, Ga. He was one of the 
pioneers in the loose leaf business, having organized the 
Baker-Vawter Company at Chicago in 1886. He was 
sixty-two years old, and made his residence at Evanston, 
Ill., a suburb of Chicago. Mr. Vawter was born at La- 
Fayette, Ind., and commenced his business career at four- 
teen as a boy in a print shop. He was a trustee of North- 
western University, director of the Old Colony Insurance 
Company, and held membership in the Union League Club 
of Chicago and the Glen View Golf Club. The widow 
survives, with three children—Miss Eva R. Vawter, Wil- 
liam A. Vawter and George H. Vawter. 


x u © 
Ernest L. Tustin. 
A former officer of the William H. Hoskins Company, 
Ernest L. Tustin, passed away in late December. Of recent 
vear he has been director of the Department of Public 


Welfare, Philadelphia, Penna. 


‘ce ore 
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Why buy make-shifts 


—when for the same low price 
or but little more you can buy 
a real ledger outfit 








Time tried and 
tested mechanism. 


‘Thousands in use. 


Not an experiment. 


i 
Well-seasoned 
heavy boards, 


Will not warp. 
Zee 


Standard type 
steel hinge-plates. 





Opens like a book. 


ee eee eee PERE RERR EERE 


Sheet Size — 7/2 x 10% 
METAL PARTS—Formed steel case, round 


back. Right and left screw mechanism, key operated. 
CAPACITY—1'4 inch expanding to 2's inch 
and holding 200 to 375 sheets. 
BINDING—Full black levant grain artificia 
leather with blind tooled back and corners 
SHEETS—Printed from wax engraved plates o1 
No. 28 substance buff ledger paper. 
INDEX—Black stamped canvas tabs mounted on 
heavy buff ledger stock. 
Complete Outfit No. 7000—Sheet Size 7!+ x 10 
consists of Black Diamond Binder, 200 Form B 
ledger sheets and A to Z — 26 division canvas tabbe d 
iebiex. Let QUACO QOEWE oiiviississccccessanssee $7.00. 


Sheet Size—9% x 11% 


METAL PARTS—Formed steel case, round 
back. Right and left screw mechanism, key operated. 

CAPACITY—1% inch expanding to 2'¢ inch 
and holding 200 to 375 sheets. 

BINDING— Full black levant grain artificial 
leather with blind tooled back and corners, 

SHEETS—Machine ruled and printed on No. 28 
substance buff ledger paper. 

INDEX—Black stamped canvas tabs mounted on 
heavy buff ledger stock. 

Complete Outfit No. 7001—Sheet Size 914 x 
117,, consists of Black Diamond Binder, 200 Form B 
ledger sheets and A to Z—26 division canvas tabbed 
sesnsoqniemeieal $9.00. 


index. List price each 





WILSON-JONES LOOSE LEAF CO. 


FRANK L. SEVERANCE, Vice-President and General Manager 


3300 Franklin Blvd. 
CHICAGO 


316 Hudson Street 
NEW YORK 


: 
DeLuxe workmanship and appearance. 
Black Diamond Ledger Outfit 
Stock No. 7000 Stock No. 7001 
*. 
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BARNES COMPANY» 
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Henry Payot. 

Many honors were paid to the memory of Henry Payot, 
who was interred recently. Henry Payot passed away at 
Hotel Cecil, San Francisco. At the age of eighty-three 
he founded a firm that in its time trained a large number of 
the leading stationers of the Pacific Coast, especially of 
San Francisco. Payot came to San Francisco in early days, 
and opened a foreign bookstore. In 1870 Isaac Upham 
entered into partnership with Henry Payot and they, for 
many years, had a highly successful wholesale and retail 
stationery business. Until the San Francisco fire, Payot, 
Upham & Company was the best-known stationery firm on 
the Pacific Coast. Neither partner re-entered business, 
but I. O. Upham, Jr., and B. P. Upham founded the firm 
of Isaac Upham & Company, calling it after their father. 
They have always been regarded as successors of Payot, 
Upham & Company. Neal, Stratford & Kerr also had 
their origin in the firm of Payot, Upham & Company, for, 
during the reconstruction period following the fire, Henry 
Payot’s son went into the stationery business with Harry 
Stratford and John Kerr, both of whom were formerly 
associated with Payot, Upham & Company. The late 
Henry Payot was a native of Maryland, of French extrac- 
tion. He was a scholar and a traveler and he had the art 
of securing the devotion of the men who worked for him. 


“oh 
Henry Guth. 


The sudden demise of Henry Guth November 20 sad- 
dened all of his wide circle of friends in the country-wide 
organization of the L. C. Smith & Bros. Typewriter Com- 
pany. He joined the company in 1916 as traveling auditor. 
Six months before his death Mr. Guth was assigned to 
office duties at Syracuse. He is survived by the widow and 
one daughter—Mrs. Julien T. Williams, Massena, N. Y. 
The funeral services were held at Salt Springs Lodge No. 
520, F. & A. M. Mr. Guth was also affliated with Syra- 
cuse Lodge, B. P. O. Elks. 


- - | 
William Mellor Bains. 


A long career in the stationery and bookselling business 
was terminated last month in the death of William Mellor 
Bains, Philadelphia, Penna. He had been ailing six months. 
In early life he entered the employ of Claxton, Remsen & 
Hafelfunger, publishers. Later he joined J. B. Lippincott 
Company, publishers and wholesale stationers. When the 
retail business was sold to Strawbridge & Clothier, Mr. 
Bains organized the new department. In 1900 he estab- 
lished his own business, located at 1215 Market street. 

x oe © 


Mrs. Theresa Zellerbach. 

Sympathy is felt at San Francisco with the Zellerbach 
family in the recent death of Mrs. Theresa Zellerbach, 
who passed away at the Commodore Hotel, New York. 
The deceased was the widow of Anthony Zellerbach, 
founder of the Zellerbach Paper Company of California. 

x ue © 


Frederick W. Stevens. 

Frederick W. Stevens passed away recently at Havana, 
Cuba. For several years he conducted the agency there 
for the Todd Protectograph Company. He was a fre- 
quent visitor at the factory of the Todd Protectograph 
Company, and endeared himself to those with whom he 
came in contact because of his sterling qualities. 


An Instructive Circular. 

Those who are interested in check-writing devices will 
appreciate a recent four-page folder gotten out by the 
Checkwriter Company, Inc., 111 Nassau street, New York 
City, who are rebuilders of checkwriters. This folder 
pictures various models of check-writing machines of 
different makes and quotes rebuilt prices thereof. The last 
page is of interest as showing a few of the possible pen 
changes by which a check raiser raises one’s check. 


New York Annual Dinner to Be at Astor. 


The Stationers’ Association of New York will hold its 
annual dinner at Hotel Astor February 6. Edward Gash 
is chairman of the entertainment committee, and has 
charge of the arrangements. Tickets for the dinner are 
$6.00 each. 

















Unit Letter Tray 


Unit Cabinet Letter Tray 





Do they sell? 


When we recently put this new 
DAN-DEE line of letter trays on 
the market, our most wildly opti- 
mistic hopes never anticipated 
the rush of orders we have re- 
ceived since our first announce- 
ment. Many dealers are already 
re-ordering. 


If you haven’t ordered a good 
stock of these fast-selling pieces 
of office equipment, you can’t 
afford to delay longer. Also, in- 
clude in your order a well as- 
sorted stock of DAN-DEE metal 
waste baskets, book ends, secur- 
ity boxes, etc. 


Write today for details of our 
liberal sales plan and tnfor- 
mation concerning DA N-DEE 
Line of Metal Furnishings. 


ERIE ART METAL CO. 


ERIE, PENNA. 
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ARE YOU 
SENDING US 
YOUR PLATENS 




















r 





a ‘ 
REMEMBER 


WE MAINTAIN 


1°7 


PLATEN SERVICE 
STATIONS 


FOR YOUR CONVENIENCE 


and give you at each one 


24 HOUR SERVICE 


which is an excellent 
reason why you should 


Send us your Platens 
nd 


a 
TIME 
Sy A V ANNOYANCE 
TRANSPORTATION 


and get the BEST re-covered platen it is 
possible to obtain. 


Only the BEST rubber is used; the grinding 
is absolutely accurate, and each platen is 


CAREFULLY INSPECTED 


before leaving the Re-covering Station so 
that it is ready for immediate use when re- 
ceived by you. 





American Writing Machine Co. 
HOME OFFICE AND FACTORY 
449-455 Central Avenue NEWARK, N. J. 








(Advertising from Inside.—Continued from page 34.) 

There are concluding divisions of the book on mail 
order advertising, making a living by advertising, the ad- 
vertising agency, and the future of advertising. 

Before we take leave of the matter, perhaps the reader 
will permit us to quote one more paragraph, this time 
from the chapter “On Finding Inspiration:” 

“When you settle down to write an advertisement or a 
sales letter, you are really putting yourself on paper. It 
is your views, and what you imagine the prospective buyer 
will think when reading your effort that fills your mind, 
but it does not necessarily follow that you have realized 
the buyer’s point of view at all, and it is only by eliminat- 
ing SELF that you can reach the happy position of being 
able to write the perfect advertisement which is all ‘you’ 
and has no ‘I,’ ‘me,’ ‘we’ or ‘us’ about it.” 





W. J. Montgomery Enters Machine Field. 

William J. Montgomery has forsaken the typewriter 
business, and will be the general manager of the Shake- 
proof Screw & Nut Lock Company, Chicago, Ill. He ter- 
minated a twelve years’ connection with the Remington 
Typewriter Company in December, resigning as manager 
of the Detroit office. He had also been manager for Rem 
ington at Indianapolis. 





WILLIAM J. MONTGOMERY 


The Shakeproof Screw & Nut Lock Company has been 
organized to market a new lock washer. It was invented 
by R. T. Hosking, a former Remington salesman, who 
invented the machine marketed by the American Banking 
Machine Corporation. 

Mr. Montgomery will move to Chicago and establish 


the general sales offices of the Shakeproof Screw & Nut 
Lock Company in the Wrigley building. 


Litigation in Desk Pad Field. 
As a result of certain legal proceedings brought by the 
Typo Trading Corporation of New York, N. Y., the Su- 
preme Court of New York County, N. Y., recently granted 


a temporary injunction against Jesse L. Pilkington, re- 
straining him pending the trial of the main action from 
manufacturing a desk pad known as “Every Body” or 
“Every Body’s” or any other colorable imitation of the 
desk pad bearing the plaintiff's trade mark or trade name 


“Ever Ready.” The injunction was granted by the court 
pending the trial of the main action, and the plaintiff was 
ordered to give a bond in the sum of $2500.00. It appeared 


from the showing before the court that the plaintiff has 
manufactured the “Ever Ready” desk pad for the last ten 
years and that the defendant was employed by him at one 
time as a salesman, continuing in that employment until 
January 7, 1921. A few days after the termination of his 
employment, Mr. Pilkington filed a certificate with the 
county clerk of New York County, asking leave to do busi- 
ness under the name of the Sheffield Manufacturing Com- 
pany. The court believed that under ordinary circum- 
stances an examination of the plaintiff's product as com 
pared with the defendant’s would not lead a purchaser to 
confuse the two or to conclude that there was any unfair 
competition or intention to deceive the public, but the cir 


cumstances of the defendant’s employment by the plaintiff, 
the sending out by him of circulars and printed matter 
substantially the same as the plaintiff's and the use by 
him of the name “Every Body’s” obliged the court to 
regard the showing as sufficient to warrant the temporary 
injunction. 


— ee 
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- | Battleship Linoleum 


Defined— 




















The term “Battleship” has been mis- 
applied so widely to solid-color heavy 
Tr linoleums, regardless of their quality, 
r that its real meaning is often lost sight 
- of, even among architects and in the : 
r floor-covering trade. Here is the ex- : 
e planation. 
In the first place, the desig- 
nation “battleship” linoleum is 
not now, and never has been,, 
the trade name of any single 
manufacturer’s product.  In- 
stead, it stands for a fixed and 
inflexible standard of quality— 
a standard so high that this material can 
withstand even the most severe conditions of ‘ _ 
battleship service. © Muller 
‘** Made According to U. 8. Navy Standard’’ aan as 
mm rapee pe ; , atin eonante 
Genuine battleship linoleum—of U.S. Navy Standard—is the three weights 
made according to the exacting specifications of the Navy ee 
on Department for linoleum to be used on the decks of naval Specifications(heavy, , 
ed vessels. It must prove up under various tests, some of 4 inci medium, 
10 ‘ : : ‘ ‘ 3/16 inch; and light, ; 
ee which are: the bending test, indentation test, absorption fda aes gh anh wana 
test, and burlap test. Other requirements concern the neces- pr pt Pe oe aaa 
sh sity for highest grade materials, uniformity of color and 
- finish, seasoning, etc. When you want to be sure of getting genuine 
> aa ' ie battleship linoleum let your order reads" Cold: 
Gold-Seal Battleship Linoleum is genuine battleship linoleum. Seal areionssp Linoleum, made in accordance 
he It conforms in all respects to U.S. Navy Specifications and —_with Navy Department Specifications, 29 Lle. 
Mt should not be confused with so-called battleship linoleums Sept. 1, 1916.” 
094 which do not conform to the Navy Standard. 
ie We will gladly supply free reprints of the 
or Purchasers of Gold-Seal Battleship Linoleum are doubly — U. S. Navy Specifications and samples of 
- protected—first, by the specifications prepared by the Gold-Seal Battleship Linoleum. To get the 
irt United States Navy Department, which insure the very highest possible return for your investment 
as highest quality; and, second, by our Gold-Seal Guarantee, you have only to make these the measure of 
“ which pledges ‘Satisfaction or Your Money Back.” quality for your purchase of linoleum. 
en 
nr Our Gold-Seal Specifications for Laying Linoleum 
his | | JD S }e J\ and Cork Carpet, and samples of these high quality 
ae foor-coverings, will gladly be sent upon request. 
m- Address our nearest office. 


to 
air INCORPORATED 


Philadelphia New York Chicago San Francisco 


a Made According to U.S.Navy Standard Boston Minneapolis Kansas City Dallas 


wf Battle ship Linoleum CONGOLEUM COMPANY 


(THE FAMOUS FARR & BAILEY BRAND) 


by Pittsburgh Atlanta Montreal 
to ‘ 
ry 
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Current Market Quotations. 


\ summary of prices on New York and Chicago stock 
exchanges of industrial stocks related to the office equip- 
ment and stationery fields. Where no showing is made the 
stocks were not dealt in actively. 

Miscellaneous fiduciary affairs are noted. 

Stocks starred (*) are traded in but not listed. 

American Bank Note Company—Common. 


Week of November 26—Sales, 500; high, 55; low, 54; 
close, 55. 
Week of December 3—Sales, 300; high, 55; low, 55; 
close, 55. 
Week of December 10—Sales, 400; high, 56; low, 55; 
close, 56. 
Week of December 17—Sales, 200; high, 5614; low, 56%; . 
clos 56! 4. 
American Bank Note Company—Preferred. ; 
Week of November 26—Sales, 390; high, 4914; low, 49%; 
clos¢ 49Y,, { 
Week of December 3—Sales, 100; high, 49%; low, 4914; 
































ot bs 
close, 49%. ; g | 
Week of December 10—Sales, 200: high, 50'™%: low, 50 + The largest selling Quality | 
close, 074. , = r > ae ' pencil in the world 
Week of December 17—Sales, 500; high, 59%; low, 58; 
close. 58 
American Can Company—Common. A VENUS Pencil 
High for year, Dec. 143534: low for year, June 20@23%. 
Week of November 26—Sales, 9,200; high, 32%; low, | for Every Purpose 
30 close, 31 V4 H 
Week of December 3—Sales, 20,500; high, 33%; low, HERE is a VENUS 
31%: close 323 P s ‘ " 4 } . . 
; encil made to satisfy 
Veek Jecen ber 0 -Sz *sS 0.700 ig 32% lov 1 ‘4 
\ k of De er 1 ales, 10,700; high, 32 N, every customer—no matter 


3134: close, 3134 


Week of December 17—Sales, 43,600; high, 351%; low, how difficult their require- 
32%; close, 34% | ments are to fill 

American Can Company—Preferred. sa a al | VENUS, the Perfect Pencil, is 
High for year, Dec. 14@97; low for year, June 23@76 i made in 17 black degrees from 
z., eek of November 26—Sales, 1,900; high, 8934; low, 6B softest to 9H hardest, (with 
8734; close, 8934. ; a tip and rubber in all but three 

Week of December 3—Sales, 3,100; high, 9212; low, 89%; softest degrees) and is also 
close. 92. made in 3 copying degrees. 

Week of December 10—Sales, 900; high, 9414; low, 93; cei 
close, 94 Re " ’ a : wf: Send in your order now for 

Wee k of December 17—Sales, 700; high, 97; low, 94 a5 VENUS Pencils and Erasers. 
close, 97. Complete stocks are an advantage 


Dividend 134 per cent, payable January 2 to stock of 


record December 16. 


American Writing Paper Company—Preferred. American 
- e , | ‘ 
High for year, Jan. 20@39%4; low for year, Aug. 12@20%4. Lead Pencil Co. 
ae November 26—Sales, 1,100; high, 27; low, 25; 220 Fifth Ave., New York 
ciose, £/ 
4 aa . - and London, Eng. 
Week of December 3—Sales, 700; high, 28; low, 26%; ees tse 
close. 261% 
a a : m ‘ NEW — No. 3818 VENUS 
Week of December 10—Sales, 400; high, 2614; low, 26; ROUND. Soft lead. 
close, 26. Especially suited for 
Week of December 17—Sales, 700; high, 2754; low, 26; ee 
Cc se Z/ YR 
? _ u 


‘ a No. 3819—round 
Burroughs Adding Machine Company.* with rubber tip. 


Week of November 18—Sales, 75; average price, 133@ . 
137. _ 


Week of December 2—Sales, 150; average price, 132@135. 

Week of December 9—Sales, 242; average price, 130G 
134 

Dividend, $2.00 the share, payable December 31 to stock VENUS ERASERS 
of record December 20. 

Columbia Graphophone Company—Common. 

High for year, Jan. 8@12%; low for year, Aug. 24@2%. 

Week of November 26—Sales, 18,000; high, 434; low, 
334: close, 4. 

Week of December 3—Sales, 14,100; high, 4; low, 354; 
close, 33%. 

Week of December 10—Sales, 69,200: high, 414: low, 3: 





close, 3%. F lati 
, o . : itr 
Week of December 17—Sales, 16,100; high, 314; low, 3; I se 
close, 3. : the VENUS Pencil fam- 
Columbia Graphophone Company—Preferred. ous; soft, gray rubber that 
High for year, Feb. 10@62™%; low for year, Aug. 24@9%4. erases clean without a 
Week of November 26—Sales, 1,200; high, 1834; low, 17; smudge. 
close, 1734. i 2 si 
Week of December 3—Sales, 2,500; high, 19; low, 15; sataivan Sega 


close, 15. 
Week of December 10—Sales, 18,100; high, 17; low, 11! 
close, 13%. 
Week of December 17—Sales, 4,500: high, 13%; low, 12; 
close, 12%. 
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The Pacemaker 


All welded steel, yet the lowest 
priced on the market. 





The Mastercraft 


The most popular steel file with 
dealer and user alike. 





The Grade A 


The aristocrat of files. The finest 
model built by Van Dorn. 





Counter Heights 


Cases for every office record, 41 
In. high—regular counter height 
and covered with continuous 
battleship linoleum top. 








Stationery Cupboard 


A handy piece of office furniture 
in big demand. 


Wardrobe 
The stationery cupboard con- 
verted into an office wardrobe by 
simply removing shelves. 


Transfer Cases 


Stack to any height. A strong, 
smooth-operating transfer file. 





7 


One Drawer File 


A new Van Dorn product. Each 
drawer a complete unit, easily 
assembled into 2, 3 or 4 Ciawer 


filing cases. 








Filing Cabinet 
Built of unit sections selected by 
user. 





Filing Cabinet 
Built of unit and wide sections 
to suit users needs. 





Omnibus 


An assembly of selected unit and 
wide sections on roller base, a 
big seller with banks. 


High Cases 


These 24 Drawer Document 
Cases are popular with law of- 
fices, public buildings or legal 


departments of corporations. 








Card Case 


One and two drawer Desk Cases 
for card indexes of all standard 
sizes. “ 





Bankers’ Note Case 


A convenient case for executives 
as well as bankers. 


om: 


Office Table 


Built in regulation 60 and 72 inch 
lengths. 








Desk Tray 
Each tray a complete unit. Trays 
can be built as high as desired. 








Filing Safe 
A “B Label Safe” that made a 
remarkable record in the official 
Underwriters’ Laboratories Test. 


Filing Safe 
“Office Model” for fireproof 
buildings. Van Dorn safes are 
built in 3 models, and each 
model in 3 sizes. 


E") 


Stenographers Desk 
Single or Double Pedestal Type- 
writer desk. Writing surface \bat- 
tleship linoleum, bronze binding. 


het 





Desk 


A beautiful steel flat top desk 
that will serve a lifetime 











Roller Shelf Case 
16 drawer, for books up to 19 in. 
wide. Shelves adjustable. Ad 
ditional sections as desired. 





Lockers 


Van Dorn- Lockers are excep- 
tionally sturdy and high grade. 


E 


Shelving 


Adjustable Stee! Shelving that 
finds innumerable uses. 








} 
; 


Supplies 
A complete line of filing supplies 
especially selected fo. wearing 
quality. 
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The Line 


for 19 








Thoroughbred Quality, plus Economy 


(1st) Judged from every angle, beauty of 
design, smoothness of operation, stamina 
and durability, there can be no finer metal 
office furniture built. Over a half-cen- 
tury of experience in specializing in steel 
fabrication has taught us how to produce 
and maintain this quality at a most eco-—— 
nomical, sales-making selling figure. 


Completeness that Boosts Sales 


(2nd) Few manufacturers can offer a 
line so complete.. Van Dorn builds 
“everything in steel for the office”. Your 
customer can completely standardize his 
office in steel of the same harmonious 
design and finish. 


Three Files at Three Prices 


(3rd) Letter file sales are the foundation 
of your business. A letter file sale is 
never lost on price with Van Dorn. Three 
models, The ‘‘Pacemaker’’, the ‘“‘Master- 
craft” and the “Grade A” file insure a 
price range to fit every pocketbook. 





Extra Profits in these Two Products 


(4th) Van Dorn Steel Lockers and Ad- 
justable Steel Shelving also greatly widen 
your sales-field. 


“Special Work” Franchises 


(5th) Backed by Van Dorn, you can 
make much added profit in special work 
such as bank grills, library shelving, and 
public building “built to order” work. 
You can trust Van Dorn for co-operation 
—not competition—when these oppor- 
tunities develop in your territory. 


A Name that is Known 


(6th) Your customers know Van Dorn 
dependability. Van Dorn advertising ap- 
| _ pears consistently in the larger national 
publications and selected business papers 
that reach the office executives. 


Business Policies that Make Friends 
(7th) Aside from the cold dollars and 


cents logic for selling Van Dorn, there 
is still another big reason: Friendliness ! 
You'll like to do business with Van Dorn! 


_——4 








Will you represent 


THE VAN DORN IRON WORKS CO, 


“Mastercraftsmanship-in-Steel”’ 


CLEVEL 


territory? You'll find it a decidedly 
profitable connection. 


Van Dorn in your 


AND 

















Uan Bee 
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More Business Men 
Are Now Saving 
on Stamps 


Even the smallest firms are 
changing to the new way of 
stamping mail while protecting 
their stamps from waste, spoil- 
age and theft. 


Add to Your Profits 
Without Risk 


You can cash in on this newer 
method without risking a cent. 
Handle the line of 


MULTIPOST 


Postage Stamping Equipment 


Over 50,000 Multiposts are already 
in use. We even go so far as to put 
them out on FREE TRIAL and this, 
in nearly every instance, makes a 
sale. Why not try one Free in your 
own Office ? 


Write for our interesting dealers’ 
plan. It is an offer you'll surely like. 


MULTIPOST COMPANY 


Rochester, N. Y. 


The Parcel Post Machine is arranged 
to handle any denominations of 
stamps. The containers on the smaller 
machine can be changed in order to use 
stamps of different denominations. 
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Computing-Tabulating-Recording Company. 
High for year, Dec. 16@55%; low for year, June 21@28%. 

Week of November 26—Sales, 800; high, 42; low, 41; 
close, 42. 

Week of December 3—Sales, 3,900; high, 4514; low, 45; 
close, 42%. 

Week of December 10—Sales, 1,400; high, 5014; low, 43; 
close, 49%. 

Week of December 17—Sales, 31,900; high, 55%; low, 
49; close, 53%. 

Dividend $1.00 the quarter, payable January 10 to stock 
of record December 23. 

Present indications are that Computing-Tabulating-Re- 
cording Company will earn the annual dividend of $4.00 a 
share on the 131,033 shares of no par capital stock with a 
comfortable surplus, after taxes, all charges and inventory 
adjustments, for the year ending December 31, 1921. 

In addition the company so far this year has bettered 
its financial position substantially by reducing notes pay- 
able about $700,000, or approximately thirty per cent of the 
total, by decreasing accounts payable by about $250,000, 
by retiring all its $111,500 underlying bonds, and by depos- 
iting $100,000 in the sinking fund for the annual retirement 
of Computing-Tabulating-Recording Company’s bonds. 

These facts, together with favorable decision in patent 
litigation suit some weeks ago granting company an amount 
of cash almost sufficient for year’s dividend requirements, 
account for recent advance in C-T-R stock. 

Scale sales, due to a reorganization of selling and fac- 
tory forces in order to reduce overhead, were below nor- 
mal during the first part of the year, but have shown a 
gratifying increase since July 1. Tabulating machine busi- 
ness, being largely on a rental basis, has shown increased 
earnings over the previous year. Time recorder sales 
fell off the first part of the year, as general industrial op- 
erations lowered, and reached the low in August. Since 
then sales in latter department have shown a healthy in- 
crease each month. 

Several months ago it was pointed out that the com- 
pany was doing an excellent business in continental Eu- 
rope. This is holding up well and shows signs of develop- 
ing substantial business for the company in the future 
Wall Street Journal, November 29. 


Corona Typewriter Company, Inc. 
Dividend two per cent the quarter on first preferred, 
payable January 2. 
Dividend 134 per cent the quarter on second preferred, 
payable January 2. 
The General Fireproofing Company. 
Dividend one per cent the quarter payable January 2 on 
the common stock. 
Dividend 134 per cent the quarter payable January 2 on 
preferred stock. 
B. F. Goodrich Company—Common. 
High for year, Jan. 11@44%; low for year, June 24@265%. 
Week of November 26—Sales, 1,900; high, 31%; low, 
30%; close, 305%. 
Week of December 3—Sales, 4,700; high, 337%; low, 
3034; close, 327%. 
Week of December 10—Sales, 14,600; high, 365%; low, 
33; close, 35%. 
Week of December 17—Sales, 8,100; high, 38%; low, 
3514; close, 3554. 
B. F. Goodrich Company—Preferred. 
High for year, Dec. 14@86; low for year, June 23@62™. 
Week of November 26—Sales, 200; high, 81; low, 81; 
close, 8&1. 
Week of December 3—Sales, 400; high, 83; low, 81%; 
close, 83. 
Week of December 10—Sales, 700; high, 8474; low, 83; 
close, 8474. 
Week of December 17—Sales, 500; high, 86; low, 84%; 
close, 86. 
Goodyear Tire & Rubber Company—Common.* 
November 26 to December 17—High bid, 1234; low bid, 
10%. High asked, 1334; low asked, 12. 
Goodyear Tire & Rubber Company—Preferred.* 
November 27 to December 17—High bid, 29; low bid, 
25. High asked, 30; low asked, 26. 
Kellogg Switchboard & Supply Company.* 
November 26 to December 17—High bid, 43%; low bid, 
42. High asked, 45; low asked, 43%. 
Library Bureau. 
Dividend 1% per cent the quarter, payable January 1 
to stock of record December 21. 
Remington Typewriter Company—Common. 
High for year, Jan. 20@37™%; low for year, June 20@17\%. 





Coa 
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A Spluttering Light! 





HAT business man of today 

would condemn his office force 
to work in the spluttering light of old- 
fashioned gas jets? 





Yet the relentless click-click of noisy 
typewriters is a greater strain on the 








4 : “The Typewriter 
nerves than spluttering light is on the Plus” 


In aihie gy htc 
booklet we ve ¢t 

eyes. how the elimination of 
NOISE in typewriter 
construction has 




















The modern and model office demands beter work ond longer 
QUIET. Why buy NOISE when you sheet tale poeaionn 
can get more and better work with a ens sd 
QUIET? 


The Noiseless Typewriter is the new 
bright light of business. 


™ NOISELESS 


TYPEWRITER 


























THE NOISELESS TYPEWRITER COMPANY, 253 Broadway, NEW YORK CITY 





Offices in Leading Cities Throughout the United States and Canada 
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One’of the world’s 
great thinkers has 
truly said that 

“Time is the Measure 


of Achievement.” 


Looking back at our 
progress for the 

past year we are 

happy to admit that 
Nineteen-twenty-one—won 
and we are looking for 
as good or better, 

for us both, in 


Nineteen-twenty -two— too. 


Sengbusch Self-Closing 
Inkstand Co. 


400 Stroh Bidg. Milwaukee, Wis. 
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Week of November 28—Sales, 600; high, 24%; low, 24; 
close, 2414. 

Week of December 3—Sales, 2,100; high, 27; low, 24; 
close, 26. 

Week of December 10—Sales, 2,200; high, 28%; low, 
421%; close, 277%. 

Week of December 17; Sales, 4,700; high, 29; low, 26%; 
close, 261%. 

Remington Typewriter Company—First Preferred. 
High for year, Jan. 17@80; low for year, Nov. 1@47%. 

Week of November 26—Sales, 100; high, 56; low, 56; 
close, 56. 

Week of December 3—Sales, 100; high, 5414; low, 45%; 
close, 54%. 

Week of December 10—Sales, 100; high, 56%; low, 56%; 
close, 5644. 

Week of December 17—Sales, 200; high, 60%; low, 56: 
close, 56. 

Remington Typewriter Company—Second Preferred. 
High for year, May 6@75; low for year, Dec. 2@47%. 

Week of December 12—Sales, 100; high, 4734; low, 4734; 
close, 473%. 

Week of December 17—Sales, 1,500; high, 50%; low, 
50%; close, 50%. 

Underwood Typewriter Company—Common. 
High for year, Feb. 25@160%; low for year, Aug. 
25@121Y%. 

Week of November 26—Sales, 400; high, 130; low, 125; 
close, 125. 

Week of December 3—Sales, 100; high, 125; low, 125; 
close, 125. 

Week of December 17—Sales, 400; high, 130; low, 130; 
close, 130. 

Underwood Typewriter Company—Preferred. 
High for year, Dec. 5@107%; low for year, Aug. 14@101%. 

Veek of December 10—Sales, 100; high, 107%; low, 
10714; close, 107%. 

The Wahl Company—Common. 
High for year, Dec. 13@57%; low for year, June 21@36%. 

Week of November 26—Sales, 1,865; high, 50%; low, 49; 
close, 49l4. 

Week of December 3.—Sales, 9,817; high, 54; low, 50; 
close, 53%. 

Week of December 10.—Sales, 22,705; high, 54%; low, 
52; close, 54. 

Week of December 17.—Sales, 17,725; high, 57%; low, 
52%; close, 53%. 

While earnings of The Wahl Company in the current 
year are expected to be at about the same level as for 
last year, or perhaps slightly under those figures, business 
of the company at present is increasing at such a rate as 
to indicate that in 1922 the company will enjoy the biggest 
year in history. Attention has been attracted toward this 
company by the steady manner in which the shares have 
advanced in the stock market recently, the price reaching a 
new high mark of 54 yesterday, after which realizing sales 
carried it back to 52%; a net loss of half a point for the 
day. 

In connection with the rise, it has been reported that 
the directors of the company were contemplating an in- 
crease in the dividend from $4.00 a share annually to $6.00. 
This is not confirmed officially, but it is stated at the office 
of the company that the full year’s dividends on both the 
common and preferred shares was more than earned in the 
first nine months, and that the net for the last quarter, 
always the most profitable period on account of heavy 
sales of the company’s products for the Christmas trade 
would be entirely surplus—Chicago Journal of Commerce, 
November 30, 1921. 

The Wahl Company—Preferred.* 

November 26 to December 17.—High bid, 89; low bid, 

82. High asked, 92; low asked, 85. 
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A most comprehensive 
line of superior Loose Leaf 
Merchandise manufac- 
tured with the same dis- 
criminating care that has 
distinguished B & P Prod- 


ucts for almost a century. 
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All numbers in stock for 
immediate delivery. 
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Sold only through dealers. 
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BooruM @ Pease Co. 
New York 
House Organ Philosophy. 


Wages cannot be deducted from work.—The Murphy 
Chair Man. 





x* * * 


A sale is complete only when the money has gone into 
the bank.—The Burroughs Bulletin. 
* od * 
Yes, the autumn leaves turn to gold, and so do the 
leaves of your order book—if you turn them.—Protecto- 
graph Bulletin. 


mine 36 - 
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* * * 
Each one of us is a walking mirror—what we reflect on 
our neighbor reflects back on us—be a good reflector.— 
The Webster Way. 


> 








OFFICE 


THE RIGHT PAPERS 
FOR MANIFOLD FORMS 


Many business offices use printed or lith- 
ographed forms on which several type- 
written copies are made. 


The originals may be for customers or 
vendors ; the copies for various departments 
of the business or for branch offices. 


What Kind of Paper? 


If the copies are preserved or if they are 
handle considerably (even for a_ short 
time) they should be made on HIGH 
GRADE ONION SKIN or MANIFOLD 
PAPER. 


The ESLEECK papers, made of clean new 
rags in a quality mill, are strong, durable 


and uniform. They are useful in every 


business office. 
These grades are WATERMARKED: 


FIDELITY ONION SKIN 
EMCO ONION SKIN 
SUPERIOR MANIFOLD 
MULTIPLE ONION SKIN 
RECORDER BOND 


Ask Dept. O for Samples 


Sold by leading paper merchants. 
Made By 


E'sleeck Mfg. Company 


Turner Falls, Mass. 
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Seattle Girl Makes Fine Typewriting Record. 


Miss Alice Paar, an eighteen-year-old school girl of 
Seattle, Wash., recently achieved an enviable record for 
perfect typewriting. She got her preliminary training in 
the high school, and has had a little over three months’ 
work with the typewriting classes at the Hall Business 
College. Her first record was made in winning the bronze 
medal of the Underwood Typewriter Company, with a 


ir 











PAAR. 


MISS ALICE 


score of 69 words of perfect typewriting, winning two 
extra bars for going over their requirements. On No- 
vember 3rd she won the silver medal of the Underwood by 
writing 1,129 words in fifteen minutes, or 75.2 words a 
minute without a single error, the New York office, after 
examining the records, sending the medal with a letter 
commending the work. On November 30, at a dinner of 
the Kiwanis Club of Seattle at the New Washington hotel, 
Miss Paar wrote 98 words in one minute without an error, 
before the very critical audience of 250 business men. Miss 
Paar writes without affectation or nervousness, and seems 
to be perfectly at one with her machine. She is working 
for a new record at her next public tryout. 





Women and Thrift in the Home. 


Women control the purse strings in America. Without 
their wholehearted support no movement for systematic 
saving can be a complete success. The world war gave 
the housewives of the nation an incentive to save. Their 
co-operation was one of the most valuable contributions to 
the winning of the war. Unfortunately, however, millions 
of women who then gave loyal support to the Govern- 
ment’s program have since lapsed back into the habits of 
extravagance or careless spending. These women must be 
brought to realize that the prosperity of the home depends 
in peace time, no less than in war, upon thrift—upon in- 
dividual thrift and upon Government thrift. 


The first consideration in the investment of funds by 
women should be safety of principal, interest return being 
a secondary consideration. Women who are self-support- 
ing and have had some experience in investing have come 
to realize that Government savings securities are the safest 
investments. They have also come to know the advantage 
of consulting their banker before buying stocks and bonds 
promising a high yield. Too many women have been an 
easy prey for the unscrupulous promoter who offered high 
return which was often more attractive to women than 
safety of principal. 


Recognition of the lack of system in family financing has 
caused many to advocate the budget system for the house- 
hold. Many worries and troubles of the American home 
can undoubtedly be avoided by some system apportioning 
the family income to cover cost of food, shelter, clothing, 
savings, and the other things which must be provided for 
decent and comfortable living, not forgetting provision for 
education and wholesome recreation. 


Doughboys on Rhine Use Engraved Cards. 


American soldiers in Germany have taken to the use of 
engraved calling cards. At the current exchange rate 
soldiers can have copper plate cards made at Coblenz for 
about fifty or sixty cents the hundred. The soldiers who 
expect to be returned to the United States in the near 
future also have their permanent addresses engraved on 
their plates. 
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COLORED PENG 


“OUTSHINE VFHEM ALL” 


MADE IN 24 
SELECTED 
COLORS . 


maak FABER 


NEW YORK 
2 he Oldest Pencil Lac T0L3 ‘in Ametica” ee 
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Our Last 
ontribution 
“Faultless Better Values Campaign” 


The New 


SEMI -METAL HINGE 





GRADE ‘‘D’’-PROGRESS BINDER 
WITH KEY LOCK 
enables the dealer to provide his custom- 
er without extra cost, a full canvas bin- 
der without the weakness heretofore pre- 
sent in all such binders--the canvas hinge 


SEMI -METAL HINGE BINDERS 
NEVER SAG weg LOOSE AT THE 


And if the purchaser prefers a keyless, 
toplock binder, 


The New 


SEMI -METAL HINGE 





GRADE “D”---PERCENTRIC BINDER 
WITH CENTER LOCK 


provides the same “‘Life Insurance.” 


For full information concerning this and other 
ways in which we are helping FAULTLESS 
LINE dealers boost their sales, consult 


CATALOG. .“B” 
now ready for distribution. 
Stationers Loose Leaf Co. 
342-346 Broadway MILWAUKEE, WIS. 














We Feature 


<==. SS . . 2 
r Lo Distinctive Fig 4 
LAUDS Soules GeV Kady 
[ Loose Leaf Products | 




















Annual Report of U. S. Civil Service Commission. 


In its annual report to the President the United States 
Civil Service Commission said that the civil service of the 
United States had been reduced by more than 300,000 em- 
ployes since the signing of the armistice, and that about 
45,000 veterans of the world war had been employed under 
recent preference laws, and recommended the extension of 
the competitive examination system to most of the posi- 
tions now filled through nomination by the President for 
confirmation by the Senate, the adoption of a comprehen- 
sive and up-to-date employment system by the Govern- 
ment, and legislation to reclassify Government salaries on 
a basis of work performed. 

The report shows that, during the fiscal year, 303,309 
persons were given examinations under the civil service 
law and rules, of whom 203,209 attained eligible ratings 
and 101,711 received appointment; that the number of per- 
sons examined and appointed during the year was smaller 
than for the last three preceding fiscal years; that, not- 
withstanding the large number of appointments, the civil 
service was actually reduced by 93,634 during the fiscal 
year, and by 320,278 since the armistice was signed. It is 
stated that on July 31, 1921, there were 78,865 Federal civil 
employees in the District of Columbia, and 518,617 outside 
the District of Columbia, making a total in the entire civil 
service of 597,482, as against 39,259 in the District of 
Columbia, and 400, 539 outside the District of Columbia, 
making a total of 439, 798 on June 30, 1916, and as against 
117,760 in the District of Columbia, and 800,000 outside the 
District of Columbia, making a total of 917,760 on Novem- 
ber 11, 1918, the height of the war expansion. 


Veteran Preference. 


In connection with preference in appointment for 
veterans, the following is contained in the report: “A 
large number of recent appointments, possibly one-fourth, 
has been made from the veteran class, under an act of 
July 11, 1919, which applies to all honorably discharged 
soldiers, sailors, marines, their widows, and the wives of 
injured soldiers, sailors and marines, who themselves are 
not physically qualified, but whose wives are qualified to 
hold such positions. By interpretation, the act applies to 
army field clerks and army and navy nurses. The civil 
service rules were promptly amended to give effect to the 
legislative intention. Preference claimants who obtain a 
rating of 65 are eligible for appointment, while all others 
are required to obtain a rating of 70. They are certified for 
appointment before all others, and their appointments are 
not subject to the law of apportionment. They are ex- 
empted from age requirements and for many positions also 
from height and weight requirements. 

“The civil service law is based upon the principle that 
every citizen should have equal opportunity to compete 
for appointment in the public service and that in each case 
the most efficient should be appointed. How far may this 
principle be safely departed from in recognizing military 
service without seriously impairing the efficiency of the 
civil service? 

* * * 


“The preference operates largely to exclude men and 
women not thus soloed from appointment in the ordi- 
nary clerical grades. Its immediate effects are not so 
deleterious as they are certain to become when the aver- 
age age of the veterans passes the expectation of efficiency. 
In certain examinations, as, for instance, watchman and 
minor clerk, only preference claimants are reached for ap- 
poirtment; and in certain other examinations it is scarcely 
worth while for those not preferred to compete in the ex- 
aminations. There is thus a loss of representative char- 
acter in appointments to the service, the preference results 
in the creation of a privileged military class, and persons 
obtain appointment who are not qualified to compete on 
equal terms with all applicants. 

“Public office should not be regarded as a gratuity, but 
as an opportunity for public service by those best fitted. 
Under the merit system the examinations are designed to 
test relative fitness, and are open and competitive for alli 
American citizens who meet certain preliminary require- 
ments, and appointing officers are required to fill vacancies 
from among those graded highest. To the extent that 
public office is an honor and a means of livelihood, all 
should enjoy equal opportunity to compete for appoint- 
ment. The civil service increasingly demands educated, 
experienced employes, and to use it as a reward for mili- 
tary service is an extremely expensive method of pension- 
ing. It is essential that the merit system of appointments, 
based on the principle of open competition should not be 
impaired.” 
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The Best-Known Pen 
Sells Best 


You don’t have to create a demand for 
Esterbrook Pens. Your customers 
know and prefer them. The twelve 
most popular pens in the world are ail 
Esterbrooks. 


This No. 048 Falcon is the largest sell- 
ing steel pen of all—the favorite of 


favorites. 


Concentrate on the nationally known 
Esterbrook line for bigger, easier 
profits from your pen department. 


The Esterbrook Pen Mfg. Co 


80-100 Delaware Avenue, 
CAMDEN, N. J. 


Canadian Agents: 
Brown Brothers, Ltd., Toronto 
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Biggest LooseLeaf Seller 


ofthe Year 










No Keys to 
Turn. Lock 
Releases 
Instantly by 
Moving 
End Levers. 






















A Slight Pull 


Expands 
Back 90%. 
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A Strong 

Metal Hinge 

Prevents 

Shabbiness 

at the Point of 

Greatest Wear Sheets Litho- 
Regular —the Hinge. graphed on 
Discounts resgehg a 
to the Trade. ne 
Anticipate the Surface. 









January Demand and 
Order Your Supply Now. 






Irving-Pitt Manufacturing Co: 
. CHICAGO KANSAS CITY NEW YORK 


A Durable, Simple, Low Priced 
KEYLESS Ledger Outfit. 
; Opens and Closes 
INSTANTLY. 
Easy to Insert 
or Remove 


Leaves 











Complete 
Outfits of a 
Binder, 200 
Sheets and 
Index in two 
Popular Sizes 
NO. SIZE 


0-0107 7m x 10% 
00117 94x lh 
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Regarding the extension of the competitive examination 
system to the higher positions, the commission expresses 
the view that “the classified service should be extended to 
include positions, with few exceptions, which do not in- 
volve the determination of administrative policies and 
which are part of the permanent operating force of the 
Government, thereby making them available as rewards 
for exceptional talent developed within the service, and 
also utilizing valuable experience acquired in the lower 
grades. The exclusion of the administrative offices of 
real distinction and comfortable compensation from the 
legitimate ambition of employees operates not merely 
against careers in the service, but against the appointment 
to oe of high responsibility of the very persons best 
qualified to fill them because of their training and expert- 
ence Heads of bureaus and local offices are appointed 
from the outside without expert knowledge and rarely 
serve more than two or three years when they give place 
to others equally inexperienced. 

“A wider application of the principle of filling the higher 
administrative positions, now unclassified, by the promotion 
of classified employes would be distinctly in the interest of 
efficiency, stability, and higher standards in the personnel 
of the service.” 

In discussing the method of appointing postmasters to 
so-called presidential offices—that is, post offices of the 
first, second and third classes—the commission states that 
“the success of postal administration is largely dependent 
upon the postmasters. There are 52,168 postmasters, of 
whom 38,111 are in the fourth class and within the service 
classified under the civil service act and rules. The re- 
maining 14,057 are in the first, second and third classes out- 
side the classified service and are subject to appointment 
by the President and confirmation by the Senate. There 
are 799 in the first class with salaries ranging from $3,200 
up to and including $8,000; 2,779 are in the second class 
with salaries from $2,300 up to and including $3,100; and 
10,479 in the third class with salaries from $1,000 up to 
and including $2,200. Prior to the Executive order of 
March 31, 1917, inaugurating the policy of open competitive 
examinations for Presidential postmasters, the avenue of 
promotion to these positions was virtually closed. 


Postmasters Appointed on Merit. 


“May 10, 1921, the President issued a new order which 
allows selection for appointment from among the highest 
three eligibles, in the same manner as for the classified 
service, instead of restricting the appointment to the high- 
est qualified eligible, as was required by the former order 
and further provides that if it is desired to make nomina- 
tion for any office of a person in the competitive classified 
service, such person must first be found by the commis- 
sion to possess the minimum requirements for the office. 
Under this oman Ret of 8/7 nominations made to 
the Senate between \ 10, 1921, and October 1, 1921, 426 
were for promotion or pF oe from the aoe service 
This is highly gratifying, as it inaugurates a policy which 
affords a career in the postal service.’ 

In discussing the present method of appointing collec- 
tors of internal revenue and deputy collectors, the report 
states that “so long as the present method continues, ap- 
pointments will be based more largely on political affilia- 
tions than business ability, and there will be no incentive 
to industry and efficiency, since tenure will depend upon 
continuance of the party in power. Under the present 
system a much larger sum is necessary for salaries than an 
experienced force would require, and an immense sum is 
lost through failure to collect revenues which an experi- 
enced force would collect. The ¢ommission urges that 
recommendation be made to Congress that collectors of 
internal revenue and their deputies be included in the 
classified service, in the interest of ‘efficiency and economy.” 

The commission is strongly in favor of the reclassifica- 
tion of Government salaries on the basis of duties, and 
says: “The salary classification of the civil service adopted 
in 1853, which still exists except in the postal branches, is 
long out of date and bears little relation to present condi- 
tions of employment, costs of living, and prevailing rates in 


private business. Titles of positions often convey no indi- 
cations of duties and vary widely throughout the service 
for similar work, as do the rates of pay. The importance 


of standardizing pay on the basis of duties may be seen 
trom the fact that the annual Government expenditures 
have amounted to over $4,000,000,000, and the pay roll of 
the executive civil service to $678,217,798, of which more 
than $100,000,000 is paid to employes at Washington.” 

The commission expresses the view that a new system of 
classification based on duties “is necessary to enable the 


IANCES 








Go to Goes for 
The Goes Bordered Blanks 


An original and diversified assortment of 75 
styles of artistic border designs, perfectly litho- 
graphed in a variety of colors and in a wide range 
of proportions and styles, some as large as 17 by 
22 inches, others but 3% by 7 inches. 

Having no wording whatever upon them, these 
styles differ materially from the large variety of 
the Goes Stock Certificates. 

ALL Printers, regardless of their specialties, will 
find them attractive, and appropriate for ALL pur- 
poses that require dignified, high-grade bordered 


blanks. 
a The Goes Record Books 


both for Corporations and Common-Law Com- 
panies; have been carefully prepared and arranged 


for use by such organizations. 


The Goes Printer’s Helps 


also include blanks for 
Common-Law Certificates Bonds 
Stock Certificates Diplomas 
Interim Certificates ani Certificates of Award 


The Goes Art Advertising 
Check-Book and Business-Card Blotters 
Monthly Service Cards Calendar Pictures 
Mailing Cards Calendar Mounts 
Blotters Calendar Cards 


Lithographed Calendar Pads 


New and beautiful full-color blotter designs, pre- 
pared especially for Easter publicity, will soon be 
available. 


When requested, we will send samples or descriptive 
matter of any or all the Goes Products. 


Goes Lithographing Company 


49 West 61st Street, Chicago 
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Announcing— 


a new line of “Y and E” 
Roll Top Efficiency Desks 
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There is a“Y and E” 
Efficiency Desk 


that is built-to- 
order for you 


OR the banker, or for the executive, who 

prefers a roll-top desk, we now present 
a new and beautiful line of ‘“Y and E”’ Roll 
Top Efficiency Desks, in quartered oak or 
mahogany. 


There are six standard models of “‘Y and E”’ 
Efficiency Desks, one for every sort of office 
work, from the president’s private office to 
the stenographer. 


Any 60x34 Efficiency Desk may now also 
be had with roll top. 


Whether you want a desk for your own use, 
or a desk for your most particular customer 
—you can’t go wrong with a “Y and E”’ 
Efficiency Desk. 
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Above is an actual photograph of a flat- 

top Efficiency Desk, with drawers open 

to show the construction and interior 

arrangement. 

l The center drawer holds your working tools; 
e each in its own neat compartment. 


The two top drawers may be divided into 
e compartments to hold card records, can- 
celled checks, business cards, etc. 
3 The two bottom drawers are vertical file 
e drawers. Here you may keep at your finger 
tips — your personal correspondence, catalogs, 
telephone book, etc. 
4 The drawer-suspension is the same that is 
e used in the finest quality ““Y and E” wood 
files. A mere touch opens or closes a drawer. 


YAWMANA‘DFRBE MFG.@. Ps 


Filing System Service, Equipment and Supplies / 


155 St. Paul Street 


Section 155 


Cable Address: ‘‘Y AWMANERBE”’ New York 


Codes: Western Union, A. B. C. 5th Edition Improved 
and Bentley’s 







ROCHESTER, N. Y. 


EXPORT DEPARTMENT: 
368 Broadway, New York, N. Y., U.S. A. y, 


rs 
/ Yawman & | 


/ Erbe Mfg. Co., | 


/ Please send me a 





Address 








Rochester, N.Y. | 


! 
Py | 
/ of your new booklet, “The 
y Executive’s Workshop.” 
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Announcing the 







RedEPad 


ALWAYS READY 
Patents Applied for 





List Price 75c 
Liberal Profit Margin 














The Perfected Telephone Pad and Pencil Holder 
is in Great Demand for Office and Home 

















The RedEPad Telephone Pad and Pencil Holder 
is Rigid and Substantial, made of Heavy Stamped Steel, 
finished with Rich Black Japan. Each holder includes a 
3 x 5 inch pad containing 100 sheets. 


The RedEPad is Quickly and Securely Fastened 
to the Telephone by simply removin felt covered base 
and replacing same after the RedEPad has been put 


intu place as shown. 


The pad is Firmly 
Clamped to the holder by 
a clamp that is tightened 
by a screw, thus doing 
away with a spring cl amp 
that looses its tension, as shown, a 
dime may be inserted in slot of screw 
to tighten or loosen clamp. 






Dealer’s Standard Scratch Pads May 
be used for renewal pads 


Dealer—Place your order 
for RedEPads 


Get our display phone and watch the RedEPad Sale 


—Representatives Wanted— 


DENNING MANUFACTURING CO. 
1775-1777 East 87th Street 
Cleveland, Ohio 
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commission to tap the proper sources of labor supply; to 
improve examinations and tests so as to measure more 
accurately the potential ability of applicants for the per- 
formance of the specific character of work involved; and 
to enable the commission to follow up the results of its 
examinations to determine their value in terms of actual 
performance of appointees on the job.” 
New Employment Policy Needed. 

The commission believes that the Government should 
adopt an employment system which should serve as a 
model for private business, and in this connection says: 

“There is a marked increase in public interest in far-reach- 
ing measures to effect greater economy and efficiency in 
the Federal service. Budgetary reform and departmental 
reorganization are two phases of this interest. A third 
and by no means the least important is the problem of 
insuring an efficient and stable personnel. 

“If the public is to become a model employer it must 
obviously establish an effective employment system. The 
Federal Government, being the largest employer, has an 
especial opportunity for dealing in an advanced way with 
the employment problem. Its working force ranges from 
mere unskilled laborers to administrators clothed with 
large powers and responsibilities and technical experts of 
the highest professional training. It is of vital importance 
to the successful management of the Federal Government 
that expert treatment should be given to paying employees 
justly, promoting them upon merit, and establishing a 
career comparable with outside industry. Reclassification 
problems should not be left to separate agencies or to 
voluntary attention by a multitude of executives. In the 
industrial and commercial world the efficient utilization of 
the operating and managing forces is regarded as vital, 
and personnel management has a place of commanding 
importance. 

“Government work no longer attracts the best students 
of the schools. The number of graduates of higher insti- 
tutions applying for examination has fallen off greatly, 
and some of the schools report that they advise their 
graduates to keep out of the Government service. The 
reasons given are inadequate compensation, lack of rec- 
ognition of individual work, restricted freedom of action, 
and the lack of opportunity for merited advancement. In 
forty or more letters received from presidents and other 
officers of universities it is stated that employment by the 
Government is not attractive to their graduates.’ 

According to the report of the commission, women are 
being appointed to Government positions in increasing 
numbers. “The progress of women,” the report states, “is 
illustrated in the examinations and appointments during the 
thirty-eight years the merit system has been in operation. 
During that period 2,123,346 persons have been examined 
and 544,857 appointed, of whom 147,575 were women. 

; Women are now admitted to all examinations, not- 
withstanding the legal right of appointing officers to specify 
whether men or women are wanted. 

“The world war led to an increase in the proportion of 
women appointed from about fifteen per cent to about 
seventy per cent of all the appointments made. Following 
the war, preference in appointments, accorded persons who 
had been in the military service, has caused a decrease in 
the proportion of women appointed.” 

In discussing its needs for the future, the commission 
says that it “is squarely in line with the policy of reducing 
the expenses of Government. It considers, however, that 
it is one of the agencies operating to effect economy, and 
that true economy in Government requires that its effec- 
tiveness be increased rather than impaired by a reduction 
of the amount appropriated for its maintenance. 

“But it has not even been provided with funds sufficient 
to carry on the work it is now doing. It has to borrow 
about 200 employes from other parts of the Federal Gov- 
ernment. Its thirteen district offices, which are, in effect, 
miniature civil service commissions, performing, under the 
supervision of the commission, many of the functions for 
the field service that the commission’s general offices at 
Washington perform for the departmental service there, 
are manned almost entirely by employes loaned to the 
commission by other branches of the Government service. 

“Were the commission provided with funds to man its 
field offices, to work out definite specifications of duties 
and qualifications of positions under the Government, 
undertake necessary research to improve examinations and 
tests, and maintain close contact with the various units of 
the service, the Government and the public would come 
nearer to seeing the full benefits of the merit system and 
the commission would give not only better service to the 
public but also more service per dollar.” 
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Books were kept 
when there was no money 


In Egypt of the Pharaohs money was unknown — but 
there were accountants. : 
Records kept by these “‘scribes’’ have been found, a see wrap aly pate 
written on sheets of papyrus which were afterward used to give toyourcustomers? If not, 
as wrappings for the mummies of crocodiles. These rec- write ao te a? 
ords show that careful accounts were kept of cattle, 
corn, dates, oil and other commodities. 
Money made bookkeeping easier—and the final word 


in accounting is the use of modern Loose Leaf methods. Ledgers 
National Loose Leaf Devices and Supplies meet every Ledger Sheets 
modern office requirement. ~ They provide you with up- Post Binders 
to-date ways of systematizing your record-keeping and Tray Binders 
reducing your accounting costs. Sheet Holders 
Show your customers our Royal Loose Leaf Ledger, Bank Forms 
Series 8100. Its chassis is the strongest made; its Price Books 
mechanical features include hinge lugs, bridge plates, Ring Binders 
bronze bearings and the national flat key. Cowhide and Columnar Sheets 
corduroy binding, ruled sheets of Yorkshire Ledger paper. Commercial Forms 


Memorandum Books 
Students’ Note-Books 


(NATIONAL /) 


Loose Leaf and Bound Books 


NATIONAL BLANK BOOK COMPANY 
113 RIVERSIDE HOLYOKE, MASSACHUSETTS 


© 1922, National Blank Book Co. 
Ee 


Royal 
Loose Leay 
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School Supply Men Meet at Chicago. 


The National School Supply Association met at Chicago 
the week of November 6. Practically the entire member- 
ship was in attendance, and a good program was carried 
out. A number of manufacturers exhibited. The exhibits 
were closed during business sessions, so this feature did 
not interfere with the attendance. T. W. Vinson, business 
director of the National School Supply Association, is en- 
thusiastic over the way the exhibit feature worked out. 
The convention hall was on the same floor as the exhibit 
room, but separated by a long corridor. There was no 
difficulty in clearing the exhibits preparatory to opening 
the business sessions. The 1921 convention enabled the 
manufacturers in attendance to sign up large volumes of 
business for 1922 delivery. 

At a previous convention, which included merchandise 
exhibits, the booths were in a room through which mem- 
bers had to pass to get to the convention hall. This re- 
sulted in some confusion, and led to the plan followed at 
the recent convention, which housed exhibits and business 
meetings in isolated rooms. 

The officers of the National School Supply Association 
elected at the Chicago convention are: C. S. Meck (Rob- 
erts & Meck, Harrisburg, Penna.), president; John B. Brain 
(Omaha School Supply Company, Omaha, Nebr.), first 
vice president; J. W. Fricke (C. F. Weber & Company, 
San Francisco, Calif.), second vice president; Frank Bruce 
(Bruce Publishing Company, Milwaukee, Wis.), secretary; 
A. J. Nystrom (A. J. Nystrom & Company, Chicago, IIl.), 
treasurer. T. W. Vinson was re-elected business director. 
His office is af 64 West Van Buren street, Chicago, III. 

Among the exhibitors at the School Supply Men’s con- 
vention were: American Vulcanized Fiber Company (C. 
E. Hawkins), Wilmington, Del.; Automatic Pencil Sharp- 
ener Company (Chas. Davis), Chicago, Ill.; Joseph Dixon 
Crucible Company (A. J. Pfaff, special representative, and 
B. J. Goldberg of the Chicago office), Jersey City, N. J.; 
Eberhard Faber (A. G. Bruinier, educational representa- 
tive), New York, N. Y.; Heyer Duplicator Company (W. 
H. Kurth and G.-H. Hermann), Chicago, Ill.; The Com- 
mercial Paste Company (H. L. Nicodemus and P. A. 
Lewis), Columbus, Ohio; Weis Manufacturing Company 
(Harry Weis and J. H. Jennsion), Monroe, Mich.; E. H. 
Stafford Manufacturing Company (W. H. Leonard), Chi- 
cago, I1l.; Thos. Dunham Company (Thomas Dunham and 
S. E. Clonick), Aurora, III. 


N. B. Gaskill Heads Trade Commission. 
Nelson B. Gaskill, of New Jersey, became chairman of 
the Federal Trade Commission December 1 for a term of 
one year. Mr. Gaskill, who was vice-chairman during the 
past year, succeeds to the chairmanship under the rule of 


the commission, which provides for rotation in the office 


s 
Devices of chairman among the several commissioners. 


Mr. Gaskill was appointed to the commission in Decem- 

ber, 1919, to fill an unexpired term caused by the death 

_ THE LINE OF 10001 NUMBERS of John Franklin Fort. He entered upon duty in February, 

ro 1920. He served as assistant attorney general of New 

@ Jersey from 1906 to 1914, and as a lieutenant colonel dur- 
ing the World War. 


























Office Managers Elect Officers. 


fa WY The National Association of Office Managers held its 
Ag SS second annual convention at Buffalo. Officers were 
yeh elected for 1922: A. A. Keiser, president (The National 

ACHE Cash Register Company, Dayton, Ohio); M. W. Harney, 


a p es vice president (Dennison Manufacturing Company, Fram- 
years So ingham, Mass.); F. I. Rowland, secretary (Gilbert & 
Q ure, Barker Manufacturing Company, Springfield, Mass.); H. 
bnce +} A. Proctor, treasurer (Stanley Works, New Britain, Conn.). 
% The third annual conference will be held May 18-20, at 

e gual, 7 Washington, D. C. 

Stallard Be Business Conditions in Philadelphia District. 

Pyro yee? The Third District Federal Reserve Bank, Philadelphia, 


made a survey of the office equipment field, which was re 
ported in its December bulletin. 

It shows a marked decrease in the sales of manufac 
turers and distributors in the district. The fluctuating 
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DEALERS demand has been about sixty per cent of normal. The 
Standard general trend of prices was downward. 
: } BE HF. ES . 
penta BooruM& PEASE Co. Wallace Has Moore Lines. 
> NEW YORK Ernest Wallace, 444 Market street, San Francisco, Calif., 











is now representing the Moore Push-Pin Company in the 
Rocky Mountain states and on the Pacific Coast. He will 
handle Moore push-pins, push-less hangers, map tacks and 
thumb tacks. 
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New Business for Dealers 





STORAGE 
CABINET 








It has a 1000 and 
1 uses—is needed 


by every business 





Illustrated in use as a storage cabinet for office supplies—equally desirable 
for books, records, tools, dies, instruments and everything that should be 
under lock, away from dirt, the eyes of the curious and safe from tampering 


This cabinet provides dealers with a leader 
that will bring immediate business 
and quick profits 


Write for new illustrated folder 
and attractive dealer offer 


Steel Equipment Corporation 


AVENEL, NEW JERSEY 





2 ” tae oa “ Equipped with double 
NEW YORK OFFICE - 25 West 45th Street doors that fit and do not 
bind, welded and 

equipped with three way 


Makers of the full line of Security Steel Office Furniture locking device 
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| To the Office Furniture Trade / 
>3; GREETING ::: 


| 

| 

/ 

FROM THE NUMEROUS SUGGESTIONS submitted 
during the course of our contest announced in the June 
| 








1921 issue of Office Appliances, the entry of Mr. H. G. 
Pearson, of A. Pearson’s Sons, Brooklyn, N. Y. has been 
adopted. The name “Jasper Manufacturing Company” 
has been discontinued and our business will henceforth 
be known as 


HOOSIER DESK COMPANY 
VAN 


Our product bears the name And WQ@CGBEER This | 


HOOSIER DESKS is our 
“Built True Clear Thru’’ ‘rade Mark 


To choose a combination of names for our business and 
our product, a slogan, and a trade-mark from the many | 
good suggestions received was quite a task and we are E 

; 


TEM 


TEXELIUIITIUUIIT IIIT 








peeuneaudvnestanas 








OD Oo prevannars TL 


jeaueeessstenssestiasensnias Tettenaainarer 





Sessevevequesebesteteenisterscicatatenee 


very grateful for every idea and suggestion offered. The 
interest shown in the contest and the many expressions 
complimentary of our product, are much appreciated. 
Our line of “Every Inch Sanitary” Office Desks will be 
continued under the name, “Hoosier Desks—Built True 
Clear Thru” and there will be no change in the manage- 
ment or personnel of 
the company. 


Our new catalog, just 
off the press, illustrates 
our present line including E 
some improvements in 
several of the designs 
and a few new numbers. 
Write us today fora copy. 





HOOSIER DESK COMPANY 


Formerly Jasper Manufacturing Company 


JASPER INDIANA 











a earners: 


January, 1922. OFFICE 


Business Show at Worcester. 


The Frost Office Appliance Company, Worcester, Mass., 
presented a business show to the business mtn of that 
vicinity November 17-19, 1921. It resulted in immediate 
business of considerable volume, and live prospects which 
the different exhibitors aggregate at about $20,000. The 
exhibitors were so well pleased with the intimate contact 
obtained with prospects that at the close of the show they 
presented F. E. Frost, president of the Frost Office Ap 
pliance Company, with a Hamilton watch. 

The Frost store occupies about 100x70 feet at 88-94 
Franklin street, Worcester. In order to obtain space for 
the various exhibits, the regular displays of desks and 
tables were transferred to the basement. The sacrifice of 
this display space was thought worth while because of the 
unusual attractions the manufacturers’ exhibits would have 
for the public. Each exhibitor sent out invitations to the 
show to the business men of Worcester and vicinity. It 
was felt that even though the invitations were not ac- 
cepted by all the recipients, the incidental advertising value 
would inure to the Frost Office Appliance Company in the 
future. 

Exhibits were supplied by a number of representative 
manufacturers, who had their own representatives present 
to explain the functions of the various appliances, and 
could suggest their application to the business organiza- 
tions of the different visitors. 

The General Fireproofing Company, Youngstown, Ohio, 
equipped two model offices, one in green and one in ma- 


hogany. There were shown steel desks, safes and files 
made up in counter heights, sample stacks of steel shelv- 
ing, etc. The exhibit was in charge of L. G. H. Palmer, 


district manager of The Generai Fireproofing Company, 
and John Lee. 

The remaining space was divided into booths, uniform 
in character. Crepe paper decorations were used, and the 
signs identifying each booth were of standard size. 

The Rand Company’s Boston office showed visible rec- 
ords in panels and trays. C. M. Underwood was in charge. 

The Standard Envelope Sealer Company, Somerville, 
Mass., featured its hand and electric envelope sealers. C. 
A. Farnum represented the company. 

The O. C. White Company, Worcester, displayed adjust- 
able desk lighting fixtures, in charge of local representa- 
tives. 

The American Multigraph Sales Company booth was de- 
voted to hand and electric machines. Harry Cane was 
present to demonstrate and suggest uses of the Multi- 
graph to visitors 

The Wales Adding Machine Company made a compre- 
hensive exhibit. Percy Decker, who represented the Wales 
interests, says that the booth was even more complete 
than the exhibit at the last Boston business show 

The Underwood Typewriter Company had on view 
bookkeeping machines and correspondence typewriters, 
under the direction of Mr. Thayer. 

The Wilson-Jones Loose Leaf Company displayed a 
complete line of tray binders and machine posting ledgers. 
T. H. Hanson was in charge. 

The Royal Typewriter Company, Inc., devoted its space 
to the new Royal “Quiet,” under the direction of the local 
representative, Mr. Shith. 

The Line-A-Time copy holder was shown by Bert 
Priest, local representative. 

John McGrath, local manager, demonstrated products of 
the Monroe Calculating Machine Company. 

\ home atmosphere was given to the Corona booth, the 
“personal writing machine” booth being fitted with willow 
furniture. 

The Dalton Adding Machine Company displayed the 
Super-Dalton and other models, under the guidance of 
C. V. Charman. 

The Neostyle was well-shown, with Mr. Barrett in 
charge. 

\ complete display representing The Dictaphone was in 
charge of the local representative. 

\ddressographs and Graphotypes were shown for the 
\ddressograph Company by Mr. Thomas. 

Lack of space prevented the Frost Office Appliance 
Company from taking in a wider variety of office equip- 
ment and appliances. It is planned to make the Frost 
business show a yearly feature. 

Incidental attractions included a window display in 
which appeared the two G-F safes which passed through 
the fire at the Lynn store of Ralph S. Bauer, together with 
the records they protected. The “Biggest Chair in the 
World,” made by the Sikes Company, Philadelphia, Penna., 
was on view. Its picture has been printed in Office Appli- 
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8:30 a. m. No waiting—LIGHTNING 
opens the mail while you are hanging 
up your coat. 


Office Machine Salesmen 


Take Care Of Your Future Now! 




















lf you are looking for an opportu- 
nity to advance yourself to a com- 
manding position in business and 
have the necessary qualities, you 
will do well to investigate our prop- 
osition. While 


IGHTNING 


etter Openers Envelope Sealers 


have been in use in offices all over 
the country for years, proving their 
reliability, there is still considerable _ . 
good territory not assigned, where. 
an experienced, energetic salesman 
could, in the course of a few months, 
develop a well-paying business. 
Many of our district representatives 
have done it in territories no better 
than those now available. 


The year 1922 will see a steady im- 
provement in business conditions 
that will be reflected in busy offices 
and better markets. Now is the 
time to make your plans. Write us 
today. 


The Bircher Company 


INCORPORATED 


ROCHESTER, NEW YORK 





5:00 p. m. and your last letter for the day 
signed. LIGHTNING and the mail clerk 
will finish before you can get out of the office. 
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The Executive’s Companion 


CARCELY a desk but will find every day, dozens 

of uses for these handy Stapling Machines. The 

manager, superintendent, purchasing agent, department 

heads, stenographers, clerks and others need them for 

attaching instructions, memorandums, replies, follow- 

ups and hundreds of other uses vitally necessary in the 
managing of business. 


























“Ohe NEW IRVIN" 


AUTOMATIC STAPLING MACHINES 
NSTANTLY bind from 2 to 50 sheets of ordinary 


paper and with the same movement automatically 
feed the next staple into place. Constructed entirely 
of steel, highly finished in nickel, these machines make 
a handsome as wéll as serviceable and practical addition 
to any desk. All machines have new and improved 
patented features. 


DEALERS: Every office is a prospective buyer of one or more 
of these new and improved Automatic Stapling Machines. Lay in 
a supply, push them with vigor and your profits are bound to grow. 


Write today for Catalogue, Trade Prices, Attractive 
Display Posters and Particulars. 


ALEX. H. IRVIN CO. 


Curwensville, 


Penna. 
U.S.A. 


Cable Address “IRVIN” Western Union Telegraph Code 





























ances. Judging from its frequent appearance in various 
parts of the country this chair may well claim “largest 
mileage” as well as record proportions. This is a perfect 
swivel chair, of mahogany and leather, eleven feet high 
and six feet across the seat. The ambition of visitors to 
sit in it was gratified by climbing up a step-ladder. 


A Lively Civic Publication. 


Office Appliances has received from the San Francisco 
Chamber of Commerce a copy of their publication, “San 
Francisco Business,” dated November 25. The illustration 
on the cover is a striking pencil sketch of transportation 
in San Francisco as symbolized in one of the massive 
decorative panels at the California Industries Exposition. 
The magazine contains a lot of interesting information on 
Pacific Coast affairs, particularly with reference to San 
Francisco as a distributing point. The leading article 
presents San Francisco’s claims to the right of that port 
to five liners of the 535 type for trans-Pacific trade. Many 
other articles of a local character are presented. Then 
comes a general article which gives information of the aims 
of the Department of Commerce at Washington to improve 
its service, particularly with relation to the Bureau of For- 
eign and Domestic Commerce, where the most important 
changes are being made. A description of the California 
Industries Exposition with illustrations is presented on two 
pages. This exposition was a big affair and was success- 
fully staged in the Exposition Auditorium. A list of the 
exhibitors at the big show disclosed the fact that every 
type of industry was represented. “San Francisco Busi- 
ness” is a very lively little magazine and a worthy repre- 
sentative of the organization which creates it. 


An Active Selling Contest. 


Members of the Wales Adding Machine Company’s 
selling organization throughout the United States are 
sending to Wilkes Barre some very encouraging reports. 
An active and vigorous selling competition is on and sales- 
men are making some fine records. Recently the Wales 
organization published a mimeographed sheet, giving a 
vocational analysis of adding machine sales for the month 
of November, 1921. Retailing leads in all the principal 
cities, followed by manufacturing in nearly all. Whole- 
saling comes next in volume, followed by banking. This is 
a rather interesting analysis, showing what percentage of 
sales come in from different industries. Those rated in- 
clude manufacturing, retailing, wholesaling, banks, inter- 
mediary companies, insurance agents, etc., public works, 
publishers and printers, transportation companies, ware- 
housing and dairies, hotels, clubs, cafes, etc., mines, oil and 
lubricating companies and fraternal societies. 


Monthly Bulletin on Cuban Affairs. 


The Cuban department of the American Protective & 
Credit Service Corporation, 23 Union Square, New York, 
announces the publication of a monthly bulletin on Cuba, 
describing carefully the prevailing conditions on the Island. 
The name of this bulletin is the Cuban Collector. The 
corporation above named offers to place any reliable per- 
son on its mailing list in order that they may be kept in 
touch with the Cuban situation, the details of which are 
rapidly changing. The information contained in the col- 
umns of the Cuban Collector is taken from day to day from 
the daily cable reports by the adjusters employed by the 
American Protective & Credit Service Corporation. 


Geo. B. Sharp Heads Burroughs Advertising. 


George B. Sharp has been appointed advertising man- 
ager of the Burroughs Adding Machine Company, Detroit, 
Mich. He came from the Cleveland Tractor Company, 
where his work attracted the attention of the advertising 
profession, as well as producing results for his company. 
Before entering the automotive field Mr. Sharp was with 
the DeLaval Separator Company. 

Norman O. Mick, who has been acting advertising man- 
ager, continues as assistant advertising manager. 


Toy Fair in 1922. 


The 1922 toy fair will be held at Hotel Imperial, New 
York, N. Y., beginning February 6. The preliminary list 
of exhibitors includes The American Crayon Company, 
Binney & Smith, and the Standard Crayon Manufacturing 
Company. 
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METAL PENCILS 


ENUS No. 38 Leads are 
perfect leads ; of the same 
composition as the world fam- 
ous VENUS PENCILS. AI- 
ways straight, long-wearing 
and perfectly graded — so 
smooth that they just glide 
over the paper freely arfd easily. 
There is a demand for a perfect 
thin lead to be used with me- 
chanical pencils. 
Sell your customers the VENUS 


Leads No. 38 and you will sell them 
to him time and time sees 


Packed in attractive VENUS water- 
marked boxes; 12 leads in a tube, 
12 tubes to a box—one-half gross 
tubes in a carton. 


Retail price—I5c. per tube 
2 tubes for 25c. 


Write for samples and information 
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Absolutely 
Crumble Prof 


American Lead Pencil Co. 
220 Fifth Avenue, New York 


and London, England i 


VENUS Pencils are the largest selling QUALITY Pencils in the world 
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Announcing the New 


Vaults 
Cabinets 


Deposit 


Boxes 





Cary Cabinet 


These new Cary Cabinets should greatly increase your sales, for they 
are a convenient and indispensable adjunct to every office, whether large 
or small. They give character to a business and afford ample space for 
the safeguarding of all valuable records—accounting and stock books, 
documents, important correspondence and precious papers of all kinds. 





They embody the most advanced ideas in cabinet construction. The special Cary 
filling or insulation is poured, in liquid form, into the walls and doors, drying 
quickly into a rock hardness and becoming a part of the cabinet itself. This adds 
greatly to the rigidity of the cabinet and the heavy angle frame and general con- 
struction give this cabinet exceptional strength. 

These Cary Cabinets will last for years, always protecting the records and other 
valuables of a business. Yet, above all, these cabinets are not heavy; in fact, they 
afford maximum strength with minimum weight. 


Like Cary Safes, these cabinets have uniform strength throughout—the doors are 
as strong as the walls, and the Cary lock is automatic in its resistance to thieves. 


Go out after the business afforded by this new and valuable addition to the Cary 
line. Write today for special literature, and learn how you may further increase 


CARY SAFE COMPANY 


Dept. 0-1 - - - BUFFALO, N. Y. 
Established 1878 
Cable Address: ‘“‘Carysafe,’’ Buffalo, N. Y.; Western Union Code, 5 Letter Edition 


a Le «cme 8 UU 
CARY SAFES “Zhe Safe Investment” 
EE Ss ee =” 
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War Tax on Express Shipments Abolished. 


The public will save approximately $1,500,000 a month as 
a result of the elimination of the war tax on express ship- 
ments, according to George C. Taylor, president of the 
American Railway Express Company. The revenue act 
of 1921 eliminates the war tax of one cent on every twenty 
cents and fractions thereof in transportation charges on 
all express shipments. This tax during the year of 1920 
amounted to $17,502,918. The average transportation 
charge for each express shipment was approximately $1.50 
and the average war tax for each shipment was eight cents. 

The elimination of the tax, therefore, will virtually 
amount to a decrease in rates of a little over five per cent. 
Mr. Taylor believes that this should have a tendency to 
stimulate business and thereby accelerate the rapidly im- 
proving conditions throughout the entire country. 

The American Railway Express Company handles ap- 
proximately one million shipments a day or nearly four 
hundred million shipments a year,” Mr. Taylor went on 
to say. “The elimination of the tax will relieve the Ameri- 
can Railway Express Company of an immense amount of 
labor which has been involved in calculating, entering on 
way bills and collection of tax, not to mention the expense 
of checking and accounting entailed. 

“The Treasury Department has requested express car- 
riers to advise all claimants who have claims pending for 
overcharges or who file such claims after December 31, 
1921, that claim for refund of tax should be filed on Treas- 
ury Department Form No. 46, with the Commissioner of 
Internal Revenue, within four years from the time tax was 
paid, claim being barred by statute of limitations if re- 
ceived after such time.” 

Mr. Taylor points out that as the 


revenue act becomes 


effective January 1, 1922, the tax on all shipments for- 
warded “prepaid” on or before December 31 will be col- 
lected. On shipments forwarded “collect” and arriving on 
or after January 1, the tax will not be assessed. 








Sanvail Social Club. 


The Sanvail Social Club has been organized by 
ployees of Sanborn, Vail & Company, San 
Calif. Officers serving during 1921 are 
president; G. E. 
treasurer. 


em- 
Francisco, 
Thomas Dowd, 
McNaulty, vice president; A. T. Case, 
The membership committee, which is building 
up the organization, comprises Miss Bowman, Bruce 
Fargo, C. D. Miner, Jr., C. R. Cooper, Thomas Dowd, Bert 
White, George Terry and G. E. Appleby. The first func- 
tion of the club was a dansant. This was highly success- 
ful, and presages a splendid series of social diversions for 
members. __— 





N. C. R. 1922 Sales Convention. 


The C. P. C. convention of The National Cash Register 
Company will be held January 23-28. Three days will be 
spent at the factory, Dayton, Ohio, giving intimate con- 
tact with the accomplishments of the manufacturing de- 
partments. After the Dayton sessions are concluded a 
special train will transport the convention to New York, 
reaching the metropolis January 26. There the members 
of the C. P. C. Club will have an opportunity of studying 
the methods used by some of the biggest concerns in the 
country employing National cash registers. 


Franklin Preparing New Home. 

The Franklin Printing & Engraving Company, Toledo, 
Ohio, is making alterations on a four-story and basement 
building at 226-36 Huron avenue, which is to be ready for 
occupancy March 31. The building extends 120 feet on the 
street. There are two separate structures. The wall will 
be broken through entirely on the first floor. On the 
upper floor openings will be cut. In the new building The 
Franklin Printing & Engraving Company will have double 
the space now occupied. 


Exchange of Catalogues Requested. 

Foote & Davies Company, Atlanta, Ga., desires to ex- 
change catalogues with other houses in the office supply 
line. The plan offers other dealers an opportunity to co- 
operate, and possibly find ideas in the Foote & Davies 
Company book that can be adapted to future issues of their 
own catalogues. 


Standard Rate & Data Service Now in Chicago. 

The Standard Rate & Data Service moved December 
10 from Detroit to 155-65 East Superior street, Chicago, 
Ill. The branch offices at New York and San Francisco 
will continue. 
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Samson Tables 





Tables in the office, 
are either exponents 
of complete and en- 
during service or 
ornaments. There 
way division. Some 


merely 


they are 
can be no half 
tables are beautiful in design and 
finish but lack the rugged ability to 
withstand the ordinary table usage, 
and others present a durable and last- 
ing service but lack the pleasant ap- 


pearance. However, the tables that 
you should sell are the ones that have 
these two-all-important features in- 
corporated into the perfect whole. 
SAMSON TABLES will afford you 
this opportunity. 


Also, SAMSON TABLES are nation- 
ally advertised. This means an ever- 
increasing market which is upheld by 
the quality of the tables themselves. 
Write for our catalog. 


The illustrations show 2 
Samson feat- 
ures in construction 
methods—to the right, 
“Interlock Reinforcing” 
of Table Tops; to the 
left, the “Mitre-taper- 
joint - boxed method in 
table leg boxing. 


MUTSCHLER BROTHERS 
COMPANY 


NAPPANEE, INDIANA, U. S. A. 


Makers of Good Tables since 1896 


exclusive 
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You Can USE the 


OTOSPLEED 


STENCIL DUPLICATOR 
—and SELL it, Too 


Speed up! Your salesmen need help. Pave the 
way for them with clean-cut, stimulating advertis- 
ing. Print it on the Rotospeed. Form letters, 
illustrated circulars and price lists. The cost is 
almost nothing. 


Here’s What Happens 


Your customers are looking for an economical, 
trouble-proof duplicator—a simple, easily-oper- 
ated machine—a money-maker and a time-saver. 
They want the Rotospeed. We know it. More 
Rotospeeds are being bought today than ever be- 
fore in the history of our business. The remark- 
ably low price, $43.50 complete, makes it a rapid 
seller. Let your salesmen take the orders—at a 
good profit—and don’t forget that the supply 
business is a constant source of additional profit. 


Nationally Advertised 


The Saturday Evening Post, American, System, 
Business and thirty other publications are run- 
ning Rotospeed advertising. Sales are being 


made every day in your territory. Do you want 
them? 


Our Plan Will Help 


Write now for details of the Rotospeed sales 
plan. Let us show you how we can be of help in 





APPLIANCES 


keeping 
By the Division of Statistics, 
Countries. 
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Shipments to Non-contiguous Territories. 
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October Exports of Typewriters. 


United States exports of typewriters (including book- 
machines) by countries, 


during October, 1921. 
Department of Commerce: 
Countries. 

ep rp $ 6,046 
Virgin Isl. J 
Dutch West 
Haiti 
Dominican Republic 56 


Indies 


Argentina 35,096 
ee aac a see 1,000 
chad nae ore 8,860 
SE: td 5 oat <Ss:s 4,366 
Colombia 5,654 
British Guiana ..... 71 
Dutch Guiana ..... 123 
ie on eine 0 1,118 
OES eee 5,803 
Venezuela ..... 1,121 
gr ang A 13,473 
British India ...... 57,098 
Straits Settlements. 1,420 
Other Brit. E. Ind. 900 
Dutch East Indies 18,376 
French Indo China 625 
Hongkong ...... 2,700 
Ds od thie 4 4,007 
CE 10,380 
New Zealand ..... 502 
Other Brit. Oceania 98 
Philippine Islands. 2,805 
Belgian Kongo 750 
British South Africa 10,157 
British East Africa 873 
Canary Islands 2,324 
Portuguese Africa.. 699 
French Africa 1,104 
pe ee 14,807 

Total . . $956,240 


Porto Rico $ 11,066 


October Exports of Carbon Paper and Ribbon. 


United States exports of carbon paper 
ribbons by countries during October, 
Department of Commerce: 


and typewriter 
1921. By the Di- 


increasing your profits. 


The ROTOSPEED Co. 


727 E. 3rd Street, 


DAYTON, OHIO 


Agency Division 





Carbon Typewriter 
Countries. Paper. Ribbon. 
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Trinidad & Tobago’ See ee 62 311 
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Dominican Republic ............... 7 48 
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Nt a Scale 764 919 
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British Guiana ........... 52 - 
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' “Youre so Darned Human” 


EAD the above letter. You'll agree that Kohn 
& Pollock put their unqualified O. K. on Shaw- 
Walker. 


Quality merchandise and exclusive features are 
rolling up ever increasing scores for ‘‘Built-Like-a- 
Skyscraper” equipment. And our dealers know the 
company is with them—the spirit that “‘puts business 
on a different level.”’ 


In cities where we are not aggressively represented we want 
to hear from new dealers. Write today for full particulars. 





MUSKEGON MICHIGAN 
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VYhecAutomaticfush-Back 


Press straight down on the point of your Redipoint Pencil. 


The Automatic Push-Back whisks the lead back into the barrel 
instantly. 


There it remains, safe from breakage, sheathed against damage 
to pocket, bag or blouse, until you are again ready to write. 


No other pencil gives you such convenient protection. For 
Redipoint alone has the Automatic Push-Back. No pencil with- 
out it can satisfy you, once you have used Redipoint. 


Reasonably priced. Generous dealer discount. Write for details. 


Made and Guaranteed by 


BROWN ©&® BIGELOW-:~SAINT PAUL 





CAn &xclusive 


Patented 
Redipoint 























Standard, Junior and 
Pony sizes, concealed 
or exposed eraser, in 
Aluminum, Nickel, 
Silver and Gold. 
Prices from 50 cents 
up. 





akecke ke 
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October Exports of Metal Office Furniture. 
United States exports of metal office furniture by coun- 
tries during October, 1921. By the Division of Statistics, 
Department of Commerce: 


Countries. Countries. 





Belgium ..... ee Chile .. .$20,224 
Netherlands ........ 1,942 Colombia .......... 1,050 
DE Gauies Heasae ews 497 Venezuela ......... 914 
Switzerland ........ Sra” GG cic occeand.ces) Te 
England ...... — British India ...... 4,301 
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ne «accdovess cove 999 ~ ae 





October Exports of Cash Registers and Parts. 

United States exports of cash registers and parts, during 
October, 1921. By the division of Statistics, Department 
of Commerce: 








Cash 

Countries. Number. Registers. Parts of. 
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October Exports of Adders-Calculators. 


United States exports of adding and calculating ma- 
chines, by countries, during October, 1921. By the Di- 
vision of Statistics, Department of Commerce: 

Countries. Number. 
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The Chicago Glass Desk Pad promotes 
desk efficiency by affording a place to 
keep memoranda, lists, schedules, etc., 
always visible for ready reference. It 
avoids marring of the working space of 
the desk and at the same time furnishes 
a smooth, hard writing surface. The 
holder is backed with felt and has two 
raised leather corners which hold the 
py in place. Two sizes: 18”x24” and 
0” x 36”. 





A plate glass letter tray is a practical as well as 
an ornamental acquisition to any desk equip- 
ment. It is securely held together by nickel- 
plated clamps tipped with rubber. 





An office equipped with plate glass window venti- 
lators is insured of a constant circulation of 
air without the direct drafts. Can be attached 
quickly to any window. 


WRITE US TODAY 
The Chicago Mirror & Art Glass Company 


PUUUUAUUCEEEOUUOEEEUOUUUUTEEEROUUUEEEUOCUOUEEREOOOCOUEROUCUOUEEOROGUUOUEROGOUGUEEOOEOOUUOEEONUUUUUEROGOOUOG CUGUUREUOUOOUUUERNNEOOOQUSUOOUOUOHNNUEOOQGESOO00000000000000000000000000NU0000000ERREOQOOGOROUOUOUOONNRROAOOOERNDEOGESE 
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= 217 North Clinton Street, Chicago, Ifl. 
= Established 1890 
TTT " 
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The address cards used in the Address-Press 
can be stenciled on the same oqwrmer you 
are now using in your office. Each stencil is 
good LA 10,000 im: alone and ~y= —~¥ 

es which cannot istinguished ype 
writing. These Address Cards are filed card- 
index fashion. 
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The Address-Press costs much less than a 
typewriter. You can start using it on as few 
names as you wish and easily develop this list 
until it covers every ive customer. 
Sears Roebuck & Company of Chicago use the 
Address-Press on a list of 7.000.000 names. 
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The Address-Press automatically transfers 
addresses from the indexed stencils to your 
circulars,etc.,at a speed of 60 per minute. Uncle 
Sam’s big army of Postmen are then ready to 

to work for you, delivering your sales-talks 
Sirect to the people you want to reach, for 1 
cent per call;—thus eliminating profit-killing 
railroad fares, hotel bills and ve — 
ome. the quickest and most profitab 
way to goods nowadays! 





Wa iin . from 2 00 te 


1E ELLIOTT CO. 


ALBANY ST., CAMBRIDGE, MASS 
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New Classifications of Export Statistics. 


The Department of Commerce effected a change in statis- 
tical classifications January 1 which presents the elements 
of our export trade in more detailed form than heretofore. 
In the new classification there are 1,250 separate items, con- 
trasted with 710 items under the old arrangement. There 
are ten major groups, classified by the origin of com- 
ponent material or the purpose. These are further 
divided on the decimal plan of classification. The new 
plan makes easy comparison of export statistics prepared 
in the Bureau of Foreign and Domestic Commerce with 
those of other Government branches, such as the census 
bureau and geological survey. The co-operation of ex- 
porters is essential to make this new plan function prop- 
erly. The schedules provided by the new classifications 
are contained in “Statistical Classifications of Domestic 
Commodities Exported.” It is for sale at five cents the 
copy by the Superintendent of Public Documents, Govern- 
ment Printing Office, Washington, D. C., local collectors 
of customs and the district and co-operative offices of the 
3ureau of Foreign and Domestic Commerce. The latter 
are listed in our classified section, under the heading “For 
the Attention of the Manufacturer.” 


Business Improving in the South. 


J. B. F. Amos, commenting from Atlanta on the busi- 
ness situation in the South, states that there is a steady 
improvement on every hand. The salesmen in his F. & E. 
Check Writer Sales Company, of Georgia, are making 
good headway against the reluctance to purchase engen- 
dered by the professional calamity howlers. Mr. Amos 
says that the buying side of the fence realizes that condi- 
tions are steadily improving, but they are slow to admit 
that a change has come over business. The experience is 
that many a buyer “will take cover in the refuge ‘busi- 
ness is rotten’ long after his bank roll has been restored to 
something like normalcy.” 





Wholesale Stationers Have a Journal. 


The initial issue of The Wholesaler, covering the sta- 
tionery and sundries fields, was distributed in December. 
It is printed by The Adoma Publishing Company, 1181 
Broadway, New York, N. Y., which also issues The Mod- 
ern Stationer. The plan of The Wholesaler, as revealed 
by the first copy at hand, is to present topics germane 
to the wholesale and jobbing trade, together with news 
from the retail field of interest to distributors. A specially 
designed cover, and attractive department heads, enhance 
the appearance of The Wholesaler. 





Dr. Rindfusz Addresses Bridgeport Typothetae. 

The Bridgeport, Conn., branch of the United Typothetae 
of America was addressed December 13 by Dr. R. E. Rind- 
fusz, secretary of the American Writing Paper Company. 
He spoke on “The Standardization of Paper.” 
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Greetings 














A Happy and 
Prosperous 
New Year 


To each and every one 


of our customers 


We 


Monroe, Mich. 
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Announcing 
The New 


Moderately Priced 


bf vis | 
1700 Line 


Two, three and four drawer Letter width, 
side panelled, Golden or Natural Oak or Birch 
Mahogany Filing Cabinets. Made to meet 
the demand for a cabinet built as sturdily as 


the popular ffZ 421, but with flush (flat) 
tops and panelled sides. A wordy descrip- 





tion cannot convey to you the many good 
points embodied in this new line of cabinets, 
but a sample cabinet will enable you to de- 
termine its worth. May we not have your 


order for a demonstrator ? 


162 


The Jie erage Company Usio 


New York—The 92 Manufacturing Co., A. H. DENNY, Mgr., 52 Park Plac 


Chicago— Associated Stationers Supply Co. E. E. BLANKEMEYER, Mer Monroe ; ihn. 
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The New 


1700 Line 


No. 1724 
Four Letter width drawers, inside 10" 


high, 128" wide, 22°/8" deep. Cabi- 


net outside 52" high, 153/8" wide, 24" 











| deep. Flush top, panelled sides, Gol- 
den or Natural Oak or Birch Mahogany. 
, No. 1723 
} a Three Letter width drawers, inside 10" 
high, | 21/8" wide, 22°/s8" deep. Cabinet 
outside 402" high, 153/" wide, 24" 
) deep. Flush top make this number es- 
, pecially valuable as a counter height 
cabinet. Golden or Natural Oak or 
Birch Mahogany finishes. 
’ 
, No. 1722 
Two Letter width drawers, inside 10" 
} high, 12/8" wide, 225/a" deep.  Cabi- 
| net outside 29" high, 15/8" wide, 24" 
deep. Flush top, panelled sides, Golden 
an or Natural Oak or Birch Mahogany fin- 





ishes. 
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DESK ACCESSORIES 


Improved Swinging Attach- 
able Desk Stand 


Can be attached to either end of any style desk and will 
provide additional space that can be used for typewriter, 
reference book, card index tray, telephone, etc., but of 
especial value for stenographers’ use while taking dicta- 
tion—very much handier and more practical for this pur- 
pose than using slide shelf of desk. Locking arrangement 


a 


number and specify 


14'x 18" Tops 

Furnished in of the Improved 
Golden, Natural or Swinging Desk 
Weathered Oak or Stand is a sim- 
Mahogany finish ple, efficient, 


Swings Free or Locks 
in Any Desired Position 


action. The 14" x 18" wood tops are furnished in either Golden, 
Natural or Weathered Oak or Mahogany finish. Always order by 






long wearing 
device—easy to 
operate and 
positive in its 


finish wanted for 
wood top. Golden 
sent if not specified. 


No. &—Black Enameled 


Under-View of Swinging Stand 
Illustration at right shows an under-view 
of the Improved Swinging Stand. To give 
complete satisfaction a device of this kind 
must have rigidity. The cast iron frame 





Metal Frame. 


No. 6—Oxidized Copper 
Metal Frame. 


No. 7—Nickel Plated 
Meta! Frame. 





No. 140 With Drop Lid 
High Wide Deep 
No. 140—Outside 2 95" 154" 
Drawer Inside 1,5" 88" 143" 


Legal Blank or Electro Cabinet 


A six drawer cabinet that can be utilized for the storing 
of stationery, legal blanks, etc. Made strong enough to 
hold engravings, electrotypes, small type forms, etc. 
Case is corner-locked, drawer bottoms have finger hole in 
front to aid in raising papers. Rubber feet under cabi- 
net prevent marring polished surfaces. Cabinet can be 
purchased with or without drawers. Horizontal parti- 
tions under each drawer extend full depth of cabinet. 
Always order by number and specify finish desired. 
Furnished regular in Golden or Natural Plain Oak or Ma- 
hogany finish. Weight 12 pounds. 


The J#/&* Manufacturing Co. 
ST 


and connecting wire rods in conjunction with the simple yet effective locking device (a 
sectional view of which is shown) provide this rigidity requirement. Swinging Stands 
are shipped in knocked down form in a strong fibre carton measuring 24"x 15"x 21". 
Can be quickly and easily assembled ready for attaching. Weight ten pounds. 


Stationery Storage Cabinets 


Furnished Regular in Golden or Natural Quartered Oak and Mahogany Finish 


Handy Cabinets for keeping enough sta- 
tionery, envelopes, etc., for current use, 
at hand, easily accessible yet protected 
from dust and flies. Keep your desk and supply 
drawers neat by using these cabinets in your office. 
Both the No. 140 and No. 150 Stationery Cabinets have 
compartments for letter, cap and note size papers, 
invoices, large and smal] envelopes, etc., and a drawer 
for carbon papers, erasers and miscellaneous ac- 
cessories. Are solidly constructed of seasoned lum- 
ber. The Quartered Oak is nicely flaked. An ornate 
and practical necessity. No. 140 has a three-ply lid 
which raises and recedes. This effectually covers 
your stationery yet makes access easy. Both styles 
have rubber feet to prevent marring desks. The 
neatness of your stenographers’ desks will be re- 
flected in the letters written. A Stationery Cabinet 
is a good investment and is always appreciated by 
the users. 


~ 





No. 814—With!Drawers 
No. 418—Without Drawers 








iz 


No. 150 
With Open Front 


High Wide Deep 
No. 150—Outside 73" 9§" 154° 
Drawer Inside 1,;  8}" 143" 


Outside Dimensions 
108" High* 
10" Wide 
153" Deep 


Drawers Inside 
13," High 
82" Wide 
14%," Deep 


162 Union Street 
Monroe, Mich. 
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" St-eu~ ” 
e “T 
Advance Proof (reduced size) of Fourth Full Page Advertisement in Saturday Evening Post 


Wl “Made by Jewelers Tif 


“Costs Less —Lasts Longer —Never Tires the Hand” 


Lowest cost, lightest weight, 
features are the very foundatior 


wi by rs. The Shur-Rite factory has been 
fashioning M ,' iti 1 ort 


or nearly forty years. 

accident, but the kind of 

1eers, superior designers 
ress in pencil form. Only 
erand cap. Simple, com- 
’ ' y | y finished and remarkabl 
, Power to win its way into the hearts and pockets of durable—here i 1 wondering why you should 
tis of daily users who ‘‘never liked metal pencils till ever whi ta den pen gain, . 

e came’ — and a h ‘ light and untiring a Whe sey hexuty wean bee's ilaacialiel ? Choose your Shur-Rite 

designed metal pencil can be from tl indsome assortment at any dealer's— 
Jewelry, Stat y, Drug, Hardware and Dry Goods Stores, 
In all metals 


The distinctive virtue that can come only of g 50c 


How does the dictionary define Q ly? § clive power, Naiu 
capacif virtue, natural super y."" Pick upa Shur-Rite superiority 
and note how perfectly every word of this definition applies to and superior 
the Quality Pencil. three we 

: pact, periec 


; 


y/ Capacity for a long life of steady work — ph 
r buying capacity for every nickel you invest 


g ull styles — plain or engraved— 
and uj 1 Can c and up.) 


Sandfelder Corporation—Chicago & Attleboro, ! 


Lng 
rk Of 


New Y Pacific Coast | 
Herbert Weiss, Mgr., 32 Union Square Wm. P. Horn & Co 
0 ¢ and pP Canadian Distributors 


A. R. MacDougall & Co., Ltd., Toront 











Retail Dealers, Everywhere Supplied by the Jot bing Trade 
Dealers, Write for Wustrated Price I 


Ask your Jobber for Dealers’ Price List. 
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T this season of the year every office 
is interested in modern business 


tools. The Cesco Line represents a 


complete and up-to-date assortment of 
Accounting Forms and Binding Devices. 
Progressive dealers appreciate the ad- 
vantage of displaying the latest in Ac- 
counting Short Cuts and improved busi- 
ness methods. If you are not a Cesco 
dealer, let us send a catalog and full de- 
tails of our dealers’ proposition. 


Ghe CE.SHEPPARD CO. 


Van Aist 6 14% St. Long Island City 
an o 
N erin City 
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(Burroughs Plan of Territorial Valuation.—Continued 
from page 32.) 


sales of the lowest districts, who sold only forty, fifty or 
sixty points. 

So they were averaged as follows: The sales of the high 
district that sold 150 points, the sales of the two medium 
districts, one that sold 100 points, and one that sold 90 
points are added together and averaged. The total is 340 
points, leaving an average of 120 points, which is set as the 
quota for each of the districts. 

This plan is eminently tair for all concerned. The high 
district can still overreach the quota as they did the year 
before and it sets a fair mark for the low districts to work 
for, and provides a healthy, general increase in sales. 

This plan of setting the valuation for each business enter- 
prise gives a man something definite to work on, so that 
he constantly knows just where added effort is needed, and 
where he is falling below the mark. One district is con- 
stantly pitted against another, and each man knows that 
the quota set for him on every line of business is fair. 

Satisfaction Invites Disaster. 

With a line as long as the Burroughs and appealing to 
practically every business enterprise as it does there are 
naturally many complications. One salesman may be emi- 
nently successful in selling banks, while almost a total 
failure with wholesalers. Or vice versa. He may be able 
to overreach his quota on financial and banking business, 
yet fall far below on other lines. Too many sales man- 
agers say: “Oh, well, what do I care if he doesn’t sell 
this line or that line, his sales are perfectly satisfactory. 
I am willing to let well enough alone.” 

But letting well enough alone means that competition is 
getting business away from Mr. Self Satisfied, or the sales- 
man who travels in one rut. It means that competition is 
getting a hold in that salesman’s territory that will even- 
tually prove unhealthy in even the line which he is 
strongest. 

Burroughs carry their quota system to a point that in- 
stantly shows up these tendencies of salesmen to special- 
ize. For this purpose they divide their business into eight 
general classifications as follows: Banks, financial, gov- 
ernment, public servite, manufacturers, wholesalers, re- 
tailers, general. 

Suppose this year’s business amounts to a grand total 
of thirty million dollars. Half a million dollars’ worth of 
machines are sold to banks. There are 20,000 banks in the 
country, then it is easy to see that each man is worth 
$25.00 in sales. This figure is then carried on down, by 
branches, territories and counties, so that each unit of the 
organization and territory knows just what is to be ex- 
pected of it for each line of business. 

Now, let’s get down to a few concrete examples of how 
the quota system works out. In New York a certain 
branch was doing a healthy business. Year after year fhe 


business, when based on the past performances, and the 
machines in use, was showing a nice and entirely satisfac- 
tory increase. But when the territory was surveyed, and 


a count of business enterprises was made it was learned 
that a certain part of the agency’s territory was producing 
practically all of the business. One portion of the territory 
was way below its potential value. In fact, it was learned 
that certain portions of the city were producing 160 per 
cent less than their quota. The answer? The territories 
that were not being worked were largely foreign districts. 
Shirt waist shops, small clothing factories, and all sorts and 
kinds of small enterprises. Salesmen naturally hated to 
work them. But it was obvious that a lot of business was 
to be had from this class of trade if properly worked. The 
agency manager got busy and hired the kind of salesmen 
who could sell to this class of trade. Business picked up 
immediately. Now there is a separate organization to 
handle this business that had formerly been overlooked- 
which only goes to show that quotas based upon one set 
of records are often apt to be misleading, or not complete 
enough. 
Auto Registrations Good Sales Index. 

‘Statistics, and statistics alone,” says Mr. Arthur Liv- 
ingston, who has charge of this work for Burroughs, “are 
apt to be of little value, but when interpreted in points of 
sales, and correlated with the organization work, they are 
vital to every business. We were surprised in many ways 
when we started this work. I have just been checking our 
sales with the total sales of automobiles. I find that the 
Burroughs sales, and the sale of automobiles by states run 
within two per cent of the same per cent of the total sales 
for the county. Thus the sale of automobiles in Alabama 
and the sale of Burroughs machines in Alabama are within 
a fraction of one per cent of the same percentage of the 


The Greatest 
Invention 


of the Age 


IT DOES WHAT YOU WANT 
WHEN YOU WANT IT 


YOU can make a “‘rubberless”” stamp up to three 
inches in length and five single typewriter spaces 
in width and have it in actual use in two minutes at 
a cost of two cents with the NEW fountain inked. 


YOU can address your shipping tags, return en- 
| velopes, post cards, imprint advertising matter, 
: | make your endorsement stamps, past due notices, 
'' changes in prices, your autograph. YOU can do 
' anything with the MULTISTAMP that can be done 
with old fashioned rubber stamps. YOU can do it 
right now when you need it and do away with 
dangerous expensive delays. 


MULTISTAMP 
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‘! attachments required. 
: stock order direct. 


Price in U. S. A. 
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The FG 
~~ oS 


Speed up your business and solve your stamp prob” 
lems with the MULTISTAMP. Upwards of ten 
thousand impressions from one stencil written by 
hand, with stylus, or typewritten—no typewriter 
If your dealer hasn't it in 


With full instructions and 

complete equipment for 50 different stamps with 

' Black, Blue, Purple, Red or Green ink postpaid 
'! $9.00 cash with order or c. o. d. parcel post. 


! Some good territory open for high 
= grade office specialty salesmen and 

live dealers in U. S. A. and abroad 
no side line proposition. 


THE MULTISTAMP CO. 


Dept. K 


Patents applied for 
in U.S. A. and Foreign 
Cowntries 






NORFOLK, VA. 
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TO ENDURE 


Upright Wood Units 


EACH UNIT COMPLETE IN ITSELF 
Complete Lines of Wood Upright Filing 
Cabinets Both with Open Sides for 
Attachable Panels and with 
Closed Permanent Sides 





Made in light Antique Oak Finish, also medium dark 
Imitation Mahogany. 

Files work on G-W Roller-bearing steel side exten- 
sion slides, which are the strongest made, work the 
smoothest and are noiseless. 

G-W Catalogue No. 8200 explains all the various lines 
of filing cabinets the Globe-Wernicke Company makes. 


The Globe-Wernicke Co 


Cincinnati 
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total sales for the county. In another state where we are 

a little weak there will be a greater variance, whereas in a 

certain state where the population is heavy, or in districts 

where the incomes are lower than the average we will run 
slightly ahead of the sale of automobiles. Seems to me 
that the automobile people could use our methods of de- 
termining sales and quotas, dividing them into classifica- 
tions as we do. What would it be worth to an automo- 
bile salesman to know just what percentage of his cars 
were sold to doctors, to lawyers, to bankers, etc. He 
would soon be able to organize his work so that he would 
spend the proper amount of time on each classification 

One thing I am sure of. That is, that sales will average 

up pretty much the same year in and year out. Our rec 

ords show little variance between the sales year by year to 
the different classes of business. If we sell three per cent 
of our output to wholesale druggists this year, we are apt 
to run mighty close to this average for next year, and so 
on. It is true of other lines also, and to know the per- 
centage for each line will show up the weaknesses in any 
organization.” 

System Is Based on Definite Factors. 

Summed up we see that the Burroughs quota for a given 
county is based on the previous sales, the machines in use 
and the count of business enterprises. In addition to this 
his quota being based on a definite valuation for each line 
of business every salesman is working on a quota that is 
partly established by the sales of leading men in other 
territories, for, as explained above the valuation per busi- 
ness enterprise is based on the percentage of the total 
business sold to that line of business all over the country 
as well as the average sale to this line, as made by the 
eight districts in the country, this average being computed 
by taking the total of three districts, the high district, and 
two average districts. 

With a comprehensive quota system such as this the 
Burroughs district manager knows: 

1. How many calls must be made to secure quota. 

2. How much capital he must have to finance his business 

3. How many men will be required for his district. 

4. That if he devotes his efforts to the lines of business 
according to the sales quota that he will have worked 
every territory thoroughly. 

How many sales managers and branch or district man 
agers have this information by other than guesswork. Time 
and again the Burroughs quota plan has brought to light 
certain facts that have made a big sales increase possible 
In Chicago the west side was for a long time a sort of a 
Jonah with Burroughs salesmen. The count of business 
enterprises on the west side showed that they should be 
receiving exactly twice the business from this district. This 
count of business enterprises was accurate, and based on 
what the salesmen in other territories were selling per 
enterprise there was no way to dispute the evidence that 
more men and more work should bring about the necessary 
increase in sales. The sales as based on past performance 
called for a quota of fifty points—the count of business 
enterprises called for 100 points. The average of the two 
called for seventy-five. So they manned for seventy-five 
points and actually secured considerably over this amount 
(These figures are far from correct in numbers, but are 
correct in percentages. ) 

There is now being published a book that gives the num 
ber of business enterprises by counties, along with much 
other valuable information which will enable every sales 
manager who knows what he should sell a certain line of 
business, and how many calls his men can make, to com 
pute quotas on a scientific basis just as Burroughs aré¢ 
doing. 


Names for Developing Export Trade. 


The Bureau of Foreign and Domestic Commerce, Wash- 
ington, D. C., has a list of dealers in typewriters in the 
various cities of Brazil. It may be obtained on request, 
mentioning File No. LA-12,019. 

Reserved information compiled by the Bureau of For- 
eign and Domestic Commerce can also be had of the 
district and co-operative offices. These are listed in our 
classified section, under the heading, “For the Attention 
of the Manufacturer.” 


Protectograph Machine Missing. 


P. Ludvickson & Company, Savery, Kans., state that 
Protectograph check writer No. 573,158 was stolen from 
the office. Dealers and repair men who come in contact 
with this machine are requested to advise P. Ludvickson 
& Company, or the Todd Protectograph Company, 
Rochester, N. Y. 
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Standard equipment 
on thousands of 
typewriters 


HESE keys require replacement ever so often—put yourself in a 
position to supply the demand for this business — it’s sure and 
steady. Advertising is creating a bigger demand for special keys and 
there is sure to be a greater call by your trade for these time and 






© 


= 





: z EXGyFy\. bber keys in the world. 
onal TYPEWRITER a oe > . ‘ 
RUBBER CUSHION KEYS |#=?-?> 23B CITY HALL PLACE NEW YORK, U. S. A. 
- aor ame Tvems CO > 7 T BRANCHES 
= eae Boston Cleveland Minneapolis Pittsburgh 
SANGER S\AU ys . N Buffalo Detroit Newark, N. J. San Francisco 





labor savers. 


International typewriter cushion keys are sup- 
plied to you neatly packed in a box bearing 
your name and address and is a lasting adver- 
tisement to your business every time you 
make a sale. Identify your shop as the place 
to get what you want when you want it. 


These keys eliminate the harmful glare of 
he high-lighted keyboard, speed up produc- 


MUNSON SUPPLY COMPANY 


Oldest and largest exclusive manufacturers of 























Chicago 


MUNSON’S 


Los Angeles 
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tion, reduce noise and vibration, and save 
repair bills. 


Stock International Keys and make a liberal 
pront. 


Keys come in green, black and white rubber 
and in all languages. 


Ask about our dealer co-operative plan. 


Philadelphia Toronto, Can, 











See bine 
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NEW MODEL No. 2i 


9 MOVEMENT NUMBERING MACHINE 


will do the work of 7 ordinary machines 


Its multiple move- 
ments cover a_ wide 
field and give in one 
machine a variety of 
numbering that will 
take care of future re- 
quirements. 


ALL STEEL CON.- 
STRUCTION WITH 
TOOL STEEL WEAR- 
ING PARTS. 


ENGRAVED STEEL 
PRINTING WHEELS. 


eee |N 1) (CATOR 


SIMPLE IN DE- 
SIGN WITHOUT 
SMALL DELICAT 
PARTS. ; 
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Impression of Figures 











DEALERS—Opportunity is knocking 
at your door! Get your orders in early 
for this new machine and don’t let 
your competitor sell YOUR customer 
the newest and highest achievement 
in the numbering machine art. 


Orders for Model 41 and Model 21 as- 
sorted receive the quantity discounts. 
Send in your order today. Include 
quantity of imprinted folders wanted, 
which, of course, are gratis. 


BROOKLYN 
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Ordinary numbering 
machines have 
three movements and 
operate consecutive 
duplicate and _ repeat 
The duplicate mechan 
ism is usually replaced 
when required, by trip 
licate or quadruplicate 
movement. 


This New Model 21 
9-movement machine 
WILL NUMBER 
‘GUARANTEE AUTOMATICALLY AS 
Waite) = FOLLOWS: 

MODEL NO. 21 

MACHINE 4 Consecutive—Repeat onc 
h Duplicate—Repeat twice 
4 Triplicate — Repeat three 
times. 
mer Quadruplicate — Repe« 
| four times. 
Quintuplicate—Repeat 

times. 

Sextuplicate — Repeat 
times. 

Repeat ten times 

Repeat twelve times 

Repeat indefinitely 


ALL IN ONE MaA- 
CHINE—ALL AUTO- 
MATICALLY. 


PRICES. 
Model 21—9-move 


VISIBLE TOO pee 


Model 41—3-move- 


IT TELLS YOU WHAT YOU ARE GOING TO PRINT ge $15.00 


AMERICAN NUMBERING 
MACHINE COMPANY 


Shepherd and Atlantic Avenues 
NEW YORK 


BRANCH: 123 W. Madison Street 
CHICAGO, ILL. 


Largest Numbering Machine Factory in the World 
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Commerce Chamber Questionnaire on Tariff. 

A suggested tariff policy for the United States, which 
if accepted would mean a radical departure in some in- 
stances from past principles and practices was put to a 
referendum vote on December 7, of the 1,400 commer- 
cial organizations making up the membership of the Cham- 
ber of Commerce of the United States. 

Seven recommendations of a committee of the Chamber 
that has given the subject study over a period of months 
which will be voted on deal solely with principles and ap 
proach the tariff question from the standpoint of national 
commercial welfare. An eighth question on which a vote 
is asked has to do with the advisability of postponing for 
the time being a general tariff revision. 

The proposals upon which there will be a vote are 





1—Legislation should permit, in the event of changes of 
economic factors, adjustment of tariff rates by adminis- 





trative authorities within limits prescribed by Con- 
gress for the purpose of maintaining a consistent tariff 
policy. 


2—Creation of a Tariff Adjustment Board to administer 
adjustable rates 

3—Reasonable protection for American industries subject 
to destructive competition from abroad and of benefit to 
any considerable section of the country. 

4—The anti-dumping legislation of May, 1921, should be 
maintained in principle. 

5—The principle of maintenance and encouragement of 
our export trade should be observed in tariff legisiation 
so far as consistent with protection of American indus- 
tries of benefit to any considerable section of the coun- 
try and subject to destructive competition from abroad. 

6—Tariff legislation should be framed and administered 
with a view to meeting discriminations, direct or indi- 
rect, by other countries against American trade 

7—The present system of valuation for levy of ad valorem 
duties should be maintained and the so-called ‘““Amer- 
ican Valuation” should not be adopted. 

8—Do you favor a nostponement of general tariff revision 
until conditions in international trade and finance are 

sufficiently stabilized to form a basis for-legislation 

possessing permanent value? 





Personnel of Committee. ° 
The members of the committee making the report are Excellent construction 
Chicago, chakman; George 4. Seah (geesident ual —neat, efficient and or- 
eh ete Age ee ganized arrangement— 
H eddve(Marehall Field tome : Chicken: Reece attractive and lasting : 
Johnson (dean Wharton School of Finance), Philadelphia; finish. 


Van H. Manning (director of research, American Petro- 
leum Company), New York; Harvey J. Sconce, agricultur- 


ist, Sidell, Ill.; Alexander W. Smith, lawyer, Atlanta; A ° ° 
n extensive line of roll 


Horace M. Swetland (president, United Publishers Corpo- 


ation), New York: V: A. Wallin (president, Tanners’ 
ration ew r an allin (presi " top—flat top and type- 


Products Company), Chicago; Frank C. Wright, transpor- 
tation executive, Bangor, Me. : d k 

The committee was unanimous except with respect to writer esks. 
American valuation, which Mr. Clause tavors. 


The difficulties that have always attended any consid . 
eration of tariff questions due to the conflict of interest We will send you our 
were faced by the Chamber’s committee, which points . 
out that it is dealing with a subject in which self interest, illustrated catalog on 
industrial advantage, territorial welfare and political ex- 
pediency divide the people into minor and major groups of request. 


active contestants. 

“Economic advantage to be gained or at least economic 
disadvantages to be avoided,” says the committee, “seems 
to be the dominant motive in the struggle over tariff 
revision and no schedule, principle, or method of adminis 


tration calls for an exercise of patriotic devotion that . 

would make secondary either personal or geographic 

ee The J.F. Dietz Compan 
The committee proceeds with the presentation of its # s 

findings, not with a feeling that it has found a new golden 

mean through which contestants may resolve their differ- 

ences, but rather that it is stating for itself and offering CINCINNATI 

the opportunity to the business interests of the country to 

vote for or against the commitee’s recommendations on 

principles and practices in tariff revision which seems to OHIO 

the committee fundamental to the promotion of the in- 

terests of the public as a whole, to the reasonable safe- 

guarding of our industrial and commercial development, E t bli h d 1881 

and to the political and economic relations between this stabDlisne 

country and the rest of the world. 


“Industrial preservation is compelling the legislative ” en ian 
bodies of practically all of the leading nations of the igi: 
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The Acme Stapler is made in four 
models, completely covering every 
possible requirement of modern of- 


fice practice. The usual office or- 
ganization is such that one or more 
of each size can be sold to a large 
office. The staple sales are auto- 
matic, and should yield a good an- 
nual volume of business for every 
stapling machine sold. 


The Acme Family 


The Acme No. 1—For heavy duty. A 
powerful toggle forces the heavy staple 
through thick documents, carpet sam- 
ples, roofing, etc. Holds 100 staples. 


The Acme No. 2—A utility machine for 
general purposes. Drives a broad, flat 
staple through thick, tough stock, yet 
binds thin paper without mutilating it. 
Holds 50 staples. 


The Sure Shot—An old favorite, reliable 
even when used by everyone around the 
office. It is the most economical ma- 
chine for permanently fastening papers, 
etc. Holds 100 staples. 


The Midget Binder—Takes but little 
room on the desk, and serves a wide va- 
riety of purposes. Sell one for every 
active desk in an office. Holds 100 staples. 


If you don’t realize the wide field of 
utility and sales possibilities of Acme 
Staplers, write us for information. 


Acme Staple Co., Ltd. 


1643-47 Haddon Avenue 
Camden, N. J. 


LONDON: Kado Company 

CANADA: Ernest J. Scott & Co., 59 St. Peter 
St., Montreal 

SCANDINAVIA & FINLAND: Foreign Trade 
& Export Co., 206 Broadway, New York 

HOLLAND: Richard Weiniger, Singel 276, 
Amsterdam 

AUSTRALIA & NEW ZEALAND: Excelsior 
Supply Co., Ltd., Sydney, N. S. W., and 
Wellington, N. Z. 
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world to revise tariff schedules and policies, having regard 
to political as well as economic conditions, and the United 
States, now a creditor nation with enlarged industrial 
development and expanded commerce in foreign markets, 
must therefore carefully adjust her tariff policies to her 
own changed relation to world affairs as well as to changed 
world conditions.” 

In asking no vote on the question of revenues, the com- 
mittee explains that this subject has come to be one of 
minor consideration. It says: 

“The revenue yielding possibilities of the tariff have 
come to be of little importance in comparison with the 
direct effect of tariff legislation upon industrial prosperity. 
The customs revenue for the years 1918, 1919, and 1920 
constituted but 5 per cent approximately of the total rev- 
enue of the government; hence, that source of revenue, 
which once played an important part in the cost of car- 
rying on the federal government, has become an almost 
negligible factor, and tariff for revenue only would prob- 
ably not now be advanced as a major party plea or as an 
economic consideration of vital importance to our people 
in lessening the burden of direct taxation.” 

Stable Conditions in Indefinite Future. 

Setting forth the desirability of a provision for flexible 
rates which is the first proposal for vote, the committee 
calls attention to the probability that there will be further 
changes in economic conditions over an indefinite period: 
recalls sharply fluctuating rates of exchange, a disturbing 
factor in international trade, and points out the instability 
of conditions abroad and other factors influencing the in- 
ternational exchange of commodities. As an example the 
committee cites the difficulties that Congress has had in 
fixing a schedule for chemicals and dyes. 

Taking up the proposal for a Tariff Adjustment Board 
the committee says that it would not be feasible to have a 
congressional committee sitting continuously on individual 
items and schedules. 

“Such a Tariff Adjustment Board,” declares the 
mittee, “should have no function except to decide, within 
the limitations clearly set by Congress, what changes in 
duties, if any, should be made. It should act as a court, 
conducting hearings and taking evidence. The decision of 
the Tariff Adjustment Board on rates of duty should 
become as effective and binding as duties fixed directly by 
Congress. The present United States Tariff Commission 
should make available to the board the pertinent facts 
gathered in its investigations. In this proposal the com- 
mittee has definitely in mind the necessity to limit more 
clearly the field of government commissions; the commis 
sion with quasijudicial functions, making findings have 
the effect of law, should be distinct from the bureau or 
commission whose statisticians, research workers and field 
agents make investigations and report their conclt 
with recommendations of policy that should be adopted. 
There is room for both a Tariff Adjustment Board and the 
present United States Tariff Commission. 

Tariff Changes Must Have Permanence. 

“The committee recognizes further that in the operation 
of such a Tariff Adjustment Board it would be necessary 
to offer to the business of the country certain guarantees 
against continual changes of tariff rates at unreasonably 
short intervals, make for uncertainty in future transactions. 
This Congress can do by specifying that any rate estab- 
lished is not subject to change within fixed period from 
the date when it becomes applicable.” 

On the subject of protection the committee holds that 
the protective principle is vital at this time. 

“There is no thought,” it asserts, “of urging a Chinese 
wall type of protection, nor a policy of attempting to fos- 
ter any and every industry that may be started on Amer- 
ican soil. American industries are fully prepared to face 
any reasonable competition, but there must be protection 
against emergency prices and emergency conditions that 
may prove destructive, and such protection should be as- 
sured under a flexible application of the rate schedule as 
already suggested.” 

The committee has considered one kind of competition 
from foreign countries of sufficient importance to deserve 
a separate statement of tariff principles. That is 
“dumping.” 

“The practice results,” says the committee, “in unfair 
disturbance of market conditions and American producers 
have a right to protection against it.” 

In support of its recommendations regarding 


com- 


usions 


foreign 


discriminations and the maintenance and encouragement 
of foreign trade the committee says: 

“It is generally conceded that in our position as a creditor 
nation we must look to goods as the main medium by 
| “which our outstanding debts can be met and payment for 
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INTRODUCING 
BERKSHIRE 
TYPEWRITER 
PAPER 


for 














PROFESSIONAL AND BUSINESS 
CORRESPONDENCE 


Sheets 7: x 10% : Sheets boxed 125 
Senate Size 
Env. 33 x 72 . ° Envs. boxed 125 


Both paper and envelopes wrapped 4 boxes to the 
package. Obtainable in three weights of 


CRANE’S JAPANESE LINEN 


Substance numbers 20, 24, and 28, and in two 
thicknesses of 


BERKSHIRE BOND 


Substance numbers 20 and 24. 
This style of package permits sale in units more 
satisfactory to the customer. 


Retail prices for one box of paper and one box of 
envelopes to match range from $2.00 to $3.85. 


Stock ready for delivery January 1, 1922. 
Salesmen now showing samples. 


EATON, CRANE & PIKE CO. 


Sponsors for Correctness in Correspondence 
225 Fifth Avenue, New York 
Pittsfield, Mass. 
BOSTON, Mass., PHILADELPHIA, Pa., 


633 Washington St. 1024 Filbert Street 
CHICAGO, IIl., SAN FRANCISCO, Cal. 
100 S. Michigan Ave. 770 Mission Street 


TORONTO, Canada 
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Efficient Protection for 
Bulky Records 


Part of the installation of fifteen SAFE-CABINETS in 
the offices of the Philadelphia Electric Company. 


The eight models shown protect the large volume of 
bulky records in their Customers’ Accounts Department. 


These large safes—six feet high inside—provide vault 
capacity plus efficient filing. Yet, unlike the immobile 
vault, they can be moved about as changes in office 
arrangement may require. 


Similar installations may be found in the offices of many 


other large corporations. 




















THE SAFE-CABINET COMPANY 


Largest Manufacturers of Record Protection Devices in the World 
MARIETTA, OHIO 
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exports made. While the volume of our export business 
in comparison with the volume of domestic distribution is 
small, nevertheless general national prosperity, arising 
from the use of our full producing capacity, is dependent 
upon the maintenance of foreign markets for goods and 
commodities of American manufacture and production. It 
is important not only that our exports should find foreign 
markets open, but that they should have a friendly recep 
tion free from discrimination of any kind. Foreign dis 
criminations are not limited to our export products but 
also on occasion bear on the commodities that we must 
import from abroad and thereby affect the interests of 
American consumers of foreign products and raw mate- 
rials. The removal of discrimination, while frequently 
accomplished through diplomatic representation, may re- 
quire such legislative assistance and sanction as can be 
afforded by our own tariff laws.” 

In making the recommendation that American valua- 
tions should not be adopted the committee goes into the 
subject at considerable length and finds many objections 
to a change in valuation methods. 

It is argued that a change would result in the levying 
of duties of a much higher valuation when charges had 
been added to the cost; that the present system is clear 
and impartial and simplified by accumulated information 
and experience; that it prevents undervaluation; that the 
difficulty of establishing under American valuations ‘a fair 
market value” is great; that the present system simplifies 
customs administration; that it will produce steadier rev 
enue; that American valuation would tend to fix prices 

The committee presents its report on the theory that 
there is a determination to enact a general revision of the 
tariff now. At the same time it states its belief that busi 
ness men should be given the opportunity to express them 
selves on the question of whether there should be a post 
ponement until conditions in international trade are more 
stabilized. The committee expresses it as its own opinion 
that postponement would be advisable. It says: 

General Demand for Tariff Revision Sensed. 

“Surely it would seem that a general revision of the 
customs tariff at this time, based on such data as are now 
available could not meet the needs of American commerce 
and industry through any considerable period. Certainly 
in the absence of a flexible scheme of rate adjustment we 
must express a doubt as to the wisdom of such a revision 
at this time. 

“To meet certain emergency claims, emergency tariff 
legislation was enacted last spring. After being in force 
for several months much of this legislation is admittedly 
without the effect which was hoped for it, and if emet 
gency legislation has proven ineffective in the face of the 
erratic world conditions of today, how much more hope- 
less would be the results under a general revision of the 
tariff in which the whole range of American industrial and 
agricultural products would be included. It may be neces- 
sary and advisable to extend the present emergency legis 
lation and even to add other commodities or products 
thereto.” 

As the purpose of a referendum of the National Cham- 
ber is to get the most careful consideration of the subject 
there is sent out with the committee report arguments in 
the negative on the questions to be voted on. These are 
prepared with a view to giving the organizations voting 
the maximum of information as to both sides of the 
questions. 


Manhattan Stationers Endorse National Budget. 

A formal resolution was passed by the Stationers’ Asso- 
ciation of New York, which endorsed the plan for a na 
tional budget, as outlined by the business department of 
the Federal Government. It shall seek instruction as to 
the best means the New York association can take to ren 
der all assistance in its power. 





Marchant General Sales Manager Visits East. 

P. B. Waldin, general sales manager of the Marchant 
Calculating Machine Company, Oakland, Calif., made a 
trip East early in December. He stopped over at the prin- 
cipal cities, visiting Chicago and Kansas City on his return 
trip. Mr. Waldin is very much encouraged over the busi- 
ness outlook. 


Walter Griffin Joins Burnap Company. 
_ Walter Griffin has joined the Burnap Stationery & Print- 
ing Company, Kansas City, Mo. He was formerly sales 
manager of the Hoge Manufacturing Company. His suc 
cessor in that work, Mr. Dyer, had previously been with 
a large manufacturer of lubricants. 








“Falcon” Products 
The Complete Line 


Offers an Assortment 
Permitting Econom- 
ical Freight Shipment 
Without Overstocking 





Striped Wood Clip Boards 
Striped Wood Arch Boards 
Flexible Wood Rulers 

Flexible Steel Rulers 

School and Office Wood Rulers 
Desk Files and Letter Trays 
Card Index Boxes 

Falcon Arch 

Pencil Boxes 
Complete.Catalog 


Check items in which interested, pin to your letterhead, prices 
and complete information will be sent. 


American Mfg. Concern 


Ruler Makers since 1888 
Established 1807 Falconer, N. Te U. oS; A. 
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A Timely 
Sales Opportunity 


In line with the expected revival of business 
for next year, the Seal Joint Safe is of par- 
ticular interest to the executive. 


In the first place it provides for the sys- 
tematic filing of records and valuable papers 
within handy working reach during business 
hours. 


Of even greater importance, it assures cer- 
tain protection of his papers against fire, theft 
and meddling at all times. 


When the door of the Seal Joint Safe is 
closed, an invisible continuous rim of steel 
from all four edges of the door wedges into 
the jamb and completely seals the safe con- 
tents against heat, flame, smoke and water. 


This exclusive Seal-joint feature, in combi- 
nation with the fire-resisting construction of 
the safe itself, affords security against fire 
hazards that has successfully withstood the 
most severe practical tests. 


Live dealers who can see the unusual sales 
opportunity offered by the Seal Joint Safe will 
find it to their interest to investigate this 
proposition. Write today for details and 
prices. 


38 Years of Knowing How 


The National Safe Company 


Founded as The National Safe & Lock 
Company in 1883. 
CLEVELAND, U. S. A. 


Makers of High Grade Bank Equipment, 
Safes, Vaults, Seal-joint Safes. 
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(Office Furniture Atmosphere—Continued from page 39) 


a five-ply top, for instance, the manufacturer uses four 
layers of hard wood and one thicker layer of soft wood, 
which is called the core, and is made generally of a wormy 
chestnut or maple, cut in small strips and glued together 
under pressure with a hide stock glue. On the top and 
the underside of this core, the short way of the ig ain are 
glued under pressure thin layers of hardwood, and, in turn, 
on top of this they glue other layers the long way, so that 
all layers run in opposite directions with relation to the 
ones next beneath and pull against each other should any 
life in the wood show a tendency to work. This con 
struction has been in use for years. To make tops and 
larger surfaces of furniture of solid wood would involve 
a certain extravagance in timber and would require a much 
longer time to allow the timber to season thoroughly. 
Small parts are usually made of solid wood. Some of the 
square legs of office tables are made of four pieces glued 
together like a box, mitered and tapered. 

In finishing office furniture, the first process after the 
furniture has been dressed and sanded is to stain it the 
color wanted with a filler which serves to fill in the pores 
as well as to determine the color. It is then given a coat 
of varnish or shellac, after which it is allowed to dry and 
is rubbed down with pumice stone, then given another coat 
which in turn is rubbed down. More attention is paid, 
however, to the highest class of furniture in the matter ot 
rubbing and polishing. 

There is a filing drawer made for almost every size 
record that is to be filed. Of course, practically all filing 
today is vertical. Indexing is a subject by itself. 

The speaker then went into the subject of steel filing 
equipment, explaining the more obvious processes of man 
ufacture, the preparation of the steel, etc. 


Engineering Office Routine. 


Office systems and procedure lend themselves to analysis 
by skilled engineers as readily as factory routine Che 
Bureau of Commercial Economics, 72 West Adanis street 


Chicago, IIl., has found increasing acceptance by execu 
tives of the services of skilled analysis by engineers, to 


determine the most practical methods and routine to 
achieve economy and efficiency. In this work its engi 
neers have conducted tests of various offices devices, to 
determine the adaptability to the needs of different clients 
A staff of twenty men and six women is engaged in study 
ing office and factory problems in the light of engineering 
training. The staff includes a director and four assistant 


directors. 


Get-Togéther Party by B. & P. Forces. 


The office and sales force of the Boorum & Pease Com 
pany in New York enjoyed a get-together dance and en 
tertainment December 3. A floor in the office building 
occupied by the New York headquarters was appropri- 
ately decorated in keeping with the festivities There 


were about 120 present. The program of song, piano selec 
tions, monologue, fancy dances and magic was furnished 
by Mrs. F. R. Tilton, Miss Madeline Moss, G. A. Davis, 
IF. J. Chapman, Alfred Thomas and Albert Murray 
Dancing and refreshments followed. 


Helps for Dealers. 








Branch Manager L. A. Burkholder of the Chicago office 
of the Van Dorn Iron Works Company has arranged a 
display for the benefit of dealer agencies throughout the 
territory surrounding Chicago, which includes _ [Ilinois, 


Wisconsin, Iowa, Indiana and Michigan. 

Since the opening of the Chicago branch several months 
ago, many dealers have made it a point to visit the ma 
and to inspect the very complete and attractive —_— r of 
the line. Mr. Burkholder extends a cordial invitation to 
all dealers to call when in town. 


Horder’s Bowlers Close 1921 Series. 


The 1921 fall series of the Horder Bowling League was 
won by the Berger Files, that aggregation also winning 
the high average for the last night’s bowling. They had 
a pinfall of 907. Faber Pencils were second. Third place 
was disputed by Dixon’s Crayons, Weis Cabinets and 
Esterbrook Pens. H. P. Duggan was high man for the 
series, attaining 237. The high average was earned by W. 
W. H. Muller. The 1922 series is now under way. 








The fellow who attempts to dodge a fact is only kicking 
progress in the shins.—Yaffe’s Printing House Organ. 
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Why: 


“Economy is of itself 
a great revenue.” 
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There’s a good reason why the Adams Perfection Blotter Perfection Blotter Pad 


Pad should be in your stock 





and why it will appeal to your 


customers. That reason is its economy, its greater value, better looks, and longer life. 


Corners are copper or brass, as desired. 


They completely cover and protect the corners. 


A fall is not fatal. Pad itself is No. 20 binder’s board, edges cloth bound. Covered on both sides 
with gold veined marble paper. Handsome, durable, economical. Let us send you a sample. 





The Adams Legal and Contract Cover 


This handsome Cover supplies the demand for a 
better way to cover contracts, etc., inexpensively. 
Made of our special press board, with its striking 
cloudy effect. Top piece, which folds back, is fin- 
ished with a strip of Fabrikoid Imitation Leather 
Rust-proof eyelets top and bottom. 


Daily Desk 
Reminder 


Appeals to business 
men and women. 
Clerks and secretaries 
like it, too. It helps 
them to report all 
telephone or other 
calls, keep memos of 
messages,. prices, ap- 
pointments, etc. Mare 
as shown and_ also 


single—without the large memo pad. Both sell 
17 


well wherever shown. 





The Adams 
Economical Perforated Ring Note Book 


Like all Adams Binders, this book has our 
own “Cloudene” press board covers. Round 
corners. Rust-proof eyelets. Fabrikoid Imi- 
tation Leather Back. Two Adams Ideal Book 
Rings. Opens perfectly flat. Rings always in 
position tor easy opening. 





- 


The same book, without the Back, lists 
somewhat lower. It’s just as practical but 
hasn’t the same finished look. Both are made 
in seven standard sizes, open side or end. Get 
our catalog for prices, sizes, etc. 








Telephone Register, and In-and-Out Clock. 








Other Adams Specialties are the Ideal Book and Key Ring—the most generally satisfactory 
ring ever invented—Flexible Post Transfer Binders, Semi-Loose Leaf Memo and Note Books, 


Get our catalog and special OPENING ASSORTMENT OFFER. 











HENRY T.ADAMS MFG.(COtnc| fll Fei 





= = ° 


6796 -98 South Chicago Ave., CHICA\:0, U.S.A, 
SS = 


Eastern Representative, Wm. H. Bassinger, 377 Broadway, New York, N. Y. 
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CAUTION! 


Hotchkiss Fasteners 
are guaranteed only 





when used with genu- 
ine Hotchkiss Staples. 
The genuine have 
Blank Ends on each 
strip and the red ““H”’ 
on every box. Sell only 
these! 





N the fall of 1921, 

new and im- 

proved Hotchkiss 

machines were 

announced. They 

have been received 

with approval 

everywhere. Every 

dealer has or can get at once a supply 
of these new, unconditionally guaran- 


teed models. 


He will need them. An advertising 
campaign is scheduled that is bound 
to make sales. Every month thousands 
of business men will be told about 
Hotchkiss Paper Fasteners through 
national advertising. Folders will be 
supplied for distribution to your cus- 
tomers. 


These are a few of the things we are 
going to do to make 1922 better than 
ever. If you will do your share success 
is assured. Say to yourself that in 1922 
you are going to sell more Hotchkiss 
Fasteners, give better service to your 
customers than ever before. Then 
write us a short letter telling us how 
we can help you. 


HOTCHKISS SALES COMPANY 
NORWALK CONN. 
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(How Waterman Business Grew—Continued from 
page 36). 


for years. The remarkable thing is that, except the adding 
of grooves to the sides of his “feed,” the company has felt 
that no improvement ever has been needed. 

Waterman’s new pen attracted attention among his 
friends. Many of them tried to induce him to sell it. One 
day one of his life insurance prospects asked to be per- 
mitted to buy it, and its maker felt it would be poor busi- 
ness to refuse. That was the first Waterman sale. 

“Will it really work?” asked the purchaser. “I guar- 
antee it will work all right,” replied its maker. “But 
won’t it be going wrong all the time?” continued the buyer 
of the first Waterman. “If anything should go wrong with 
it at any time,” replied Mr. Waterman simply and‘ natu- 
rally, “let me know and I’ll put it right or make you an- 
other.” And that was the start of the Waterman guar- 
antee and service. 

What eventually became of that first Waterman fountain 
pen is known no more today than is the name of the make 
of the pen that made the blot. Nobody had any notion 
then that the first Waterman pen would some day be 
worth many times its weight in gold as a historic relic. 
But the Waterman guarantee—that is still living just as 
L. E. Waterman established it at that first sale. 

Gradually Waterman found he was making fountain pens 
instead of a living. It was more with the hope that he 
could combine making pens and soliciting life insurance 
than of setting up in business that he took a little vacant 
space beside the cigar stand in the entrance of the office 
building then at 136 Fulton street and put up his first 
sign: “Waterman’s Ideal Fountain Pen—Guaranteed for 
five years.” 

Waterman Patent Granted in 1884. 

He made and sold his fountain pens for two years be- 
fore, in 1883, he put in his application for his patent, which 
was granted in 1884. In the first year he made and sold 
200 pens; in the second, 500—and all were made by hand, 
though by that time he was using hard rubber. The third 
year brought along the next great step in his romance— 
the beginning of his advertising. 

L. E. Waterman was a dreamer. Had he not been so, 
his straits in his first two years of pen-making must have 
disheartened him out of his enthusiasm as a pen-maker. 
In those two years he did not make money enough for 
food. His family now thinks it is not at all unlikely that 
he was able to keep going only because at the boarding 
house in Brooklyn where he and his wife lived the landlady 
was good enough to take the risk of not presenting her bill. 

But oddly enough, though a dreamer, and a gentle, lov- 
able man, liked and trusted by all with whom he came in 
contact, Mr. Waterman was not a visionary. He never 
had the remotest sort of vision of the future. His great 
business came rolling along to him, riding in on his guar- 
antee and service. 

\s a matter of fact, he never wanted a greater business 
than he could manage personally. Every new customer 
meant a new friend. For years he kept the names and ad- 
dresses of all the purchasers of his pen, and would have 
regarded it as an unfriendly act if a purchaser had ceased 
to drop in to see whether or not his pen needed attention. 
It was a blow to him when he could no longer know every 
purchaser. 

It was another man who had the vision. That man was 
a stranger who bought a pen and saw its future. He was 
the late E. T. Howard, the veteran advertising agent. Mr. 
Howard urged the pen-maker to advertise, and suggested 
a quarter-page in a well-known magazine, which had just 
begun to take general advertisements as well as those of 
books, and had:jumped to a circulation of 300,000. Mr. 
Waterman hesitated. 

Finding that the real reason of the hesitation was the 
cost, Mr. Howard offered to stake the required $62.50 and 
was not to be paid if the advertisement proved a failure 
That was how the Waterman advertising began. Mr 
Waterman accepted the proposition, and together he and 
Mr. Howard wrote the first advertisement. 


First Advertisement Roused the Country. 

The advertisement paid all right. Orders poured in 
from every section of the country. To meet the demand 
the first Waterman factory was established with $5,000, 
loaned by a wholesale stationer. Later, on Mr. Howard’s 
advice after the patent had been granted, the L. E. Water- 
man Company was formed with a capital of $25,000, the 
stock being taken by a few friends. 

It is a tradition at Waterman’s that never since the first 
piece of Waterman copy appeared in a certain magazine 
in 1883 has there been an issue of that magazine without 
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‘it is astounding”’ 


say the dealers, “the way CLAR-O-TYPE 
repeats. Every sale we make is a seed 
planted for future profits. Why, all we do 
is put the attractive display-case on the 
counter and it “pulls” from the start, be- 
cause typists detest the “spattering” brush.” 


“Then the company backs us up with ad- 
vertising. And every time we ask for their 


co-operation, they furnish us with liter- 
ature, posters, displays, electros, etc.” 


LET US PROVE IT 


THE CLAROTYPE COMPANY 
203-R. Franklin St. New York City 


Chicago Office: 105 N. Clark Street 


Canadian Western Agents 
Smith Typewriter Corp. 
Winnipeg, Manitoba 


Canadian Eastern Agents 
Standard Distributing Co. 
Montreal, Quebec 
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Columbia 


Ribbons and Carbons 


Dependable 
Px Uniform 
Serviceable ® 


and the above booklet, “Mak- 
ing a Good Impression”, 
takes you on an interesting 
tour thru the Columbia plant 
and home office.. .illustrating 
each process in the manu- 
facture of Columbia Type- 
writer Ribbons and Carbon 
Papers....showing you why 
Columbia can _ truthfully 
guarantee perfect qualities.. 
and all tending to convince 
you that the Columbia line 
is the line that sells with 
profit to yourself and with 
satisfaction to your cus- 
tomers. 


Send for your copy—gratis 
. ...and at the same time 


Write for Sales Proposition 


Desirable territory over 
which you can secure ex- 
clusive selling rights is avail- 
able at present. It will pay 
you to investigate the details 
of Columbia’s Dealer Sales 
Plan—a plan that profits the 
dealer! 


COLUMBIA 


RIBBON & CARBON MFG. CO. 


69-71 WOOSTER STREET 
NEW YORK, N.Y. 
For the British Isles: Address all 


inquiries to our London Branch, 
212-214Upper Thames St.,E.C.4. 
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a Waterman advertisement. The sale of the pens jumped 

2,000 the first year of the advertising, to 5,000 the next 
year, and by 1903 it passed the half million mark. In the 
year that L. E. Waterman died, 1901, his pens were selling 
at the rate of 1,000 a day. 

In his will Mr. Waterman left instructions that the man 
who had had the vision should be made a director for life 
of the company, and that the Waterman advertising should 
be handled by his agency as long as it desired to do so. 
Mr. Howard survived his friend more than long enough 
to see the annual sale of Waterman pens exceed 5,000,000. 

A great New York pen house, which subsequently be- 
came a maker of gold-pen fountain pens, was in the early 
eighties selling only gold points and a fountain pen of 
stylographic form. It provided Waterman with his first 
gold points—and it had so much confidence in his fountain 
pen that it trusted him with credit to the extent of as many 
as a dozen points at a time! 

Later, when Waterman’s purchases of gold pen points 
were large, he and these gold-pen people came to an ar- 
rangement. So long as he bought his points from them 
they would’ not compete with him in the United States 
aa he not with them in Europe. That house is now the 
principal competitor of Waterman outside this country— 
while here it is comparatively unknown. 

Today when the Waterman gold-point makers quit their 
benches for home they have to wash their hands and faces 
in special bowls. More gold and iridium are recovered in 
a week from the water they use than L. E. Waterman 
could have bought by a year’s profit when he made his 

“holders” by hand. When worn out, their overalls are 
worth more than they cost new. They are burned, and 
their ashes give up an astonishing quantity of gold 

As early as 1884 at least 200 fountain pens had been in- 
vented. Some of them, which existed before Waterman 
suffered through his blot, are still on the market. But 
none has been able to overtake the lead that Waterman 
won by his guarantee. The blot of ink that started L. E 
Waterman experimenting forty years ago is still protecting 
Waterman purchasers and keeping the Waterman business 
constantly outgrowing its factories. 

“Could L. E. Waterman return today he would be ab- 
solutely frightened at the size his business has grown into,” 
the present president of the company, F. D. Waterman, son 
of the founder's brother Elijah, said to me the other day 

“He would fear it was impossible for us to be so large and 
still carry out the policy he left us. But we still continue 
to do so. We know it is that which has made our business 
what it is.” 

And it started from a blot of ink! 

Some of the seers of old used drops of ink in which to 
do their gazing. It, is pretty certain that none of them 
ever conjured up a vision so remarkable and interesting as 
the reality which has grown up on the Waterman blot. 


. Every day there are probably thousands of little happen- 


ings like that which befell Waterman and led to his pen, 
but most of them are overlooked, as were the millions of 
ink blots before Waterman’s time. 





Weil Opens Offices in Los Angeles. 

Max L. Weil, direct factory representative, announces 
the opening of a salesroom at 208 San Fernando building, 
Los Angeles, Calif., where samples of the lines he carries 
are on display. 

During 1922 Mr. Weil will represent a number of con- 
cerns including the Peerless International Sample Book 
Company of Philadelphia, Penna., the Foto Frame Com- 
pany, kodak picture frames, an interesting line of mechan- 
ical drawing sets, blank books, cash books, ledgers and 
trial balance books, etc., in full sheep and cloth covers, and 
other lines. 

Mr. Weil has purchased a seven room house in Glen- 
dale, Calif., a suburb of Los Angeles, where he has estab- 
lished his residence. 


“World’s Fastest Fingers.” 

During the Business Show in New York last year the 
New York News devoted a page to the leading partici- 
pants in the typewriter contests, heading the group of 
portraits, ‘‘World’s Fastest Fingers.” On the page were 
pictures of Miss Millicent Woodward, Miss Hortense 
Stollnitz, Miss Margaret B. Owen, Robert G. Curtis and 
George L. Hossfeld. Professor J. N. Kimball, director 
of contests for fifteen years, was shown on the page 
with this array of speedsters. 





Fools nurse a grievance where the wise man removes 
the cause.—Friendly Service News. 
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Easiest Selling ° 
TYPEWRITER DESK and 
CALCULATOR CABINET | 














- The Imperial “Secretary” is by far the most complete 
Regarding the Famous typewriter desk made, with patents pending. It is sup- 
. ‘6 99 plied to the trade and public under no other mark or 
Imperial Secretary name. The exclusive possession and sale of this much 
desired Imperial product is only another reason why 


Typewriter Desk t-- Imperial dealers are prosperous. Write for new com- 


plete Imperial Catalog. 











= 
Rega rding the Famous Like the Imperial “Secretary” the Imperial Calculator Cabi- 
net is admitted to have the edge on every other cal- 


ec 
Imperial culator cabinet. It, alone, has the double-level, tilted- 
° and-flat calculating machine recess and its cover closes 
Calculator Cabinet: 


Every one of the 100 Imperial Products, in 4 grades of office furniture, has some outstand- 
ing feature which no other can contain—this is a condition which caused these products 
to be included in the line at the start. And, incidentally, it is this condition which makes 
their purchase possible only through the Imperial dealer—to his exclusive profit. Study 
the line, with its complete range of patterns, grades and sizes, with the extra profits 
afforded through concentration in buying. Ask for Catalog No. 21 ust out! 





tightly to form a flat, unbroken writing surface. 














[ mperia l Desk am ompany, Evansville, Indiana 
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Still Skyhooting 


W hich imitations only throw 
in yet bolder relief as night 
brings out the stars. 


Dixon “Wedge” Eraser Tip (on cards 
—450-C; in gross boxes—450) cush- 
ioris the end of the pencil against lead 
breakage in falls; 

it anchors the pencil on the desk and 
in the pocket; 

it is a fine rubber finger when “leaf- 
ing through” papers; 

and does a very neat workmanlike job 
of pencil erasing. 

But descriptions sometimes merely 
suggest—so send for a sample. 


JOSEPH DIXON CRUCIBLE COMPANY 


Pencil Department 
Jersey City, New Jersey 
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Ivan Allen-Marshall Co. Organized. 
[van Allen-Marshall Company has_ succeeded the 
Fielder & Allen Company, Atlanta, Ga. J. W. Fielder 
retired from the presidency of the Fielder & Allen 


Company several years ago. At that time his con- 
trolling interest was purchased by Ivan Allen and C. 
M Marshall. The old name was continued until 








IVAN ALLEN, PRESIDENT. 


January 1, 1922, when the house became known as _ the 
Ivan Allen-Marshall Company. The institution continues 
with the same officers, employes and connections at the 


old location. 

Mr. Allen began his career in Atlanta in 1895, coming 
rom Daiton. He entered the typewriter business. In 1900 
the Fielder & Allen Company was organized. He has 
been active in many civic fields. He was elected state 
senator from the Thirty-fourth Georgia district in 1918. 





Cc. M. MARSHALL, SEC’Y-TREAS 


In 1919 he was director of war savings for the state of 

Georgia. The Retail Merchants’ Association of Atlanta 

‘lected hi »side in 1921 

elected him president in 21. 
30th Mr. Allen and Mr. Marshall have been prominent 

in the National Association of Stationers and Manufac- 

turers, holding important committeeships. 





Freight Rates to Hawaii Going Down. 


The Matson Navigation Company, 26 South Gay street, 


3altimore, Md., has announced that effective January 1, 
1922, general merchandise freight rates from San Fran- 
cisco, Calif., to the Hawaiian Islands will be reduced 50 
cents per ton weight or measurement. There will also 
be a proportionate reduction in commodity rates. 


APPLIANCES 


153 























Where Excellence 
has the Call 


In no other line of the stationer’s 
stock is serviceable, good quality 
material more in demand than in 
the ribbon and carbon depart- 
ment. Office assistants in re- 
sponsible positions know by ex- 
perience that inferior grades of 
typewriter ribbons and carbon 
papers are sure to result in faulty 
records and much trouble. Good 
grades of these supplies are 
worth what they cost but inferior 
grades are worse than useless. 





The Ault and Wiborg organiza- 
tion is composed of men who are 
experienced in the painstaking 
scientific business of making high 
grade typewriter ribbons and 
carbon papers. The factory 
methods and equipment are cal- 
culated to produce best results 
and our laboratories are always 
working to produce superior 
articles. 


Dealers are assured of prompt 
attention and care in filling their 
orders. Our quick action service 
department is maintained for the 
purpose. 


C Oe AULT &? 
WIBORG Company 


CINCINNATI; OHIO, U.S.A. 
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A Standard 8 Bank 
Adding & Listing Machine 


-100 


This new Victor Adding and Listing Machine, 
the first standard machine to sell for $100, does 
anything any standard machine will do. 

It weighs only 244 pounds, and may be readily 
carried from desk to desk. 

In considering the VICTOR, either for your 
own use, or as a machine to sell, forget price 
when you are judging quality. Concede nothing 
in your demands. Compare it point for point 
with machines costing twice as much. And 
remember that a machine with standard 8 bank 
keyboard, visible totals, and visible printing are 
recognized essentials to full and satisfactory ser- 
vice. 

Write today for full particulars of 
our exceptional proposition lo ex- 
perienced dealers and sales agents. 


Victor Adding Machine Co. 


3037-3047 Carroll Ave., Chicago 
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Old French Opera House to Be Restored. 

A block party to stimulate interest in the rebuilding of 
the French Opera House, New Orleans, destroyed by fire 
in 1919, was given on Sunday afternoon, December 4. The 
date chosen for the demonstration was the second anni- 
versary of the destruction of that historic building by fire 
The demonstration consisted of a parade which started 
from the Elks Palace and proceeded through Canal and 
Bourbon streets to the site where the opera house once 
stood. On this spot the participants were entertained with 
a varied program. Large crowds of people witnessed the 
parade and attended the entertainment. 

The movement to rebuild the French Opera House re 
ceived great impetus from the entertainment given on 
December 4. The parade was reviewed by public officials 
and members of the French Opera Club and Association 
constituted a reception committee who served at the cere- 
monies following the parade, which was headed by police 
escort. Music was furnished by the Police Band and the 
bands of Shalimor Grotto, Knights of Columbus and other 
organizations. Many young women wore costumes repre- 
senting noted characters from the operas which were fa- 
vorites in the days of the French Opera House. Some 
of the refreshment contingents wore canteen uniforms. 
Boy Scouts and Girl Scouts were also a part of the parade 
The musical program was under the direction of Mrs 
Helen Pitkin Schertz and many prominent and widely 
known vocalists took part. The block party was in charge 
of committees whose personnel included practically every 
woman socially prominent in New Orleans. Mrs. Weeks 
was captain of the team and had a score or so of young 
ladies assisting her. Other ladies sold “bricks” and each 
one had as assistants a number of young ladies. The list 
of these people was quite an imposing one. 

The movement to rebuild the French Opera House is 
one in which all citizens of New Orleans are interested 
and it is, in fact, receiving further impetus through the 
activities of Robert Hayne Tarrant, who for some years 
has been the manager of high-grade musical events in the 
Crescent City. Mr. Tarrant, it will be recalled, last year 
put on a successful business show at New Orleans. This 
winter he has brought to that city such artists——among 
others—as Duci de Kerekjarto, master violinist, Florence 
Macbeth, soprano of the Chicago Opera Company, Jascha 
Spiwakowski, famous pianist, and the Cincinnati Symphony 
Orchestra, with Eugen Ysaye as conductor. 








Toddling Charlie. 

A new mechanical toy which brings laughter even from 
the blase dealer has just made its appearance from the 
Fulton Specialty Company, the well-known manufacturers 
of toys, games and stationery supplies 

“Toddling Charlie” is an accurate replica of the famous 
film star and his equally famous makeup. The figure is 
twelve inches high, cut out of wood and appropriately 





The figure is mounted upon a roliing platform and by 
an ingenious arrangement of cams when drawn along the 
floor the loose-jointed figure imitates Charlie’s comical 
toddle. 

The toy is new and unlike anything now on the market, 
making an amusing and novel gift. 
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Stands for 
Quality 


Stands for 
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NEO-LEUM 


RENEWS THE OLD—PRESERVES THE NEW 
DESK 'TOPS AND PADS 


Just lay it on top of article without fastening. Your writing will look better and ‘with 
more ease than ever before. Papers will stick where you put them while writing. 

These Neo-Leum Desk Tops and Pads made from special prepared linoleum material 
makes a beautiful writing surface ; will lay perfectly flat and stay where you place it. 


This material has two good sides; made 
double '%4 inch thick. Ordinary linoleum 
cannot be used for desk tops without ce- 
menting or fastening the linoleum to the 
top. It will turn up on the edges and buckle 
up. This Neo-Leum made double thickness 
with fabric running thru center has resist- 
ance both ways and consequently lays per- 
fectly flat, giving you two good sides, some- 
thing entirely new on the market which can 
also be used on counters, tables, shelves, 
writing desks, artists’ drawing boards, game 
boards, etc., in Banks, Hotels, Cafeterias, 
Schools, Hospitals and in your homes. 
Tables in Tailoring Establishments and ev- 
ery line of commercial and professional 
business, all can find some use for this new 
Neo-Leum material as a top or pad, which 
will overcome many present difficulties. Ink 
spots can be washed off with soap and water. 
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DEALERS: This Neo- 
Leum material will be 
sold to every retail 
merchant who handles 
office furniture, also 


merchants who may 


AL WL LL 


find use for this mate- 


rial on household fur- 
niture, such as Card 
Tables, Writing Desks, 
etc. We will gladly 
send you _ literature 


covering the entire 





proposition which may be 
be had for the asking. SEE NEO-LEUM TOP ON THIS DESK 


sULAR EDITION DE LUXE DESKS. WE MANU- 


THIS IS ONE OF OUR RE¢ ad 
LINE OF THESE DESKS ASK FOR CATALOGUE. 


FACTURE A COMPLETE 





EE 


THESE TWO CUTS ILLUSTRATE THE DESK TOP AND PAD YOU SIMPLY 
LAY THIS N’O-LEUM MATERIAL ON ANY PIECE OF FURNITURE 
AND IT WILL STAY THERE, 


WAGEMAKER CO., Grand Rapids, Mich, U. S. A. 


= 
= 
2 
= 
= 
= 
= 
— 
= 


UN ULLLLUINULU LU nd GA 





156 OFFICE 





APPLIANCES Januar 





TO ENDURE 


Counter Height 
Steel Uprights 






With 
Linoleum 
Tops and 
Finished 


Permanent 
Side Walls 


Can be used sfde by side as a counter and 
at the same time as filing cabinets. Lino- 
leum top is detachable and is not absolutely 

-necessary. Top is made of best grade Bat- 
tleship linoleum—very heavy and durable 
and never curls at the edges. 

In selling these Counter Height Sections 
you offer your customer— 

Greatest economy of space. 

Lowest cost per filing inch. 

Roller bearings cut from solid steel bars. 

Elegant Finishes. 

Beautiful Backs. 

Smooth Surfaces. 

Highest Quality. 

Lowest Prices. 


Particulars given in Catalogue 8200 


Fhe Glube=Wernicke Co 


Cincinnati 

















Banks and Business Houses 
Use the Pearl Cutter 


For cutting the margins from monthly 
statements in quantity. Several hun- 
dred sheets ledger paper 
clipped at one stroke. 








—Zip! It is done in an 
instant and the edge is 
clean and straight. 


Also cuts card- 
board, leather, 
cloth, quicker 
and better than 
knife or scis- 
sors. 


y Asaver of labor 
and gets the 







Has spring work out on 
balanced time. 
handle. 


Sells readily to 
Banks, Multi- 
graph Users, 

hotographers, 
Offices, Facto- 


The base isa 
waste receptacle 


for ries, Stores. 
convenience ight 

and Made in sizes 
cleanliness. 13” and 19°. 


The BOSTON and OFFICIAL 
CUTTER 


Every office of every kind can 
use a Cutter in every depart- 
ment. The Bookkeeper, Mail 
Clerk, File Clerk, Price Clerk, 
Production Clerk, for a great 
variety of 
trimming. 
The Sales 
Department 
for cutting 
samples, illus- 
trations, en- 
closures. The Advertising De- 
partment for cutting out illus- 
trations, exhibits, dummys, etc. 
The Draftsman for blueprints 
and drawings. 









Invaluable in a hundred ways in 
every office, store and factory. 


Several thousand have been sold. 
Made in a variety of sizes. 


We make also a line of Power Cutters, 
Printing Presses, Tableting Presses. 


DEALERS WANTED 


Golding Manufacturing Co. 
FRANKLIN, MASS. 
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(Other Lands—Continued from Page 44.) 
Rushworth Twenty-One Years With Roneo. 


‘ 


George W. A. Rushworth, Roneo “old timer,” of Man- 
chester, England, celebrated his twenty-first year with the 
business this month. 

Mr. Rushworth started with the Neostyle Sales Company 
in 1901 and through the evolution of the concern to Noestyle 
Manufacturing Company, Ltd.,and finally Roeno, Ltd., won 
his way by good work to the management of the important 
Manchester division, over which he has presided for 
several years. During his first years he opened the Leeds 
office, organized the Liverpool branch and pioneered the 
Hull territory. His contribution to the success of Roneo, 
Ltd., is recorded in the company’s books of account and ex- 
pressed in the esteem in which he is held by his chief. 

In going about his day’s work Rushworth has im- 
pressed his personality upon the community. He was the 





GEO. W. A. RUSHWORTH. 


founder of Rotary in Manchester and is an ardent and 
popular member. He is an apostle of cheerfulness and 
lives and preaches that wholesome doctrine. 

In celebration of Rushworth’s twenty-first anniversary 
on the job—Milton Hayes,* the eminent English musical 
monologist, has written an “Appreciation” from which we 
quote the following: 

“All the world respects the representative man. Na- 
poleon Bonaparte impinges himself upon the imagination 
not one whit less forcibly than that other ornament to a 
much-neglected profession—Charles Peace. Each was so 
much an adept in his line of business as to circumscribe 
all competitors, and each achieved representative suprem- 
acy by sheer habit of mind. 

“Twenty years ago I met what I took to be an inspired 
maniac lugging a huge metal case full of dead weight up 
a steep hill, called Pin Mill Brow, in Manchester, England. 
His face shone with the happiness of a great secret ready 
to be flung in the face of destiny. 

“A sudden shower drove us both into the same doorway. 
Without any marked provocation from me he commenced 
to babble about the strange thing he’d got in the metai 
box. I gathered that it didn’t wash clothes. But it did 
everything else. To prove to me its merits he took me 
and the thing into the shop, and made it go through its 
tricks. 

“The shopkeeper—a consulting ironmonger with an im- 
pediment in his cash register—listened attentively to the 
story of the thing’s life—how it sat up, barked, said its 
prayers, cut your hair, and swept the floor simultaneously. 
Chen he went down through a trap door in the floor, and 
came back with a bag of gold. He bought the machine 
and paid for it in sovereigns. (Ah! Happy memories of 
that golden age!) 

se * 

“That’s how I met George A. W. Rushworth. The 

thing in the metal case was a Roneo Duplicator. 
*Mr. Hayes recently sailed for New York to fulfill an engage- 
ment, after which he has bookings for other cities. He ap- 
peared by appointment before the king and queen at a per- 
formance in London, in November. He wrote the plot of the 
play in which he and the other actors and actresses took part. 

Mr. Hayes has written a number of songs, among them being 
“The Green Eye of the Yellow God,”’ “‘The Song of the Overseas 
Trade’ and “By the Yukon Trail.’’ 
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Happy New Year 
19. to All -22 





“Value Received” in 
Rebuilt and Rough 


ASK FOR REVISED 
PRICE-LIST NOW. 





Typewriters is our 
New Year’s Offer 


When promises fail, when tempting 
prices deceive and lead to loss, when 
you know what you want and get 
what you don’t want, when you 
wish for an experienced, under- 
standing and sympathetic source 


of subply—REMEMBER 


For sixteen years we have main- 
tained our position as Reliable, 
Dependable, Responsible Factory 
Rebuilders, Wholesalers, Ex- 
porters—with the Best Values. 


GENERAL TYPEWRITER 
EXCHANGE, Inc. 


30 Main Street, Brooklyn, N. Y., U.S.A. 


Code: ‘‘Gentype, New York”’ 
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“Today he is the branch manager for Roneo, Ltd., Man- 
chester, England. 
“George’s success is not due to any adventitious trick. 


ca 
Something about || 2 sess: 
4 “He has courage. He can smile his way over obstacles. 


Success, failure, method, luck, opportunity, opposition, 


* 

Vu CO T F good seasons, and bad seasons matter little to men like 
- 1 re George. His enthusiasm is so identified with his line of 

business that his career is bound to be progressively 


from which VUL-COT victorious. 


“It is a genius of salesmanship. He fronts the fact and 
Waste Baskets are made does not deal with it at second-hand through the percep- 
tions of somebody else. 

“George is the most genial man I have ever met His 
smile is like a ray of sunshine in a fitful April. He brings 
a wondrous giow of romance into the world of worka 


The strength required to 


shear this Vul-Cot Fibre is day, and his presence brings a sense of happy confidence 
and joy in all things. 
9,000 to 13,000 pounds per “The personality of George Rushworth once inspired 
‘ ' me to dash into verse. The result was a little poem called 
; square inch! ‘Smile.’ I dedicated it to George. Maybe it hits the secret 
of his popularity. 
No wonder, then, we can . . When the world seems wrapt in gloom, 
, ~ y And life, a dismal, darkened room, 
guarantee Vul-Cot Waste He opens up his wondrous store, 
oe 7 i. . “8 And brings the sunshine back once more; 
Baskets for five years And when he smiles, it only seems 
usually they outlast this Our fears were naught but foolish dreams. 
“ ~ . . . Fate cannot conquer the man who can grin 
guarantee fifteen years. 'Tis the armour of wisdom that naught can defile, 
So smile, and in smiling make other folks smile 
Te r 11S as (From the poem ‘Smile’ published as a musical mono- 
Pell ates customer, as he logue by Messrs. Reynolds & Co, 62-A, Berners street, 
xamines one of these Vul- London, W., England, to whom acknowledgment is due.) 
x * * 
Cots tor a quick test of its “Go ahead, George, you've taught me much, and you've 


. : 4 helped me to make a career for myself possible. 
strength, to stand on it. Be “You have my, gratitude, my best wishes, and my 


fore he turns it over again, friendship.” 
show him the broad five-year 
guarantee. Then have him 


Blikman & Sartorius Open Another Branch. 
The house of Blikman & Sartorius, probably the oldest 


note the light weight and the printing and stationery concern in Europe, will this month 
‘ . : open another branch office at Rotterdam, No. 39 Olden- 
solid sides—nothing can fall barneveldstraat. This new branch is especially for type- 
: writers, office furniture and Safe-Cabinets. It will also 
out and scatter over the floor. house a repair department. 
Director Jan de Flines of Blikman & Sartorius says that 
—And the sale is made. business in Holland is still in an unsatisfactory state. Ger- 
man prices make it impossible to sell American furniture 
Anv dealer not handling Vul- American typewriters, however, are in better demand than 
phy y : those of German manufacture, because the public know that 
Cot Baskets is passing up sure in purchasing American machines they are getting first 
fast profits. And we would eee tate 2 


like to hear from him. Interesting Javanese Publications. 


From its publishers at Se marang, Java, Office Appliances 


has just received copies of “De Motor Tijd in Indie” with 
AMERICAN VULCANIZED FIBRE CO. English supplement, “The Java Motor Age”; a hand- 


also 
525 Equitable Bldg. somely printed book of 284 pages bearing the same title 
Wilmington Delaware as the publication above named and containing a review of 


the motor industry in Java from 1916 to 1921 inclusive—a 





CANADIAN DISTRIBUTORS souvenir edition—and a small brochure issued by Sluytens 
A. R. MacDougall Co., Ltd. & Co. of Batavia, Java, reprinted from “De Motor Tijd in 
468 King St. W., Toronto, Canada Indie.” These publications of the motor industry contain 


a lot of interesting information, covering the field indus- 
trially and otherwise, there being interesting articles on 
roads, etc., and quite a bit of the current news of motor- 
dom. The English supplement gives a summary of the 
motor news of the world, one or two articles of a te oe 
character, an account of a motorcycle trip in Holland, 

Enclosed in the package was a printed B (-paecenmpsderine 
by L. Fles & Co. of Amsterdam, Holland, describing and 
illustrating some of the office machines which the com- 
pany’s branch at Soerabaia, Java, is featuring. Readers 
will be interested to know that these include the Amco, 
Victor and Wales adding. machines; Triumphator and 
Record calculating machines—the later made by the Roneo 
Company of London—and the Adler typewriters, including 
the regular models and the “Little Adler,” which is a small, 
portable machine similar in appearance to some of those 
with which Americans are familiar. 











The Royal In Mexico. 
The Royal Typewriter Company’s dealers in Mexico, M. 
E. Raya & Company, are very active and energeti A 
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‘‘U’- Need- Me’’ Embossed and Plain Folding Desk Pad 
with Work Distributors | | 


[very user of a flat top desk welcomes 
the “U-Need-Me” folding desk pad which 
gives him the safety and privacy of the 
roll top desk regarding his valuable pa- 
pers and active matters. When he leaves 
his desk he simply turns over the flaps. 
Work distributors provided on both sides 
or one side only. Each distributor has 
six pockets with changeable index 
holders. 





Patent Applied For 


‘‘U-Need-Me’’ Embossed and Folding Glass Desk Pad 
Z with Work Distributors 


Made of the finest plate giass with bev- 
eled edges resting on a soft pad of felt, 
whose upper surface is covered with 
moire cloth of maroon or brown shade 
to match finish of desk. The handy space 
under the glass used for memos, price 
sheets, reminders of all sorts requiring 
immediate attention. 








We have a new line of folding desk pads 
in ornamental Spanish imitation and gen- 


Patent Applied For 


uine leather with beautiful two-toned em- 
George E. Fox & Company bossed effects. These beautiful articles 
35 West Kinzie Street CHICAGO, ILL. are attractive sellers. Get our catalog. 
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DORNETTE DESH 


Extremely Popular With Office Furniture Dealers 
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Made as fine as the 
best kiln-dried hard- 
woods and skilled 
workmanship can 


make them. 


Write for 
Catalog 


New Dornette Typewriter Desks 


THE J. DORNETTE & BRO. CO., Cincinnati, Ohio 
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GORDON BROWN TAPED PENCHS 


In finish, uniformity of length, and smoothness of the ends, these 
pencils surpass any similar product on the market. 


They are admirably adapted for commercial and industrial uses. 
The black pencil is ideal for newspaper work as well as for artists’ 
sketching. 


Thirteen colors and black. Each color packed one dozen to the 
box. One-half gross to the carton. 


Manufactured by the makers of Waltham — Crayons, Prang 
Water Colors, Prang Crayonex and Kroma Paste. 


THE AMERICAN CRAYON COMPANY 


ESTABLISHED 1835 
SANDUSKY- OHIO - ° a 7 a ” NEW WORK 








UR eight service stations estab- 
lished in various parts of the world, 
are thoroughly equipped to offer you a 
real typewriter platen service. By 
means of our special grinding machines, we actually grind a 
new platen on the core you send us. You get the same core 
you sent to us, hence all unnecessary time and money spent 
in adjustment of substitutes is eliminated. For quick ser- 
vice, ship to the nearest service station (listed below) 
Furthermore, each service station carries a complete line of 
typewriter parts, tools and supplies. Write today. 


AMES SUPPLY COMPANY 


607 South Dearborn St. Chicago, Ill., U. S. A. 
Service Stations: 

507 Mission St. nL 1~- St., 1627 Champa St., 65 Moorgate St., 
San Frarcisco, Cal. New York, N. Y. Denver, Colo. London, E, C. England 
611 Fanin St., 50 O'ality St., 1A De Ceapuchinas 32, 305 George St., 
Houston, Texas Havana, Cuba Mexico, D. F. Mexico Sydney, Australia 





BROWN 


GORDON 
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recent issue of the Royal Typewriter Company’s house 
organ showed a picture of three large truck-loads of Royal 
typewriters passing one of the statues for which Mexico 
City is famous. 

Brazil Market for American Typewriters. 
(Contributed to Commerce Reports by Bernard H. Noll, As- 
sistant Trade Commissioner, Ri» de Janeiro.) 

The United States has always led in the exportation of 
typewriters to Brazil, Germany being a very close com- 
petitor until 1913, when out of a total of 133,144 kilos of 
typewriters imported, Germany supplied only 52,042 kilos, 
or thirty-nine per cent, and the United States 76,585 kilos, 
or fifty-seven per cent. In 1917 the United States shipped 
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DISPLAY ROOM OF REX CO., VIENNA, AUSTRIA.—Agents 
for L. ©. Smith & Bros. Typewriter Company 








96,394 kilos, or ninety-nine per cent, and in 1918, 88,834 
kilos, or ninety-eight per cent, of the total quantity re- 
ceived. In 1919 the total imports increased to 201,691 
kilos, valued at 2,796,245 milreis. 

Imports from Great Britain have been ‘unimportant, but 
Germany, which has been out of the market since 1915, 
has recently become very active, especially in Sao Paulo, 
where a number of “Continental” machines have been 


placed upon the market. The “Continental” typewriter 
is considered the best German machine made and compares 
favorably with the best American makes. The “Ideal,” 


another German machine, is now being introduced, and 
an American typewriter representative states that there 
are already forty or fifty of these typewriters in stock 
\ total of 318 “Continental” typewriters were brought into 
Santos during January and March of 1920, but due to the 
strong competition of American machines, which are un- 
doubtedly in control there, no market was found for them 
and they were shipped to Porto Alegre. 





Attractive Holiday House Organ. 

The Christmas number of “The Webster Way” pub- 
lished by the F. S. Webster Company, Inc., of Boston, and 
edited by Charles P. Garvin, sales manager, has a number 
of interesting little Christmas features which give it 
piquancy. There are some New Year’s greetings by 
George S. Malcolm, general manager, and some little 
Christmas verses by C. P. Garvin himself. Then, there is 
a bit of philosophy by James Quartz, factory manager, on 
“Good Impressions.” “Luke McGluke” writes a letter to 
Santa Claus in this issue, the whole concluding with an 
intimate sketch of C. P. Garvin, by James Quartz, slipped 
in when the editor wasn’t looking. 


Merriam Representative Ends Western Trip. 

John Sherin concluded a Western trip in December, hav- 
ing made an extensive tour in the interests of the Merriam 
Manufacturing Company. 

Annual Dixon Convention Postponed. 

The Joseph Dixon Crucible Company, which generally 
held its annual sales convention in December, has deferred 
this gathering until later. 





/mperial 


The Medium Priced Line of Good Quality 


STATIONERY RACKS 


The surest way to get your share of this 
business is to order our sample dozen 
assortment. You'll sell a lot more than you 
ever did before because they are an un- 
equalled combination of price and quality. 








Furnished in Quartered Oak and Birch Ma- 
hogany with and without cover. The No. 
25 style is also made in Fibre Board. 


Have You Our New Price List No. 287 


Imperial Methods Co. 


FOREST PARK, ILLINOIS 
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When is a Chair 
a GOOD Chair? 


Here are the Answers: 


1—When it feels comfortable to the body. 
2—When it supports the body in a 
correct position. 


3—When it is durably constructed and 
embodies features that promote free 
use and easy adjustment. 


4—When it is reasonably priced so ‘“‘the 


masses’ can afford to buy it. 


Comfort and Proper 
Bodily Support 


come first, even ahead of construction and dura- 
bility. It is an important matter for every office 


. and clerical worker to use a chair that keeps the 


body in a more nearly correct posture. Health is 
at stake, efficiency too; the worker interested in 
one and the employer in the other. 


This Uhl Steel Chair meets the demands that busi- 
ness today is making. Let us tell you what others 


are doing with it NOW. 


The Toledo Metal Furniture Co. 
1260 Hastings Street, Toledo, Ohio 





FURNITURE 
The LINE with a FUTURE 
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COMPANY CONFERENCES 


An Annual Sales Conference. 


The National Blank Book Company, of Holyoke, Mass., 
held its annual sales conference at the company’s head- 
quarters in Holyoke, December 13 to 16. The following 
officers and members of the sales force were in attendance 
Officers—Frank B. Towne, Edward S. Towne, and Joseph 
M. Towne. Sales department—C, H. Harris, sales man- 
ager; E. E. Cornwell, assistant sales manager; J. R. Mar- 
shall, district sales manager, New York office; O. C. 
Drescher, J. L. Hall, C. H. Krickle, George Nicklaus, and 
John Nicklaus, Jr., of the New York office; F. L. Coggin, 
district manager, Chicago office; A. W. Baxter, O. D. 
Fielding, and R. V. Schumacher, of the Chicago office; F. 
W. Baxter of the Far West territory; H. J. Ferry of the 
New England territory; G. E. Harscheid, Pennsylvania 
territory; John Seldon, southern territory; J. H. O’Grady 
of the southern territory. 

On Tuesday, December 13 at 9 o’clock a. m. the salesmen 
gathered in the conference room at the factory and lis- 
tened to opening remarks by F. B. Towne, followed by a 
discussion of the blank book catalogue. After luncheon 
at the mill the salesmen reassembled with their officers and 
continued the morning program, adjourning at 5 o’clock 
to supper and a theater party in Springfield. 

On Wednesday, December 14, the convention again as- 
sembled at the conference room and listened to remarks 
by J. M. Towne, afterward discussing the loose leaf cata- 
logue. In the afternoon the morning program was con- 
tinued and in the evening an informal dinner was given 
at the Hotel Nonotuck. 

On Thursday morning, December 15, E. E. Cornwell 
presented a review of the company’s advertising. An ad- 
dress was given by. S. W. Page of the George Batten 
Company on advertising, its value and relation to sales. 
In the afternoon ,there was an open discussion of general 
subjects. On Friday the general discussion was continued 
and the conference adjourned at 12:30 p. m 





Esterbrook Men Hold Sales Conference. 


The Esterbrook Steel Pen Manufacturing Company of 
Camden, N. J., held its annual sales conference on De- 
cember 13 to 15 inclusive at Camden. Discussions with 
relation to business conditions and matters of particular 
interest pertaining to the industry were held each day. 
On the evening of the first day of the convention, J. H. 
Longmaid, president of the company, entertained all the 
delegates at his beautiful home in Bryn Mawr, Pa., at 
dinner. On the following evening, December 14, Harry 
C. Sharp, sales manager of the company, entertained the 
visitors at dinner at his home in Camden. The confer- 
ence was conducted by President Longmaid, and those 
attending were H. E. Sharp, salesmanager; E. S. Wood, 
treasurer; William I. Halsey, New York manager, and 
H. W. Lynn, G. S. Miller and E. W. Mueller, Jr., all of 
New York; Cortland Worth from the New England terri- 
tory; J. H. Hildreth, H. L. McFarlan and C. Fleight from 
the Chicago office; James Stites from the southern terri- 
tory; Walter Ridgway from the southwestern territory, 
and F. S. Van Hart, V. G. Knebel, A. J. Frohock and 
James Kimmel from the home office in Camden. Dr. Hess 
of the University of Pennsylvania, spoke to the sales force 
Wednesday, December 14 on “Salesmanship.” 


Stafford Sales Convention in December. 


S. S. Stafford, Inc., held a sales convention at New York 
December 19-22. The entire field organization attended, 
some of the men journeying all the distance across the 
continent to be present. Many points were covered during 
the sessions. One aroused great enthusiasm. It was an- 
nounced that instead of decreasing the compensation of its 
representatives, as has been the case with some other manu- 
facturers, the company had decided to increase the com- 
pensation of each man. 

One afternoon was devoted to factory trips. The manu- 
facture of ribbons and carbons was fully described in a 
lecture by Miss Cherry. Inks, stamp pads, etc., were de- 
tailed, with explanations on manufacturing operations by 
Mr. Toner. Questions bearing on chemistry were handled 
by Mr. Hurst. The men were entertained at luncheon at 
the New York Club. The last evening was devoted to a 
dinner at the same institution. W. S. Safford, president, 
and H. A. Barrett, sales manager were in charge, and di- 
rected instructive discussions, outlining plans for 1922 
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It will pay you to write for our 
prices and discounts before buying. 


General Offices The Bentson Mfg. Company Aurora, Illinois 


Chicago Represen‘atives and Sho Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’l Mgr., 201-15 North Franklin Street © 


THE GUNN To DESKS 


(PATENTED) 


































IT PAYS | CATALOG 
TO AND 
HANDLE FULL 
A | INFOR- 
DISTINC- | MATION 
TIVE | ON 
LINE | REQUEST 





The Gunn Furniture Company, wy cute 


30 Years Builders of Office Desks and Sectional Bookcases 
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No, 460F Illustrated 
Full Quartered Oak 





HE REAL SALES VALUE of a Winnebago Desk lies primarily in the 
modern, up-to-date design. Winnebago Desks are designed to meet the 
most exacting demands of the modern office for utility, convenience and 
consistent performance, together with the finer touches of the artisan in 
procuring beauty, grace and elegance. 
Because we believe that simplicity leads to beauty, we are able to offer the 
better Winnebago Desks at very moderate prices. In fact, you will wonder 
how we are able to give such a value at such a price. 
You have to sell Winnebago Desks to realize their superiority. Write for 
our catalog and fuil particulars concerning our dealer proposition. 


WINNEBAGO FURNITURE MBG. Co. 
FOND DU LAC . WISCONSIN 
























OLD HAMPSHIRE GIFT BOXES 


Our Salesmen can’t reach you but our circular can. 
Write at once for information and prices on these new numbers. 


Many dealers have already bought—you may want to. 
The original ‘“‘Stationery of a Gentleman’’ now in gift boxes. 
It solves the problem for many a woman as to what to give him. 


FINE STATIONERY DEPT. 
HAMPSHIRE PAPER COMPANY 
South Hadley Falls, Mass. 
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The salesmen returned to their territories unani- 


“r’ar up and bust 


business. 
mous in declaring that in 1922 they would 
the world wide open.” 

Faber Sales Conference in Chicago. 

A sales conference was held at Chicago in December 
by the House of Eberhard Faber. Men from the central 
and Western territories gathered at the Old Colony Club 
in the Hotel La Salle to discuss the topics of the day from 
the Faber viewpoint. The home office was represented 
by Eberhard Faber, E. L. Faber, A. W. Williams and H. 
B. Almer, of the educational department. The salesmen 
in attendance were J. E. Renny, Denver, Colo.; T. C. 


Riley, Dallas, Texas; T. W. McElroy, San Francisco, 
Calit.; A. E. Meyer, Fred Hambrock, Jr., L. G. Lotspiech, 
R. H. Martin and R. E. Spaeth, Chicago, IIl. 

Diversions were provided at both the Chicago Athletic 
Club and the Illinois Athletic Club. 

At the conclusion of the conference, Eberhard Faber, 
accompanied by his wife and the latter’s sister, traveled 


to Beverly Hills, Calif., where the winter will be spent. 
Wilson-Jones Eastern Sales Conference. 

\ meeting of Eastern representatives of the Wilson- 
Jones Loose Leaf Company was held at the New York 
factory January 3. The deliberations were presided over 
by J. M. Campbell, Eastern manager. Frank L. Severance, 
vice president and general manager, was in New York to 
attend the conference. The sales representatives present 
were T. H. Hanson, W. H. Thompson, V. Johnson, E. F. 
Dooley, F. J. Meyer and Ben Okin. 

White & Wyckoff Salesmen Meet. 

The White & Wyckoff Manufacturing Company held its 
annual sales conference at Holyoke, Mass, in December. 
\ two-day session was devoted to a review of the past 
year’s efforts, and a vision of future business. A dinner 
oncluded the very successful session. 


Royal Salesmen “Legging It” for Cups. 
\ contest for silver loving cups was inaugurated in 
November by salesmen of the Royal Typewriter Company, 
Inc. George Ed. Smith, president, offered three handsome 
trophies, one for each division. It takes three “wins” to 
enable the salesman to acquire the trophy permanently. 
The distribution of winners in the first month of the con- 
test may possibly create a “Mason and Dixon” line in the 
Royal organization that will inspire more intense striving 
for possession than was originally anticipated. Beginnng 


at Portland, Maine, winners are also located at Akron, 
Ohio, and Los Angeles, Calif. The individuals, stated in 
the same sequence, are W. E. Ayres, J. J. Ferris and 
G. L. Smith. 


“Only two more legs to go,” think the first winners. 
And all the other Royal salesmen are probably determined 
that the first leg shall be the last for the hustlers who 
earned the flying start. It would not be surprising if each 
of those cups had enough legs before the end of the contest 
to equip a centipede 


A Clever House Organ. 
“S.O.S.” is the title of Shea Smith & Co.’s house organ, 
which is not a call for he!p as the initials might imply, but 


means “service of supplies.” The current number bears 
an artistic Christmas greeting on its front page. The lead- 
ing article is entitled, “The Element of Luck in National 


Wealth,” a rather unusual type of article for a house organ, 
but one full of information that every citizen should know. 
(Another article of unusual, but more than usually interest- 
ing character is entitled “Mere Details,” showing the im- 
portance of care in attending to what seem to be minor 
matters. There is also a very informative discussion on 
“American Business and the Open Door Doctrine,” and 
another article entitled “Bloc Menace and Fraternalism.” 
It has been a long day since we have seen a house organ 
containing a higher grade of articles and we take our hats 
off to the men who produced them. 
An Accuracy Test. 

The Remington Typewriter Company’s branch office, 220 
South State street, Chicago, announces that an accuracy 
test for stenographers will be held at the company’s offices 
in the Consumers’ building on January 26. The prize will 
be a new Remington standard self-starter typewriter to be 
given to every contestant who writes without an error for 
fifteen minutes with an average of at least sixty words 
per minute. Further particulars will be given upon request. 
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Announcing 






Convenience 
Accuracy 
Speed 


CHICAGO SALES BRANCH 


the opening of our 


29 South La Salle Street 


You are invited 


to attend the opening of our new Chi- 
cago offices after January first. 


We are trying to make it as convenient 
as possible for you to investigate our 
entire lines and additions by having a 
complete display in a city where many 
of you visit each year. 


When in Chicago make our office your 
headquarters and incidentally become 
better acquainted with the improved 
AUTOMATIC WOOD-STEEL Lines of 
Files, Desks and Filing Supplies. 


lhe predominating feature is the AU- 
TOMATIC V EXPANSION and now 
with the improvements recently devel- 
oped, the perfected ten roller bearing 
steel extension slide, etc., you will appre- 
ciate on sight, that today AUTOMATIC 
Equipment presents the most striking 
contrast of high quality, beauty and 
maximum convenient utility with low 
price that the industry has ever known. 
We wish you a prosperous new year. 


General Offices and Factories 


The Automatic File & Index Co. 
143-153 W. 10th St., Green Bay, Wis. 


THE IMPROVED 





VERTICAL FILE 


Patented 
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TO ENDO RE 
tructural Strength 
Safes 


WITH UNDERWRITER’S LABEL 
Best Record Safe Made 


This is but one of many sizes. 
They combine the Old-Line standard of Strength with 
Perfected Features of Easy Portability and Heat Re- 
sistance. ; 


Write for Catalogue 9660 


The Globe=“Wernicke Co. 


Cincinnati 
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Fifteen Years Ago. 


Ideas and News at the Turn of 1907 When 
All Branches of the Industry Pick Up and 


Flourish. 
The frontispiece pictured James Denny Daugherty, called 
the “father of the front stroke visible typewriter.” His 


first model was produced in 1883. His idea had its incep 

tion from experience as a court reporter. He was among 

the first operators to take testimony direct on the typ: 
f 


writer. This work suggested the advantages of a machine 
that would reveal its work as rapidly as it was written 
| Editor’s Note, January, 1922.—Geo. Carl Mares, in his 


“History of the Typewriter,” published in 1909, accords 
priority to Daugherty over E. Prouty & Company, Chi 
cago, who invented a machine in 1886. He said that the 
Daugherty machine was conceived at least two years 
earlier. | 

“The Dawn of Mechanical Bookkeeping,” by P. I. Lons 
dale, was a dream of the future, which was realized much 
sooner than the dreamer imagined. 

Contest methods in speed typewriting abroad were con 
trasted with the conditions under which Americans worked 
in striving for speed championships. The Austrian chan 
pion had memorized a sentence of twelve words, with but 
one capital and a period. This he produced with the same 
execution that an American typewriter salesman would 
demonstrate that thrilling thought, “Now is the time for 
all good men to come to the aid of their party.” The 
standard American contest, then as now, was dictation 
from unfamiliar copy. 

A business show at Montreal in December, 1906, was 
but moderately successful. It was the first held in the 
dominion, and the management failed to stimulate attend- 
ance by the distribution of complimentary admissions. A 
charge of twenty-five cents was made at the entrance to 
all comers. 

Announcement was made of a forthcoming business 
show at Chicago, March 16-23. Many exhibitors had been 
signed up early in January. 

“Evolution in Office Equipment,” by J. M. Price, told 
how separate filing systems were helping the flat top desk 
to displace the roll top. The typewriter, through its capac 
ity for increased production, was held responsible for much 
of the change in office methods. The era of the open ofhes 
was at hand, with the executives in plain sight, unco1 
cealed by high roll tops. 

An extended account was printed of the sales conv 
of The Oliver Typewriter Company of Chicago, Decembet 
27-31. In addition to the constructive business sessions, a 


ntion 


trip was made to the Oliver factory at Woodstock, I] \ 
dinner at the Auditorium was a feature. The progran 
listed a talk by Frank K. Pennington, then Oliver manager 


at Chicago. 
A government commission at Washington was engaged 


in standardizing office appliances and supplies The in 
vestigations showed that various branches of the govern 
ment were buying twenty-eight different kinds of ink, 278 
kinds of pens, eleven kinds of typewriter ribbons, and 132 


kinds of pencils. 

A suit was brought by The Oliver Typewriter Company 
against John R. Dougal, Montreal, for alleged infringement 
of patents. Violation of contract was involved. 

The Chicago downtown office of the Arithmograph 
Company was moved to the factory at 127 Rees street 

The Pittsburgh chapter of the American Institute of 
Bank Clerks held a contest on adding machines The win- 
ner footed up one hundred checks, aggregating $28,000, in 
two minutes and thirty seconds. 

A post office commission investigated adding machines 
for departmental service. The names of the machines ex 
amined reveal a number of companies still doing business 
under the old names. Some of the others have been ab- 
sorbed in consolidations. The list then printed was 
Wales Adding Machine Company, Comptograph Adding 
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“How long will it last?” 


The real test of a piece of furniture is its 
wearing qualities. Thus, Mr. Furniture 
Dealer, you are asked time and time again, 
“How long will it last?” At this request 
you are obliged to plunge into a lengthy 
and uncertain explanation of the individ- 
ual selling points which are known to 
make your furniture more durable. If you 
were stocked with Furnas office furniture, 
you would simply have to point to the 
Furnas Trademark—it speaks for itself. 
For, the Furnas Trademark is known and 
recognized as the sign-post of good qual- 
ity and long enduring service—the kind of 
quality that wears and wears—the kind 
your customer wants and finds very hard 
to get. Thus, the Furnas Trademark has 
correctly proven itself as a real and actual 
sales force. Ask for our catalog. 


FURNAS OFFICE FURNITURE CO. 
INDIANAPOLIS, INDIANA 




















ROPE or WOOD? 


The term ‘‘red rope”’ as applied to paper today 
is much abused. It may mean 5% rope or 75%- 
the balance wood pulp. Naturally by decreas- 
ing the rope content and increasing the wood 

a cheaper paper can be produced. This means 
cheaper and inferior Wallets, Folders and 
Pockets. Like cotton suits, they have the 
*‘look’’—but not the wear. 


No mystery or secret surrounds ‘“‘Paperoid.”’ 
The name is a registered trade-ma:k guarantee- 
ing that the paper contains 85% rope or better 

made in strict accordance with our own formula. 


And you will find as a general thing that ex- 
cellent workmanship is invariably the companion 
of fine material. 








925 Filbert St., Philadelphia, Pa. 
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Wire and Iron Products 


are merchandise for which there is constant demand. 
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And it is the constancy of demand—the rapidity of turn-over—that 
builds bank accounts and prestige in preference to the occasional 
sale of large proportions. 





If you will let the Bar Bee buzz around your waste basket and corre- 
spondence tray customers, you'll find your patrons not only increasing in 
number but returning to you for quality merchandise of other lines. 


We should enjoy telling you more about these live wires—may we? 


BARBEE WIRE & IRON WORKS 


NPS, AO J bee . 
RO Vt Conway Building 
PAO CHICAGO 















EXTRA LARGE WASTE “ACME” RAILROAD 
PAPER BASKETS AND COMMERCIAL 
LETTER TRAY 


Solid Tin Plate Bottoms 


DAVIDS’ 


QUALITY PRODUCTS 


| MEAN 
RESALABILITY+SATISFACTION= 


SUCCESS 








Buy—Resalability 
Sell—Satisfaction 
Be a—Success 

Let us Co-operate 


THADDEUS DAVIDS INK CO., Inc. 


Home Offices and Factory 
NEW YORK 


Branch Offices: Chicago Boston 
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Machine Company, Pike Adding Machine Company, Bur- 
roughs Adding Machine Company, Universal Adding Ma- 
chine Company, Standard Adding Machine Company, 
Comptometer Manufacturing Company, Mechanical Ac- 
countant Company, Elliott & Fisher Company, Cram Writ- 
ing Machine Company, National Cash Register Company, 
Stanley Calculator Company, Royal Machine Company. — 

George W. McClellan, now manager at Chicago, was in 
charge of the Underwood Typewriter Company’s office at 
Albany, N. Y. 

Miss Rose L. Fritz wrote 106 words a minute from type- 
written matter at an informal test before representatives 
of the Underwood Typewriter Company. She made this 
demonstration while at Montreal visiting the business show 
there. 

George W. Dickerman, then vice president of the Mon- 
arch Typewriter Company, was in Europe on business. 

Excellent progress was reported in arranging exhibits for 
the Philadelphia business show, scheduled for February 
16-23. 

Rumors that The National Cash Register Company was 
contemplating removal from Dayton, Ohio, were denied. 
The reports brought invitations from many cities, asking 
that the plant be located there. 

Advances of ten per cent in prices on office furniture 
were general. 

The Irving-Pitt Manufacturing Company had moved into 
its new three-story building at Kansas City. Occupancy 
of a site 60x100 feet was instanced as an indication of rapid 
growth. The “prophetic eye” did not foresee how that 
plant would expand in the fifteen years which have 
elapsed. 

Even fifteen years ago Fletcher B. Gibbs—then general 
manager of Shea Smith & Company, Chicago—argued that 
stationers were selling goods too cheaply, and insisted that 
they should have a better understanding of their costs. 

The stenographer of Charles E. Hughes, governor-elect 
of the state of New York, had been poisoned through han- 
dling carbon paper. He was susceptible to dye poisons 


Erratic Doings at Carter’s. 

With furriers, provision houses and the like as neigh 
bors, the Chicago branch of The Carter’s Ink Company is 
visited by many large rats, which are universal in their 
tastes. A recent issue of Office Appliances was ravaged 
one night, the cover being gnawed off, and the glue used 
in casing eaten away. The suggestion was made that the 
cover of Office Appliances be lithographed on tin, and 
soldered in place 

Those Austin avenue rats are partial, too, to the loca- 
tion of their caches. A box of candy left overnight on 
Mr. Harris’ desk had a hole eaten through the cover, 
and the candy carried to the bookkeeper’s desk, many feet 
away. There was no sign of teeth marks on the candy, 
possibly substantiating the old theory about the way rats 
One rat is supposed to lie prone, grasping 

Its fellows drag the “carriage” to 
At any rate, the candy, uneaten, was 
bookkeeper’s desk without breaking the 


carry off eggs. 
the egg in its paws 
the hiding place 
carried to the 


chocolate surface. The same trick was repeated the next 
night Discovering some of the rat-handled candy on 
his desk, Mr. Harris put it in the waste basket. The next 


morning the candy was in the same drawer of the book 
keeper’s desk, much to that young lady’s dismay. 

Mr. Harris determined to oust his sub-tenants. A rat 
trap was secured, and baited with fried steak. The rats 
operated that night again, and carried all the scraps of 
meat to the same drawer in the bookkeeper’s desk. And 
the rat trap was not sprung. About the only relief in sight 
is to let a chop suey artist operate at Nine West Austin 





Writing Ink Made Treating Valid. 

The signature of the Far East Treaty is of deep 
interest to stationers. A historical event of importance 
was capitalized by the Jasmine Ink Corporation by re- 
producing in fac simile a telegram sent from Washington 
by George Deedmayer, December 14: “Jasmine ink used 
yesterday in signing Far East Treaty by four great 
powers—America, Great Britain, France and Japan.” 


Any H. C. L. at Rockford? 


Discussing the cafeteria service at the Sundstrand plant, 
The Sundstrand Keyboard commented on prices. Boy, 
bring a time table of railroad service to Rockford: 

“Considering the cost of each sandwich at four cents, 
fruit, three cents and cake or pie three cents, will make a 
total of fourteen cents. Then there is coffee at four to six 
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ACCURACY THAT WILL 


SAVE BIG MONEY 


Every day thousands of dollars are ac- 
tually wasted in postage just because the 
ordinary scale leaves too much doubt in the 
mind of the sender when the weight of the 
The 
usual custom in such cases is to put on the 
extra postage rather than run the risk of 
when the mail 


letter or parcel is close to the line. 


making the customer pay 


is received. 
All this uncertainty is done away with 
and a new money maker is provided for the 


dealer by the new 





TRINER 
No. 9 


‘ especially designed for U. 8, 
postal service, is pronounced by experts as the best com- 


mercial model ever produced. It registers to the smallest 
fraction of in 1/64 oz. tolerance, 1/32 oz. 


sensibility. 


It has met with instant success and thousands already 
are in se throughout the postal system, Specially 
adapted to fine and careful weighing of all kinds of first 
class mail matter and especially foreign where the small- 
est discrepancy may mean considerable loss of money, 
time ind good will 

\ thorough inspection will reveal its superior qualities, 


jectionable features of the old type 
beam scale and features which 
simplif ind facilitate operation and guarantee durability. 


It is without the ob 


embodies many new 


Unique Features 


Permanent Balance maintained by within-the-beam bal- 
ancing block Tubular Heavy Brass Beam is built to 
withstand shocks Made with wide, deeply notched, half 
ounce graduations. Cylindrical Brass Poise, fitted with 
steel, die stamped combination bushing and dog; sits 
true, assuring quick and accurate weighing. Frame and 
Platform constructed of extra heavy steel throughout. 
All steel parts are coated with high grade enamel, hand- 
somely finished in gold bronze, protected by heavy lacquer 
All brass parts highly polished and lacquered. 


-Height 5”; Width 4”; Length 9”, 
Platform 24%"%x4%”". 


Dimensions 


Dealers will find the new Triner Scale No. 9 a 
popular article among concerns who pay atten- 
tion to their postage bills. Its accuracy provides 
material for interesting window and store dis- 


plays. Further particulars on request. 


TRINER SCALE & MFG. CO. 
CHICAGO, ILL. 


2714 W. 2ist Street 





P. 0. SCALE 














170 OFFICE 






Wabash Insertable Celluloided 


FILING Tab Guides (Patented) 


a patented tab 
that means profit 


YOU are not thoroughly familiar 
with the profits that you can derive 
from the sale of Wabash Insertable 
Celluloided Tabs (patented), write to us for 
particulars. Use the coupon if you wish— 
it’s there for your convenience. 


The fact that Wabash Insertables can be used over 
and over again, simply by changing the labels, makes a 
strong appeal to purchasers of filing supplies—and 
results in easy sales. The fact that these tabs are of 
an exceptional quality makes for good profit. 
Customers like them because they are light, clear as glass and 
stand compact in a drawer. They are pleasant to handle. 
Labels can be easily inserted and removed. Various tab colors 
are provided for color classification. And, because the cellu- 
loid is fused to the tab, giving it extra stre ‘ngth, the life cf the 
guide is preserved indefinitely. 
WRITE for full information on sales 
possibilities, profit, kinds of insertable 
guides, and our dealer plan. You'll be 
interested. Get our catalogs on Supreme 
Supplies and Wabash Cabinets — and your 
copy of “The Five Basic Methods of Filing.” 


The Wabash Cabinet Company 


Desk 5, Department B - WABASH, INDIANA 









Con d He 
FILING SUPPLIES and CABINETS 


——— 











The Wabash Cabinet Company, 
Desk 5, Dept. B, Wabash, Ind. 


Please send me an outline of your sales plan and infor- 


Gentlemen: j 
Send me a 


mation in regard to your insertable celluloided tabs. 


copy of ‘*The Five Basic Metho/s of Filing, * also. 

UGGS oc icccocccccces 

er 

Address .......4.- Fees ve cA mee 6 e048 Ueiccs Eleadeds 
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cents a cup depending on how much is wanted, or perhaps 
milk, which costs six cents a pint. That brings the total 
cost up to twenty cents and were extra sandwich or fruit 
carried the cost would rise accordingly.” 





Some Double-Edged Publicity. 


By M. T. Harding. 





Anyone who has toured the northwest knows of the 
big apple crops, apple shows, and the consequent pul licity 
both direct and indirect which emanates from the apple 
growing district. This year the apple crop in Washington 
exceeded $100,000,000 in value, and the fruit exhibited at 
fairs has been considered finer than ever. 

Pliny L. Allen, state distributor for the Globe-Wernicke 
goods felt that it was up to him to let the Ohio folks, who 
are supposed to manufacture the best office supplies on 
earth, know what was meant by “Washington apples.” 
He managed to secure through a friend one of the boxes 
from the collection which won the grand prize of $1,000 


at the show, apples grown at Grandview in the Yakima 
Valley, and shipped them to the advertising manager of 
the Globe-Wernicke Company in Cincinnati. Mr. Allen, 
from his long service in the state legislature, of course only 
hoped modestly that everybody about the office would get 
an apple apiece, and that he might get a letter hanks 
just to show that the apples arrived. 

His letter of transmittal read like this: 
My Dear Mr. Dreyer: 

Seattle has just closed a ten-day apple show, where 


thousands of boxes of the best apples grown in all the 
world were on exhibition. The apple crop of the state of 
Washington this year will bring over one hundred million 
dollars to the producers. The grand prize of one thousand 
dollars for the best community exhibit was won by the 
town of Grandview in the Yakima Valley. Through a 
friend of mine, who was an exhibitor, I secured a box from 
the prize winning exhibit, of the variety known as “De- 
licious,”’ which I am sending by express addressed to you, 
for distribution among the office force of the Globe-Wer- 
nicke Company. I hope there will be at least one apiece 
and that you all may enjoy eating the best apples, 
in the best state in the best country of the world. 
With kindest personal regards and hoping that you will 
approve of this brand of publicity, I am 
Sincerely yours, Pliny L. Allen. 
To which Mr. Allen received shortly thereafter a reply 
from Mr. Dreyer, signed by fifty-seven of the office staff 
gs a a with the president, H. C. Yeiser; H. C. Yeiser, 
Sm Z. Blagg, vice-president; J. E. Blaine, Jr., secre- 
tary- Bcacs Herbert M. Wittstein, sales manager; Ed 
C. Rentz, traffic manager, and O. J. Dreyer, advertising 
manager, followed by the entire office force. (These apples 
are packed sixty to eighty per box.) 
“Three Cheers for Washington, Pliny 
Apples!” 


grown 


Allen and ‘Delicious 
Our dear Mr. Allen: 

Your box of well-named apples arrived O. K. and was 
greeted with exclamations of delight and rapture. Another 
thing that added to our surprise was that it arrived right at 
noon time. Of course we’ve always been very partial to 
our own Ohio, but we all have to admit when it comes to 
APPLES Washington has us whipped to a standstill. They 
had to barricade the doors to keep us from rushing out 
to stake claims in the Yakima Valley. Three cheers!” 

The letter with the long list of signatures has been ex- 
hibited at the chambers of commerce of Yakima, Grand 
view and Seattle, as a justly earned bit of publi 

An Interesting House Organ. 

One of the most attractive house organs which comes 
to us is entitled “Parkergrams, a journal of inspiration 
and helpfulness, published once in a while by the Parker 
Pen Company, aceite. Wisc.” A recent number con- 
tains several things of value to readers, one of them 
being a story by George S. Parker, president of the Parker 
Pen Company, describing a trip he made to Yellowstone 
National Park. Mr. Parker is the fortunate possessor of 
a gift for narrative and description, indicating that, were 
he not a manufacturer, he could make a prosperous living 
as a writer. 

Parkergrams contains quite a number of valuable articles 
for dealers, including store suggestions, the installation of 
new equipment, putting into effect new ideas, suggestions 
on discounts, how to handle errors and other practical 
things of like nature. 

The new goods that the Parker Pen Company is getting 
out are carefully described and illustrated. 
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IS YOUR HOUSE IN ORDER? 


Is your stock well balanced? Have you considered that stocks in aaa 
» dh x - * rade Mark 
general are low? Be prepared to take proper care of your cus 








tomers because better business is close at hand. 





Clemco is alive to the situation 


Every desk you need can be found right in our line. 
Stock the ‘“2-in-1”" Clemco, the very best and most 
popular typewriter desk made. We can take imme- 
diate care of all your requirements and supply you 
with quality numbers that will sell 
on sight. 





The Clemetsen Company 


3401-61 W. Division St., Chicago, Ill. 









The Two-in-One Clemco 


This, without question, is the best type- 
writer desk on the market. It is at once 
a typewriter desk and clerical desk. The 
desk top is unbroken and never is dis- 
turbed by the typewriter. It actually 
does the work of two desks in one. 








Sorting Devices 
Indexed, Letters, Numbers or Words 


is a device especially adapted to the sorting of sales 
slips, coupons, short checks, cards or any other mat- 
ter shorter than six inches. Department stores, mail 
order houses, clubs, restaurants, retail stores or prac- 
tically every establishment have an urgent need for 
this device, which accomplishes the work quickly, ac- 
curately and with a minimum effort. 
The V-shaped notches in the sides of the guides pre- 
vent the loss of any article within the sorter itself. 
- oak The two additional rods in the center 
D keep the smaller articles from dropping 
thru the bottom. It has sectional posts, rub- 
ber protected bearing points, automatic. lock and 
release and is made from the best of materials. 
You can develop new opportunities with this 
sorter. 
The Kohlhaas line has a sorter for every pur- 
pose and wé will index any sorter to the re- 
quirements of your customers, alphabetical, nu- 
merical, departmental or in any manner desired. 
Kohlhaas sorters will handle 














Back Orders Coupons Orders 


Bills of Lading Deposit Tickets Pay Roll Checks 
Cancelled Cheeks Insurance Papers Remittances 
Cards of all sizes Invoices Requisitions 
Checks Letters Sales Slips 


THE KOHLHAAS COMPANY 
183 N. Dearborn St. CHICAGO, ILL. 
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NELSON HEAVY DUTY 
PUNCHING EQUIPMENT 


The Nelson Model 3 Punching Machine and equipment (illustrated) 





provide the stationer and printer with the necessary machinery to 
extend their fields of endeavor along new lines. It is practically seven DIE CUTTING 


machines in one: punching all kinds of loose leaf accurately and quickly ; 
hollow die cutting; round cornering; card index 
tabbing; indexing loose-leaf and bound books, 
and even locks up scoring rules and perforating 
rules or die cutting with printer’s rules. 






















Model 3 The construction, combining power and 
Machine simplicity of operation, ability to adjust 


dies and attachments quickly and ac- 
curately, to punch speedily and 
accurately with economy of 
power, makes it extremely 
formidable and_ useful. 
The compactness and accessibility of all parts sub- 

ject to adjustment and the direct application of 
power over the punching members brand it as a 
machine which wise buyers appreciate. 


TAB CUTTING 


You can cap- 
italize on the 
superior op- 
portunities of- 
fered by the 
Nelson Punch- 
ing machine. 
Write for fur- 
ther informa- 
tion. 


It will be to your advantage to investigate our 
machine. We will supply you with fur- 
ther information on request. 


C.R.& W.A.NELSON, Inc. 


225 N. Michigan Blvd., Chicago, III. 


PUNCHING DIE 
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: Commercial Stationers :: 


Your salesmen talk with scores of buyers of office equipment 
every, day. Your store displays and your warerooms contain 
thousands of office equipment items and you maintain a delivery 
service. You are in best position to sell the most important item 
of office equipment, 


THE TYPEWRITER 


The additional investment is small; the service to your customer 
is dependable, for the machines we supply are completely stripped 
down and carefully rebuilt; the profit for you is good. Write us at 
once—we'll gladly send you full particulars. 


Wholesale Typewriter Co., Inc. 


Cable: Saletype 
326 BROADWAY . - - NEW YORK, N. Y., U.S. A. 
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A Christmas Poem by Col. Messimore. 


The Goshen, Ind., Daily News-Times of Saturday, De 
cember 24, published the following poem by Col. John 
Wilson Messimore. It is one of those choice bits of writ- 
ing which we like to store away in our memories or keep 
in our scrap books: 

Christmas in My Heart. 
| shall not hear the angels sing 
As shepherds did of old; 
I shall not see the Christ Child King 
As men who brought their gold. 
Yet Christmas comes within my heart 
As silent as the snow 
And Christ of me becomes a part 
Until my soul’s aglow. 


The star of God I shall not see 
That wise men saw that night, 

Nor shall I in the manger be 
Where blazed the glorious light, 

But on my pathway shines the star, 
The guiding star of peace, 

That leads me on and on afar 
*Till all my sorrows cease. 


I shall not travel o’er the way 
As wise men, shepherds, too, 
[ shall not bring my gifts this day 
As men were wont to do. 
But I shall take into my heart 
The Christ of Galilee; 
And He shall never dwell apart 
But be “at one” with me. 
December 12, 1921 —John Wilson Messimore 


Asks Higher Denominations in Roll Stamps. 

William F. Schweiger, treasurer of The Multipost Com 
pany, Rochester, N. Y., makes the suggestion that the post 
office department make up stamps in rolls of denomina 
tions suited to parcel post shipments. The stamps should 
be pre-cancelled, thus saving delay in the dispatch of pack 
ages bearing them. If this suggestion is adopted, patrons 
of the’ parcel post could expedite the dispatch of their 
shipments, and make possible an accurate accounting of 
the postage used. Mr. Schweiger says that some large 
users are buying pre-cancelled stamps in sheets, making 
them up in rolls, and thus adapting them to use in stamp 
ing machines. This involves additional labor, which, whil 
it affords the results desired, could readily be taken cart 
of by the post office department. 





Novel Means of Bill Board Advertising. 
In Constantinople, instead of using bill boards so ex 
tensively as they are used in this country, those who ad 
vertise to the public in this manner use the street kiosks 
Mr. Kroubalkian, Royal dealer in Constantinople, uses 
twenty-five of those kiosks throughout the city to adver 


tise the Royal typewriter by means of posters. 


Efficient Rebuilt Typewriter Service. 


Marcus Harwitz, general manager of the Regal Typs 
writer Company, 359 Broadway, New York, N. Y., has 
arranged on behalf of rebuilt typewriter dealers a servic« 
and sales promotion plan calculated to be of interest to the 
trade. This plan includes factors which experience has 
shown to be of first importance in the sale of factory re- 
built machines. The advertising folders and circulars sent 
out by the company present cogent reasons why their 
product—rebuilt Master Model No. 10 Royal typewriters 
should receive the careful and friendly consideration of the 
dealer. These reasons are, of course, quite apropos when 
presented in another form as arguments for the purchas« 
of these machines by typewriter users. 

The Regal Typewriter Company controls the rebuilding 
and sale of the Royal typewriters taken in exchange for 
new machines by the Royal Typewriter Company, and has 
ever since its organization several years ago borne a repu- 
tation for conscientious work. 

One of the items in the company’s sales promotion cam- 
paign is a poster-like card, 20 by 28 inches, with a back 
support which makes it readily available for use on the 
showcase or counter or in the window as a feature of a 
window display. This big card is done in black, red and 
gold, and is a very striking piece of advertising. Even the 
monotone reduced reproduction gives some idea of its ef- 
fectiveness. The space at the bottom of the card is re- 
served for the name of the dealer. 

Th Regal Typewriter Company is appointing exclusive 
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Steel Transfer Cases 
STRONG, FIRE-RESISTING, DURABLE, COMPACT, 
NON-BINDING, PERMANENT 
Depth of Drawer front to back permits contents of deepest 
Vertica! Files being placed this STEEL STORAGE CASE. 
Each Case Complete in Itself 








Front and all sides have framed-in panels, each case 
equipped with interlocking devices, also label holder and 
steel handl« Drawers are mounted on polished steel slides 
which permit them to slide smoothly. 





Wood Storage Cases 
Best All Wood Storage Case Made 


The Globe=Wernicke Co 


Cincinnati 
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DESKs 














Satisfaction 


is the forerunner of 
business prestige. It 
engenders goodwill. 


Your establishment 


needs both prestige 
and goodwill. 


ENGLEWOOD 


desks insure this satis- 
faction. 


The results obtained 
by Englewood dealers 
have proven this. 


We would like to send 
you our catalog. Send 
us your name. 























The Englewood Desk Co. 


5816 Lowe Avenue 
Chicago, II. 





| 


























agents. While many agents have already been appointed 
and territories assigned, the map is not yet covered either 
at home or abroad and new applications will receive careful 
attention. 

The company issues for its dealers a monthly price list 
which not only gives valuable information as to prices, but 
carries other information of use to the dealer in his day- 
hy-day work. Through this service the dealer is kept in 
touch with the primary source of supply and is thus better 
able to anticipate his requirements. 


Fine Hawaiian Publication. 





Office Appliances has received from A. C. Kitchler of the 
Honolulu Typewriter Company the holiday number of the 
magazine “Paradise of the Pacific,” a monthly publication, 
illustrated, devoted to Hawaiian affairs. This copy of the 
magazine is beautifully done in colors showing flowers and 
landscapes in the vivid, natural hues of the semi-tropical 


land. It contains 160 pages exclusive of its cover. The 
opening article, written by John IF. Stone, describes a 
fishing trip with Governor Wallace R. Farrington. A 


sketch of the life and exciting adventures of Samuel |] 
Johnson, known as “Two-Man” Johnson, is given by 
George Mellen. Major Johnson is a Cossack, whose orig 
inal name was Ignatieff. He received a military education 
in the Russian Military Academy, but before he graduated, 
through the machinations of a step-father, was transferred 
to the Kussian navy and escaped therefrom at Philadelphia 
Kor some years after that his life was one adventure after 
other. He is now ene of the prominent men in Hawaii, 
and before the recent war he was brigadier general of the 
National Guard of Hawaii, which position he resigned to 
accept a position as major in the United States Army in 
February, 1918. During the time he was a major in the 
United States Army, he was sent to Vladivostok and placed 
in command of the Inter-Allied military police, where he 
acquitted himself so well that he was decorated by all 
nations concerned, receiving among other things the high 
est order within the gift of the Russian government. This 
latter decoration he prizes highly since at one time the 
Russian government yearned to decorate him in quite 
another manner. 

Randall Gould contributed a prose poem entitled “The 
Honolulu Bug.” 

One of the most interesting articles in this issue of the 
“Paradise of the Pacific” is a description of how physicians 
working for years in their laboratories at Honolulu have 
at last discovered what promises to be a cure for leprosy 
A number of persons have already been cured by this 
treatment and returned to useful life. Other articles pre- 
sent word pictures of Hawaiian life and scenes, Hawaiian 
educational institutions, and the progress of the Hawaiian 
schools. 

An article on “When Kilauea Was Dangerous” gives 
some interesting data on the history of that famous vol 
cano. There is no lack of good fiction, too, in this maga 
zine, and some historical sketches and articles on Hawaiian 
music, etc., ete. 


Automatic File & Index Company Opens Chicago 
Offices. 


The Automatic File & Index Company of Green Bay, 
Wis., has realized a long cherished intention to open sales 
offices in Chicago in order the better to care for their 
Chicago business to provide a convenient point for visiting 
dealers from all over the country. These new offices wil 
make it easy for those interested to spend some time in 
reviewing the entire line of automatic filing cabinets, desk 
files and utility desks. 

The Chicago territory will be under the management of 
John N. Duncan, an experienced office equipment man 


struction and the important possibilities in the line he 
represents. He is widely acquainted in the trade. These 
offices at present are located on the eighth floor of the 
National Life building, 29 South LaSalle street. The space 
now consists of two private offices which will be fitted up 
in model form and in the third and larger room will be the 
display of samples covering the complete line. The ar- 
rangement is attractive and the equipment is in keeping 
with that used in the finest offices. The company extends 
a cordial invitation to all its friends to visit these offices 
as well as their new and modern factory and general 
offices at Green Bay, Wisconsin. 

The Automatic File & Index Company has always con- 
sidered convenience in filing and finding above every other 
advantage. They have built around these features of con- 
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Here is 


High Grade Representatives: Yt: Chance 


An expansion of territory opens at- 
tractive, new opportunities tor men 
who can sell. 

For fifteen years an important part 
of the standard equipment of the larg- 
est industrial concerns and government institutions 
in the northeast and west to Illinois, has been 


The Original TIM Calculating Machine 


This machine is to be established on a national 
basis and the year of 1922 will be one of organiza- 






TIM Ilil—Levers 






tion with that result in view. home office will back its representatives 
Right now we are looking for representatives in to the limit. 

the principal cities of the Agencies now are established in New . 
south, middle west and west. York, Pittsburgh, Atlanta, Chicago, 
We require men who are finan- Toronto, Montreal. Other cities are open 
cially responsible — men who territory. 
have the “pep” and desire to Our organization will be completed 
take hold of this machine so soon. If you are of the type to connect 
as to establish themselves in with us and with the time-tried Tim ma- 
a profitable business. The chine, write us at once for our proposition. 


Rave wo 





THE TIMES-INTO COMPANY 


SOLE AGENTS—NORTH AMERICA 
General Offices: 


EW YORK BRANCH . 
Nr™327 Broadway 5 N. Wabash Ave., Chicago Prrremnen Sper 


Moore Maptacks helped Win the War 


and will help make money for you 


The Moore Maptack Counter Cabinet displayed on your counter, with its 
practical self-explanatory map of the United States and many sugges- 
tions for using Moore Maptacks, will increase your Maptack sales. 














There is a Big Demand for 


. Moore Push-Maptacks 


Thousands of dollars have been spent in educating business and pro- 
fessional men to their use since we introduced them many years ago. 

This handsome Cabinet holds 10,000 Maptacks. Under a fixed 
glass top are displayed 18 distinctive colors in a partitioned tray, 
showing their uniform heads and sharp, tool-tempered steel points. 
The stock is kept under this tray. 100 tacks to a box. 

There is an unusually large profit on these useful little markers 
for maps and charts. 

Detailed information, discounts and our new Moore Push-Map- 
tack “Inserter” sent on receipt of a postal request. 


Moore Push-Pin Co. 


Wayne Junction, Philadelphia, Pa. 


Mfrs. of the World-Famous Moore Push-Pins, Push-less 
Hangers, Screw-Knobs, Thumbtacks, Maptacks, etc. 


For 21 years our products have been the Standard of the World 
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MEILINK “MASTER MODEL” SAFES 


IN SMALL BUSINESS SIZES 


Inside Sizes 
No. 88—17” High, 133” Wide, 224” Deep 
No. 90—20” High, 15" Wide, 14” Deep 
No. 92—24” High, 18” Wide, 14” Deep 





May be used with Cabinet as shown, and 
as many adjustable shelves as desired, 
or with full size adjustable shelves with- 
out Cabinet. 


Small Safes for BUSINESS or HOME 
USE have always been sold on price. 


With the enormous need of better Fire and Thief Protection, 
we have designed three sizes to meet these requirements. 


A Fire Resistance Laboratory test of 11/2 hours at 1800° F. proves its efficiency. 


THE MEILINK STEEL SAFE CO. 


TOLEDO, OHIO 











Patented Leg and Pane! con- 
struction. Double Sceel Panels I 

, ‘ -~ i , Jesk open 
with asbestos insulation at rear of 


knee space 


Linoleum Top writing bed 





Sliding Shelf 
Bronze Binding 


Letter file runs smooth on 
roller and ball bearings 






Special Yale 


Cast Bronze Pu 
Lock auto- 





Box drawers perforated to receive 
adjustable partitions Can be 
equipped to take 5” x 3” cards 


drawers by 
closing cen- 
ter drawer. 





Cast Bronze 





No Rattling Panels in this New Steel Desk 


cartage and storage charges are reduced to a 
minimum. 

And there is the beautiful design—the 
wonderful finish—the handsome battleship 
linoleum top and extra high quality of hard 


TRONG and quiet in operation is this 

Jamestown Metal Desk! 

Double thickness steel panels, interlaid 
with asbestos, eliminates rattle and gives 





extra strength. 

Electric spot and acetylene welding in- 
stead of rivets, bolts or screws gives rigidity 
and still greater strength. 

Because of its knock-down feature freight, 


ware, all of which do their share in helping 
to make ready sales for this good desk. 

There’s a good profit for you, too, in spite 
of its reasonable retail price. May we send 
you details? 





The JAMESTOWN METAL DESK CO., Inc., Jamestown, N. Y. 
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venience a very complete line of first-class design and 
quality. As the principal reason for the growth of the 
company, however, they lay stress on the convenience of 
the lines. This, they say, is the reason why their big new 
factory has been kept busy on full time throughout the 
past year. 

The company was started by two men in 1900. One 
man built the entire output, while the other ran the office 
in connection with another business in which he was inter- 
ested. Each year the business of the Automatic File & 
Index Company increased and soon its name became 
known all over the world. A month’s output today is 
equal to the year’s business in 1912. This growth is all 
the more remarkable considering that it was accomplished 
with limited means in the beginning and no outside capital. 

Each year improvements have been added to the line, 
many of which arose from the practical patents of Fred 
L. Straubel, president and general manager. Constant 
attention is given to the consideration of every possible 
weakness in the lines and the correction of such faults as 
appear. The Automatic file drawer, although it has stood 
the test of over seventeen years of use, has been greatly 


improved since its inception. All parts have been 
strengthened and the newly patented one-piece drawer 
front is an added feature of strength and utility. No un 


sightly hinges show and there is no break or division lin 





NEW “AUTOMATIC” FILING CABINET. 


in the front. It presents the appearance of any other 
vertical file drawer front, but possesses the same \ 
expansion between drop front and the backward tilting 
follower. The drawer body has been strengthened and 
made more attractive. The ten roller bearing steel ex 
tension slide has been strengthened and made even mort 
quiet in operation. The interior construction has been 
refined and perfected and the finish inside and out has been 
beautified and made more durable. For nearly two years 
the company has been experimenting in a newly installed 
veneer department and have just recently achieved the 
results they sought. All panels in their files and desks are 
five ply joined together with waterproof glue. 

A greatly improved Auto-utility desk line has been de 
veloped, all in wood steel construction. This line will be 
announced during January with a new desk catalogue. 

Officials of the company are very optimistic for the 
coming year. They believe that January will show a good 
increase over preceding months and that business will 
gradually advance throughout the year. “We are fighting 
all the way, but we are pulling in the business. We are 
now preparing further to enlarge our production in view 
of a definite and increasing demand.” Such is the state 
ment of C. W. Straubel, the company’s sales manager. 


“Country of Origin” Labels for Canada Trade. 





The new Canadian customs tariff law requires that many 
imports be marked with the name of the country of origin. 
A number of items used in the stationery trade are speci- 
hed in the schedule, explicit instructions being given for 
the marking of units or packages. 

300ks, advertising matter, calendars, calendar pads, post 








There is good profit 
in Leather Goods 





Enterprising stationery dealers and jobbers 
find that quality leather goods, judiciously 
encouraged, yield excellent profits. A high 
grade line of leather goods is a genuine 
sales promoter. 


‘‘Handy”’ portfolios are of the better grade. 
They are designed to give the most efficient 
and longest service. The best of materials 
are used in their manufacture and they 
must stand careful inspection before ship- 
ping. In looks and performance “Handy” 
portfolios are as fine as any one can desire. 


There are “‘Handy”’ portfolios for all lines 
of business. Above is illustrated just one 
of many styles and interior arrangements. 
No matter what your customer demands in 
a portfolio, with the “Handy” line you can 
supply him. 


Catalog No. 34 tells an interesting story. 
Shall we send you one? 


The Cleveland Leather Goods Co. 


Manufacturers of Leather Specialties 
26-28 Noble Court, N. W., 


CLEVELAND, OHIO, U. S. A. 
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BATES 
MACHINES 


Announcement 


After thirty years in the numbering 
machine business as a ‘subsidiary in- 
terest the BATES MANUFACTURING 
COMPANY is now ‘‘going into bus- 


iness for itself.’’ 


Henceforth the entire energies and 
facilities of the new company will be 
devoted exclusively to serving the 
needs of our customers and towards 
broadening our field of activity. 


A new plant and greatly enlarged 
repair department is now in operation 
where your requirements will be given 
prompt and efficient attention. 








































Bates machines 






are best for 
fi Necessary in 
every sort of te 
automatic every business. 








numbering. 





| Handled by 


Dealers 







Let us tell you WHY and HOW BATES 
MACHINES are necessary for YOU. 








Address Department B 


BATES MFG. CO. 


Factory: ORANGE, NEW JERSEY 







Sales & Service Office: 50 Church St., New York City 
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and 
each 


cards, greeting cards, etc.—each article. Chalk 
crayons—each package or container. Finger cots, 
article or container or wrapper in which they are sep- 


arately enclosed. Furniture and safes—each article, 
Eyelets, envelope fasteners, etc.—each separate pack- 
age or container. Office appliances, such as_ spring 


paper clips, pencils, fountain pens, penholders, duplicating 
machines, stands for duplicating machines, racks for dupli- 
cating machines, rubber erasers, drawing instruments, 
drawing instrument cases—each article. Office supplies, 
such as steel pens, paper clips, typewriter ribbons, writing 
inks in bottles or jars, drawing inks in bottles or jars, 
rubber key tops for typewriters, rubber knob erasers for 
pencils, sealing wax—each separate container. Paper and 
paper stock, including printed envelopes, expanding docu- 
ment envelopes, printed paper for duplicating machines 
letterheads, invoice blanks, billheads, statements, photo 
mounts, abrasive papers, paper bags, blank books, loose 
leaf book covers, blank refills, bound, tags—each sheet or 


article printed or stenciled. When imported in rolls 
paper, building papers, abrasive papers, printing paper, 
tracing paper, gummed tissue, insulating paper, kraft 


paper, gummed kraft tape, wax papers for photographs— 
each roll. Carbon paper, film support, sensitized paper, 
sensitized film, blank paper, blue print paper, tracing paper, 
bristol board, oil board, oiled 


braid paper, cardboard, 

sheets, pasted stock, chipboard, strawboard, binders’ board, 
boxboard, cut cards (blank), cover paper, eyelet discs, 
glassine paper, gummed paper, stay paper, lace papers, 
glazed papers, fancy paper, ream paper, tissue paper, 


wrapping paper when imported in wrappers, packages, box 
or container—each wrapper, box, package or containe1 
Electrotypes, engravings, rubber type, lead type, matrices 
each package or container. Tools, including screw- 
drivers—each article to be stamped, stenciled, or diesunk 
thereon or placed by means of a decalcomania transfer 

Goods not so marked are subject to an additional duty 
of ten per cent ad valorem. In addition, they must be 
marked in accordance with the law by the customs au 
thorities at the importer’s expense. However, g 
ordered prior to October 1, 1921, may be admitted until 
July 1, 1922, but must be so marked to show country of 
origin under customs inspection at the expense of the 
importer. 





ods 








iJ 





STATEMENT MACHINE.— 


THIS IS THE SUNDSTRAND 
On page 28 of The Office Appliance Exporter for the Fall of 
1921 was an illustration purporting to be a likeness of the 


It was, however, an older model of the Sund- 
strand adding machine. The Statement Machine is presented 
here to correct that error and to set right any misunder- 
standing on the part of readers who may have read the item 
and noted the illustration in The Exporter. 


above machine. 








The Manufacturers’ Typewriter Clearing House, 193 
North Dearborn street, Chicago, are issuing some attrac- 
tive announcements in colors, giving special offers on re- 
built number 10 Royal typewriters and rebuilt number 
10 Royals in the rough selected. 

The schedules of the Accurate System & Manifolding 
Company, 407 Broome street, New York, show liabilities 
of $25,725.00 and assets of $29,620.00, of which $5,000.00 
is stock, $23,000.00 machinery, tools, etc., and $1,500.00 
debts due on accounts. Max E. Sanders, 42 Broadway, is 
attorney for the bankrupt. 
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TO THE TRADE: 


The much advertised INJUNCTION prohibiting US from sell- 
ing PENCIL SHARPENERS having CHIP RECEPTACLES 
with TRANSPARENT BODY PORTION and 
NON-TRANSPARENT ENDS, has been DISSOLVED. 
The United States Court of Appeals for the Second Circuit 
HELD THIS PATENT INVALID, November 16th, 1921. 


TRANSPARENT and COLORED Chip RECEPTACLES. 
REVISED PRICE LISTS ARE BEING MAILED. 


Automatic Pencil Sharpener Co. 
58 E. Washington Street CHICAGO 


We are now furnishing our Pencil Sharpeners with both : 
ie 
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SS SY The Byron 


: GMM, V Typewriter Cabinet 


30 


Distinctive 
» Time, Labor and § 
Space Saving 


_ FEATURES 




















—every office 


Byron 
Cer a prospect 
No. 12 —because the 30 time and space 


saving features instantly appeal 

to the prospective buyer and 

In point of construction, beauty of finish and de- meet the present trend of 

sign, the “‘BYRON”’ is second to none. Eight 

distinctive models to select from. Our economy. 

National Advertising campaign is producing 

real inquiries on which our dealers are cashing in. BYRON typewriter cabinets 
practically sell on sight insur- 


ing quick turnovers and splen- 


Byron Typewriter Cabinet Co. = 4#4 profits. 


Incorporated Write us today for interesting 
dealers proposition. 


LOUISVILLE, KY. 
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PORTFOLIO that Charts 
the Way to More Business 
for you in 1922. 


Repeat Order Possibilities and 
Profits Charted for the Sale of 
Barshal Safe Deposit Boxes. 


We do more than sell through 
dealers. We sell for dealers—for 
you. 


And your gross profit is net. No 
money tied up in stock. No ship- 
ping or handling charges. 


Only 500 copies for 500 go-ahead 
dealers. Write for a copy if you 
are one of them. 





STEEL EQUIPMENT 
CLEVELAND O 

















APPLIANCES Janua 


This Trademark 


TRADE 










FILING FOLDERS 


MARK 


Is YOUR ASSURANCE 
OF PERFECT QUALITY 





It is significant of the KAY guarantee 
of a consistently superior quality—more 
satisfactory performance and a slower 
rate of depreciation. It is a constant 
reminder of a closer co-operation in 
merchandising—of a service on a new 
and more stable basis—and of a thor 
oughly higher grade product. 





The production of filing folders is not 
just a part of a large and varied specialty 
business but it is our sole product. And 
our whole organization is devoted en 
tirely to the production and merchan- 
dising of these filing folders—our one 
and only product. Because of this, we 
have come to know the needs and de- 
mands for the filing folders and further- 
more, we know that KAY filing folders 


successfully meet these requirements. 
Thus, we say that KAY filing folders 
give a more satisfactory service. 


Kay Features 
Our folders are rotary cut to elim- 
inate rough edges. 
We use a consistent and standard 
ized grade of materials. 
We have three standard _ stock 
sizes, letter, legal and _  invoic« 
sizes. 
Two grades, three weights and a 
complete assortment of colors. 


Safe, inexpensive and rapid ship 

ments guaranteed. 
KAY Filing Folders will prove profitable 
to you as they have to numerous other 
dealers. Write for our special offer to 
dealers. 


THE KAY COMPANY 


HIGH STREET and BOYDEN PLACE 


NEWARK NEW JERSEY 











OFFICE 


DIGEST OF FOREIGN PRESS 


‘Schreibmaschinen-Zeitung Hamburg” of November 
15th in its leading article considers the opportunities for 
trade in Italy of the German office equipment manufac- 
turers in competition with supplies of American manufac- 
turers. There is also an article on correspondence sys- 
tems, export statistics of the United States in typewriters, 
ribbons and carbons, calculating machines, etc., an out- 
line of the regulations for working hours and pay of type 
writer mechanics made by “Der Verband Hamburger- 
Schreibmaschinenhandler” (Hamburg Typewriter Dealers’ 
\ssociation), and a report of the “Vereinder S. & N. Biiro- 
maschinen-Vertreter” (Association of S. & N. Office Ma- 


Janua ry, 1922. 


chine Representatives) held in Dresden September 2d 
* * * 
\ copy of “Correo del Cauca,” a daily paper ol! Cali, 
Colombia, recently reached this office This journal is 
printed in Spanish and is evidently well edited. Aside 


from the news of local and world affairs covered with 
brevity and thoroughness, there are various feature arti- 
cles, etc., quite after the manner of the newspapers with 
which we are familiar. The journal is well patronized by 
advertisers, among whom we note the Monroe Calculat- 
ing Machine Company, whose agents in Cauca, Valle and 
Narifio, Messrs. Carvajal & Cia, use liberal space for their 
announcements. 


The November 18th issue of “Der Welthandel,” Berlin, 
a weekly inland journal devoted to German business poli- 
cies and other commercial questions, discusses at length 
matters of credit and capital available for German indus 


tries. There is also an article on the government regula 
tions adopted recently to control the speculation in foreign 
currency. A report of Dr. Julius Luebeck covers the pro- 


ceedings of a convention of several German and Swiss 
chambers of commerce held at Constance, November 7th. 
News letters from correspondents in Rome, in Riga, and 
in the Scandinavian peninsula are published and a half- 
page is devoted to conditions in Siberia and Manchuria. 
“Der Import Markt,” a supplement covering raw material 
and commodity markets, reports on the condition and 
trend of the metal, cotton, hides and furs, lumber, mineral 
oils and sugar markets and carries special reports from 
Hamburg and Bremen. A second supplement “Industrie- 
3edarf” purporting to deal with modern industrial man- 
agement has a two-page description with diagrams of cir- 
cular saw machinery, and a half-page article on the 75th 
anniversary of the founding of the optical goods factory 
of Carl Zeiss at Jena. Under the heading of Office Re 
quirements, Management and Organization, is an article 
on the subject of the use of inventory books. 


Che South African Printer and Stationer ran an instruc 
tive article on the changes taking place in India rubber as 
it ages in stock. Several tests made were described, and 
conclusions narrated 


* 7 * 


The South African Stationery Trades Journal covered 


the relation of costs to production. The conclusion was 
that low costs are not, as a rule, conducive to high produc- 
tion. Instances were cited in which the average wage 


earner in the United Kingdom produces to the value of 
£330, while the average in the same line of production 
in the United States was £705. 

~ * * 

The Levant Trade Review, published by the American 
Chamber of Commerce for the Levant, Constantinople, 
Turkey, ran an analysis of tariffs at home and abroad. It 
showed that the passage of the Fordney bill in any form 
will find enactments of similar purpose provided in Eng- 
land, France, Belgium, Portugal, Germany, Spain, Poland, 


Czechoslovakia, Greece and Turkey. Protection and rev 
enue are in demand on every side. 
ok a * 


Anglo-American Trade, published by the American 
Chamber of Commerce in London, ran a symposium on 
the American valuation plan embodied in the draft of the 
Fordney bill. Among the trade leaders quoted was G. A. 
Mower, managing director of The Oliver Typewriter 
Company, Ltd., and the Sturtevant Engineering Company, 
Ltd. His expression is characteristic: 

“It appears to me that this new plan of valuation would 
seriously injure trade between this country and the United 
States. It would render it impossible for the importer to 
be able to calculate the cost of his goods delivered in his 
United States warehouse, and would undoubtedly delay 
delivery. 
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DIEMER 
PRODUCTS 


& @ 


UALITY, as a rule, can be read- 
O ily perceived upon examination, 
but occasionally it requires the 
infallible test of time. Diemer Prod- 
ucts have made a name for them- 
selves, because the quality reflected 
upon the surface is an indication of 
the quality embodied within the 





products themselves, 


This enduring and consistent per- 
formance is assured every user of 
Diemer Products—the natural con- 
sequence of inherent quality. 


As an established, well advertised 
line, it naturally becomes the leader 
of your specialty department. And, 
the Diemer Specialty Line compre- 
hensively fulfills the most exacting 
requirements of every customer. 
For, quality, service and public rec- 
ognition is a combination which is 


hard to beat. 


We will gladly send you samples, 
catalog and prices if you will but 


tell us you are interested. 


JOHN F. DIEMER CO. 


107-109 La Fayette Street 


New York 





Leatherette vertica! fil legal expanding envelopes. 
pockets, envelopes, wallets Pressboard filing cabinets. 
and folders. Leatherette Paper mailing boxes. Pa- 
and jute manilla letter and per filing boxes. Shelf boxes. 
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Adding Machine Paper 


FIVE GRADES 
POSITIVELY GUARANTEED 





MENASHA , WIS. 


Preferred Paper Products 

















N-W:PAPER GOODS co. 
Paper Specialties 
of Quality—Sell 


Although a paper specialties line usually 
represents but a small item on your daily 
sales sheet—it is a steady one. It is this 
consistent and continuous selling upon 
which the stability of your business rests. 
So, to insure repeat orders and steady con- 
tinued sales, you must have a paper goods 
line of good standing and quality. Your 
customers refuse to buy haphazardly—they 
know quality when they see it—they de- 
mand the right to use it. For this reason 
users specify Leatheroid products—they 
need Leatheroid’s consist- 
ent and reliable service. 
Leatheroid Paper Goods will 
figure in on the right side of 
your balance sheet. Get our 
catalog, samples and complete 
selling plan. Cash in on 
Leatheroid quality. 


Northwestern Paper Goods Co. 
uality Park 
St. Paul cies Minn. 





“Uncertainty as to cost and delivery always has injured 
and always will injure trade. In fact, at the present time 
it is the uncertainty of what the conditions will be in the 
near future that is to a great extent preventing the revival 
of trade all over the world. 

“It is well known that in the past any attempt to change 
the tariff in the United States, thereby creating uncer- 
tainty as to what would happen, has always proved a 
blight on trade generally for the time being. 

“Anything is better than uncertainty.” 

* * 2 


One of the curious publications which recently came to 
our desk is entitled “The Akademi,” a monthly journal of 
art, science and literature, the organ of the Academy ol! 
Aryan Science. We have the distinction of being in pos 
session of number one of volume one. This journal is 
printed at the Arya Kala Press, Madras, India. It is edited 
and published by T. D. S. Murti. It contains brief articles 
on ancient and modern art, science and literature, trade, 
industry, agriculture, astronomy, astrolegy, medicine, 
Yoga, Aryan religion, stories, etc. A page is devoted to 
the general news of the month. 


* * * 

The last number of “La Revue de Bureau” to reach us 
before going to press bears on its front cover a picture of 
M. Briand, seated at his desk in his office in Paris. The 
journal contains the usual number of timely and interesting 
articles concerning office equipment. In the pages devoted 
to new machines we note a description of the new model 
of the Rex typewriter—No. 10. The copyholder “Scripta” 
is illustrated and described. News concerning the Chambre 
Syndicale de La Mecanographie is presented and there is 
an interesting department, “Echoes from the Office Equip- 
ment Field Abroad.” Various instructive articles on ac- 
counting are presented, together with a biographical sketch 
and portrait of the new president of the Commercial Ac- 
countants’ Society of France, M. Adrien Oudin, formerly 
president of the Municipal Council of Paris. Then there is 
an article on the offices of great men, leading off with a 
description of the office of M. Briand, whose name is well 
known to Americans as one of the leading men in the 
public life of France. Other articles covering the field of 
office equipment make up a most interesting number. 

Bd ok * 


Another journal from Paris is devoted to the printing 
art. It is called the “Journal des Imprimeurs” and is 
devoted to typography and lithography. In every respect 
it is an excellently printed publication on very high grade 
stock with attractive illustrations and style throughout. 
The journal is directed by J. Langlois, and edited by 
Pierre Mitau. It is published under the auspices of the 
Syndicat Regional des Patrons Imprimeurs. 


The Hold-up at the Franklin! 

[here was a very brave and daring hold-up at the 
Franklin the evening of Wednesday, December 28, the 
robbers netting something like $50,000,000, but through the 
diligence of some of the employes, the robbers were 
quickly tracked and their identity disclosed. They were 
Jack Wilkie, ruler foreman; Joseph Leroux, office supply 
manager, and Norman H. Schneider, credit manager 

The hold-up was the outcome of the annual party given 
to the employes of the Franklin Printing and Engraving 
Company, dinner being served on the second floor of the 
store at 6 p. m., to which approximately 100 employes 
came. 

After a fine meal of roast turkey and all the fixings, the 
employes were entertained by an impromptu Santa Claus, 
impersonated by Joseph Leroux, and every one received 
a (suitable) gift, such as tin sprinkling cans, toy flat irons, 
music boxes and mouth organs. 


The employes of the Franklin presented Mr. and Mrs 
Bellman with a pair of automobile robes and one dozen 
linen napkins. After the meal every employe was fur- 
nished with $1,000,000 and all the gambling devices were 
brought into play. At one time some of the employes 


were worth approximately $15,000,000 to $20,000,000! 

Mr. Bellman presided at the “chuck luck” table 
some few state that the dice were loaded and others claim 
that the game was on the level. Grant Taylor, foreman 
of the composing room, presided at the roulette wheel 
and the total net for his department was about $35,000,000 
profit. Prizes were awarded for the first, second and third 
winners and also two booby prizes. After the money had 
circulated into the hands of just a very few the entire 
assemblage danced and all were very enthusiastic in 
stating that they had had a very fine evening 


and 
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The 
AZORA 


Twirler 
Ring 





Air 


Cushion 





PATENTED 12-21-18 


Stationers can do good business with typewriter 
attachments that have proven their ‘usefulness. 
Air Cushions and 


AZ O R Twirler Rings 


are in use all over the U. S. and are considered a staple 
standard article by scores of dealers. They Conserve 
strength in the typist’s fingers and relieve the typewriter 
of shocks that would materially shorten its period of 
usefulness. Every typewriter owner needs them, they 
are quickly and easily attached. A first glance at them 
impresses your customer with their useful and practical 
features. There is good profit in selling them. 


Write us right now 


AZORA RUBBER COMPANY 


54th and 20th Sts. Cicero, Ill. 


HOW TO REPAIR 
UNDER WOODS 


A new edition of our 
complete illustrated 
treatise on the mechan- 
ism of the Underwood. 


With this Book before 
him any one mechani- 
cally inclined can learn 
to repair Underwoods. 


Price $2.00 


yore & Marz), 


TYPEWRITER co 





79 Queen St. 
LONDON, E. C. 


BOSTON, 
Mass., U.S. A. 
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OLD TOWN 
CARBON PAPERS 


are manufactured according 
to our special formula. They 
are supplied in twenty differ- 
ent grades for typewriter, pen and pencil, in all the 
various colors and finishes. They are more lasting 
and flexible of utility. Thus, do they guarantee 
satisfaction. 


OLD TOWN ana CROWFOOT 
TYPEWRITER RIBBONS 


are the result of the same formula, hence they 
bear the same durableness, 
quality and utility which 
is apparent in the carbon 
papers. These two brands 
are boxed in attractive lith- 
ographed boxes. Consist- 
ent performance and per- 
manence guarantees satis- 
faction. Write for our 
proposition. 


Old Town Ribbon 


and Carbon Co., Inc. 
245-247-249 Centre St. 
New York City, U. S. A. 





QP TOWy. 


CARBON 




















PAPER FASTENERS 


“RIGHT-TO THE POINT” 


In the 8 months that “Tip-Tops” have been on 
the market, we have sold ENTIRELY THROUGH 
DEALERS, nearly 20 million. If you are not 
selling them, WRITE IMMEDIATELY for 


samples and prices. 
We do not sell consumers. 


We have a splendid proposition for foreign deal- 
ers. Send for samples, tell us what territory 
you cover. Responsible foreign jobbers sold on 
long term credits. 


Remember — Tip-Top Fasteners are REAL 
BRASS, not merely steel, brass plated. Also 
made in nickel plated finish. 


o 


The Hensel-Mulranen Co., Inc. 
SYRACUSE, N. Y., U.S. A. 


MARK 
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Steel Cabinet Co., 
2130-2152 Fulton St., 


Chicago, will furnish blue- 
prints and prices which will 
enable you to secure your 
customers’ orders for any 
kind of special metal cab- 
inet work. This company 
has been furnishing this 
class of work through the 


trade for eighteen years and 5 
has the proper equipment 5 
and facilities together with 5 
the necessary resources to 5 
take care of your require- 3 
\ ments in a first-class man- 5 
MaAner. You can make thisa = 
ee profitable branch of your | 
stock cabinet department = 
without additional outlay §& 
on your part. All work § 
guaranteed and furnished § 
subject to inspection and 3 


approval. 


Tih VULANUUEUUNEUL E1004 000A EES 

















Telephone 
Tables 


Umbrella 
Racks 


W ardrobes 


Supply Cabinets 
The Quigley Fumiture Co. 


Whitesboro, N. Y. 


Quigley-Secoy Line 
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Atlanta, Ga.—The Fulton National Bank, which opened 
its new building December 15, was equipped throughout 
with mahogany walnut finish equipment, furnished by the 
Horne Desk & Fixture Company, 80 North Pryor street. 

Bridgeport, Conn.—Frank Fargo has added desks and 
chairs to his lines 

Chicago, Ill—The Van Dorn Iron Works Company, 167 
West Monroe street, has joined the Chicago Association 
of Commerce. 

Chicago, Ill—The Globe Furniture & Carpet Company 
has opened at 821 Milwaukee avenue, handling domestic 
and office furniture. 

Chicago, Ill—The Midcity Store Fixture Company, 122 
North Halstead street, has incorporated to handle new 
and second-hand store and office equipment. 

Chicago, Ill—The Art Metal Construction Company 
moved its Chicago offices and display December 24. The 
old quarters at 205 West Monroe street were forsaken 
for roomier accommodations at 434 South Wabash avenue, 
corner of Congress street. 

Chicago, Ill—The Chicago School of Filing & Indexing, 
conducted by Miss Irene Warren for The Globe-Wernicke 
Company, has lengthened its courses. The morning 
classes, formerly meeting Mondays and Fridays for a term 
of three weeks, now last four weeks. The evening classes, 
meeting Mondays and Thursdays for a term of six weeks, 
have been extended to eight weeks. The tuition fee ri 
mains as before. 

Columbus, Ohio.—The Diehl Office Equipment Compa 
ny has purchased the building now occupied at 43 East 
Gay street. Plans are under way to add three stories to 
the building. 

Hutchinson, Kans.—The Thomas Office Supply Compa 
ny has opened at 323 North Main street. Office furniture, 
filing devices, safes, office supplies and equipment will be 
handled. Joe Thomas, the proprietor, was formerly en 
gaged with a local concern. 

Jamestown, N. Y.—At the end of last year the standing 
of the Art Metal team in the industrial bowling league was 
sixteen wins out of eighteen games rolled. 

Morgantown, W. Va.—Sherr Bros. have added office 
furniture, filing devices and other office specialties to the 
stocks of books and stationery. 

Nappanee, Ind.—Albert Power has been made advertis 
ing manager for Mutschler Bros. Company. He was for 
merly with the Komfy-Kab Company at LaPorte, resign 
ing to join the Mutschler organization. 

New York, N. Y.—The York Safe & Lock Company, 
55 Maiden Lane, has joined the Merchants’ Association of 
New York. Theodore Valleau, the local manager, repré¢ 
sents the company in the association. 

Philadelphia, Penna—M. M. Lyon, manager here for 
The Globe-Wernecke Company, has recovered from a pro 
longed illness. 

Philadelphia, Penna.—The Office Requirements Compa- 
ny has moved to 47 North Thirteenth street from 1302 Fil- 
bert street. 

Providence, R. I.—The Howard Manufacturing Com 
pany has incorporated to manufacture and deal in office 
fixtures; capital stock, $10,000; incorporators—Alexander 
3evan, 475 Hope street, Howard D. Wilcox and Edw. C 
Stiness. 

San Francisco, Calif—The Globe universal book cas¢ 
has been extensively featured for gift purposes. The H. 
S. Crocker Company, Inc., devoted a special window 
to Globe-Wernicke goods 

San Francisco, Calif—W. T. Davis has recently been 
appointed manager in charge of the San Francisco branch 
of The Safe-Cabinet Company, Second street, near Market. 
The firm handles safes, vault doors, burglar proof chests, 
safe deposit boxes, filing equipment and Safe-Cabinets. 

San Francisco, Calif—Douglas White, manager of the 
Retail Furniture Association of California, was recently 
called on for aid in organizing state associations in Wash 
ington and Oregon. The Washington Association is now 
functioning well and the Oregon association is in a promis 
ing condition. 

(Continued on Page 189.) 











We thank our many 
customers for their 
liberal patronage 
during 1921 and 
hope that the New 
Year will bring much 
relief from the trials 
of readjustment. 


Our latest price list is 


dated December Ist, 1921. 


The Sikes Company 


23rd Street and Passyunk Avenue 
PHILADELPHIA, PA. 
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Buffalo, N. Y.—The Buffalo Typewriter Emporium has 
moved from 46 Franklin street to 307 Main street. The 
company distributes Corona typewriters. Henry C. Wal- 


Sell your own 


«. * ‘ ' } — ] 
yy ewrlter Ribbons lenhorst Is manager of the store. The old location at 46 
yp Franklin street will be used for the service department, 
. ; which is in charge of A. J. Wallenhorst. 
As a stationer or office equipment Butte, Mont.—H. G. Mosby is again in control of the 
dealer you sell typewriter ribbons. Montana Typewriter Company. He organized the busi- 
‘ 4 ness in 1916. February, 1920, the business was sold. The 


Would it not be to your advantage 
to sell the best high grade type- 
writer ribbons boxed in attractive 
containers bearing your name and 
address in the usual place of the 
manufacturer? This means that 
the advertising and the actual rep- 
utation gained by the consistent, 
reliable performance of the rib- 
bons reverts directly to you. Thus, 
you gain the repeat orders—the 
prestige—the goodwill—and satis- 
fied customers. 

We are well known manufacturers 
with a host of valuable customers and 


friends. If you are a wise dealer you 
will get in touch with us at once. 


U. S. Typewriter Ribbon Mfg. Co. 


Sansome and 8th Streets 
PHILADELPHIA - PENNA. 


new owners carried the business along until last year, 
when Mr. Mosby took control. He has the business de- 
veloping in satisfactory shape 

Chicago, Ill—W. F. Schubbe has been made district 
manager of Ohio territory for the Woodstock Typewriter 
Company. 

Chicago, Ill—The Reliable Typewriter Company, 329 
Plymouth Court, has taken membership in the Chicago 
Association of Commerce. 

Chicago, Ill—J. W. Kennedy, manager for the Reming- 
ton Typewriter Company, is highly pleased with the vol- 
ume of December business. 

Chicago, Ill—The American Manicopy Company, 29 
South LaSalle street, has taken membership in the Chi- 
cago Association of Commerce. 

Chicago, Ill.—J. W. Culpepper, of the Underwood Type- 
writer Company, demonstrated the Underwood card writer 
before the Warren Filing and Indexing Service Association. 

Chicago, Ill—It is probable that an early issue of Office 
Appliances will be able to state the address of a wholesale 
department to be established by the Smith Typewriter 
Sales Company. 

Chicago, Ill—Newspaper advertising in Chicago dailies, 
and a list of suburban weeklies, was used by The Oliver 
Typewriter Company with telling effect in stimulating sales 
of machines for Christmas gifts. 

Chicago, Ill.—Mrs. L. E. Oates is now in charge of the 
employment department of the Woodstock Typewriter 
Company. She had formerly served the Underwood Type- 
writer Company and the Royal Typewriter Company, Inc. 

Chicago, Ill—An interchange of educational features be- 

Elliott-Fisher Company and the Chicago dis- 


tween the 

HAT IS trict of the Baker-Vawter Company was helpful to sales- 
men of both companies. The _ Elliott-Fisher Company 
showed machine bookkeeping practice to the Baker-Vaw- 
? ter men; later the Baker-Vawter office explained loose ieaf 

* to the Elliott-Fisher representatives. 
Cleveland, Ohio.—N. E. Hightower took charge here 
December 1 for the Remington Typewriter Company. He 





a 
bs | 





” When purchasing rebuilt type- had been manager at Seattle five years. , 
writers your paramount consider- Detroit, Mich.—H. S. Petry, formerly Pittsburgh man- 
: a? . + ager for the Noiseless Typewriter Company, has been 
_ ation should be — the integrity transferred to that company’s Detroit office, where he is 
of the house with whom you wish to deal. For, now in charge. He has been succeeded at Pittsburgh by 
the reputation of rebuilders is based on the reli- a entry WF Ve—The C dated T ae 
“1 . . . . . Va.—The Consolidate vewriter & Rub- 
ability of their machines which are now in actual ees See eee TFET wes See 
: ber Stamp Company has been incorporated; capital stock, 
use. And, you really purchase machines on the $25,000; incorporators—H. W. Billeter, D. L. Billeter, C 

reputation of the house. So, the name really is E. Sturm, J. A. Meredith, Fairmont. . 

a determin ing factor in the sale of rebuilt Fall River, Mass.—The L. M. Noyes Company has been 
machines assigned distribution of Woodstock typewriters here 
— Memphis, Tenn.—The Johnson Typewriter Company is 


now firmly established at 41 South Second street. Ed- 
ward C. Johnson, the proprietor, was formerly connected 
with local typewriter agencies. He has resided here twen 


Consistent performance, superior quality, and 
thorough service have made the name of YOUNG 


a symbol of reliability. Thus it is that type- ty years. 
writers rebuilt and in the rough, bearing the Moose Jaw, Sask.—The Keen Griggs Company is han- 
YOUNG guarantee have gained such a wide- dling Woodstock typewriters. 
spread popularity New Bedford, Mass.—Miss Bessie Friedman, typewriter 
j speed demonstrator, showed high school students how to 
|We are able to make prompt deliveries of all makes and attain proficiency in typewriter work during a December 
all descriptions—each typewriter bearing the money back school session. 
guarantee. We offer -he highest serial numbers and at low New York, N. Y.—John F. Soby, formerly assistant gen- 
market prices. Ask for our new price list No. 900. eral manager of the Hammond Typewriter Company, is 
now manager of the New York branch. G. O. Gardner, 
his predecessor, has gone into another line of work. 


YOUNG TYPEWRITER Co. Philadelphia, Penna.—F. J. Strobel is now district man- 


ager for Pennsylvania, appointed by the Woodstock Type- 
25 W. Lake St... Chicago, Ill. writer Company. Temporarily he can be reached at 1669 
North Fifty-sixth street. 

(Continued on Page 210.) 
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Easy Sales— 
Good Profits— 
Pleased Buyers— 


A mere showing of this beautiful, strongly 
built all steel storage cabinet sells it. Es- 
pecially when the adjustable dividers, lock- 
ing devices and protection are explained. 


Choice of solid or sanitary leg base, and 


STORAGE olive green, oak and mahogany finishes. 
BATTERY Write for booklet and dealer proposition. 

of the — = 
MODERN Terrell’s Equipment Company 
OFFICE | hilton Street | GRAND RAPIDS, MICH. 


























DEFIANCE MOISTENER 
One in a box. Made of 
White and Opal Glass 





No. 1—Buoy Ink 3” Round 
No, 2—Buoy Ink 3” Square Pr. 
No, 3—Buoy Ink 3” Square Cut 


DESK MEMORANDUM TABLET 





Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 


























DESK UTILITY 


To afford the user a wider variety of uses 
and more satisfactory arrangement to fa- 
cilitate work and eliminate lost motion is 
the aim of each Evansville Desk. Thus, 
an Evansville design is known to give a 
mere thorough degree of utility. 


GOOD VALUES 
Evansville Desk Co. through their years 
of complete and satisfactory performance, 
are enabled to produce super value. This 
creates a confidence that is a real trade 
builder. 


GOOD SERVICE 


Ask us to give you further information. 


EVANSVILLE DESK CO. 


EVANSVILLE, INDIANA 














Corry-Jamestown Mfg. Corp. 
CORRY, PENNSYLVANIA 






















Steel Age Filing Cases, Steel Furniture 
Sheet Metal Specialties 
Medicine and Bathroom Cabinets 
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TELL CITY DESKS 


Enterprising dealers know the sales value of Tell 
City Desks. They thoroughly appreciate their 
merits as rapid turnovers. So, they do not sell 
“just office desks” but—Tell City Desks. They 
are made to realize the difference. A Tell City 
Desk guarantees a complete and satisfactory per- 
formance—satisfaction in every detail and a splen- 
did remuneration. You need good turnovers—sat- 
isfaction and good profits. Put Tell City Desks in 
your display and get in line for more business. 


—s 


“Tell City Desks Repeat’”’ 


TELL CITY DESK COMPANY 


TELL CITY, INDIANA 

















PU 


BU 


THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


_Here’s a simple device that enables the office boy to 
bind into book form “‘in a jiffy’’ any kind of loose leaf 
records. 


The “‘F-B”’ Loose Leaf Holder 





Pat. May 13, 1913 


is adjustable to any distance between punch holes and 
to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal dis- 
counts to dealers. 


F. B. MANUFACTURING CO. 
1228 Intervale Avenue NEW YORK, N.Y. 


(Chicago Office, Frank Z. Woods, Mér., 180 No. Market St.) 
DEPEEEEUUCEEUREEECEEEEEEEEEEEE TEETER EEE ECEE ETE ECEE ER EEEE EEE EEUE EEE 








‘“‘“NOTE THE POSITIONS”’ 
A Burns Bracket holds the Telephone just where 


wanted without effort, annoyance or accidents. Your 
trade wants this convenience. Supply them now. 


Ask for Trade Proposition on Full Line 


State and 64th Streets Chicago, U. S. A. 











Accurate Results Secured 
Users of the National Non-Slip Ruler 


The ruler is made from flexible steel accurately 
graduated, having a Red corrugated rubber base, 
prevents slipping, which is so essential to the user. 


The combination of steel and rubber used in our 
Non-Slip ruler makes our product unusually attract- 


ive and, above = 
Ee Sy, 


all, it assures si 
Eficient Gra 


Work > (SON\SLIP) 


FLEXIBLE STEEL RULE ¢ | 


= 










National Rulers are modern 
“Z in every respect. They rep- 

we resent the greatest advance- 
NA ment in ruler manufacture. 
ee \ We make them to English 
and Metric standards. The edges are true and 
smooth. The rubber is undercut, which avoids 
danger of inky fingers and blurred lines in ruling. 


Catalog and Price-list mailed on request 


National Rule Company 


Manufacturers 


New York, U.S. A. 





Rochester 
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Atlanta, Ga.—A. L. Cassell called on the Atlanta trade, 
showing the lines of the Neidich Process Company. 

Buffalo, N. Y.—An office has been opened by Frank J. 
Killeen in the Ellicott Square building for The Buckeye 
Ribbon & Carbon Company, Cleveland, Ohio. 

Chicago, Ill—J. D. L’Hommedieu, of the Crown Rib- 
bon & Carbon Manufacturing Company, has added two 
men to his city staff. 

Detroit, Mich.—The Buckeye Ribbon & Carbon Manu- 
facturing Company, Cleveland, Ohio, has opened a branch 
in the Buhl block, in charge of George H. Martin. 

Kansas City, Mo.—The Edwin W. Simon Company took 
the exclusive agency for the Ink Ribbon Company’s line 
of inks, mucilage, paste, typewriter ribbons and carbon 
paper in the states of Missouri and Kansas. The factory 
: the Ink Ribbon Manufacturing Company is at San 
*rancisco,. 

Milwaukee, Wis.—Albert & Foster Company, 409 Colby- 
\bbott building, has incorporated with capital of $25,000 
to handle typewriter ribbons, carbon paper, and other 
merchandise. The incorporators are E. Evart Albert and 
Karl W. Foster, both of Wauwatosa. 

Minneapolis, Minn.—Daniel O. Givans of this city has 
been made manager of the branch office of the Columbia 
Ribbon & Carbon Manufacturing Company, 954 Plymouth 
building. Mr. Givans took charge Monday, December 
12, succeeding Miss Lulu M. Gray, who has resigned with 
the intention of making her home in the West. Miss Gray 
remained until the appointment and installation of her 
successor. She will establish a ribbon and carbon paper 
business at Los Angeles. 

New York, N. Y.—Allan C. Day has joined the local 
office of The Buckeye Ribbon & Carbon Company as as- 
sistant manager of the Eastern sales and export depart- 
ments. 

Santa Rosa, Calif.—J. Francis O’Connor, of the Califor- 
nia Carbon Paper Manufacturing Company, spent the clos- 
ing months of 1921 on a tour of the Eastern and central 
states. 

South Bend, Ind.—R. L. Peil is now traveling Indiana 
and Michigan for S. S. Stafford, Inc., with headquarters 
here. He succeeds C. A. Zabriskie, who has been placed 
in charge of the Chicago territory. 





(Furniture—Continued from Page 185.) 

San Francisco, Calif—Considerable interest has been 
aroused by a very hopeful article on local business con- 
ditions, written by B. H. Witherspoon, Western sales man- 
ager of The Safe-Cabinet Company, of Marietta, Ohio. 
“Business,” the organ of the San Francisco Chamber of 
Commerce published a resume of the article. The article 
was published first in the San Francisco Journal of 
Commerce. 

San Francisco, Calif.—Much regret is felt that the con- 
tinued illness. of Sam Rucker, president of the Rucker- 
Fuller Desk Company, made it impossible to serve again 
as president of the Retail Furniture Association of Cali- 
fornia. At the convention, recently held in San Jose, Calif., 
H. A. Saxe, president of the Sterling Furniture Company, 
was elected president of the association. The other officers 
elected were, first vice president, A. H. Voigt; second vice 
president, W. H. Stevenson; third vice president, Sig. 
Wormser; fourth vice president, George E. Catts. 

Youngstown, Ohio.—The Youngstown Office Supply 
Company is using billboard advertising, featuring the “Y 
and E” Class B bone dry insulation safe. 

Worcester, Mass.—The Palley Office Supply Company 
has opened at 23 Foster street, handling office furniture, 
stationery and office supplies. Barnett Palley, who organ- 
ized the company, was sales manager for the Frost Office 
\ppliance Company for twelve years 


G-W Dealers’ Sales Classes at Chicago. 
Instruction classes for dealers of The Globe-Wernicke 
Company were held at Chicago the week of December 28. 
Dealers and their salesmen from the territory served by 
the Chicago office spent their time in becoming familiar 
with filing systems, under the instruction of Miss Irene 
Warren, director of the Chicago School of Filing & In 


dexing 





RIBBONS & CARBONS 


Carson Paper 


AND 


Typewriter RIBBONS 


are judged by their 
QUALITY. For, quality 
of materials and work- 
manship guarantees EN- 
DURANCE. Proven 
formulae in the manu- 
facturing process insures 
PERMANENCY. The 
name “Standard” spells 
SERVICE. The result 
is SATISFACTION. 


STANDARD 
CARBON & RIBBON Co. 


(INCORPORATED) 


114 Liberty St., New York, N. Y. 























A good business man has 
conveniences in his office— 
he deserves them 


The business world emphatically welcomes 
any article of convenience that will aid the 
smooth running of its busy offices. 

THE SPERRY TELEPHONE ARM is an 
attachment for the business man’s phone, 
assuring him ready service with a phone 
that is always within reach—always out of 
the way. 


Write for the name of the nearest Sperry 
Arm dealer. Address Dept. 40. 


Kellogg Switchboard & Supply Company 
CHICAGO, ILL. 
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OFFICE 
CHAIRS 


That Conserve Vitality— 


A business man’s day is 
divided into three equal 
parts: sleep, recreation, and 
his office chair. The latter 
permits the other two, 
Hence the necessity for 
serious consideration of the 
chair. 


GUNLOCKE 
CHAIRS 


afford comfort during 
the day and lend 
themselves to better 
work. 


Not only do they con- 
serve vitality but they 
are so finished as to 
preserve their appear- 
ance of newness. Aside 
from the built-in qual- 
ity of this compre- 
hensive line, particu- 
lar attention is given No. 688 

to the final job—the 

matter of putting on the handsome, transparent surface that 
protects against dust and gives the chair a beauty and char- 
acter often remarked upon. 


You would find our catalog worthy 
of study. Send for a copy. 


W.H. Gunlocke Chair Co., 


WAYLAND, N. Y. 

















QUALIFIED 


ADDING MACHINE PAPER. 


heNEW dozen roll 
box sells itself , 
Attractive and Convenient 


Every roll in every bax is 
Guaranteed to be Satisfactory 


Oe 5 Sis 88 = Pe 7 2 


MENASHA , WIS. 








STATIONERY 





Atlanta, Ga.—The LeRugh Company has opened at 318 
Metropolitan we to handle office equipment and eff- 
ciency devices. . W. Lee is managing the business. 

Atlanta, Ga_—E. Vv. Bogart visited the trade in the Caro- 
linas last month, carrying among other lines the products 
of the Vail Manufacturing Company and the American 
Numbering Machine Company. 

Boston, Mass.—C. O. Tucker, 110 Summer street, has 
been made New England representative of the Universal 
Index Tab Company, Seattle, Wash. 

Boston, Mass.—Lively competition is evidenced in the 
bowling league of the Boston Stationers’ Association. The 
teams engaged represent Thorp & Martin Company, The 
Carter's Ink Company, Moore Pen Company, Adams, 
Cushing & Foster, Crocker Pen Company and James T 
Towhill. 

Centralia, Wash—James W. Davis, of Thompson’s 
Corner Stationery Store, has fallen heir to $100,000 through 
the will of a relation in England. 

Camden, N. J.—E. Moebius Company, 205 Nickel street, 
will conduct a stationery business with capital stock of 
$125,000. 

Chicago, Ill—Joe Homes, of Riddle & Wunderle, under- 
went an operation in December. 

Chicago, Ill—E. Y. Horder, president of Horder’s, Inc., 
leaves this month for his Alabama orange orchards 

Chicago, Ill.—W. J. Kennedy, of the Kennedy Stationery 
Company, St. Louis, Mo., was a Chicago visitor before 
Christmas. 

Chicago, Ill—Donald Cranston, of Roy McDougal Com- 
pany, Toronto, visited Chicago manufacturers in station- 
ery lines last month. 

hicago, Ill.—A. L. Payne, of the Commercial Stationery 
& Loose Leaf Company, commented on the character of 
the Christmas selling. The volume of cash sales was un- 
usually large. 

Chicago, Ill—The Reliance Press, operating a printing 
business at 721-23 Fulton street, has incorporated with 
capital of $10,000. A stationery department is to be or- 
ganized early in 1922. 

Chicago, Ill—Vernon G. Stover, formerly advertising 
manager for A. C. McClurg & Company, is now advertis- 
ing manager for Levin Bros., wholesale general merchan- 
dise, Terre Haute, Ind. 

Chicago, Ill—The Edwin Barnes Company has taken 
representation for Chicago and vicinity of the Hutchinson 
“Spool-OQ-Wire” fastener, made by the Hutchinson Office 
Specialties Company, Inc., New York, N. Y. 

Chicago, Ill—Miss Edna N. Davis, general manufac- 
turers’ agent, left Chicago December 19 to spend the holi- 
days with her brother in Colorado. After Christmas = 
went on to Los Angeles to start a trip through the Pacif 
coast territory. 

Chicago, Ill_—Alabama foliage graced the stores of Hor- 
der’s, Inc., the general offices and shipping department, and 
the homes of many workers before Pistateene. e. = 
Horder had sent from his Alabama orchards a profusion 
of holly, evergreen and magnolia. 

Chicago, Ill.—C. A. Zabriskie has been placed in charge 
of the Chicago territory of S. S. Stafford, Inc. He for- 
merly traveled Indiana and Michigan with the Stafford 
line of inks, adhesives, ribbons, carbons and type cleaner. 
He is succeeded in the Indiana-Michigan territory by R. L 
Peil. 

Chicago, Ill—The display room of the Associated Sta- 
tioners’ Supply Company has been extended to allow bet- 
ter facilities for showing the lines carried. The new ar- 
rangement allows for the separation of the city department 
from the displays. A special entrance from Franklin 
street leads directly to the display floor. 

Chicago, Ill.—Sidney Morris & Company will occupy the 
former Abendpost building at Wells and Monroe streets 
The Poncoe Building Corporation, formed from the Sidney 
Morris personnel, has leased the seven-story building for 
sixty-five years, being the unexpired part of a ninety-nine 
year grant. The total rental is said to be in excess of 
$130,000. The property had been offered previously to an- 
other stationer. The Sidney Morris Company has to 
vacate the building now occupied at 164 West Monroe 
street, as the lease has been acquired by the Yawman & 
Erbe Manufacturing Company as a home for its Chicago 
branch. 
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WW ‘ 
(yn 2305 to 2315 N. Broadway 


ST. LOUIS, MO. 


Write for Special Folder 








No. 1200—BANK AND OFFICE TABLE 


We know you are interested in good Office 
Tables, a line of well made Costumers, 
as well as Typewriter and Telephone 
Stands. We make all of these and feel 
sure we can please you. Write us for illus- 
trations and prices. 


UDELL -PREDOCK MFG. CO. 
2305 to 2315 N. Broadway ST. LOUIS, MO. 


pebicbichich ch cb ch hich ch hich hich hic hh bib bb bbb bh ebb bb bbb batt 


Pe ae i oe ce ci ce ae aie aie aie aie aie cle aie ait at ait cle cit cit cit aie ait cu ct at at ce Gt aie ce cit aie ot Ge ai cit aie cit ait cit ait Git Git cit cle aie aie ait oie aie ale aie aie ot 


rereier ere 
- oe oe op ol 











If You Bind Your Own 


Loose Leaf Devices 


We can show you how to cut the cost 
of making your special metals, at least 
in half. 


Whether or not you buy your Knock 
Down Metals from us, we want you 
to effect this saving, because we spe- 
cialize in the manufacture of Loose 
Leaf Metal Parts for the dealer who 
binds his own Loose Leaf Devices and 
therefore we want to co-operate with 
the purchasers of metal parts. All 
of them. 


We will gladly explain without cost 
or obligation to you the system we have 
devised to enable the dealer to make 
up his special metals accurately and 
economically. 


Write us. We are here to serve 


The Tenacity 
Manufacturing Company, Inc. 
Reading, Cincinnati, Ohio 
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CANT-SLIP 
FOR TYPEWRITER PLATENS 


Stops Letterhead, Card or Envelope 
from slipping. 

Prolongs the Life of th: Platen, 
and makes it CLEAN, SMOOTH and 
GRIPPING. 


It increases the Efficiency of letter 





writing. which means a saving of TIME 


and MONEY. 
CANT-SLIP will renew the resiliency 


of typewriter platens, and prevent Letter- 
heads, Cards or Envelopes from slipping 
guarantees ‘perfect alignment, this being 


especially TRUE as the typist approaches 
the bottom of the paper. 


When you consider the high cost of 
paper and time consumed in re-writing 
letters, cards or envelopes due to imper- 
fect alignment, not to mention the dis- 
tucbed mental attitude of the typist, 
the use of CANT-SLIP is invaluable. 


CANT-SLIP promotes efficiency in the typist’s daily work, can 
be applied in ten seconds, dries instantly, and co..tains no 
injurious chemicals. 

Sells in two sizes. 50 cents and $1.00 bottles. Money absolutely 
refunded if satisfactory results are not obtained. 

Special attention given to DEALERS. Write us for our 
liberal discounts. 


CANT-SLIP COMPANY, Inc. 


Post Office Box 327 Rochester, N. Y., U.S. A. 




















The Economo Time Stamp 


Your customers will welcome the Economo Time 
Stamp as a real economical means of keeping tab on 
their business. The Economo is entirely free of the 
delicate and intricate mechanisms of other time 
stamps which are forever out of order. It is simply 
molded from high grade rubber. The rubber cush- 
ion and flexible handle insure a firm and legible 
impression. 












Every organization will want this 





simple ymical device as a 
real trouble hunter. The Economo 
checks up on each department. It 
shows where the delays occur in 
handling of routine work. You 
can sell one to every department 
for the price, including No. 42 
dates die like sample, is only $4.00 
and if a special die is made, in- 
cluding the name or department 
it is $4.50 Ask us more about 


the Economo. 


Sample Impression of ESONOMO 


NOV 80 1920 
Louis Melind Co. *“cisce mene” 


We carry a complete stock of Numbering Machines and Hand Stamps 
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Give a Thought 
to Pins 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they’re good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid» 
with ‘‘comfortable” heads, that push 
the points through thick wads of 
paper and ‘‘stay put.” Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 


BERT M.MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisco Box 873 San Antonio, Texas 


SUM UUDDUANANNNQQNNN00UUUOUUUUAUOQQQ0000UEEUUUUOAAAONNUUOEEEUUUUUUAAAAAAL 
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TYPEWRITER SUPPORT 


(SWING STAND) 


$h.00 


Retail 
Price 


Typewriter, Telephone, 
Card Indexes, Commercial 
Reference Books, etc., etc. 
Swings at any height, move- 
ment controlled by adjustable 
leather clutch. Revolving top adjusted by simple 
wing nut. Easily attached to either side of desk. 
Does not vibrate. So constructed a lock is not 
Rigid, strong, pleasing design. Top 
All iron work 








For 








necessary. 
finished in Oak or Mahogany. 


japanned. 


Every stationer should stock a few as there is 
a nice profit to the dealer. 


Write for folder, discounts and terms. 


AMERICAN 
WRITING MACHINE COMPANY 


449-455 Central Avenue Newark, N. J. 
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Adding, Listing and 
Calculating Machines 


Our rebuilt machines have gained recog- 
nition for reliability—the result of the 
infinite care given them in the process of 
reconstruction. Furthermore, we offer 
them to you at figures that permit you 
to realize substantial margins and at the 
same time are economical to your cus- 
tomers. Our illustrated catalog will be 
of value to you. You, Mr. Dealer, ought 
to have our confidential price list. Write 
us now. 


Adding Machine Corporation 
323 S. La Salle St. Chicago, III. 




















Century Leather Goods 
The Quality Line 


When your trade demands quality and moderate 
price in leather goods, it is to your advantage to 
procure a line with these features embodied. 
Quality, long service, adaptability and moderate 
price are synonymous with the Century line. A 
wide variety of styles and sizes all of which 
possess quick-selling features, affords the dealer 
an excelient assortment to meet the demands 
of his trade. 


Our catalog, and discount price list 
sheet will show the advisability 
handling this quality line. 


Century Leather Crafts Co. 
350 Broadway New York, N. Y. 
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Chicago Heights, Ill—Thornburg Bros. Co., 84-86 East 
Main street, handle stationery and paper in conjunction 
with groceries. bd 9 

Clifton, N. J.—The Clifton Ink Company has filed. Two tationers 


residents of Athenia, N. J., form the corporation—Alex- 


ander Fornelius, 12 Spring street, and Erik Waldmar, 11 
pring street. ar oar 


Long Island City, L. IL, N. Y.—D. Katzenstein has beén 
made manager of the branch store at 430 Jackson avenue, 
conducted by J. Shapiro. For the past eight years he has oOo S 
been connected with the New York establishment of Mr. 
Shapiro 

Los Angeles, Calif—The Aquarium Corporation has in- 
corporated with capital stock of $50,000 to manufacture 
inks, adhesives, stationery and office supplies. 

Montpelier, Vt.—John T. Murray will open an office sup 
plies store on State street. 

Newbergh, N. Y.—The Newbergh Star Corporation has 
incorporated to. do a stationery and printing business; 
capital stock, $40,000. Incorporators—W. L. Berkwitz, F. 





D. Decker, J. E. Nugent. An established line of filing boxes, trans- 
New York, N. Y.—Blake & Decker, Inc., paper mer- fer cases and stock boxes assures you of 
et oe was we —~ gy on street. pore a steady income and regular turnover. 
ew York, N. Y.—Frank Levy, dealer in paper, 483-85 msi whe 
Broadway, has affiliated with the Merchants’ Association Your customers know these goods thev 
of New York. are in demand. 
New York, N. Y.—J. P. Coyle, of Coyle & Gilmore, was 
elected president of the Brotherhood of Commercial Trav- If you now handle these goods, get our 
elers at the annual meeting December 1. proposition and see how it compares. 


New York, N. Y.—Tucker & Altschul, 321 La Fayette . . . our 
street, have added commercial stationery and printing to If not, write for information about 


their former lines of corrugated, fiber and folding boxes. sample assortment which provides a small 


New York, N. Y.—Jaques & Company, printers and stock and a sample of each number. 
wholesale stationers, 116-18 East Forty-fifth street, have 


added a retail department, housed at 120 East Forty-fifth 
street, Advance Paper Box Co. 


New York, N. Y.—Albert S. Hanau & Company has been 





organized by Albert S. Hanau, Jacob H. Mitchell and Max Manufacturers of Plain and Fancy Paper 
Kissewetter. A stationery and printing business is being Boxes, Filing Cases and Stock Boxes. 
-onducted at 621 Broadway. = ° 

ag : 2727 Franklin Ave. St. Louis, Mo. 


New York, N. Y.—The Business Equipment Manufac- 
turing Company (W. A. Morehouse, attorney, 50 Court 
street, Brooklyn) has incorporated with capital of $5,000 
to conduct an importing and exporting business. Incor- 
porators—C. S. Harpootian, A. M. Creuser and J. N. Lett. 

Oakland, Calif—The Edgar Barber Stationery Company 
experienced such a demand for office desk equipment, dur- 
ing the holiday rush, that they were practically sold out 
on desk sets ten days before Christmas day. It looked as 
if numerous Oaklanders wanted “to say it with inkstands, 
blotters, etc.” 

Oakland, Calif—Smith Bros. stationery store now has 
as head of its printing department S. B. Williams, who 
formerly had charge of the Atascadero press, in Southern 
California, famous throughout the state for its photo- 
gravure work, which Mr. Williams had much to do with 
developing. Smith Bros. has had its own printing plant 
for the past twenty years, as well as its die stamping 
equipment. For the past ten years the firm has had its 
own power presses for the production of business has a proposition for a live wire sales 
pamphlets, etc. A great deal of loose leaf is put out by \ s - 

representative in each city and com- 


Smith Bros. 











Philadelphia, Penna.—Daniel B. Rearden, formerly with ° ° ° ° 
the Dreka Company, is now manager of the commercial munity, which we will gladly explain 
and social department of the Keating Company, Ninth and to responsible inquirers. 


Sansom streets. 
Philadelphia, Penna.—“ Morris, the Printing Man,” is in 


a new location at 5210 Walnut street. He carries com- Our products are of very excellent 
mercial stationery and greeting cards, in addition to doing 4 
quality and cover every requirement 


a printing business 
Philadelphia, Penna.—The factory and warehouse of F. 


Weber & Company, 1220 Buttonwood street, was swept by in ribbons and carbons and a very 
a destructive fire in December, causing a loss estimated at id f o,¢ di ° 
$500,000. The building was devoted to the manufacture wide range o competitive conditions. 


of artists’ colors and supplies, and warehousing. 

Pittsburgh, Penna.—A. Edwin Kromer is now with the 
direct-by-mail department of the A. W. McCloy Company. 

St. Paul, Minn.—The Northwest Office Specialties Com- 
pany has incorporated with capital stock of $60,000; in- 
corporators, W. E. Smith, S. H. McGovern and Irl Morse. 

San Francisco, Calif—Bert Morris, accompanied by his 
wife, visited New York early in December. 

San Francisco, Calif—Johnck, Beran & Kibbee, Inc., is 
a new corporation; incorporators, John J. Johnck, C. R. 
Beran, Wallace L. Kibbee. 

San Francisco, Calif—Ernest Wallace, 444 Market 
street, has been appointed representative on the Pacific 

(Continued on Page 197.) 
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“GRAND RAPIDS QUALITY” 


in office chairs will make easy sales for 
dealers who take advantage of the 
selling points. Write for catalog and 
price list. 


Grand Rapids Office Chair Co. 
37-45 Prescott St., Grand Rapids, Mich. 


MIT 
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THE “SATELLITE” 
TYPEWRITER STAND 


Adjusiable to the natural position of any pair of 
hands. Every typewriter in your town, regard- 
less of its name, rep- 
resents an opportunity 
for profits, for you. 
Every typewriting ma- 
chine represents a cold ; 
dollar and cents busi- beosssssc: 
iness investment - 

to its owner. It 


is a part of his 
equipment—a vital part. He wants 
his machine to pay dividends—to 




















turn out the greatest amount of a ~4 
work in the shortest space of time. 
. Sliding 
The use of the “Satellite " Adjust- Base- 
able Typewriter Stand will help to —— 
accomplish this. It has for offices Check 
e 


like the Larkin Company, of Buf- 
falo, N. Y., using 612; the Daytcn 
EngineeringLaboratoriesCompany; 
The White Motor Company, 
and others. 

It puts more results into 
the day's work — pays 
positive dividends to the 
owner and easy profits to 
you. Our dealers’ prop- 
osition and booklet will 
interest you. 


Write Dept. A. 


ADJUSTABLE TABLE COMPANY 


GRAND RAPIDS, MICHIGAN 
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NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
to manufacturers in this field. 


Bergen, Norway.—S. Garmann Claussen is always in- 
terested in hearing from manufacturers of good office spe- 
cialties. Catalogues and price lists may be sent. 

Chicago, Ili—The Reliance Press, 721-23 Fulton street 
contemplates adding stationery lines to its printing busi- 
ness. 

London, England.—The Victoria Typewriter Company 
37 Furnival street, E. C. 4, wishes agencies for office ma- 
chines and supplies; also office supplies, typewriter rib- 
bons, carbon paper and office equipment. 

La Paz, Bolivia—A. B. Pullen & Company is a pro- 
gressive American house distributing office appliances and 
equipment in Bolivia, with branches and agents at various 
points throughout the republic. Manufacturers desiring to 
cultivate the Bolivian field may communicate with A. B 
Pullen & Company. 

Milwaukee, Wis.—Frank B. Hopkins, manufacturers 
agent, 400 University building, wishes to add new office 
devices to his lines. Manufacturers not represented in 
this territory are invited to communicate with Mr. Hop- 
kins, 

New Orleans, La.—T. Fitzwilliam & Company, Ltd. 
stationers, printers and lithographers, wish to renew the 
catalogue files. Late issues with current price lists are 
requested from manufacturers interested. 

Port Said, Egypt.—P. Tripoussis & Th. Varounis, Boite 
Postale 226, contemplate importing office appliances, desks 
filing cabinets, sectional bookcases. Manufacturers are in- 
vited to communicate. Prices delivered c. i. f. Port Said 
for cash are desired. 

Richmond, Ind.—Samue! Martin, P. O. Box 114, seeks 
a connection with a manufacturer desiring a representative 
abroad. He is thoroughly conversant with foreign trade 
and was highly successful in marketing a widely-known cal- 
culator in Great Britain. 

Tacony (Philadelphia), Penna—W. J. McHenry has 
purchased the Them stationery store at 3532 Longshore 
street, and desires to receive catalogues and price lists 
from manufacturers. 

Tokyo, Japan.—The Sanko Trading Company, No. 7, 
Motosukiyacho-Nichoma, desires to get in touch with 
manufacturers of stationery articles. 

Waterloo, Iowa.—The Beck Specialty Company, W. W 
Beck, is interested in quick-selling office and bank special- 
ties. 


Opportunities For Foreign Trade. 


The business tips which follow are collected from the 
various points where the United States has consular offi- 
cers and commercial attaches. If the reader wishes to fol- 
low any of the prospects, he can obtain the name and ad- 
dress by requesting the information from the Department 
of Commerce, Bureau of Foreign and Domestic Commerce, 
Washington, D. C., mentioning the number which identifies 
each item. This information can also be obtained from 
the district and co-operative offices of the department. 














DISTRICT OFFICES. 
New York: 734 Customhouse. 
Boston: 1801 Customhouse. 
Chicago: 1424 First National 
Bank Building. 

St. Louis: 1209-1210 Liberty 
Central Trust Co. Building. 

New Orleans: 214 Custom- 
house. 

San Francisco: 307 Custom- 
house. 

Seattle: 515 Lowman Building. 

Manila, P. I.: George L. La- 
gan, Mer. 


COOPERATIVE OFFICES. 


Akron, Ohio: Chamber of Com- 
merce. 


COOPERATIVE OFFICES— 
Continued 
Baltimore, Md.: Export and 
Import Board of Trade. 
Chattanooga, Tenn.: Foreign 
Trade Secretary, Southern 

Railway System. 

Cincinnati, Ohio: Chamber of 
Commerce. 

Cleveland. Ohio: Chamber of 
Commerce. 

Columbus, Ohio: Chamber of 
Commerce. 

Dallas, Tex.: Chamber of Com 
merce. 

Dayton, Ohio: Dayton Cham 
ber of Commerce. 


oe a Te oe 


—— 
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Pierce Carbon Copy 
Attachment 





BUILT FOR SERVICE 


Some desks are so brilliantly finished and 
so beautifully designed that at first glance 
they dazzle the buyer. But, generally, 
their beauty is only skin deep. Western Produces a large number of good carbon copies on the 





FOR TYPEWRITERS 


built for service desks are correctly con- regular correspendgence macnees. 

e. a This simple, practical, efficient device corrects a fault 
structed and well finished though they do that entats in -ypewriters. Its use in no way interferes 
not possess the frills of fancy design. But, with the regula <perethes «0 Se 

: , : stg F ae a i y , and will ret it ll cost to th 
with the real comfort and long wearing purchasers eovetal tie over panes <a ee 
qualities they are splendid values. 


PRICE LIST 

True, they are medium priced and every a eS yy 
desk is worth its price. Every Western ym 2. $16.00 was 
Desk will repay the buyer through the 16” 7.50 12.50 08 
service it offers. You will certainly enjoy 20” 3:58 oealps one 
handling a real quality in medium priced [ff Fo © ~~ _***ses 

grade. Write and ask for our proposi- Literature FREE 

tion and catalog. TYPEWRITER MEN, get this agency 

Blair Avenue and Palm Street - ST.LOUIS, MO. 231 Fifth Ave. Pittsburgh, U. S. A. 
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PHILCO BRAND 
Carbon Papers 


are of the finest quality manufactured. Made in 
25 different grades from the highest priced im- 
ported tissue down to the lowest priced domestic 
stock. A complete line for all requirements. 


ne 
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Guides 

Folders 

; Index Cards 

z Second Sheets 

y Adding Machine Rolls 
Plain and Ruled Pads 

Wooster Brand Envelopes 


TTT 
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PHILCO BRAND , savelo 
Typewriter and Inked Ribbons | _—C&EIsinore Typewriter Lines 





are made in three grades and are famous for 
their strong write, sharp work and wearing qual- 
ity. THEY ARE “ALL WRITE” and we can 
prove it. The price is right, too. Let us send 
you samples. A card will bring them. 


Phillips Ribbon & Carbon Co. 


ROCHESTER, N. Y. 








Elsinore Paper Co., Inc. 


MANUFACTURERS 
152-4-6 Wooster Street - New York 
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What the 
Trade Think 
of Milo 
Ribbons 





Is demonstrated by the following extract from a 
letter recently received by us from one of the 
largest and most progressive office supply dealers 
in the South: 


‘‘We take pleasure in adding 
that your ribbon was selected 
from about two dozen samples 
that were submitted to us from 
as many different houses.’’ 


This is but one of many unsolicited letters open 
to inspection in our files. 


Moral: Compare the results. Your choice will 


be MILO. 


MILO CARBON CORPORATION 
PENN YAN, N. Y. 











Dealers 


Go after this business. 
Many of your customers 
are users of coin bags— 
every bank, factory and 
theatre uses them in large 
quantities. 

Bemis Coin Bags are accu- 
rately sized—sturdily made 
—long wearing. 


Write for prices, catalog 
and special infermation 


Bemis Bro. Bag. Co. 


Cupples Station 


ST. LOUIS - - MISSOURI 














Aluminum Arch-Files 
and Clip Boards 


, | that find a 


ready sale 
Clip-boards have too long been constructed 


of wood or zinc. Arch-files, in like measure 


HOHNSBEEN SPECIALTIES 


are well constructed of heavy aluminum, possessing merits 
instantly recognized by your trade. Where properly dis- 
played, they sell themselves. 

The liberal discount to dealers has made 


Hohnsbeen Specialties popular among 
leading stationers and office outfitters. 





HOHNSBEEN MANUFACTURING COMPANY 
MINNEAPOLIS, MINNESOTA 




























Royal Pen and Pencil Spring Clip 


is the newest addition to the well established 


“Indispensable” 
ARGUS LINES 


the new royal clip is the last word 
in a pencil and pen clip. It is made 
of brass with the added new fea- 
ture of a strong steel spring. This 
new clip is demonstrative of the 
entire Argus Line. Everything is 
right up to the minute—an expres- 
sion of modern efficiency. 


We carry a complete line of 


Paper Fasteners 

Pen and Pencil Clips 
Envelope Moisteners and 
Typewriter Erasers. 


Phone your jobber 
for samples and discounts 
or write direct to the 


ARGUS MFG. CO. 
1134 N. Kilbourn Ave. 
CHICAGO, ILL. 
U. S. A. 











EXACT SIZE 
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Philadelphia, Pa.: Chamber 
of Commerce. 

Pittsburgh, Pa.: Chamber of 
Commerce 
Portland, Ore. 
Commerce. 
Richmond, Va.: 
Commerce. 

Syracuse, N. Y.: 
Commerce. 


El Paso, Tex.: Chamber of 
Commerce. 

Indianapolis, Ind.: Chamber of 
Commerce, 

Los Angeles, Calif.: Chamber 
of Commerce 
Newark, N. J.: 
Commerce. 
Norfolk, Va.: Hampton Roads 

Maritime Exchange 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thought that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be re- 
vealed 

These items are given identifying numbers, to avoid pro- 
miscuous publications of the names connected with For- 
eign Trade Opportunities developed by the Department of 


Chamber of 
Chamber of Chamber of 


Chamber of 


Commerce. The names and addresses must not be pub- 
lished by their recipients. 
General. 
370.—A firm of commercial representatives in Victoria, 


\ustralia, desires to secure the sole agency for the sal 
of tobacco, advertising novelties, labor-saving devices, and 
any specialty line which may be introduced into that coun 
try. Quotations should be given f. o. b. San Francisco 
Terms: Cash against documents. References. 

424—-A commercial agent in Colombia desires to securs 
the representation of manufacturers for the sale of Amer 
ican goods in that country. References. 

371.—A mercantile firm in Brazil desires to secure the 
representation of American exporters for the sale of gen 
eral merchandise. References. 

Paper. 
See No. 393 under Stationery. 
Pens and Pencils. 

404.—A banking firm in Belgium desires to purchase a 
machine for making a large number of signatures at one 
time. 

428.—A manufacturing company in Ireland desires to 
purchase all goods suitable for a mail order business, boots 
and shoes, underwear, fur coats, leather goods, and fancy 
goods, such as fountain pens. Quotations should be given 
c. i. f. Irish port. Terms: Cash on delivery. Reference 

See also No. 393 under Stationery. 

Ribbons and Carbons. 

388.—A firm of commercial agents in India desires to 
secure the representations of manufacturers for the sale 
of typewriter ribbons and carbon papers. No reference 
given. 

Stationery. 

393.—A government department of an island of the 

Dutch East Indies desires to purchase stationery and sup- 


plies such as paper, stationery, pencils, and twine. Quo- 
tations should be given c. i. f. Dutch East Indies port. 
Cash against documents through Java bank. 


Payment 
Samples of the stationery and twine desired were forward- 
ed and may be examined at the Bureau or its district of- 
fices. (Refer to fi No. 39995). 

Typewriters. 

389.—A typewriter dealer in Poland desires to be placed 
in communication with manufacturers and dealers in type- 
writers having Arabic or Jewish characters, and with car- 
riage running from left to right. 





(Stationery—Continued from Page 193.) 
coast and for the Rocky Mountain territory, for the Moore 
Push-Pin Company, Wayne Junction, Philadelphia, Penna. 
He will handle orders for push-pins, push-less hangers, 
map tacks and thumb tacks. 

San Francisco, Calif—The Sanvail Social Club, of San- 
born, Vail & Company, has been organized, with a mem- 
bership of sixty. The officers elected, to cover the balance 
of the year, are: President, Thos. Dowd; vice president, 
G. E. McNaulty; treasurer, A. T. Case. ' 

San Francisco, Calif.— According to advance copies of 
the United States Bulletin, the San Joaquin Valley will 
take a prominent position in the pulp wood and paper in- 
dustries. This is partly because of the vast amount of 
fir at the mountain terminal of the projected railroad of 
the Sugar Pine Company in Fresno county. According 
to statistics, from eighty to eighty-five per cent of all the 
paper used in this country is now derived from wood and 
demands for pulp are increasing rapidly. 

San Francisco, Calif—A dinner enlivened with interest- 
ing talks, took place at the San Francisco Commercial 
Club, under the auspices of the Strathmore Paper Com- 
pany and its San Francisco agents, Blake, Moffitt & Towne 
and the Zellerbach Paper Company. Rollin C. Ayres was 

(Continued on Page 202.) 
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Dexter’s Star Tissues 


(Superfine Fourdrinier) 
32 Numbers, in white and colors. 
Some of the many uses: 


For making Carbon Paper. 

For insulating Induction Coils and 
Condensers 

For wrapping 
Corsets, etc. 

For making Artificial Flowers. 

For wrapping Medical Preparations. 
For making Holiday Festoons and 
Favors. 

For tracing Pictures or Plans. 

For making Torpedos and Fireworks. 


These Tissues are famous for 
strength and permanency of 
colors. 


Send for a_ convenient Sample 
Book showing the range of 
colors. 


C. H. Dexter & Sons, Inc. 


Windsor Locks, Conn. 


Also Makers of Princess & Levant 
Cover Papers & Star Manifold Linens, 


Silverware, Gloves, 


















































The wonder/u/ 97 


Lines 


Our 1921-22 Schedule 
Saves You 25-30% Over 


Pre-War Prices. 


O. K. Paper Fasteners 
O. K. Erasers 


oO 
O. K. Letter Opener 


We reduced the price only. The quality of all O. K. 
trade marked products has actually been improved. 
We aim to establish a better quality at more reason- 
able prices. We manufacture our own products in 
our new spacious quarters equipped to turn out over 
two million fasteners a day. In this new price 
schedule, we are giving you the benefit of increased 

production and reduced cost. 





Let us send you our catalog 
and price list 


THE O. K. MANUFACTURING CO. 
OSWEGO, N. Y. 


OK. 
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BUILT FOR SERVICE 


The Sealograph is built with the idea of 
service paramount. Being easily adapted to 
the requirements of any business establish- 
ment, it offers a longer and better degree 


of usage. 
The model B electrically driven Sealo- 
graph (cap. 150 per minute) is equipped 


with brass cut gears, two sets of rubber- 
covered sealing rollers, furnished complete 
on an iron stand which allows a greater ca- 
pacity for sealed envelopes. 


THE SEALOGRAPH COMPANY 


Kansas City, Mo. 


1700 Brooklyn Ave. 


The Sealograph 
is waiting your 
request for a 
demonstration. 
Particulars will 
be forwarded on 
request. 














Mr. Dealer: “Ajax Eyelet Fasteners,” “Samson 
Punches,” “Eyelet Tools,” etc., assure you of a quick, 
profitable turnover and re-orders. 


“The Ajax Eyelet Fastener” is a 
real necessity for binding valuable 
papers and documents, etc., where 
security, permanence and insurance 
ll ices and substitution are 


[T ee OnE OPERATION 


Handles three sizes cf Ajax 
Eyelets without any adjustment 


fi 2 a 


He. 1 2 
Long 7. 


No 
Shore 





**The Ajax Eyelet Fastener’’ assures you 
of Repeat Orders for ‘‘Ajax Eyelets’’ 





“SAMSON” No. 1 HAND PUNCH | “SAMSON” EYELET TOOL 






A 
sizes of Combination 
punches and Peach 
dies 1/16 to an 

inch in Eyelet 
jameter, 
easily inter- 


changed. 





Will punch 
thru \{ inch 
of paper or 
cardboard. 


Write for Our Catalog and Nov. Ist Price List 


THE MACHINE APPLIANCE CORP. 
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Boston, Mass.—-A successful business has been built up 
by the Thorp & Martin Company in its adding and mul- 
tigraphing-mailing department. This is an unusual fea- 
ture for stationery stores, and caters to a wide clientele 

Butte, Mont.—Troy Evans, inspector at this point, ‘te 
temporarily in charge of the Dalton office. 

Chicago, Ill—G. B. Sires and D. M. Hogue have joined 
the Chicago sales staff of the Wales Adding Machine Com- 
pany. Mr. Hogue was with the Baker-Vawter Company 
eight years. 

Chicago, Ill.—P. B. Waldin, general sales manager of 
the Marchant Calculating Machine Company, Oakland, 
Calif., journeyed to the Atlantic coast in December. t 


day was spent in Chicago on his return home. 

Chicago, Ill.—W. I. Currie, manager here for The Dal- 
ton Adding Machine Company, journeyed to headquarters 
December 10. He now has an advance model of the new 
Dalton ledger posting machine in the super model, on dis- 
play here. 

Cincinnati, Ohio.—The Marchant Calculating Machine 
Company, Oakland, Calif., has opened a local sales office 
at 308 Greenwood building, corner of Sixth and Vine 
streets. J. H. Remmers, who is in charge, was with the 
company for several years, having introduced the Marchant 
calculator into the Hawaiian Islands; later he handled 
Nevada territory. The Cincinnati office is in the South- 
ern Ohio district, with headquarters at Dayton. 

Columbus, Ohio.—A local sales office has been opened at 
356 North High street by the Marchant Calculating Ma- 
chine Company, Oakland, Calif. It is in charge of J. L. 
Gruber, who works in the Southern Ohio district, under 
Clarence E. Rossell, district sales manager at Dayton. 

Detroit, Mich—Ward H. Marsh, formerly 
manager for the Burroughs Adding’ Machine 
now vice president of the Albee Corporation. 


Detroit, Mich.—George B. Sharp has taken post as ad- 
vertising manager of the Burroughs Adding Machine 
Company. He was previously with the Cle veland Tractor 
Company and the DeLaval Separator Company. Norman 


advertising 
Company, 1s 


O. Mick, assistant advertising manager—who was acting 
advertising manager for the greater part of last year—con- 
tinues in his old position under Mr. Sharp. 

Eugene, Ore.—C. E. Gray is a new salesman for The 


Dalton Adding Machine Company at this point. 

Indianapolis, Ind.—Miss Madeline Mitchell has recently 
been appointed office manager of The Dalton Adding Ma- 
chine Company. 


LaCrosse, Wis.—The engagement of Roy Clace, inspec- 


tor for The Dalton Adding Machine Company, at this 
point, to Miss Edna Tueffel of Chicago, was recently an- 
nounced. 

Pittsburgh, Penna.—H. D. Duff, manager of the Pitts- 


burgh territory for the Monroe Calculating Machine Com- 
pany, has been promoted to the managership of the central 
region. His headquarters will remain at Pittsburgh 


St. Louis, Mo.—Paui S. Cobbey, agency manager here 
for the Burroughs Adding Machine Company, was mar- 
ried recently to Miss Helen Philomene Johnson. 

San Francisco, Calif—P. R. Wilson, formerly at San 
Bernardino, is now with the San Francisco office of the 
Monroe Calculating Machine Company. 

San Francisco, Calif—J. Quane, city salesman for Jas 
P. Warren, representative here for’ the Comptometer, has 
purchased a Buick for his sales work. He says he can 
get over the ground much faster in a car, despite traffic 
jams. 

Savannah, Ga.—Francis W. Lawler has recently been 
appointed sales agent for the Dalton Adding Machine 
Company. Mr. Lawler is a native of Savannah. 

Worcester, Mass.—At the recent business show held 
here, The Dalton Adding Machine Company’s booth was 


in charge of District Manager Hoffman, assisted by E 
V. Charman, Worcester representative. 








Dick Executive Spends Christmas at Home. 

F. K. Pennington, general sales manager of the A. B 
Dick Company, spent Christmas at his home, Montclair, 
N. J. While East he visited the branch offices at New 
York, Philadelphia and Washington, D. C. 
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You Will Save 50 to 75% 


on your PRINTING BILLS if you 


purchase one of our 


REBUILT MULTIGRAPHS 


at approximately half new price. We offer all 
models for immediate delivery with or without 
attachments, also 


Addressing Machines, 
Duplicators. Folders, 


Sealers, 
Addressing Machine 
Cabinets, Frames, 
Supplies, etc. 


All Machines 


are thoroughly RE- 
BUILT by skilled 
mechanics and 


GUARANTEED Service- 


able as New 






Old machines purchased 
outright, taken in trade or 
handled on ccnsignment. 


Price-lists, cuts, specifica- 
tions, etc., will gladly be 
forwarded upon request. 


OFFICE DEVICE COMPANY 


(Franklin 5896) 
162 North La Salle Street CHICAGO 




















Roll Carbon —— Roll Carbon 
We are prepared to furnish to the trade CAR 
BONIZED ROLLS for every purpose, any size 


UNDERWOOD ROLLS 
ELLIOTT-FISHER ROLLS 
REGISTER ROLLS 
BURROUGHS ROLLS 


Our ROLL CARBON has the same distinctive quality as 
our OIL SOLUBLE PENCIL CARBON PAPERS and 
QUALITY PLUS TYPEWRITER CARBON PAPERS 


Our MULTIGRAPH RIBBONS are acclaimed unequaled | 


American Manifold Products Corp. 
General Offices and Factory: 
2900 Darwin Terrace CHICAGO 
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OPPORTUNITY 
DEALERS—here pei 


Set ——— 
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Model M-E 


Note this One Model, particularly the Raising and Lowering 
Device. Other models O-K and O-S are plain, portable 
stands equipped with two crutch tips in front and two 
casters in the rear. The one with a large board, the other 


a smaller one. These are the neatest and best stands on the 
market today. Suitable for so many purposes, the sales 
possibilities are unlimited. You are assured an excellent 
profit on your sales at moderate prices. Simplex Tubular 
Stands on display mean sales every day. Write for prices 


immediately. 


SIMPLEX STEEL STAMPING & MFG. CO. 
1900-1928 Gravois Avenue ST. LOUIS, MO. 


SUPUUUADERUAUUUONGEERUEOCRGUDEDORGGGUEEDURDREAROEOECEDEREROROOEOOOEEROEOOTEEEE 
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“% ‘The World’s|Best Writing Machine”’ 


Victor Standard Typewriter 





A little higher in price—a lot better in quality 
The Fundamental Reason 


for the superiority of the Victor is that it is designed and built right. 


Inch-wide cone typebar bearings give a perfection and permanency of alignment 
that is not equaled by any other method of visible writing i 

Octuple roller bearings make certain carriage rigidity and eliminate the lost 
motion so destructive of alignment. 

These are but a few of the improvemnts that together stamp the Victor as 
the highest grade visible writing machine. 

Quality is vital—Price but incidental. 


DEALERS—For three years we were compelled to refuse three orders for 
every one accepted Increased production will allow the development of 
some new territory Chis is your opportunity. Immediate profit—a cer- 
tain future. Victor users are satisfied. Victor dealers successful. 


Write for Catalogue 


VICTOR TYPEWRITER COMPANY 


General Offices and Factory: Scranton, Pa., U. S. A. 
Address Department MM 
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Look For The 
Patented Sliding Slot 


The “Miss Comfort Widney”’ seat pat is the only pad 
with the “Patented Sliding Slot.” This feature per- 
mits any edgewise movement of the pad: backward, 
forward or sidewise—it “moves as you move, but 
never leaves the chair.” And a “Miss Comfort 
Widney” is recognized as a real comfort-giver. When 
you see that “Patented Sliding Slot’ you can be 
assured of superior quality. 





Write us for our proposi- 
tion on old style strap pads 
and “Miss Comfort 
Widney’”’ Seatpads. 


















THE WIDNEY COMPANY 
310K South Jefferson Street CHICAGO 
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THE BABY TYPEWRITER STAND 
A FAST AND EASY SELLER 


$650 


F.0.B. DETROIT 











Write for Liberal 
Dealer Proposition 


EVERY DEALER 
SHOULD CARRY 
THIS STAND 


IT IS 
THE BEST BUY 
ON THE MARKET 








A strong, well built 
stand, five ply oak 
veneered top, 174”x14”. 
Easy to move about, 
Suitable for home use. 


26” high. 


WRITE NOW FOR OUR L BERAL PROPOSITION 


AUTO PARTS MFG. CO. 


1814 Trombly Avenue DETROIT, MICHIGAN 
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Q. K. Even Print Device 
for the Multigraph 


Every Letter an Original 


You invested your money in the Multigraph 

to attain results in your advertising — do 
you realize that the heavy short line reduces 
those results? 


Your prospect knows that with actual type- 
written letters the “Dear Sir’ and “Yours 
truly” are not heavier than the body of the 
letter. To keep him from throwing your letters 
in the waste-basket, you possibly tried filing 
down the type to lighten the impression, and 
spoiled whole fonts of type so that many char- 
acters failed to print up on subsequent letters. 
Why take a chance on this when you can 
remedy the whole matter with the 


O. K. Even Print Device 


SEND FOR SAMPLES OF WORK 


O. K. MULTIGRAPHING CO. 
Lincoln Building - Philadelphia, Pa. 
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Additional Profit in 1922 


—is a matter of 
vital interest to 
you. Yet, in- 
creased profit 
without increas- 
ed sales expense 
is possible by in- 
structing your 
sales people to 


suggest 


equipment to every customer they wait upon. 


Greater production through greater efficiency is 


a necessary economic program for every busi- 
ness for 1922; WORK-ORGANIZER equipment is an aid 


to both greater efficiency and greater production. 





Sell your sales people the idea and watch your profits in- 
crease without increased sales cost. 


Write for suggestions for WORK-OR- 
GANIZER Window Displays. Let us 
know if you aren’t receiving our Month- 
ly Sales Bulletin containing valuable 
information for your sales’ people. 
Boost your profits in 1922 by boosting 
WORK-ORGANIZERS. 


Work-Organizer Specialties Co. 
725 W. Grand Blvd. Detroit, Mich. 
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OTHER MACHINES 








The 
Standard 
Stamp 
Affixer 


The Standard Stamp Affixer. 





Chicago, Ill—A profusion of poinsetta blooms decorat- 
ed the offices of the A. B. Dick Company just before 
Christmas. They came from Mrs. Dick’s greenhouse at 
her suburban home. 

Chicago, IllL—C. K. Woodbridge, vice president and gen- 
eral sales manager of The Dictaphone, stopped over in 
Chicago during December, while on his way back to New 
York on a trip which included St. Louis and Kansas City. 

















Chicago, Ill.—A. F. Waltzinger, of The Rotospeed Sales Known as the simplest, light- 
\gency, spent the holidays with his family in New York. est and speediest on the market. Saves 
Mr. Buenzli, his assistant, was at Madison, Wis., for i 
Christmas. Both members of the Rotospeed staff are na- time and money. 
tives of the “Four Lakes” city. . 

. : rtable 

Chicago, Ill—The local offices of The American Multi- It is a po table safe for your postage 
graph Company have been rearranged. The salesmen have stamps. 
been transferred to Room 1214. This was formerly the 
demonstration room. That has been moved to suite 1212, Endorsed by thousands of well-known 
which is the general office, with the office of F. M. Bough- users, including: 
ton, the manager, in the corner room overlooking Jackson Standard Oil Co. 
boulevard and State street. ' ' Bell Telephone Syste 1] 

Chicago, Ill—The Office Devices Company, 162 North United Shoe Machine Co. 

La Salle street, is specializing on rebuilding multigraphs. Western Electric Co. 
The mechanical staff is especially well equipped to under- Bauer and Black 

take this work, as several of the men have done building Willard Storage Battery Co. 
at the factory. The Office Devices Company rebuilds Eastman Kodak Co. 
machines for users, or accepts their machines on pur- : : 

chases of larger machines. and other prominent houses. 

Cincinnati, Ohio.—The A. B. Dick Company has estab- 
lished a branch at 138 East Sixth street, on the ground DEALERS—We have an interesting proposition to make yeu 
floor. which does not involve any outlay. 

Detroit, Mich—Cady & Wentz, Inc., 304 Marquette 
building, is a new concern, doing a multigraphing and gen- STANDARD STAMP AFFIXER Co. 
eral direct mail business; incorporators—E. E. Wentz, 

Guy B. Cady, William E. Essery. EVERETT, MASS. 

New York, N. Y.—The Multipost Company has opened 








a sales agency at 32 Union Square, in charge of N. Caro. 

San Francisco, Calif—Fred Pfeil, formerly connected 
with a typewriter house here, has joined the staff of the 
Tapograph Sealing Machine, 606 Santa Fe building. W. 
F. Cocke is the manager here. 








San Francisco, Calif.—William Hovis, Western division 

manager for the Elliott addresser-press, has been dividing FREE 

his time between San Francisco and Los Angeles recently, F 

but he spent the holidays at home here. How to Repair Damage 
San Francisco, Calif—A. B. Church, manager of The A 

Dictaphone for the Columbia Graphophone Company here, to Varnished Surfaces 


has returned from traveling through some of his territory. 
In the Santa Clara Valley, which he visited recently, Mr. — cance 
Church found everything prospering. At Watsonville, in 





the fertile Parjaro Valley, the farmers were rejoicing over oe . 

a very good apple crop, for which they are obtaining good It tells you how to remove packing 
prices. Northern California is now top of the list in marks, caster cup imprints hot 
Dictaphone sales. . Dae : 

San Francisco, Calif—L. C. Ackley, who has been branch dish spots, lamp rings; how you 
manager of the Columbia Graphophone Company here for P 
about a year, is leaving January 1, to go into private busi- can fix deep scratches and serious 
ness in Los Angeles from whence he came originally and - . . 
where he has a host of friends. Mr. Ackley was manager abrasions. In fact it explains 
of the Seattle branch of the Columbia Graphophone Com- how you can repair any marred 
pany for two years and previously to that was connected , 
with the Columbia Company. Mr. Ackley’s successor as and damaged furniture, quickly 


San Francisco manager is P. S. Kantner, sales manager 
for the local branch of the Columbia. 
San Francisco, Calif—O. L. Gagg now has a very at- 


and without revarnishing. 


tractive office in the Monadnock building. The arrange- If you are interested in cutting 
ment suggests a comfortable library in a home, rather than Pee 
a place where samples are displayed. Mr. Gagg now has down your refinishing expense 


samples of everything he at present represents. Photo- 
graphs, display literature, etc., are exhibited of the prod- 
ucts of the Universal Display Fixtures, and there is a very 
compact display of merchandise. Mr. Gagg states that he —-~ 


write for your copy TODAY. 





is getting offers every day to take on new lines. His If you are too busy to write a letter 
latest line is the special mailing envelope (the-envelope- pin this ad to your card or letterhead and 
that-contains-a-letter), and, in another section, carries sec- mailto us. We will forward booklet postpaid 





ond class pamphlets, etc. 
Tampa, Fla.—J. E. Jackson has undertaken the repre- 
sentation of The Bircher Company, Inc., in this vicinity. THE M. L. CAMPBELL COMPANY 


Springfield, Mass——A baby girl has joined the home 
circle of J. E. Brassard, connected with the local agency of 2334 Penn St., Kansas City, Mo. 


the Todd Protectograph Company. 
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The Smead Manufacturing Company 
t C HASTINGS, MINNESOTA, U. S. A. 


Departmen = 
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Start the New 

Year RIGHT 
with 

“COOK 


Quality” 
Spring Back 


OFFICE 
CHAIRS 


€. 4. Cook Co. 


16-28 Osborne St. 
Cambridge 39, Mass. 














Make Your Chair a Real “Pal” 2s 
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Atlanta, Ga.—Mr. Allyn, assistant sales manager of the 
Kalamazoo Loose Leaf Ledger Company, made Atlanta 
during the course of a Southern trip. 

Benton Harbor, Mich—D. M. Hogue, who was with the 
Baker-Vawter Company eight years, is now in charge of 
a Chicago territory for the Wales Adding Machine Com 
pany. 

Chicago, Ill—Miss Carroll, office manager for the Na 
tional Blank Book Company here, spent the Christmas holi 
days at her home in Holyoke, Mass. 

Chicago, Ill—W. O. Ferguson, of the Stationers’ 
Leaf Company, commented on the genial aspect of business 
in December. Conditions were greatly improved over 
previous months. 

Chicago, Ill—J. J. Means, midwest representative of 
The Sam’! C. Tatum Company, visited in Chicago last 
month. He went to Cincinnati later, to prepare for his 
first trip of the new year. 

Chicago, Ill—The December sales conference of the Na 
tional Blank Book Company at Holyoke, Mass., was at 
tended by F. L. Coggin, local manager; Ray Schumacher, 
A. W. Baxter and O. D. Fielding of the Chicago office. 

Chicago, Ill—The Marquette Manufacturing Company, 
3760 Ogden avenue, has incorporated to manufacture and 
deal in loose leaf binders, magazines, office supplies, etc 
The incorporators are C. W. How, I. D. Iverson and (¢ 
Matson. 

Chicago, Ill—The Acme 


Loose 





Loose Leaf Company, 426 
South Clinton street, has incorporated in Illinois. The 
company has been in business for three years. A unique 
type of shoestring binder for loose leaf work is being de- 
veloped. 

Chicago, Ill—The T. M. Sheppard Company, 1109-537 
South Dearborn street, has been pushing “Buddy” as ar 
advertising specialty with great success. Quantity sales 
are made for distribution at trade conventions, company 
conferences and other occasions where a souvenir is de 
sired. 

Kansas City, Mo.—A1 Bough is now with the Brown 
Preuss Stationery Company, specializing on loose leaf 
He was formerly with the F. D. Burnap Stationery & 
Printing Company. 

New York, N. Y.—O. J. Timberman, of the Boorum & 
Pease Company, will serve the New York Canoe Club 
as commodore this year. 

Philadelphia, Penna.—George B. Purvis showed the trade 
a new Irving-Pitt specialty in December. 

Pittsburgh, Penna.—David C. Reed, who for several 
years has managed the interests of the Baker-Vawter Com- 
pany in this city, took charge of the company’s business 
for the state of New York on January 1. His headquar 
ters are at Syracuse. 


(Stationery—Continued from Page 197.) 
chairman and Col. B. A. Franklin, vice president of the 
Strathmore Paper Company, gave a talk on “The Grammer 
of Color.” A playlet, written by Milton Goodman, was 
presented and the evening closed with a talk on “The 
Manufacture of Paper” by Frank A. Juckett, sales man- 
ager of the Strathmore Paper Company. 

Santa Rosa, Calif—A firm to be known as the O’Connor 
Stationery Company will open for business here January 
1. It will transact a wholesale and retail stationery busi 
ness, carrying some $20,000 worth of stock. 

Seattle, Wash.—Pliny L. Allen, vice president of the Pa 
cific Northwest Stationers’ Association, is now president 
of the Progressive Club. 

Sheboygan, Wis.—The Office Supply & Printing Com- 
pany has purchased the Freise-Heinecke Printing Compa 
ny, and consolidated the two interests. 

South Charleston, S. C.—The Elliott Caruthers Com- 
pany has opened at 134 East Bay street, handling office 
supplies. 

ancouver, Wash.—Stationery, office supplies and equip- 
ment have been added by the Interstate Bindery, 811 
Washington street. 

Vancouver, Wash.—Miss Lillian Goodnight is now man- 
ager of the Vancouver Stationery Company. She suc 
ceeds Robert Dunbar, who is now traveling for the J 
K. Gill Company, Portland, Ore. 
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On Ocean Front 


The Breakers 


ATLANTIC CITY, N. J. 
Unusually attractive during Autumn and Winter Seasons. 


RATES GREATLY REDUCED 


Fireproof 


Luxurious, heated Solarium, bathed in Sunshine, over- 
looking the ocean, where charming afternoon musi- 
cales and complimentary ‘Five O’clock” Tea Service 
invites complete relaxation after your return from an 
outing on the exhilarating Boardwalk, or from t 


Golf Course. 
AMERICAN AND EUROPEAN PLANS. 


New Golf Club Privileges Fireproof Garage 


AND YET NOT ONLY THAT — THEY 
LIKE Gpes. 
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= HUNTS conte PENS =F 
POINTED gio 


Character in Pens 

as in man, is ‘often difficult to define. 
Nevertheless, you are soon aware whether 
or not it is present. 

4! The SILVERINE and STEEL pens 
manutactured by the C. Howard Hunt 
Pen Company are typical of what is 
best in pens. 

The exact workmanship and careful 
examining assure the dealer of reorders. 
The convenient slide box of light green 
(for the steel pen) royal purple (for the 
silverine) reflects character and is the 
user's guarantee that each Pen 


is a PERFECT PEN. 
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C. HOWARD HUNT PEN CO. 
CAMDEN N. J. 
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manual 

DS vertical 

| filing and 

card index 
supplies 











A catalog for dealers which tells 

about vertical filing and card index 
systems in a way never before attempted, mak- 
ing it easy and simple to sell a profitable line 
of goods. 















Shows sizes and kinds of folders used with va- 
rious filing methods and card index supplies used 
in modern office systems. Contents easy to find, 
explained with graphic illustrations and lucid 
descriptions. Compiled to offer dealers cooper- 
ation in building up and retaining a profitable 
business. 










Send for your free copy and 
attractive dealer proposttion. 






United Business Equipment Company 
113-121 Albany Street 
Boston, 11, Mass. 
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Year-’round 


Profits 











OLIDAYS are not the only profit 

days for dealers who handle Fulton 
Office Stamp Outfits. There’s a steady 
demand the year ’round for these prac- 
tical stamp outfits which will appeal to 
every business man. Each stamp care- 
fully marked on back with its own indi- 
vidual letter. Avoids confusion and up- 
side-down stamping. Twenty-six stamps 
to set, covering necessary office needs 
and efficient band date stamp besides. 


Retail Price $2.50 


Send $15.00 for a trial dozen and watch ‘em sel 


Fulton Specialty Co. 


Manufacturers of Stamp Pads, Daters, Sign Markers, Indelible 
Ink, Rubber Type Printing Outfits, Ruber Stamp 
Ink, Office Stamp Outfits. 


Elizabeth, N. J. 
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Is Ink INK? 


OST folks don’t know—don’t 
stop to think—don’t care. 
That’s why they pay three 


times as much for ink as they need to. 
Ink is mostly water. Generally the 
buyer pays dearly for that water. He 
could save 75% on ink by making it 
himself with water and 
The Perfect Ink Tablets 

A box of 32 makes a full quart. You 
add the water yourself; no expense to 
that. And you get a writing ink as 
rich, permanent, smooth, and satis- 
factory as you ever had—often better. 
No sediment, no bottles to break, only 
a tiny space needed for storage, your 


ink bills cut to a small fraction— 
there’s the value of INKLETS to you. 


Colors: Red, Green, Violet, Blue-Black 


Ask us to send you free samples 


General Eclipse Co., Dept. A, Danielson, Conn. 






































“ The 
DeLuxe * Different 
= DubberNek 





The Business Pencil 





Polished ivory black. 

Hard rubber stem. 

Can not tarnish. 

Warm and velvety to touch. 
Spring tip holds leads firmly. 
Impossible to jam or clog. 





Styles— 
The Business Pencil 
The Indelible 
The Ladies 
The School Pencil 
The Automatic 


Sensation of the age. 
Slight pressure on tip feeds lead 


proper length. 
Liberal dealers’ discount. 


Write for prices and full information. 


The Waldref Manufacturing Co. 
64 S. Robert St. St. Paul, Minn. 
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There are lots and lots of desk pads 

of all sizes and descriptions with an i 

equal number of detrimental features. 1 

Hoffman “never warp” desk pads of- t 

fer every variety of style, shape and 1 

material but are known for their ! 

serviceability. There is a Hoffman { 

desk pad to suit every customer. ! 

Desk pads are but one phase of the ! 

extensive specialty line that bears the ! 

Hoffman trademark. Hoffman prod- t 

ucts have taken an important part in . 

the building of many dealers’ trade. . 

They offer the opportunity to create : 

rapid turnovers and repeat orders 
that guarantee satisfaction to both 

dealer and customer. : 

Other Hoffman specialties are: , 

Cloth Covered Index Boxes i 

Agate Paper Index Boxes ' 

Legal and Letter Cabinets ! 

Stationers’ Shelf Boxes, etc. 

i 

' 

' 

i 

i 

! 


L.HOFFMAN 


45 LaFayette St., NEW YORK, N. Y. 
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Boston, Mass.—The recurrence of an old malady neces- 
sitated the absence from business by Walter F. Cushing, 
of Adams, Cushing & Foster. 

Boston, Mass.—The Dictator Fountain Pen Company of 
New York, has opened an office in the Little building, in 
charge of Albert H. Wheeler. The office will cover the 
New England states. 

Chicago, Ill—A. W. Williams, of Eberhard Faber, re- 
turned to New York December 20 after assisting in con- 
ducting a sales conference of Faber representatives. 

Chicago, Ill—D. L. Sterling, of the DeWitt-LaFrance 
Company, visited the factory at Cambridge during the hol- 
idays. The trip enabled him to spend Christmas at Boston, 
his former home. 

Chicago.—R. E. Spaeth, of Eberhard Faber, spoke en- 
thusiastically of the popular demand for practical Christ- 
mas presents last month. A splendid business was re- 
corded in pencil sets. 

Chicago, Ill.—H. E. Waldron, vice president and general 
sales manager of the W. A. Sheaffer Pen Company, left 
December 22 for the factory at Fort Madison, Iowa. He 
returned to Chicago January 3. 

Chicago, Ill—A baby daughter was welcomed in De- 
cember to the home of Charles P. Mueller, of the Chicago 
staff of the Joseph Dixon Crucible Company. There are 
now five children in the Mueller family. 

Chicago, Ill—H. F. Meidinger spent five days at a sales 
convention at Wallace Pencil Company representatives at 
St. Louis in December. There were present ten salesmen, 
who cover the United States from coast to coast, and from 
the Great Lakes to the Gulf of Mexico. 

Chicago, Ill—The Sibley Fountain Pen Shop, 37 North 
Dearborn street, opened a store just before Christmas at 
81 West Adams street. This is near Michigan avenue, 
and won a splendid volume of holiday trade. In addition 
to fountain pens and mechanical pencils of prominent 
makes, the store handles social stationery and greeting 
cards. 

Cincinnati, Ohio.—Mr. and Mrs. John Holland celebrat- 
ed their golden wedding anniversary a short time ago. 

Columbus, Ohio.—The Dixon Pencil Company has or- 
ganized to conduct an imprinting business. Operations 
were started early in 1922. The company will stamp hex- 
agon pencils and print round pencils. The officers of the 
company are Roscoe Dixon, president; L. T. Lyle, vice 
president and counsel; Earl Chenault, secretary-treasurer. 

Dallas, Texas.—Thomas C. Riley, representing Eberhard 
Faber in Texas, was in Chicago Christmas week, attend- 
ing a sales convention. 

Los Angeles, Calif—The Dollarpoint Pencil Corporation 
has plans for the construction of a three-story factory 
building next spring. 

New York, N. Y.—Fred Croasdale, of the American Lead 
Pencil Company, was operated for appendicitis last month. 

New York, N. Y.—The Ajax Pencil Company, M. Brown, 
130 West Forty-second street, has incorporated in Dela- 
ware; capital stock, $50,000. 

New York, N. Y.—The Marx Finstone Company has in- 
corporated with capital of $15,000 to make fountain pens; 
W. L. Schwartz, attorney, 160 Broadway; incorporators— 
M. Finstone, L. Plancher, D. Klein. 

New York, N. Y.—The plant of the W. A. Sheaffer Pen 
Company here is now producing both pens and pencils. 
The aggregate capacity of the Sheaffer factories here and 
at Fort Madison, Iowa, is double that of last year. 

Philadelphia, Penna.—The Square Circle Store, Fifth 
and Walnut streets, has added Sheaffer pencils to its sta- 
tionery lines. 

San Francisco, Calif—Oliver Lee, Oriental traveler for 
Eberhard Faber, has arrived from the Orient and left for 
Southern California. 

San Francisco, Calif.—Kortell S. Smith has established 
headquarters here, from which he will cover the Pacific 
coast territory for the Wallace Pencil Company, of St. 
Louis, Mo. 

San Francisco, Calif.—I. A. Wagner, Coast pencil man 
for the Joseph Dixon Crucible Company, returned home 
for the holidays, after covering most of his extensive ter- 
ritory, on a late fall trip. 
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THE JUSH-FRASER DE LUXE 


The IDEAL Ink And Typewriter Eraser 
Used by Uncle Sam 
in engineering and governmental departments 


Used like a pencil; just a stroke and the letter or a is erased+ 
For quick, clean, invisible erasing it is incomparable. 


JUSH- FRASER 


An IDEAL Office Equipment Specialty 

combining luxury and economy 
THE FLEXIBLE DIAMOND 
BRUSH — ITS SECRET 


_ 


Sells at Sight to typists, steno- 
eae and 


eee 
Made in 14K Gold finish. At 
dealers iled_ direct 
postoaid booed fap 50c in 
one 


Order 
Hea cease pode 
Assembled twelve 
par yor ph crag a peng 


Rush Eraser 


Company 
9200S A&K 
Building 
— 
Representatives for 
and Dutch East Indies: 


BLIKMAN & 
SARTORIUS 


Amsterdam 
and Sourabaia, Java 












ust ERASE, 


ly 
ASK TO SEE | of 


FLEXIBLE DIAMOND BRU SH ITS 











This Automatic Card Case 


is made of aluminum and nickeled silver covered with 
genuine leather; small, neat and light accommodat- 
ing twenty cards at one time. By merely pushing the 
button the 

cards one ata 
time are ex- a 
tracted ; manu- 
facturedinreg- [ 
ulation sizes 
andeasily filled. 














a neat box, it 
consists of one 
handsomely 
bound im. leath- 
er record book 
12x7 in., one 
leather memo 
slip cover 2}x4 
in., with two 
kets and five 
liers. These 
items because of 
their utility wiil 
sell themselves. 


Write for our 
dealer prices. 


The Commercial Bindery 


521 W. Monroe Street Chicago, Illinois 


Manufacturers of Blank Books, Loose Leaf Devices 
and Office Specialties. Try us, our prices are right. 


——————— 
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Reduction 
in Price of 
Quality 

Cuspidors 


Effective Aug. 15th 


PRICE LIST ON APPLICATION 
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IRELAND & MATTHEWS 
DETROIT 




















ASafe and Sound Bank Specialty 


THE BANDLESS CURRENCY MAILING BOX 
A PERFECT MAILER of strong, heavy, durable manilla paper 


of exceptional strength throughout. Ends and sides do not break 
in bending up over the currency and will stand the roughest kind 
of handling in the mails. 


The outside wrapper is genuine rope manilla as near cloth as paper 
can be made. It folds over each lap or fold at the ends to make 
a perfect, tight seal and attaches to the back of the box. It 
simply can not tear or pull away without destroying the entire 
box. No more danger of torn and tattered boxes on delivery. 
Each size contracts one half inch. In packing, squeeze the inner 
box tightly over the currency, moisten the gum on the outer 
wrapper and seal, bringing the end flaps over and sealing tightly 
to the back of the box. You then have a perfect fit and a perfect 
tight seal, On account of its lightness, from 2 to 4 cents in postage 
is saved on each box mailed. 


Dependable bank stationers should have sample of this new line. 
No obligations to learn all about it now. 


The Smead Manufacturing Co. (Dept. ¢) Hastings, Minn. 


Makers of High Grade Bank Filing and Mailing Containers 
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Manufacturer. 
The “Hexagon” pencil press is described in a folder by 


the United Pencil Company, Inc., 318 Broadway, New 
York, N. Y. 
* * of 
Color magazine advertising in national media was 
featured by the Eaton, Crane & Pike Company in a folder 


distributed to the trade. 


* © “s 
A leaflet in colors features the Dow pencil, made by the 


Louis Fk. Dow Company, St. Paul, Minn. It details four- 
teen points of excellence. 


* a * 
The Phone-Aide Company, 1542 Vandeventer avenue, 
St. Louis, Mo., has distributed a folder on its new tele- 


phone attachment, “Phone-Aide.” 
x *« x 
An enclosure card in colors, imprinted with the dealer’s 
name, is supplied by The Wahl Company, featuring “Ever- 
sharp” pencils and Wahl fountain pens. 
x * x 
The American Fiber Velope Manufacturing Company, 
229-31 North Sixty-third street, Philadelphia, Penna., has 
published a loose leaf catalogue of “Fiber Velopes.” 
a * *x 
The Brewer color pencil press is shown in a folder dis- 
tributed by H. W. Brewer, 420 Melville avenue, St. Louis, 


Mo. This is automatic in action, printing in one or two 
colors, utilizing electric motor drive. 
e ¢ ¢ 
“Can You Do This?” says a folder in colors by the 
Central Paper Company, Menasha, Wis. It features the 


new dozen carton of “Qualified” adding machine paper, 
and shows how the dealer can profit through handling it 
*k 7“ K 
“Salz Pens De Luxe” is an unusual fountain pen cata- 
logue. It is proportioned so that three pens can be shown 
vertically on each page, with suitable descriptions. The 
catalogue shows the complete Salz line of fountain pens 
and the various showcases furnished to dealers by Salz 
3rothers, 71 West Thirty-fifth street, New York, N. Y 
ok *K 
The Uhl line of metal office equipment is detailed in a 
new booklet by The Toledo Metal Furniture Company, 
Toledo, Ohio. It is done in two colors, and shows the 
Uhl typewriter cabinet, the “Little Dandy” typewriter 
stand, magazine and catalogue stands, mercantile tables, 
swivel chairs and stools, adding machine stands, filing 
stools, file and vault tables, office work tables. 
* * * 


The United Business Equipment Company, 113-121 A\l- 
bany street, Boston, Mass., has. just issued a handsome and 
useful catalogue for 1922. This catalogue includes the 
company’s supplies for all systems of vertical filing, card 
indexing, vertical filing folders, guides, machine bookkeep- 
ing guides, etc. Enclosed with the catalogue is the com- 
pany’s wholesale price list. ‘The catalogue contains over 
fifty pages which embody a full description of all the 
goods listed, with illustrations done in halftone and care- 
fully marked as to size in order that the dealer may not 
go wrong in ordering. 

* + * 


The Wabash Cabinet Company, Wabash, Ind., has pub 
lished a helpful booklet of forty pages and cover, “The 
Five Basic Methods of Filing.” It considers the several 
methods of classification, and enables the executive or file 
chief to adopt the system best suited to the individual 
system. The booklet takes up in turn the alphabetic, 
numeric, subject, geographic and chronological methods 
Additional sections discuss cross-referencing, the alpha 
merical system, the “natural” system, supplies and cabi- 
nets. Plates in colors demonstrate the use of guides in color 
to facilitate finding. Enclosed with the booklet is a “sur 
vey sheet,” on which can be noted the filing conditions 
prevailing in an office. This enables the Wabash Cabinet 


Company to analyze the requirements, and to suggest the 
system which will best serve the user. 
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KNICKERBOCKER 
Inkstand Wood Bases 


Know this line—you can depend on it for quality 
and salableness. Cleancut carving, neat, clear fin- 
ish and mortised to fit standard size inkstands. The 
wood base is a good convenient article which you 
can sell at an attractive price. 


Our line also includes 
Emeraline plate glass 
bases cut in square, rec- 
tangular, oval cr octagonal 
shapes. Besides these you 
will find many other quick 
selling articles in our sta- 
tionery line. We are yours 
for a prosperous new year. 4 


Write for our catalog and 
price list. 


Knickerbocker Inkstand Co. 


Lyndhurst 





New Jersey 





Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hall-Welter Company 
Rochester, N. Y., U.S. A. 


Our Sales Manager has a oaluable contract for specielty 
men of proven ability. Write him. 








No. 1 Typewriter Stand for Sitting Position 





Tubular No Castings 
Construction Used 


Write for Circular 


Fowler-Manson-Sherman Cycle Mfg. Co. 


William R. Manierre, Prop. 


1445-1455 W. Austin Ave. CHICAGO, ILL. 











NEW AND IMPROVED 


Stronger in every respect. 
Only loose sheets required. 


Made to 
sell at $1.00 
with index. 


Will not shift 
or sag. A 
better article 
for less money. 





HOLDRITE PAD HOLDER 


Put this dummy telephone in your window or on coun- 
ter and watch your sales. rite for prices today. 


EAGLE ENVELOPE CO. 
431 So. Dearborn St. (Salesmen Wanted) Chicago, Ill., U. S.A- 
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STENCILS 


MEY EYER & WENTup 


FACTORY’24 to 30 So Jefferson St. . cmc 
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—“B UMP” 


| the Bnew 3 
Stand Paper 
Fastener” 
is a dual mechanism 
—one capable of 
fastening sheets of 
paper as well as 
moins a round 
le to accommo- 
date aquarter inch 
binder post. The 
Handy Hand Fast- 
ener is particularly 
convenient in cases 
where the machine 
must come to the 
work. 


Dealers offering the “Bump” to their trade find it capable 
also, of ready sale and healthy profit. 








tf you will give us your name and address we 
will be able to offer you a high class proposition. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 
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NAME FOLDER, # CUT, ALL RIGHT POSITION 


ce 
NAME FOLDER, % CUT, 3rd AND 4th POSITIONS COMBINED 


| re a 


~{ 


~ eee ee, 


NAME FOLDER, 3 CUT. ALL RIGHT POSITION 














System folders with printed 
or plain tabs at attractive 
prices. Send for samples. 


Orton “FILING SUPPLY Co) 


FORMERLY RECORD CARD CO. 
382 Jefferson Street, Brooklyn, New York 
CHICAGO SALESROOM 


106 No. LaSalle St. 
NEW YORK OFFICE PHILADELPHIA OFFICE 


23 White Street 939 Drexel Building 











DEALERS! 


New lines of the highest 
grade Carbon Papers for 
Special Imprint and in 
Reams. 


Compare the quality. 


Send for samples and 
prices. 


“You will be pleased” 


CARRIB 


fereheae, Manufacturing 


Corporation 
ROCHESTER, N. Y., U. S. A. 
































A neat folder in two colors issued by The Canton Art 
Metal Company, shows the Canton line of horizontal sec- 
tions, safe interiors and omnibuses. 

Dealer. 

\ folder illustrating holiday greeting cards was distrib- 
uted by A. Pomerantz, 1525 Chestnut street, Philadelphia, 
Penna. 

* * * 

The Dameron-Pierson Company, New Orleans, La., 
issued a folder showing an exterior of the company’s es 
tablishment. 

ok + * 

The Corona Typewriter Sales Company, 12 South 
LaSalle street, Chicago, Ill, distributed a folder in colors 
featuring Corona as a Christmas gift. 

* * * 


The “Christmas Greetings” catalogue issued last year 
by Stevens, Maloney & Company, Chicago, IIl., showed 
an admirable selection of items from stock suited to holi- 
day presentation. Incidentally it revealed a determination 
to get some of the “big money” spent on Christmas gifts, 
as well as the smaller business with which so many sta- 
tioners are content. The introduction embodied some real 
merchandising talk: “Let us help you with your Christ- 
mas gifts It is so hard to find valuable gifts, which, 
while not too costly, mean something. Of course, there 
are many friendly seasonable gifts; but how soon they 
vanish, most of them. How ephemeral they are!” 

Price Revisions. 

The Milwaukee Chair Company has distributed new 

price lists covering its lines of office chairs. 


The Nathan M. Stone Company, Inc., 2000 North Major 
avenue, Chicago, IIl., has distributed a new discount list 
ior 1922 

* * « 


Supplement to Retail List “R” has been issued by the 
National Blank Book Company. It became effective 
December 15. 
* Y + 

The Fulton Specialty Company, Elizabeth, N. J., has 
announced changes in prices on its self-inking stamp pads, 
and also on daters and numberers. 

Price list No. 43 has been issued by The Sam’! C. Tatum 
Company, Cincinnati, Ohio. It became effective December 
10 and supersedes and annuls all previous prices 


I 
* 


Price List No. 100, effective December 1, 1921, has been 
‘ibuted by The Plew & Motter Department of The 
Workman Manufacturing Company, Chicago, Ill It 
covers Catalogue No. 42, superseding and annulling pre- 
vious price lists 
* * 

Revised prices were announced December 1 by The 
Sikes Company, 23d street and Passyunk avenue, Phila 
delphia, Penna Pending the distribution of a new price 
list, then in the printer’s hands, chairs shipped since De- 
cember 1 were invoiced at the new prices. 

Accessory Advertising Matter. 

The White & Wyckoff Manufacturing Company, Holy- 
oke, Mass., offers its dealers two lantern slides for moving 
picture theater advertising. 

x kK x 


1 


Window display cards with easel backs are furnished 
dealers by the White & Wyckoff Manufacturing Company. 
They feature Hammermill bond social stationery and type- 
writer paper. 

* * * 

\ display case for showing “I-P” loose leaf memo books 
is loaned to dealers by the Irving-Pitt Manufacturing Com- 
pany, Kansas City, Mo. The case is finished in green and 
bronze, with the display under glass. The reserve stock 
is carried in the bottom of the case 

The Calendar. 

The “Carter’s Inx Girl” has made her 1922 appearance 
in another of those characteristic calendars distributed by 
The Carter’s Ink Company. 

x  * x 

The White & Wyckoff Manufacturing Company has 
issued a calendar presenting in serial form “The Evolution 
of Writing.” Its preparation was an ambitious under- 
taking. The calendar is done in offset. 

The Columbia Ribbon & Carbon Manufacturing Com- 
pany has used a companion piece for the 1921 calendar 
in its 1922 issue. A pleasing figure done in offset color 
process is mounted on a neutral tint backing, with artistic 
effect. 
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Perforated Memo Tabs 


Convenient and economical. Round hole 
perforation and secure binding make them 
serviceable and practical. 

LIBERAL DISCOUNTS will be given from the 
price list according to quantity desired. 


FOR PEN USE—80 Leaves Each 


List Price 
Number Size per 1000 
1000 C. 2: <3 ~~ + 2awee ae $ 56.26 
| 1001 3%x6é. - 65.50 
| 1608 3%x8s.. +o tes. 
1008 4%x7% ... 88,50 
1004 4%x8 . -.» 108.25 
1605 534x9%. éneolanee -.. 184,00 
1006 6%x11%. 2 20.00 54g eee 185.50 
| 
FOR PENCIL USE—72 Leaves Each 
| List Price 
Number Size per 1000 
2000 3 x 4%. -++seeee8 36.10 
2001 3%x 6 » 2 2 ae 
2002 3%x 5% aes 0 oun 
2008 4%x 7% ree .. 46.10 
2004 5 x 8% Sars 
2006 5%x 9% inthte ohn .. 66.76 
2006 6%x11% ee FS: .. 98,60 
2007 8%xl1l Prrrrr Tc Ten 118.60 


Manufactured by 


ROCKWELL-BARNES COMPANY 


815 S. Wabash Ave. Chicago, Illinois 























“KEEPING TRACK OF YOUR 
INCOME WITH $ MY FINANCES$ 
IS A PLEASURE, NOT A 
DRUDGERY’”’ 


Quotation from a User 


The Booklet of Directions furnished 
with each copy shows how simple it is to 
keep a ready reference record of every 
phase of one’s personal finances. 


Your customers need this book. 


J KF 
Size 6%x3%—No. 308 $3.50 $4.25 
Size 8%x5%—No. 311 4.26 6.25 


Style KF is No. 1 grade cowhide. Style JF 
is second grade cowhide. Trussell patented, 
one-piece, all-leather covera. 


Send for samples on approval 
and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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Watson’s Bond 
Boxes and Bank- 
ers’ Note Cases, 
constructed of 
highquality Metal 
Furniture steel. 


Successful and 
profitable mer- 
shaadiesiwohelly 
dependent onCon- 
Security Box sumer confidence 
and only a long 
period of time and the 
satisfactory service that 
the product renders in 
use determines this 
Consumer value. 





Secure your maximum 
amount of business 
with Watson’s prod- 
ucts in ready-built and 
built-to-order steel fur- 
niture for Banks, Court 
Houses and Libraries. 


Let your _ interest 
prompt you to write 
for complete catalogue 





Bankers’ Note (in two sizes) now. 
WATSON MFG. CO. 
JAMESTOWN ~ - NEW YORK 








FOR A CLEAN, 
LONG-LASTING 
IMPRESSION 


33 





ALLEN & COMPANY 


MANUFACTURERS 
General Offices and Factory: 
11-13 Vandewater St. New York, N. Y. 
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(Typewriters—Continued from Page 186.) 

Oakland, Calif—The branch office of the Corona here 
reports an immense volume of holiday sales for gift pur- 
poses, etc. 

Ottawa, Canada.—Distribution of Woodstock typewrit- 
ers has been accorded to the Sampson Office Service Com- 
pany, 317 Lisgar street. 

San Antonio, Texas.—The Royal Typewriter Company, 
Inc., has opened a district branch office at 403 National 
Bank of Commerce building. A. C. Reed is in charge. 

San Francisco, Calif—G. B. Pelton, Western division 
manager of the Corona was a recent visitor. He spent 
the holidays at his home in Los Angeles. 

San Francisco, Calif.—Business in the Remington port- 
able typewriter has been even better than was anticipated, 
according to Manager Waters, of this territory. 

San Francisco, Calif.—M. S. Eylar, vice president of 
Elliott-Fisher Company, has left for New York, after visit- 
ing district headquarters in the Monadnock building here 
Mr. Eyler returned via Los Angeles. 

San Francisco, Calif—The Corona Typewriter Com- 
pany has opened a branch of its San Francisco office in 
Fresno. F. D. Douthill, formerly of the San Francisco 
office, is manager of the Fresno branch. 

San Francisco, Calif—A Noiseless speed contest, the 
first of a series, has been inaugurated by the local head- 
quarters of the Noiseless Typewriter Distributing Com- 
pany. The sum of $100 is being given, in cash prizes to 
the winners. 

San Francisco, Calif—There has been much anxiety as 
to who would be the winner of the Remington sales con- 
test, for this territory, during the latter months of 1921 
The winner will be entitled to a free trip to New York and 
a visit to the factory. 

San Francisco, Calif—J. M. Lund, district sales man 
ager for the Western division of the Remington Type- 
writer Company, has just returned from visiting his firm’s 
offices in the Pacific Northwest. He reports that business 
is improving in the north. 

San Francisco, Calif—There is unusual activity in the 
offices of the Oliver Typewriter Company, 365 Market 
street. They appear to be closing the year with an in- 
creasing business, and are unusually optimistic as to the 
outcome for the ¢oming year. 

San Francisco, Calif.—C. A. Beemer, local manager for 
the Underwood Typewriter are is preparing to make 
a fine showing at the coming San Francisco Business Show 
March 6-11. The Underwood portable, fanfold machines 
and billing machines will all be displayed. 

San Francisco, Calif.—Territorial changes by the Wood- 
stock Typewriter Company has brought two of the dis 
trict managers to San’ Francisco, where they make head 
quarters at the local branch, 447 Market street. J. C 
Deardorf was formerly in the Colorado territory, and | 
D. Welch came in from Seattle. 

San Francisco, Calif.—R. E. Gayre, formerly manage: 
of the Remington Typewriter Company’s office, in Sacra 
mento, Calif., has been promoted to be resident manag 
of the Remington Typewriter Company at Salt Lake Cit) 
Utah. Henry Jones, who resigned from the local Rem 
ington force, some months ago to enter the automobile 
business, has returned to the staff and now has an im 
portant city territory. 

San Francisco, Calif—Recent transfers to the local force 
of the Woodstock Typewriter Company are: J. C. Dear 
dorff, formerly district manager of the Denver territory 
of the Woodstock Typewriter Company, and J. B. Welch 
who was district manager at Seattle. J. A. Gottlieb, man 
ager for this territorly, states that business is excellent. 
Mrs. C. Rainbow, head of the Woodstock employment de 
partment, is enthusiastic regarding the success of her work 

San Francisco, Calif.—J. E. Geissinger, director of Pa- 
cific Coast sales for the Oliver Typewriter Company, re- 
turned recently from a trip through his northern territory, 
where he established W. W. Killen—who was formerly 
manager for the Oliver Typewriter Company in Seattle 
and later field manager in the general offices at Chicago 
as distributor in the city of Seattle. Mr. Geissinger re- 
ports that Mr. Killen’s many friends in Seattle gave him 
a warm welcome, and he is happy to be back again on 
the coast. 

San Francisco, Calif—John J. Swacina has taken charg 
of the bookkeeping machine department of the feeder 
wood Typewriter Company for this territory. Manager 
C. A. Beemer and Mr. Swacina arranged a highly attrac- 
tive and original holiday display for the bookkeeping ma- 
chine. A large, illustrated placard, or panel, bore in the 
center a transparency photograph of the bookkeeping ma- 

(Continued on Page 214.) 
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This attractive dis 
play easel with win- 
dow signs and other 
advertising matter 
is furnished with 
each order of three 

dozen pencils 





SELL REALITE PENCILS 


Realite Pencils are the finest, newest and 
most unique idea ever placed on the market 
The barrels are made of Redmanol which 
is light, hard, strong and more beautiful 
than highly polished wood—truly one of the 


most remarkable compositions known. 


Some of the largest industrial concerns 
have adopted Realite as the most practical 
mechanical pencil to be had. 


Realite Pencils come in four finishes and in 
two grades ($.50 and $1.00). Each pencil is 
furnished with eraser and extra leads. 


REALITE PENCIL COMPANY 


3011 Montrose Blvd. CHICAGO, ILL. 





Sound Selling Reasons 
why you should stock the 


Silent Secretary 





Thoroughly practical 


DESK 
FILE 





Keeps the desk always clear for action. 
A new style desk file for instant reference. 


Unusually attractive 


Design and beautiful finishes to harmonize perfectly 
with finest office equipment. 


Moderately priced 


Quantity production insures correct pricing. 
6 section $3.50, 9 section $4.50, 12 section 


$5.50, List. 


Genuine leather, $5.00, 


$6.00 and $7.00, List. 


Display of the Silent Secretary will amply repay you— 


sales are sure. 


The novel arrangement of label holders 


gives compactness and takes only a trifle more room 


than an ordinary letterhead. 


Sides are built to prevent 


papers from protruding, thus insuring orderly appear- 


ance. 
bulge when in use. 
ciated by business men! 


Unique expansion feature prevents any hump or 
A desk file that is highly appre- 


Write lo Desk 14 for sample on approval. Liberal discounts to dealers. 
If your dealer cannot supply you, send order direct, with his name 


W. E. THAYER CO., INc., MOUNT VERNON, N.Y. 








Ohe 
TELA-CARD 

















The TELA-CARD is an automatic card finder,— 


Locates any card; 
In an instant; 
No delay. 


TELA-CARD for quick desk reference. Fastest 


card finding device. 
DEALERS e Your customers will be interested 


inthis desk model, capacity ap- 
prox. 125cards. Dealers’ prices on request. 


THOMAS P. FLEMING CoO., Inc. 


Sales Dept.: First National Bank Building 
CHICAGO, iLL. 
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glass lopped 
é. Write for de ails 


Day-in and day-out 


rain or shine, there’s a steady 
demand for BUXTON KEY- 
TAINERS—a dema d creat- 
ed by national advertising in 
such magazines as The Satur- 
day Evening Post, American 
Magazine, System, an 
MacLeans. 

And this demand has been 
doubled and trebled by the 
Buxton boosters who received 
ae | Aine as Christmas 
gifts. 


BUXTON, INC., 


Western Canada Agents: 
Eastern Canada Agents: 


BUXTON 
KEYTAINER 


The original patented Key-Kase 


Dept. 
Winnipeg, Rowland & Campbell, Ltd: 
Toronto, Julian Sale Leather Goods Co. 


In various leathers; in sizes 
holding 1 to 16 keys; in prices 
retailing from 25c to $5.00. 


* Sales helps; a self-sell 

counter display individ 

carton, window stickers, etc. 
Be sure torestock BUXTON 


KEYTAINERS to meet this 
after Christmas demand. 


Territorial representatives 


wanted. 


P. Springfield, Mass. 
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Typewriter Supplies Men 
Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
who do not know these brands are 
now face to face with Opportunity. 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbonand Carbon Co. 


MAIN OFFICE and FACTORY 
Premt and Laurel Streets PHILADELPHIA ,PA 





Your Magic Carpet! 


A card grows in size if its impor- 
tance is considered. Wiggins Cards, 
with their clean, finely engraved, 
quality appearance, are big cards. 
They will get you in where a poorer 
card would fail. 


Made in many sizes, bound in book 
form. Each card detaches smooth- 
ly with a sharp edge—no waste. 


Comes beautifully engraved or we 
can supply them blank to your 
printer for type printed cards. Write 
today for specimen tab and infor- 
mation. 


The John B. Wiggins Company 
Established 1857 
1104 South Wabash Avenue 
705 Peoples Gas Building 
CHICAGO 
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6 Models (Hand and Electric) $3 to $120. 


One suited to the requirements of every 
office, whether the daily mail is 25 letters 
or 150,000. 


Standards are the most efficient, durable, 
and widely distributed envelope sealers on 
the market. 

Used by all U. S. Government Departments, 
prominent banks, public utilities, and by 
large and small concerns in every line of 
industry. 


Over 50,000 in daily use. 


DEALERS AND OFFICE SPECIALTY SALESMEN: 
We have an interesting proposition to make you 
if we are not already represented in your district. 
Write for details, stating territory covered. 


Standard Envelope Sealer Mfg. Co. 


Revere Boulevard, Everett, Mass. 


y 
i 


Save Time and Eliminate Unsanitary Drudgery 


O2 
Jj& 














When You Need 
Loose Leaf Devices 


Ask Us 


Our rapid, efficient, economical 
service is established in the loose 
leaf field. In our modernly 
equipped shop, we handle all your 
regular or special business as 
quickly and at as low cost as if 
we were a department of your 
business. Our experience quali- 
fies us to design and manufac- 
ture devices to fit your specifi- 
cations. 


THE “PERFECT” LINE 


of serviceable loose leaf devices 
is a complete line of which we 
maintain a a ently complete 
stock. Send your loose leaf needs 
to us. You will find we have a 
real substantial proposition. 


The Chicago Binder & File Co. 


118 S. Clinton St. 


Chicago, IIl. 
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HOUSE ORGANS 





Manufacturer. 


Demonstration devoted one issue to an important sales 
contest held by the L. C. Smith & Bros. Typewriter 
Company. 

* * * 

The National, of the National Blank Book Company, 
printed its Christmas wishes in an unusual form that im 
pressed by its sincerity, and unique appeal. 

* * x 

Eaton, Crane & Pike Company’s Pull Together pictured 
a pointed moral in an inspirational article, “The Way to 
Make Sales Climb Is to Do a Little Boosting.” 


* * * 
Window dressing was emphasized in the November- 
December issue of Dixon’s Graphite. Many illustrations 


of representative displays of pencils added effectiveness 
to the article. 
* ~ - 

“Johnny Seller's Dairy” in Dynamite of The Toledo 
Metal Furniture Company, is a realistic recital of the ex- 
periences of an energetic salesman in scouting up business 
and following leads. 

x * * 
Qualified Notes, issued by the Central Paper Company, 
ran an account of the experience of a salesman calling 
the stationery trade. It showed that “Cheap John” 
buying is expensive. 
eS 

Monroe Results for November featured “The Monroe 
at the Peace Conference,” narrated by Robert C. Kilborn 
and showing the important statistical work done at the 
peace conference in Paris. 

* * * 

The Bircher Company’s Lightning said “Show Your 
‘Goods.” It showed the relation between store displays 
and the practice followed by successful specialty salesmen 
in making demonstrations. 

* * + 

“The Making of an Office Diplomatist” was told in The 
Office Economist by James Wallen. It showed the im- 
portance of office equipment and decoration in creating the 
‘atmosphere that facilitates business negotiations. 

* * a 

Wilson-Jones Loose Leaf Notes for December showed 
how the stationer can go after business for machine book- 
keeping equipment and supplies. Special literature on the 
subject is available for distribution to users. 

* * * 

The Winged Stylo is a monthly published by the B. B. 
Stylo Company, Inc., Brooklyn, N. Y. It is filled with 
prime sales “dope,” with a mixture of miscellany used for 
a purpose—and not for “filler.” Hart Lehman is the 
editor. 

x * x 

Users’ News for December reprinted an article by T. 
E. Dabney, business specialist of The New Orleans Item, 
warning against the waste of “doing it by hand,” when me- 
chanical addressing equipment will do it quicker and with 
ibsolute accuracy. 

* * * 

The Hedman Manufacturing Company, Chicago, III., 
has established a new house organ, known as The Sales 
Force. It succeeds the former publication, Field and Fac- 
tory, which had to be discontinued on account of pressure 
of work. The Sales Force is a sprightly semi-monthly, 
ilive with selling spirit. It is unusually well illustrated. 

* x ~ 

Mimeographing a house organ has its advantages. The 
Protectograph Bulletin wanted to unsay a thing. Had it 
been printed from type, some “cancelled” letters would 
have had to be ordered from the foundry. The Mimeograph 
did it handily. “Did you make your quota last week?” 
was run through with hyphens, and the nobler thought was 
substituted below: “Are you going to make your quota 
this week?” 

Dealer. 

Ward’s Service for December showed a careful analysis 

<of the gift possibilities in the stationer’s line 













‘*‘KEEPING TABS ON THINGS” 
WITH 


UEKS Tr 
INDEX TABS 


All strips are six inches long and 
made of celluloid (pyralin.) 


Any strip can be made into Index 
Tabs of any color and attached to 
form any projection. 
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Stationers everywhere are selling 
U-Kut-Em Index Tabs successfully. 


Write for Samples and Prices. 


UNIVERSAL INDEX TAB CO. 
435 Central Bldg. Seattle, Wash. 
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CraneLadies’ Stationery 


Sold by all Stationers and Booksellers 


These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 
Styles and qualities: 


SUPERFINE QUALITY: In Light Blue 
Boxes, containing 4% ream of Note paper 
each, and in separate boxes 4% thousand 
Envelopes corresponding. 

EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing % 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 

Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave. New York. whose 


boxes bear the word 
“CRANES” containing our 








oods. 
All this stationery can be re- This trade mark 
lied on as represented every box 


MANUFACTURED BY 


Z. & W. M. CRANE wat’ 
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S indicated by the name, our line repre- 

sents the acme of perfection, not only 
as regards uniformity but in durability; for 
instance, one sheet of our No. 698 carbon 
paper will produce 100 letter copies. 


As jobbers or retailers you are interested in 
a line that is fast gaining the ascendency in 
this country in point of ideal satisfaction and 
you cannot afford to miss the opportunity of 
becoming better acquainted with “Iron Clad” 
by failing to write for a sample booklet show- 
ing 24 papers in black. 


Largest distributors in the world of 
CARBONIZED ADDING MACHINE ROLLS 


Iron Clad Ribbon & Carbon Co. 


100 Grand Street New York City 
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AND ALONG CAME “GLUEY” 


Everybody using adhesives wanted a_ sub- 
stance that holds like glue and in the soft, 
plastic state of paste. Many attempts to ob- 
tain this proved futile. And then, along came 
“Gluey.” 


“Gluey” is a light colored paste of imported 
constituents. These constituents give * ‘Gluey” 
the long looked for bull-dog tenacity of good 
glue and the creamy, smooth consistency of 
paste. 

People in all walks of life need “Gluey.” Over 
2000 schools and colleges have _ specified 
“Gluey.” You will need a good stock of it to 
meet your demands. You can get it in con- 
tainers especially made to fit the individual 
needs of your customers. Write us. 


LOOK AT THESE PRICES 


Gallon Stone, Self-Sealing Jars, 

DE cach con ckoeseensisnvede $14.00 
Galion Tin Friction Tops, per doz... 13.20 
Hait Lr Stone or Mason Jars. 





Pn, i6 6 oGlp hue 64406 CRC CEC Cae 7.80 
Halt Gallons. Te, BOF GORecsccccces 7.60 
Quarts, Glass or Tin, per doz....... 4.50 
Pints, Glass or Tin, per doz........ 2.75 
Half Pints, Glass or Tin, per doz... 2.00 
Tee ee, «G, MOR GOB. occ cre nccccse 1.00 
es BOs BS POP GOB. wc ccccccccces 80 


Special Discount to Jobbers 


The Commercial Paste Co. 
COLUMBUS OHIO U.S.A. 


SS GLUEY — GLUEY SS GLUEY S GLUEY SS 





A lucid description of pencil manufacture for the popular 
mind appeared in Parrottalks for November, under the 
heading, “More Work than You'd Think.” It was written 
by Miss Margaret McAllister. 

oo 

Barnes Talking showed Ediphone users how the Barnes 
service department operates. The schedules of the service 
men were explained, even to the plan of telephoning to 
the office for new assignments after finishing the job just 
completed. 

ae @ 

The Blade Business Builder explained the interruption 
to its continuity. It was established in May, 1921, by the 
Blade Printing & Paper Company, Toledo, Ohio. The 
printers’ strike crippled the house organ. The December 
issue announced that its plant, with many others in Toledo, 
is now operating on the principles of the 48-Hour League. 

ok * * 

The SanVail Bulletin, issued by Sanborn, Vail & Com- 
pany, San Francisco, Calif., laid emphasis in its November 
issue on the distribution of Christmas circulars. The 
slogan was repeated throughout the issue: “Remember 
the Christmas circulars—they are to be given away.” 
That should put life into the distribution of printed mat- 
ter, and by inference, put courtesy into the act. 


Internal. 


The Art Metal Welder for December wore a striking 
cover in two colors, embodying a Christmas greeting. 
One of the feature articles was “How Art Metal Class 
‘B’ Safes are Tested,” by E. R. Johnson. 

* * * 

The Woodstock Keyboard announced the inauguration 
of a series of articles on raw materials and typewriter 
parts, to be contributed by the various companies supply- 
ing the elements of Woodstock typewriters. 

x * * 

“Bookselling Forty Years Ago” in The Burrows 
Brothers Breeze listed many authors and titles of the 
period. Most of the favorites of those days are unknown 
to the average reader of the present. That’s Time’s way 
of weeding out to determine the classics for the future. 


(Typewriters—Continued from Page 210.) 


chine, which was shown with lights behind it. One panel, 
in red and black, showed the poem “Ring in the New.” 
Other interesting literature, appropriate to the season, was 
also displayed on the panels. The other window was de- 
voted to a holiday display of the Underwood portable. 


San Francisco, Calif.—W. Mills, manager of the district 
branch of the Hammond Typewriter Company, at Detroit, 
Mich., is expected to visit San Francisco for the Shrine 
convention, in June, an event for which great preparations 
have already been made. James H. Sait, San Francisco 
manager for the Hammond, is eagerly looking forward to 
Mr. Mills’ visit. Mr. Sait states that there is an ever-in- 
creasing demand for the new Hammond folding machine. 

Seattle, Wash.—C. S. McAllister has taken post as man- 
ager here for the Remington Typewriter Company. He 
came from Salt Lake City, where he had been manager 
three years. 

Spokane, Wash.—Miss Beatrice Hunt, of Northwestern 
Business College, was victor in a recent typewriting con- 
test conducted by the Underwood Typewriter Company 
She did forty-five words a minute for fifteen minutes. 

Virginia, Minn.—The Range Typewriting Company has 
opened for business at 20734 Chestnut street. The com- 
pany handles L. C. Smith & Bros. typewriters here. It 
is equipped to repair typewriters. M. R. Doyle, a type- 
writer man of extended experience, is associated in the 
enterprise with James J. McCarron. 

Worcester, Mass.—The Office Appliance Company, 25 
Pleasant street, is featuring the Gourland typewriter. 

Yakima, Wash.—Students of typewriting in the com- 
mercial department of the high school, and the Yakima 
Business College were shown efficiency methods in type- 
writing by W. O. Davis, a Remington expert. 

Yakima, Wash.—J. E. McDowd has opened an office 
for the Underwood Typewriter Company at 117 East A 
street. He will carry a full line of Underwood supplies, 
and maintain a mechanical department. 

Youngstown, Ohio.—The Ohio Typewriter Company, 
M. F. Boucher, manager, has secured distribution of Wood- 
stock typewriters. The company is located at 206 Home 
Savings and Loan building. 
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THE EUREKA 


Blotter Bath and the Eureka Sanitary Copy- 
ing Cloth produce clear, neat letter press cop- 
ies of any document written by hand or type- 
writer, with copying ink. The construction of 


the bath provides for uniform moistening of 7 


the cloths and eliminates mustiness or mildew. 


Cloths are non-raveling andchemicallytreated 


by a patent process insuring clean-cut copies. 


MORE EUREKA BATHS IN USE 
THAN ALL OTHERS COMBINED 


BS Sold Exclusively Through Dealers. Write for the Eureka Booklet. 


The EUREKA BLOTTER BATH COMPANY, 3732-34-36 South Wallace St., CHICAGO, U.S. A 


eliable Copies of Waypbills, Letters, etc. 





go” 








which we guarantee 
on the market. 


G. N. HOSINGER, President 


MR. STATIONER: This is one of our lever self filling Stylo Pens 


“age: successful self filling ink pencil 


to be the 





Retail Price. $2.00 


Write for prices and discounts to dealers 


PARAMOUNT PEN CO., Inc., 63 Irving Street, JERSEY CITY, N. J. 


Western Union Code “‘Paramount”’ 


L. J. FARRELL, Treasurer 








WE MAKE 
SPECIAL HIGH GRADE 
IMPRINT PENS 


SILVER-ALLOY PENS 






' TURNER & HARRISON ‘ 
suver 29 0ALLov 
PHILA PA. 






14 Numbers 





Corhiaaagif 
Glucimum Gens 


THE SLICKEST PEN EVER MADE 





33 Numbers 





The Turner & Harrison Pen Manufacturing Co., Inc. 
1211-1213-1215 Spring Garden Street 


FALCON 
PEN WORKS 


WE WANT YOUR 
PATRONAGE 


STANDARD STEEL PENS 


Over 50 Styles 


Philadelphia, Pa., U. S. A. 
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WIRE WASTE BASKETS 


LETTER TRAYS 
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VAIL MANUFACTURING COMPANY 


SUCCESSORS TO MIDLAND STEEL PRODUCTS COMPANY 
1752-58 East 75th Street, CHICAGO 


Southern Representative 
EDWARD V. 
1218 Fourth Nat'l Bank Bldg., Atlanta, Ga. 


Pacific Coast Representatives 
REID & GILMARTIN 
444 Market St., San Francisco, Cal. 






SPACE BASKETS 
PAPER CLIPS 


GEM CLIPS 





Special Prices on 
Gem Clips 
Extra Fine Quality Guaranteed 


Write Today for Samples and Quotations 


BOGART 
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STATIONERS GLASSWARE AND GLASS SPECIALTIES 





INKSTANDS DIXIE 
MUCILAGE STANDS VICTOR 
PAPER WEIGHTS ROYAL 
| PEN BLOCKS & GARDNER 
| PEN TRAYS / : NOAIR 
PIN CUPS JAS INKSTANDS 
— DIXIE PEN RACK 


SPONGE CUPS 
GLASS ROLL MOISTENER VICTOR MUCILAGE STAND 


MADE IN OUR FACTORY SEND FOR CATALOGUE 
KIMPTON, HAUPT & CO. 
WHOLESALE STATIONERS GLASS MANUFACTURERS 
53 Beekman Street, New York, U. S. A. 























MILLERZE {RAND 


ip ot SORE ele Re oo. 





No. 44 “De Luxe” Beautifully Colored Rubber Grips with Ivory-like Finished Handles. 


“— S wiLtER BRO'S * 
spent ame << s: 
trBOwL POINTED 


The Original Bowl Pointed Pens. Styles to Please All Hands 


Meriden, Conn. MILLER BROS. 305 Broadway, N. Y. 





MILLER RRAND 

















Method of Holds Cards 
Safely 


Inserting 
Cards 


Feldmann’s 





REMINDER 







case accommodates standard 3x5 cards and will 
hold one or as many cards as needed for your daily 
routine calls. Notes made on these cards are easily 
filed for quick reference. 

Carried in stock in three grades—50c, 75c and 
$1.50 each, Liberal discount to the trade. Trial or- 
der invited, If not satisfactory return at our expense. 


FELDMANN’S SYSTEM MFG. COMPANY, 2306-2308 Armitage Avenue, CHICAGO, ILL. 


INVENTORS AND MANUFACTURERS OF LOOSE LEAF DEVICES 
























WastePaper 
ISEB Baskets 


W-Sed ie = a7 Letter Trays, Mail and 
IV SV VY¥Y VY"; Tape Baskets, Space 
Baskets, Build-Up 





WAaa**, Trays. 
A UNIFORM MESH AND FULL 
rh YY WANE S GAUGE WIRE 
a © he PEERLESS SANITARY UNE 
min Special Baskets Made to Order 





re PEERLESS WIRE GOODS COMPANY 











20 East Jackson Blvd. CHICAGO 


Write for Catalogue 
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U-WAN-TA EYE SHADE 


Scientifically Created for the Comfort, Convenience and Protection of Your Eyes 
Made of high-grade Vulcanized Fibre 





Perspiration Proof Light in Weight 
Non-Inflammable Color Green 
Sanitary Dur: ble 





If subject to headache, nervousness, or have eye-strain, U-Wan-Ta Eye Shade 


DEALERS ATTENTION—Send for trial order now. The retail 
price is 25 cents. Big profits for you. 


.y U-WAN-TA NOVELTY MEG. CO. 


Patented Oct. 21. 1919 4353 South Vermont Avenue Los Angeles, California 


Patentees and Manufacturers of ‘‘WHAT-YOU-WANT”’ 














MORDEN SWIVEL RINGS | 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract this strain. Instead of opening by a pull in the same 
directign as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 


Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 























REBUILTS OR ROUGHS EXACTLY AS ORDERED 
All Makes TYPEWRITERS Highest Quality 





You are assured of good service in dealing with us—our stock is so large 
that your requirements can be filled exactly, and without delay—proper model 
and serial numbers, and equipment as noted on your order. Our typewriters 
are real value—a trial order will prove it. Have you our No. 030 price list 





of December 10th? Write for it. 


MANUFACTURERS TYPEWRITER CLEARING HOUSE 


193 N. Dearborn St. Cable Address MANTYPE Chicago, III. 
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“PELOUZE” POSTAL SCALES 


are scientifically made. They show exact weight in ounces, also cost in 
cents on all classes of mail matter. 


National.......... 4\lbs. Mail andExp...... 16 Ibs. 
SS i cveeees 2% lbs. Commercial ......12 Ibs. 
Columbian ....... SE: We shirteses dus 4 lbs. 
RS 4s wien wie wie IIb. Standard ......... 2 Ibs. 
Cease cs access 1 Ib Standard ......... 4 lbs. 


Parcel Post Scales 


Banks and business houses use ‘‘Pelouze”’ 
Scales because of iheir accuracy, reliability and 
durability. 

ASK FOR A “PELOUZE” SCALE 


PELOUZE MANUFACTURING CO. “STANDARD” 
232-242 E. OHIO ST. CHICAGO 
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Established 1884 





order trade. Prompt service in repairs, 


The export trade is skilfully handled. A host of busi- 
ness friends abroad testifies to our close study of their 
requirements. 


Get in touch with us at once. 


EP EPS ED ED ED EDT Y 


- 
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Riwv 2 Ji—the Master Craftsman Fountain Pea 


facture fountain pens for the trade, and specialize on imprints for the jobbing, retail and mail 
All work is done in our own shops. 


Our prices assure you good profits; Beaumel quality pleases users. 


D. W. Beaumel & Co., Inc., Office and Factory: 17-27 Vandewater Street, New York, N. Y. 
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A triumph of thirty-eight years’ experience in 


the manufacture of Fountain Pens. Wemanu- 


We make all modern designs in Lever Self-Filling, 
Screw Cap, Non Leakable and Slip Cap Fountain Pens; 
also Stylos—Fuily Guaranteed. 


S99 9 DED 








BUSIER THAN EVER 


That’s the answer this season to “‘How’s Business”. 


The ever-increasing demand for our “SUPER- 
GRADE” RE-MANUFACTURED machines is posi- 
tive proof of their high standard of excellence at a 
mighty reasonable standard of price. 

‘If you haven’t learned this yet will you grant us 
the opportunity to prove it before you place your 
next order elsewhere. Our new price list No. 110 
now ready. 


a~ a UNITED TYPEWRITER EXCHANGE CO. 
WHOLESALERS 

E g 137 High Street Boston, Mass. 

Cable Address “Unitypexo” Boston 








0% SALES | 


NO EFFORT 
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VAST. ita, 
'SPERING MOUTHPIECE 
AND PUT SECRECY IN YOUR - 
LEPHONE ~ 
ERSATIONS 


The Wonderful Sanitary 
Whispering Mouthpiece | 


For Telephoning in Private. | 

( Literally sells itself from ck 
our attractive counter \&\— = 
display—a scientific wonder—sold on a guarantee. 


MAXIMUM PROFITS FOR LIVE DEALERS 
Write for Our Story 


THE COLYTT LABORATORIES 


(ENGINEERING) 
565 W.WASHINGTON ST. 
CHICAGO 








DEPT.H 





i } Trademarks SI 


and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS = S*#te.38,N.. U. Building 


Ex Fa Lhe 
Ty If pS 


For Pen, Pencil and Papers 


ON, D.C. 

















REX-CLIP 






Write for Samples and Prices 


L. D. VAN VALKENBURG CO. 
Holyoke, Mass. 














Classifies the incoming 
mail so that papers 
. can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day’s 
mail. Keeps confidential 
letters under cover, and 
disappoints ‘‘snoopers.” 
The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
sion — pockets are reinforced at 
olders are of metal, covered with 















—has plenty of ex 

the hinges. Label 

transparent celluloid. 
SAINBERG & COMPANY, Inc. 

65-67 W. Houston Street NEW YORK 











IDEAL 
KANT 


SMEAR 
STAMP PAD 


It’s allin the ink—Kant Smear Ink 
will not smear or offset. 
Kant Smear Ink will not injure rub- 
ber stamps. 
Kant Smear Inked Pads will not dry 
on your shelves. 
TWO SIZES ALL COLORS POPULAR PRICES 
Write us for further information 


IDEAL STAMP PAD COMPANY 


441 Sixth Ave. Pittsburgh, Pa. 
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erasers 
88 Styles 


—All High Class—Faultless—Worthy of the Best Stationers— 
Satisfying to the Most Intelligent Office Workers. 


Are They Rightly Represented In Your Stock? 


Weldon Roberts Rubber Co. Newark, N. J. U.S.A. 











LONG SERVICE WITHOUT COST 


Ne supplies needed, and practically no repairs 
REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 

REYNOLDS 
during the 
past nine 
years. Some 
of the first 
machines are 
still in use. 
What it has 
done for 
others it 
will do 
for YOU. 












Simple 
Sure to 
Seal 


Reyzolds Envelope Sealer Co. 
iM BM. Market Street, Chipago 








f 








\. 


EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 


Protectograph Check Writer 


(TRADEMARE REGISTERED) 


PROTOD Chemical-Fibre 
Forgery - Proof Checks 
and Drafts. (Insured.) 

The world’s standard of 

protection—in every coun- 

try, in almost every lan- 
guage and monetary sys- 
tem. 





Todd Two Color Patents 


Todd Protectograph Co. 


(TRADEMARE REGISTERED) 

(ESTABLISHED 1899) 
World's Largest Makers of Check-Protecting Devices and Forgery-Proof Checks 
1129 University Ave., Rochester, N. Y. a 














For Utility 
Gra fj ui CO Signals 


TRADE MARK REG. 


Have Not Been Beaten 





They make your card file data easier to use, and speed 
up your work Give at a glance definite information you 
have card-indexed on credits, appointments, shipping dates, 
follow-ups,—whatever you want to know from your card- 
file records 

Make your present system more efficient—slip Graffco 
Signals on to your index cards and papers. They’re strong, 
grip perfectly without injuring, are easily removed, inex 
pensive Each enameled in one of twelve bright distinctive 
colors Send for free samples. 

GEORGE B. GRAFF COMPANY 


Manufacturers of TIME-SAVING OFFICE DEVICES 
18 Beacon St., Somerville Boston, 42, Mass. 
















BRASS 


PAPER FASTENERS 


COUNTING HOUSE BRAND 
ROUND AND FLAT HEADS 


SIZES | to 9 
PACKED IN PAPER BOXES 
OF 100 EACH ALSO IN BULK 


LIBERAL TRADE DISCOUNT 
THOMAS STATY. MFG. CO. 


SPRINGFIELD, OHIO, U.S.A. 














MAKE YOUR 
OWN POSTAGE 


SILVER CREEK 








This and the 2c postmark soon will be more familiar than the postage stamp. 
NOW being ; osted without stamps affixed. We can equip you promptly with a machine on outright sale which costs 
but $350 complete to postmark 2c postage, $25 extra for postage of additional denominations. Write for full information. 


COLUMBIA POSTAL SUPPLY CO. 


INC. 1900 





U.S. POSTAGE 
PAIDECENT 


Pt. 


))) 





) 








Millions of pieces of mail are 


N. Veo U. s. A. 
































Save Money 


Recewet are discovered by users of the 


a AUTOMATIC TIME STAMP 


Satie’ —ways to shorten time taken 
Shimed. ON jobs, stimulate workers, 
get accurate cost records, etc. 
The AUTOMATIC also dates and 
times to the very minute, A. M., or 
P. M.., all letters, telegrams, receipts, etc. (No 
rubber, type metal, nor loose parts.) Eight 
word and number combinations if desired. 


Forty years’ success. Positively guaranteed 
dustproof, accurate, and durable. Write for 
folder and list of users. 


Has tamper-proof lock The Automatic Time Stamp Co. 


base an ock-proof 


ayy) 


Many Ways to - 


action 159 Congress St., Boston, Mass. “J 
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f Drawing Inks, Blacks and Colors 
Eternal Writing ink 


Engrossing Ink 

Taurine Mucliage 

Pheto Mounter Paste 
Drawing Board and Library 
Office Paste Mucilage 


Liquid Paste 

Vegetable Glue, etc., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Pricesgive 
good profits. 
Consumers, emancipate yourselves from the use of 
corrosive and ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be a revelation to you. 


ws We protect the trade by referring 
= : all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Qisnea’ intr ® ua "Aanesves 
Main Office and Factory, Brooklyn, N. Y., U. S. A. New York-Chicago-Londen 

















i 





Hughes Ledger Metals 


Expansion 25% 
more than the 
ordinary ledger 
metal. 











All parts well 
‘anchored and high- 
ly nickel - plated. 
Double reinforced 
posts and tubes. 


Anything in the Loose Leaf Metal Line. 
Write for our latest catalog 


HUGHES LOOSE LEAF METALS CO. 
544 WEST LAKE STREET CHICAGO, ILL. 


NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12 x6} inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments:— 4. 
Compartments:—14 inches wide 
at base, flaring at top to allow 
ease of access. 

This Model is constructed Modedl4 - = Price $5.00 
on the same lines as our . ; 
larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sale. 


This Medel and laecger sizes illustrated im our circular which will be sent upon request 
STANLEY R. BRISTOW, 171 Washingten St., Newark, N. J. 








= 











TYPEWRITERS 


‘*‘Smithtype Rebuilts”’ 


The highest development of typewriter re-construction 
QUOTATIONS ON REQUEST 


TYPEWRITER COVERS 


“‘Smithtype Leatherette Covers’’ 
What cx cover I ever saw—send me 100 additional." 





dealers “Best value I ever saw—make rubber covers look like joke.” 
“Sample better than expected—quote us on 5000 and how 
say:— soon we could expect deliveries. 


Send 60c for sample—Special quotation on quanttty orders 


SMITH TYPEWRITER SALES CO. 


(Successors TO HARRY A. SMITH) 


218 N. Wells St. CHICAGO, ILL. 


NOTE 


For the past two years we have been illustrating 
and explaining our line of INDEX TABS, SHIELDS, 
CLOTH SPECIALTIES and GOLD STAMPING to 
you in these columns. 

Has it ever occurred to you to examine the ex- 
cellent workmanship and superior construction that 
goes to make up our product? 

If you have never done this, do it now, today. 

Our new catalog with revised price-list is ready. 
Write for it today before the supply is exhausted. 


: G. J. AIGNER & CO. 
ye Manufacturers 
Agel] 521-523 W. Monroe oy CHICAGO, ILLINOIS 
































. 


TRADE MARK 


PERFECTIO 


REG. U. 8S. PATENT OFFICE 


The largest and most complete assort- 
ment of DESK MEMO. CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. 
Descriptive matter furnished upon 
application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


This torm Masteates Ne. HALE SPECIALTY CO., Ine. 





3 Forms of bases Sole Manufacturers 
3 Sizes 128 N. JEFFERSON S8T., 
Many finishes CHICAGO, ILL. 





EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COM- 
POSITION for use in filling hektograph pans 
and gelatine duplicators of all makes. 


The Heyer Duplicator Company manufac- 
tures oe ote Gelatine Duplicators, 
Film Duplicators, and Supplies. We 
also furnish the trade with Hektograph 
carbon paper and Hektograph type- 
writer ribbons at lowest prices. 








Write for literature. Domestic and 
foreign inquiries given prompt attention. 


The Heyer Duplicator Co. 
160 N. Wells St. Chicago, IIl. 
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J CLIMAX 


Y 


\ SQUARE TOP 
PAPER CLIPS 


Best and most Economical Paper Clip on the market 





Pat. Des, 12,'16 


Prices F. O. B. Buffalo, N. Y. 
Packed 10,000 to the Box 


100,000....10c per 1000 500,000....08}c per 1000 
250,000....09c per 1000 1,000,000....08c per 1000 


CLIMAX PAPER CLIP MFG. CO. 
457 Washington St. BUFFALO, N. Y. 
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STEEL BACK 
RAILROAD 
TARIFF FILE 








ook 
as, 





Because the back of this file is made of steel, no wood, 
no screws and no rivets, but all metal parts are spot 
welded, we claim to have the most durable file known. 
Equipped with two locks operated by single lever. 
Any style binding, standard sizes in stock, special 
sizes to order. 

Tariff File Uses—R. R. Tariffs, public service records, 
manufacturers’ cost records, samples, loose leaf cata- 
logs, price lists, etc. Write for price and descripiion, 


STEEL BACK FILE & LEDGER CO. 
1422 Altgeld St. Chicago, Illinois 

















ENGRAVOGRAPHIA 
ENGRAVING 
PRINTING and 
EMBOSSING 


Prompt Service 


The American Embossing Co. 
192-96 Seneca Street BUFFALO, N. Y. 











PEET’S 


PATENT 


IMPROVED TRIANGLE crip 


AWE | 


HOLDS PAPERS SECURELY 


PAT, MAY 22.1917. 


Only after trying this new paper clip can you appreciate 
its superiority. It is so easy to slip on, and it holds the 
papers, etec., absolutely firm. The patented crimp does the 
work. It will be worth your while to send for samples and 
prices. 


If your stationer does not carry them, write us direct, 


PEET BROS. 


618-20 Cherry St. Philadelphia, Pa, 











Opens Like a Book 





he Elsane Glass Desk Pad is a most convenient aid to the office 


ker. The plate, heavy x4” glass with polished edges, is supported 


n a semi-flexible green felt base the metal corners of which hold it 
easily in place—Positively no sticking nor binding. It opens and 
closes like a book. Three sizes: 18x24, 20x34, 24x36. 

Send us a sample order or write for circular. 


SAINBERG & CO., Inc., 65-67 W. Houston St., NEW YORK 











New Martinsville Line 


Stationers often consider 
glassware a “dead weight”— 
something that must be car- 
ried without profit. But NEW 
MARTINSVILLE _ glassware 
“comes across” and it is prof- 
itable. Expert workmanship, 
superior raw materials and methods, attention to 
details produce attractive sales compelling ar- 
ticles. NEW MARTINSVILLE dealers show re- 
sults that substantiate our claims. Write us—we 
will explain how glassware may be made profit- 
able to you. 


NEW MARTINSVILLE GLASS MFG. COMPANY 


NEW MARTINSVILLE, W. VA. 











ms 
Tubular Coin Wrappers 


; MADE FROM 
“STEEL-STRONG” KRAFT 


S Greatest strength—100%% pop test. Cor- 
-_ rect sizes—fit any machine. Standard 
uniform colors. Furnished in all denomina- 
tions. Securely gummed—easy to open. 


Made by an improved system that in- 
sures uniformity of colors of paper for each 
different coin. 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 


941-943 Clark Street Cincinnati, Ohio 























THE TRINER 
POST OFFICE SCALE 
THAT SYMBOLIZES SPEED 


Dial and platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All- 
Steel Parcel Post 
Scales used by the 

Government. eaiti 


Write for Booklet No. & 


Triner Sales Co. 


53 W. Jackson Blvd. 
CHICAGO, ILL. 
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The Pen for Business Men 


SELF-FILLING INK PENCIL 
**INDEPENDENT”’ 


Commands Attention Because 
of the Service It Renders. 
Guaranteed Improved 
Fountain Pen. Elim- 
inates fatigue. Pro- 
motes efficiency. 


Writes uni- 
form. A busi- 
ness neces- 
sity. 


Write for quantity prices ap? 


J. K. ULLRICH & CO., 161 Washington St., New York 














Meets all 
require- 
ments. Sell fill- 
ing, non-leakable, 
safety cap. Attached 
clip. Smooth writing gold 
point. 








Your Name in Gold —35c Extra 


AGENTS WANTED 


Rema Calculating Machine 
SMALLEST MACHINE IN THE WORLD 
WEIGHT 7} LBS SIZE 4 IN. X 7 IN. 


Multiplies Adds 
Divides Subtracts 





STANDARD MACHINE WHICH CAN BE CARRIED 
In Suitcase or a a in Drawer of Desk 
e Distributor 
RALPH C. COXHEAD, Woolworth Bldg., New York 











ANALYSIS PAPER 
Buff and White—Four Grades— 
4 to 28 columns wide, in variety 
of styles, always carried in stock, 
padded or loose. 

Send for price list and samples 


L. H. BIGLOW & COMPANY, Inc. 
24 BEAVER STREET NEW YORK 














A REAL CALCULATOR 
IN YOUR VEST POCKET 


A decisive, quick, reliable per- 
formance—calculates your costs, 
overhead and selling prices con- 
fidentially without the hours of 
hard, nerve-racking work with 
the old pencil. The HARMON 
CALCULATOR — the perfect 
midget calculator—runs through 
those lengthy and tedious calcu- 
lations with speed and precision. 
Everybody who uses a pencil 
ought to have one. 


DEALERS: Now is the time to 
capitalize on this new, practical 
and unique calculator. Our 
prices and our guarantees will 
interest you. Price (Retail), 
$7.50; with stand, $10.00. 


ERIE CALCULATOR CO. 
14 SCOTT BLDG. _ERIE, PA. 








Sell More Waste Baskets 


to more customers. That creates more 
satisfaction than to sell frequently toa 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity and 
lastlong. Madeof coppered wire with s 
— bottom. This construction assures 

h and prevents fine trash from 
falling to the floor. 


TT 
































Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 








Medium and 


HIAWATH High Grade 


TYPEWRITER PAPERS 


The highest grade of excellence at 
the fairest of reasonable prices 
with a superior service of prompt 
and immediate attention to all 
shipments. Our complete line in- 
cludes all qualities of typewriter, 
manifold, onion skin, ledger and 
bond papers and envelopes of all 
descriptions. We make a spe- 
cialty of shipping papers in the 
flat. Our catalog and book of 
samples will interest you. It is 
yours for the asking. 


HAMILTON CARD AND PAPER HOUSE 


27 Green St. A. S. Landsberg, Pres. New York, U. S.A. 














DEALERS WANTED 


FOR MANY CITIES 


Livewire men—connected with the typewriter business. 

Men who visit offices to sell, repair or inspect Typewriters 
or who sell office supplies. 

EXCLUSIVE SALE—Given where satisfactory results 


are shown. 
Send for samples of 


MASTER SPEED KEYS 


BY FAR THE BEST KEY MADE 
NOISELESS AUTOMATICS 


TYPEWRITER NOISE AND SHOCK ABSORBER 


SPEED KEY MFG. CO., INC. 
29 Columbus Place Brooklyn, N. Y. 











DEALERS — Here Are Two Big Sellers 


Special reduced dealers’ prices 
on the SO-EASY Moistener. Big 

Dollar Seller. Your price $8.00 a 
doz.; 3 doz., $7.50 a doz. I will 
pay parcel post charges in U.S. 
if cash comes with order. Imprinted cir- 


Peerless culars FREE with order for 3 dozen 
Big label’ Moistener $3.00 prepaid 


SO-EASY LOOSE LEAF SYSTEM DRAWS THE TRADE 


A low-priced book for anyone 
who has to keep books. The 40 
stock forms get the customers 
into your store. 200 sheets, 
binder and A-Z index only $2.50. 
Dealers’ discount 40% off in doz- 
en lots, 50% off in 100 lots, f. 0. b. 
Chicago. 40 stock forms and im- = 
print circulars FREE with quan- 

tity order if you send order now. A Loose Leaf System 


A. MOHLER, Mfr., 416 S. Dearborn St., Chicago, III. 





Pat June 
16, 1914. 


Formerly 
the 








Dealers Wanted 
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°Y PEWRITERS KIPCO BRAND 


QUALITY—SERVICE—PRICE DUPLICATOR INK 
EXPORT DOMESTIC For Rotary Stencil Machines 

ROUGH & REBUILT 
The quality of this ink is 


We are prepared to execute promptly 
guaranteed by nearly half 


all orders, any make or grade and with . 
any language type. Send for our new prices, a century of practical ink 
manufacturing experience. 


terms, etc. 


GUARANTEE TYPEWRITER CoO., Inc. 
39 South 10th Street 
PHILADELPHIe, PENNA., U, S. A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 











Samples and prices sent on request. 


Kruse Printing Ink Co. 
437 Pearl Street NEW YORK 























CORONA brand typewriter ribbons THE NEW 


and carbon papers have attained and CLOCK-SPRING 


messes among such goods RUBBER STAMP HOLDER 


They are non-drying and non-fading, 

Est. 1905 of remarkable durability and capable 
of clean, sharp work from beginning to end. 
Corona ribbons do not fill the 
type. 

In unoccupied territory, ex- 
clusive sales rights may be ob- 
tained by responsible dealers 
and agents. 


CORONA SUPPLY COMPANY 
Rochester, N. Y., U.S. A. 


WY 
Zz 








SUPERIOR TO ALL OTHERS 
Made With Real Clock Spring 


Round Style for 8 Stamps . . $1.25 
Long Style for 4 Stamps... .35 


Dealers and Agents Wanted — 
Glad Tidings Publishing Co. 


202 S. Clark Street Chicago, Hl. 











UL ! PU Le Le Tut 


Intensive —sswatwis mortces Graywoop SERVICE— | ~ 











dinary success. In many E The Graywood all-purpose envelope sealer insures & 

= cases it proves to be the = superior degree of service because of the simplicity 

, = of its construction. This enables the machine to be 

Ve! O men difference betweer ee : se made of a light though dur- 

successful man d one = z able material which allows 

‘ e ‘ , ae = e the greatest possible speed 

whose achi nts are mediocre. A careful reading of trade litera- = ‘ in operation. There are no 

ture, of adistiin ments, sales plans, and other subjects which are = springs or belts to break 

met every day by men in positions very similar to your own, ~ a5 re 

will increase your power toearn. OFFICE APPLIANCES prints eliminated, It 

each month such material as we have just referred to. And if will be to your 

ee ee ill*find tt in some way it will i benefit to exam- 

you will read it monthly, you will*find that in some way it will in- ine our proposi- 
crease your capacity for work and your earning power. tion. 





MT 


Subscription price is $2.00 a year 


THE OFFICE APPLIANCE COMPANY 


417 S. Dearborn Street, Chicago 


THE 
GRAYWOOD 


MFG. CO. 
LYNN, MASS. 





MNNTTATTTTT TT DENEUALANN EN ENAELA THUUEUDODANOUEA COLE EA EA ODEN ANNE 


Eveready Paper Fasteners 
are rapidly replacing pins, 
clips and old style stapling 
machines. Representative 
Business Houses and In- 
dustrial Establishments in 
all parts of the world, after 
careful tests, have added 
an “Eveready” to the equip- 
ment of every desk where 
a stapling machine is re- 
quired. 

















PAPER FASTENER 


_EVEREADY MFG. CO. OF BOSTON, BOSTON, MASS. For printing signs, show cards, price tichets, etc. 


NO DESK COMPLETE WITHOUT AN EVEREADY HANS H HELLESO eee Ate ole ieees 
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2 Dozen Counter 
Display Carton — Asst. 25 


WEINMAN 


BI-PLEX 


MEMO BOOK 
NEW, popularly priced 


numbers. 
No. 42 (3x4 in.) 25c each 
No. 67 (3x5} in.) 35c each 
Flexible Leatheride Covers. 


Fit the vest pocket or purse 
Send for Sample and Discounts 


WEINMAN BROTHERS 
749 E. 42nd St. CHICAGO 


# CUT SLIPS FOR LIVE NOTES 








Other Styles 50c to 3.50 








Either Agency or Price Protection Proposi'ion 
KEYSTONE CARBONS 
AMITY RIBBONS 
KEYSTONE CARBON PAPER MFG. CO. 
R.A. BECK, GENERAL SALES AGENT 


620 Seuth Wabash Ave., CHICAGO 
New York Los Angeles 








New Orleans 
« . ; 
Bruel ly 


eae enty brush that will clean all parts of machines. Small rr! cleans t 
a - toy bet ween Keys. under corsiage. the type rods, and all to- 
places. Totallength l4inches. All bristles. 
Adopted by Besinens wed Pablic Schl, abi Institutions, Hospitals, U. S. Gov- 
ernment and City Department and Largest Concerns in the Country 


CLEARALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 199 Lafayette St., NEW YORK 

















“Stayon’’ Rubber Platen Twirler 


For All Typewriters — 


% A new invention with a double fangs Guaran- 
tee | not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock ab- 
sorber ; typewriter felts; and Rubber Key Caps 


Nielson Supply Company 


810 FIRST NATIONAL BANK BLDG., CHICAGO 





ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to contain 
250 linear feet. Edges free from lint or dust. 
Stock white wove’ hard-sized. Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices’ giving detailed specifications. 


GEORGE IRISH PAPER CO., Manufacturers 
BUFFALO, N. Y. 











GOLD PEN mooie Shapes and Styles 


Imprint Prompt 
Work a Repair 
Specialty Service 





All makes Gold, Fountain, Stpleppaphie Pens. Pencil Cases perfectly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St., New York 








SALESMEN 


and Representatives Wanted— 


to handle display hooks and metal 
novelties on commission basis. 


McCORKLE ENSIGN CO., Inc. 


Mfrs. of Dispiay Hooks—Key Hook s 
Office and Factory: 428-432 ERIE ST., ELMIRA,N. Y. 











Dealers get our prices on 


SPECIAL FORMS and BOOKS 


We specialize in making special rules and printed forms, 
systems, blank books, loose-leaf ledgers and binders, etc. 
Prompt shipment, work equal to any, we can save you money. 
Send samples, quotations by return mail. 

Lima, Ohio 


LIMA LEDGER CO. 








WRITE US FOR PRICES 
On adding, lieting and estertotion machines, ogee soubiigeanta, 


uplica machines, m-eters, 
~ Se. -hand office furniture, a 


dealers of the lind east of the Baty Mountains 
gad oes eve you bat on goer 08 ce needs. Bverything first-class; noth- 
ing cheap but the price. rite Today and Save Money. 


Chicago Safe & Merchandise Co. Gait Zor“ ititincrs 




















TER tC 


PROTX oc Aut oaaaee ON HAND 








EXCELLO DESKS 
High grade desks at medium prices. 
Catalog and price list upon request. 

4820 W. 16th Street, Cicero, Illinois 
(30 minutes from downtown Chicago) 

GHEE SEND FOR OUR NEW PRICE LIST & DEALERS DISCOUNTS 
HEADQUARTERS *ReBiicre-rerains-tyee ano ARTO 

among the office equipment trade finds 

9? 
“OFFICE APPLIANCES 
Advertising rates furnished upon request. 
THE OFFICE APPLIANCE COMPANY 


Made to Excell 
EXCELLO PRODUCTS CORPORATION 
The manufacturer with an article to be exploited 
a publication which brings satisfactory results. 
417 So. Dearborn Street, Chicago 











SPEED-Mo Moistener 


REG. U.S PAT. OFF. 


The “New-way” for stamps; 
labels, envelopes, fingers. 
Guaranteed fast seller. 
‘Liberal dealer discounts. 


RIVET-O MFG. CO. 


Dept. P. ORANGE. MASS, 











CSINC. 


PROTEXresunrs ARE THE BEST 


SHIRLEY PENS 


are sold to consumers, only where not 
represented. Order from your Jobber, or 
NATIONAL SUPPLY COMPANY 


Distributors INDIANAPOLIS 
Send for samples ,including our two newstyles 


























— Ss 











Modern Stationery Specialties and 
PAL—the Pencil 





New York., N-Y- 


( The HOGE MANUFACTURING CO.Ine. } 
4 


215 Fulton St., 
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SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructible 





MAYVILLE FOLDERS 
Sell your customer MAYVILLE FOLDERS and show 


him how to use color classification in filing. 
A time-saver for him—a profit-maker for you. 


Geo. W. Millar & Co., Inc. ** Rh igiszute Street 























None Genuine un- 
less stamped U. S. 
Patent No. 794,749 





There is but one kind of Multigraphed /etter— rp Mme 
that produced on a MULTIGHAPH TYPEWRITER 
FREE Samples Sent on Request. 
The American Multigraph Sales Co. Discounts to Dealers. 
1830 East 40th Street Cleveland, Ohio R. A. SIMONSON & CO. 
122 S. Michigan Ave. CHICAGO 

















The Standard Line 
e M , Comptometer 
. . Rebuilt vorcsu."Meaer Calculators 
Waterman Fountain Pen Work like new and guaranteed by an organ- 
ization that knows—Ask for dealer’s price. 
Self-Filling, Safety and Regular Types OFFICE APPLIANCE & EQUIPMENT CO. - 
19 PARK PLACE NEW YORK CITY 
L. E. Waterman Company, 191 Broadway, New York 


Boston Chicago San Francisco Montreal 











Time Savers and Money Savers That Are 


SUPERITE PROFIT PRODUCERS 


THE SUPREME PENCIL Sell Ulrich filing and sorting devices. Installations result 
SOLD THRU JOBBERS ONLY in substantial savings to the purchasers and nice profits 
° ° m the sales. Investigate. 
DeWitt-LaFrance Co. Cambridge, Mass. ~ 
New York Office: Bush Terminal Sales Building. F THE ULRICH PLANFILING EQUIPMENT co. 
Chicago Office: 36 South State Street. Jamestown, N. Y. 
Canadian Selling Agents, Barrett -Maxwell Co., Box 74, Winnipeg, Canada 











REAL EYE PROTECTION 


Working under adverse lighting conditions subjects the 
eyes to a strain that results in headaches, weakey 

and sometimes more serious injury. The poo 
weight Eyeshade is constructed to protect Ge wees 

eyes from glaring artificial or natural ang B 

reflections. Durable, hygienic, oo ustablie, | a 
Where it touches the forehead, th e ‘e celluto 

presenting a smooth round surface—no binding 

dirty, no meta! parts to break out. Lies flat on ry 4 
rolis up to At pocket. Your inquiry will receive promps 
attention. 


The Featherweight Eyeshade Co., Merchantsville, N.J, 








This Typewriter Brush Sells Rapidly Because 


& is made right and the price is a righs. =e \ -y~ are non-breakable. The 
tapering end permits the brush to the smallest openings without 


ecratc the enamel. Retail Sethe per doz. $3.00 





© 








MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH. 


Send 20c for sample postpaid and azk for dealer's terms. 
MORTON MANUFACTURING CO, Louisville, Kentucky 





























; Gold Pens for Fountain Pens 
Typewriter Ribbons and Carbon Paper Repairs cai Gell ake cadaiaualie 
For the Typewriter, Adding Machines < Pens Attended to Promptly. 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain boxes with imprint if desired EXPORT TRADE SOLICITED 
SNELLING & SON eee Acme Gold Pen Co., 17-27 VandewaterSt., New York 
Exclusive Territory Rights Not En dudatend Menafostesere of Pine SAAS Tens (ie 
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THE EMI-HEX Panama 


PENCIL Improved Eye Shade 


has won popularity through quality alone. Sold 
from coast to coast by the best stationers. 
Made By 
PENCIL EXCHANGE, JERSEY CITY, N.J., U.S. A. 





Protects your eyes’ rom those side lights. 


Made in Transparent and Opaque green 
celluloid. 











CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pare in Fact — Not in Name Only 
Clear, Pure Rubber Is Very Light in Weiss 
MY More Bands in a Pound — Less Cost — Mere Durable 

1 to 10,000 Pounds—All Standard Sizes 
VULCO RUBBER FABRICS CO. 
Dept. O, 51 E. 8th Street NEW YORK CITY 


Sold by every leading Stationery store. 


Manufactured by 


Chicago Eye Shield Co. 


2300 Warren Ave. CHICAGO, ILL. 
TTT 
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Orpin Five Ply 700 


A GOOD DESK TO MAKE A GOOD CUSTOMER 


Probably your trade talks like most other people—they 
want the best possible value for their money. Orpin quality 
means real value. Show your customers Orpin desks and 


which closes the sale will be followed by an excellence of ser- 
vice which makes satisfied customers and brings repeat orders. 
Let us tell you about Orpin desks. Full particulars will be 


you will make profitable sales. The first favorable impression mailed as soon as we hear from you 


ORPIN DESK COMPANY, 121 Medford Street, Charlestown, Mass. 
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CATALOGUE 
AND 
PRICE LIST 
No, 2266-4W OF No. 2266-6W 
“PIERCECRAFT” MARKET LEADERS 
MADE BY 
S. K. PIERCE & SON COMPANY 
Established 1830 Sta. A. GARDNER, MASS., U.S. A. 
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An Announcement 


We now are reserving space for these two proved successes. 


The Second 


San Francisco Business Show 


Civic Auditorium, March 6 to 11, 1922 


The Second 


Seattle Business Show 


The Arena, October 2-7, 1922 








preceded them. 








Mr you first MUST convince before you can sell. 


A Message to Manufacturers and Distributors of 
Office Appliances and Equipment 


No other single means of sales results equals ACTUAL 
DEMONSTRATION of the product to the people. There 
is no other practical way to reach a large number of 
prospective buyers and give demonstrations except 
through a Business Show. 


And these two shows offer you REAL opportunities to 
reap a harvest of NEW Business. Cash in! Reserve 
YOUR space now while choice is largest! IN 


These expositions will be the biggest and most compre- 
hensive exhibitions of Business administrative methods 
and equipment ever held in either city. The shows 
will be better by far than the wonderful successes that 


They will be visited by THOUSANDS of Business execu- 
tives—the men who buy YOUR products and the ones 








Business Exposition Company 


508 American Bank Building., Los Angeles 


NATHAN W. TUPPER, President 


WALDO T. TUPPER, Sec.-Treas. 


No other single means of sales results equals actual demonstration of the product to the people 











‘‘The Madas’”’ Calculating Machine 


for Multiplication—Automatic Division—Addition—Subtraction 





The Machine with Automatic Division 


This latest calculating machine is a product of 
Switzerland. It is designed for rapid work in Divi- 
sion, which is ABSOLUTELY AUTOMATIC. You 
merely set your two factors and turn the crank 
until the desired number of places are recorded in 
the Quotient. The turning of the crank is contin- 
uous, while the shifting of the carriage is AUTO- 
MATIC. Lightning-like results obtained without 
mental strain. Compact—Portable—Simple to Op- 
erate. 


“The Millionaire” Calculating Machine 
The Durable Machine 


The only calculating machine that requires but one 
turn of the crank for each figure in the Multiplier 
or Quotient. We are now carrying a full line of 
these wonderful machines and deliveries can be 
made without delay. “The Millionaire” can be sup- 
plied in either Hand Operated, with or without key- 
board, and Electrically Driven, with or without key- 
board. 


Ww. A. MORSCHHAUSER, Sole Agent, 1 Madison Ave., New York City 
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The Way to 








The file that decreases 
costs and increases profits. 


Judge Value 


OU don’t know how much a STEEL FILING CABINET 


costs you, when you pay for it. You won't know until after 
a few months. That is when you learn that 


Aurora FILEs AND CABINETS 


really are better values. The price may be slightly higher 
because it costs more to make our kind of Filing Cabinets. 
But they look so much better and last so much longer that in 
the end they cost less. 


Their design and construction are based on a comprehensive understanding 
of the needs of the well-regulated office. These cabinets possess that 
careful workmanship, and because of their variety of styles and sizes 
you will find one to fit every one of your customer’s needs. 


“It's a better file, if made by” 
AURORA METAL CABINET WORKS 


AURORA, ILLINOIS, U. S. A. 
New York Representative: 52 Park Place, New York City 





IMPRESSIONS 


BRITAIN’S BIGGEST LITTLE BUSINESS MAGAZINE 


THERE IS NO MAGAZINE IN THE WORLD JUST LIKE ‘“‘IMPRESSIONS”. IT TREATS 
business as the most important thing in material life and shows in a fascinating manner how easy it 
is to get pleasure and living at the same time. There are no technical articles in ‘‘Impressions’’. 
The great subject of Business is handled in a way which provides inspiration for all, whatever their 


profession or trade or 


highest sense of the term. It is the monthly mentor of our biggest business men, and in its own 
circle, carries an influence more powerful than outsiders can understand. 


calling. ‘‘Impressions’” stands for better business and better living in the 


IT IS EDITED BY G. E. WHITEHOUSE, WHO, IN A REMARKABLY SHORT TIME, HAS 
earned for himself an international reputation for being the most interesting, yet fearless, writer on 
Business subjects. He writes a large part of the magazine each month; says what he thinks and 
thinks so nearly right that big men believe in him and applaud his views. 


“IMPRESSIONS” IS NOW PRINTED IN A HANDY SIZE OF 7” x 4” WHICH YOU CAN 


carry in your pocket and read it whenever you have the time. You may not agree with every- 
thing ‘‘Impressions” prints, but there is a certain fascination which even hard-headed business men 
have found to be irresistible. The subscription price for United States and Canada is One Dollar 
a year. The best way is to send a Currency Note. If after receiving the first number, you express 
the slightest dissatisfaction, the dollar bill will be returned to you. ‘‘Impressions” has almost as 
many subscribers in North America and in Canada as in Gyeat Britian, and nobody has yet asked 


for the money back. 


IMPRESSIONS 


19 Beaufort Mansions, Chelsea, London S. W. 3, England 
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POLAR SPECIALTIES 


KEEP OFFICE WORK ORGANIZED 


A well organized office should have a systematized routine 
work. Devices which facilitate and accelerate this every-day 
routine are always in steady demand. The Polar line of office 
specialties comprises forty different articles manufactured 
and designed especially to speed up the work of the daily 
routine. 





ihe dean , , As a dealer you are obliged to stock time and labor saving 
e sature here . : 1, : . ie 7 
. : devices. Why not stock Polar Specialties? When you con- 


different filing de- 


vices which acceler- 

ate the handling of 

stationery and pend- 
ing matter. 


You 


will want 


sider the quality, serviceableness and utility of each and 
every product, you will understand why Polar specialties 
have become so popular. The Polar line makes every initial 
May we hear from you? 


POLAR MANUFACTURING CO. 


sale a repeater. 


our 





O 


Wu 


Jt 


new catalog soon to 

be released from the 

press. Send your 
name. 








101-107 N. Marshall Street 
Philadelphia, Pa. 








Known 
by the 
Lines 
You 
Handle 


725-C Oak 


It is worth while to handle good furniture no matter how 
much competition by “price” lines there is in your territory. 
Any experienced business man will buy serviceable furniture 
every time if it is properly shown. When you have the reputa- 
tion of selling real quality equipment you get the order simply 


JI LILI 





NATIONAL DESK COMPANY 


oooo0o00o0o000000nn 





because of the element of certainty in the transaction. 


National Desks are good furniture. The line is complete— 
ove 50 styles of desks and tables shown in our catalog. Write 


for a copy today. 
HERKIMER, N. Y. 








oOooooooon 


oooooooooo000c000g 
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Demonstrate 
the Features 


of “Rosco 
Desk Pads 


A demonstration proves the 
usefulness and convenience of 
the “Rosco” Pad. It shows the 
durable frame and heavy plate 
and the ease with which it may 
be opened to insert memoranda. 
Another equally important fea- 
ture is the clean, smooth, hard 
working surface. Spilled muci- 
lage or ink, no matter how long 
dried, may be removed quickly, 
leaving the surface just as 
before. 

Every office equipment dealer 
should add to his profits by 
selling the “Rosco” Glass Desk 
Pad. If you do not know the 
line write us for descriptive 
matter today. 


Ravenswood Office Specialties Co. 


Makers of “Ravenswood” Desk Pads—Originators of Glass Desk Pads 


1800 cbwias. so Avenue, re Illinois, U.S. A. 
SSEDELESEDELEHBE 
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The Birth of a New Typewriter 


Announcing the New 
Shilling Bros. 
Typewriter 


A new creation, exclusive and different. 
Writes all languages, and has standard key- 
board, also standard specifications: Two- 
color ribbon, Back spacer, Tabulator, Card 
Device, Type guide, Automatic ribbon re- 
verse, Stencil device, Line lock, Type pro- 
tection, Strictly visible, and takes an 11” 
sheet of paper, also has a great number of 
entirely new exclusive features. Highest 
QUALITY, Lower PRICED. 








Desirable territory open, including counties, 
cities, states, also part of Canada and o'ld 
Mexico. This is your opportunity to se- 
cure the exclusive representation of the 
newest typewriter on the market. Write 
or Wire us at once. 


SHILLING BROTHERS TYPEWRITER COMPANY 
428 Fourth Avenue Pittsburgh, Pa. 
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Carbon 
Papers 


Jad 
PRODUCTS 





(y= experience of 


25 years has EALERS are solicited to 
taught us what is best write for our proposition 
adapted to every pur- for exclusive territory or 
pose. special imprint arrangement. 


THE BUCKEYE RIBBON & CARBON CO. 


FACTORY AND EXECUTIVE OFFICES 


1466-68 EAST 55th STREET CLEVELAND, OHIO 





BENTLEY AND GERWIG DESKS 


HE satisfaction of obtaining true value is true value. This value is readily perceived 
cherished by every individual, And, a_ in the free and easy action of the drawers— 


buyer remembers where he was able to the heavy paneling that prevents warping, 
procure this value. The result is, he comes breaking or cracking—the heavy 5-ply con- 
again. Hence, the problem of repeat orders’ struction of the tops with deep and last- 
is solved. ing finishes and the lasting qualities of the 
Bentley & Gerwig desks have always given furnishings. 


Dealers: 


If you do not know 
the Bentley & Ger- 
wig line of office 
desks, just write 
us for further in- 
formation Do it 
now before you 
forget it. 


BENTLEY 















AND 
GERWIG = 
FURNITURE DOUBLE FLAT TOP 
COMPANY Length Depth Height Weight 


60” 43” 30” 320 Ibs 


PARKERSBURG, W. VA. 
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THE CLIMAX LINE DATER and 
NAME PLATE DATER can also be fur- 
nished with Wheels for all languages. 


CLIMAX NAME PLATE DATER 
ending 


Patented, otherPatents P 


A SERIES of CLIMAXES 
The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
ception of the Rosewood handle) with metal 


THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 


proof, absolutely accurate, compact, 
of exceptional appearance. 

















well-known “Kon Kave Kut” Pencil just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 
Sharpener. machine. Prompt deliveries. 

QLIMAX NUMBERING MACH CLIMAX LINE DATER 
Patented, other _—- =. Patented, other Patents Pending 
Six Wheels Our proposition for 
1 to 999,999 dealers and agents in 
Three all countries of the 
ao world is an attractive 

ns te, 
maak - ANSWERED one. Write for our 
Duplicate. illustrated catalog. 














JUL 1520 
Facsimile of Iraprint 


LI 


THE TRAUT & HINE M’F’G. CO. 


1 UNION SQUARE, NEW YORK CITY, U. S. A. 
FACTORY, NEW BRITAIN, CONN., U. S. A. 


Expert Department fer Eurepe and the British Empire, 9 and 10 Cheapside, London, E. C. 





123456 


Facsimile of Imprint 





type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
neat and 
The Climax ma- 
chines do identically the same work and in 


JUL 15°20° 


Facsimile of Imprint 























\ 
- as No. 6560 ’ i 


Valley City Desks 


FLAT TOP—ROLL TOP—TYPEWRITER 


We make more than torty different desks, all shown in the Blodgett Build- 
ing, Grand Rapids. Dealers, we shall be pleased to send you our catalog. 


VALLEY CITY DESK COMPANY : 


MAHOGANY—OAK 


Grand Rapids, Michigan 
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Economical 
Comfortable 


ECONOMY OFFICE CUSHIONS 


"-rofitable 

A santa BRING YOUR CUSTOMERS BACK 
Durable 

Salable To gain permanent and satisfied customers, sell 


Economy Office Cushions to your trade. They are 
real business builders. It is the genuine good 
quality embodied in every cushion that results in 
long and durable service. This means satisfaction. 
Satisfaction is the prime essential to established 
confidence. The confidence of your customer once 
gained means a steady customer. Economy Office 
Cushions have the necessary features to put them 
over big and insure a speedy and steady realization 
of profit. 


In addition to the Economy Office Cushions which 
are known to the trade as Esco Office Cushions, 
the Esco Line includes a complete assortment of 
styles and sizes of cushion pads, chair pads, felt 
chair backs, typewriter pads, felt discs, inkwell and 
tray pads. The Esco Line is a good line—and it is 
profitable to handle. Ask us to show you how. 


ECONOMY SEAT COMPANY 


3132-36 South Canal St. CHICAGO, ILLINOIS 














eh 








‘“‘We can see the past, and seeing it feel more 
hopeful for the future.’’— Abraham Lincoln. 


CROCKER 
CHAIRS 


A chair for every purpose - 


Office Chairs will sell readily today. Crocker, as a manu- 
facturer who has been making chairs exclusively for more 
than forty-one years, offers you the most improved and 
desirable office chairs in all styles. The Crocker chair-iron 
is the only one in practical use that is adjustable by simple 
pressure on the foot lever. This is a feature of all except the 
cheaper patterns. You can write for specific information. 


Shown At 


Furniture Exchange Central Market Furniture 





Building Building 
Grand Rapids 1414 S. Wabash Avenue 
Michigan Chicago 
CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. No. 6633-6UE 


BRANCHES: Chicago, New York, Minneapolis, Oakland 
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You'll Agree With Us, Won’t You? 


Stamp Pads are an absolute necessity. The impressions from your stamps are supposed to 
convey information, and perform other important duties. Sometimes they do not. WH Y ? — 
Because you cannot read them. BUT— 


THE “‘SOLO’’ STAMP PAD IS THE ONLY PAD THAT WILL 
GIVE ABSOLUTELY PERFECT IMPRESSIONS, ALWAYS. 


OU FP AO ey | Wt 
2" . Gi 
NO SICKENING =| i tHE SOLO” a OUTWEARS 
ODORS | = ei IN KIN <} " 7 ANY OTHER 
¥ a Y/ : 
NO ACIDS ms AMP PA IMP bP! 7 acu oma 
3" MAN FA TURED BY —— a Yy 
“s PEERLESS CARBON& RIBBON MFG.CO.INC. "a j 
CJ L] R oa PATO JUNE 3191S ee y CJ ] 











It is constructed on an entirely different principle and cannot absorb moisture, but has a 


firm striking surface which is fed by capillary attraction. 
It re-inks on the bottom of the pad, therefore it cannot be a smeary proposition at any 


time, even immediately after re-inking. 


THE “SOLO” SELF-INKING STAMP PAD 


Manufactured by 


PEERLESS CARBON & RIBBON MFG. CO., Inc. 


Mnfrs. of Carbon Papers, Typewriter Ribbons, Stamp Pads and Inks. 113 West Broadway, NEW YORK, N. Y. 
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46 99 To us “M.B.” stands for “MON BUREAU” © 
M. * To you “M. B.” stands for “MORE BUSINES” — 


This magazine has been in France the pioneer of modern business methods; 
it is the reason why it has gained so high a reputation among the most pro- 
gressive business men of this country. 











If you advertise your goods in M. B. you are sure to 
reach the very public that is interested in your goods: 
office furniture and general modern office equipment 
of every description. Not only will your ads be read 
by a large and sympathetic public but your copy 


stands every chance of being believed, as M. 
in its capacity of an expert in sound business methods 
has won the confidence and affection of its readers, 


If you want to appeal to the most progressive French 
\ firms, M. B. is the very medium for your advertising. 
You need not apply to any other. Just concentrate in 
M. B. Remember that its initials stand for “MORE 
BUSINESS” for you and write teday for a free copy of 
this live wire publication. 


THE ADVERTISING 66 AE) BUREAU,” 52, rue des Saints-Péres, Paris 7. France 


MANAGER 
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100% 
VALUES IN 
PATTERNS 
MATERIALS 
FINISH and 
CONSTRUC- 
TION 664-C Oak 
GUARANTEED in Shelbyville Desks 


Live Dealers Only, Wanted for Exclusive Sales Agencies 


SHELBY VILLE DESK CO. 


SHELBYVILLE, INDIANA 
































Empire Sectional Post Binder 
“BETTER QUALITY” 





FIRST class loose leaf line is a good its good points are characteristic of the entire 
tonic for poor business. As long as Nelson line. Note the mechanism: the welded 
S business of any nature is transacted, tubular top and bottom cases, rubber ends cov- 





there will be a pressing need for loose’ ered with canvas—and the bindings: heavy dou- 


leaf devices of all descriptions. You ble filled slate color canvas with black cowhide 
will do well to give the best there is to be sold— corners over heavy board. You can fully appre- 
the kind that makes your customers come back. ciate the wealth of material and the class of 
For this reason, many dealers throughout the workmanship in this article. Thus, from this 
country are using Nelson better quality devices. you can readily judge the merits of the whole 


Nelson line. 
Nelson’s devices are recognized as real sales 


producers. No wonder! Just examine the illus- We shall appreciate having you examine and 


tration of the Empire Sectional Post Binder compare the merits of our products. Write us 
at once, we shall answer by return mail. 


a 


shown above. This is one of the best sellers and 


C.R. & W. A. NELSON, Inc., 225. Michigan Ave. | CHICAGO, ILL. 
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— found where business succeeds 


A BROADER VIEW 
from a Higher Standpoint 


N every worth-while line of endeavor 

it’s a long, stiff climb to the top. In 
reaching its present enviable position, 
STEELCASE Business Equipment has 
constantly benefitted by the high ideals 
and unceasing efforts of the manufactur- 
ers, the good companionship and assist- 
ance of our merchant representatives, and 
the lasting appreciation of superior qual- 
ity manifested by all STEELCASE pur- 
chasers. 


This announcement then is our public 


. Che - statement of how we feel about our line 
STEELCASE and the steadily growing number of good, 
Line loyal dealers who have helped us make 
at BS. STEELCASE Business Equipment a 
Filing Cabinets synonym of satisfaction and service to 
a business America. Gentlemen, we thank 
you. 
Safes 


“B” Label Model 


—a— Metal Office Furniture Co. 


Desks al 
All Sizes and Patterns Grand Rapids, Michigan 


Victor Basket 


Rubber Cushion Cor 
ners 
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Guaranteed 
chair irons 


No. 334 No. 336 
OFFICE CHAIR IRON TYPEWRITER CHAIR IRON 


Entirely of Steel 
Strong-light graceful 


MADE UNDER OUR OWN PATENTS 


COLLIER~ KEYWORTA CoO,, 


GARDNER,MASS., U.5.A. 
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PHILADELPHIA 


1922 
NATIONAL BUSINESS SHOW 


March 6th to 11th Inclusive 


THE COMMERCIAL MUSEuM, 34th Street, below 
Spruce, the largest and best building in Philadel- 
phia for a public exhibition, will be used for the 
National Business Show this year. 


A number of the leading office appliance manu- 
facturers have already arranged for representation 
and are co-operating to make this the best Busi- 
ness Show ever held in Philadelphia. 


Those desiring to take advantage of this oppor- 
tunity to reach the buyers of Philadelphia and 
vicinity under the best possible conditions are 
invited to send for floor plans and details. 


The 19th Annual National Business Show 
in New York will be held at Grand Central 
Palace the week of October 23rd, 1922 


ANNUAL BUSINESS SHOW CO. : 


FRANK E. TUPPER, President 


RRO BO en ogo ogo oe ooo eA ERC OLE UES JALIL Je beN Jenene se ae spe sae 9000 G6ne gene eens gene gene ce eee oe 


50 CHURCH ST. NEW YORK 


re 
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Flat Top Typewriter Standing Salesman’s Roll Top Office Tables 


Makers of 
Fine Furniture 


Since 1867 


J. K. Rishel Furniture Company 


Williamsport, Pennsylvania 
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Sanitary Steel Wardrobe 


72 in. high, 35 in. wide and 18 in. deep. Does away 
with coat hangers and wall racks—presents neat ap- 
pearance, saves time and confusion. 
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STEEL—the Preferred 
Office Equipment 


E MEDART Line of Steel Office Cabinets 


offers you a great opportunity, because: 


(1) Requires but a small investment. 
(2) Turnover is rapid. 

(3) Margin of profit is liberal. 

(4) Wins good will for you. 


All you need is a sample of each cabinet and a small 
additional stock. 

The turnover is rapid because Medart Steel Office 
Cabinets are so necessary in every modern office that 
they almost sell themselves. Steel is the preferred 
office equipment—the design, construction and finish of 
these cabinets make them especially popular. 

The margin of profit is liberal enough to satisfy any 
dealer. 

Every time you sell a Medart Steel Office Cabinet you 
win good will for yourself, and open the way to further 
orders. Your customers will recommend you and the 
cabinets to their business acquaintances. 

Write today for full information, covering illustrated 
literature, prices, discounts and selling h. Ips. 


Fred Medart Mfg. Co. 


Potomac and DeKalb Sts. St. Louis. Mo. 


New York: 52 Vanderbilt Ave. San Francisco: Rialto Bidg. 
336 W. Madison Street, Chicago 





Junior Stationery Cabinet Stenographer’s Individual Cabinet Stationery Cabinet 


60 in. high, 18 in. wide and 18 in. deep. 24 in. high, 21 in. wide and 21 in. deep. Just the height 
Four fixed shelves. Its smaller size of an ordinary desk Puts all stenographer’s supplies with- 
allows it to fit into limited space. in easy reach, saving time and steps. adjustable shelves. Ample space for 














office supplies, printed forms, etc. 
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72 in. high, 35 in. wide and 18 in. deep. 
Divided into five compartments by four 
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This interesting booklet 
will be sent to you if 

ou will pin the coupon 
our letterhead 
to us. 
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A Georgia newspaper writes: 


“We use two Coronas in our busi- 
ness office and they perform magni- 
ficently. They are preferred to the 
big machines we have.’ 

Phe secretary toa Rochester ex- 
ecutive says: “I am using Corona 
practically ron day. I should hate 
to have to go back to the big ma- 
chine.’ 

“I do all my work on Corona,” 
says the manager of a Buffalo shop. 

“It saves me the cost of a stenog- 
rapher.”’ 


OFFICE 
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Turn her spare time 


IANC 


ES 


into money with Corona 


as a typewriter to be used only 
at home, or on the road—but 
you will be surprised to find how 
useful Corona can be around the 


office. 


Your telephone girl, for instance. 
With Corona at her elbow, she can 
address envelopes, write letters, 


make out bills, do a hundred odd 


jobs in the course of a day. 


Press see you think of Corona 


Corona will do anything a “heavy” 
machine will do, and will stand even 
rougher treatment—and it has this 
one great advantage-—it weighs only 
a little over six pounds, so that it 
may be set out of the way whenever 
the space is required for some- 
thing else. 


If someone in the office has work to 
finish up at home, Corona will be 
the greatest kind of ahelp. In fact, 


CoronA 


The Personal Writing Machine 


TRADE a 
Built by 
CORONA TYPEWRITER CO.; Inc 


116 Main Se, 


you will find that the whole office 
will fall in love with this tireless, 
willing little worker. 


This is a year when the difference 
between profit and loss may de- 
pend upon the wasted time of a 
few employees. Several offices re- 
port that Corona is saving them 
the cost of an extra stenographer. 


For the price of a single “heavy” 
machine you can have two Coronas. 
Then why not get a Corona for your 
telephone girl, and one for your 
mailing, filing or shipping depart- 
ments as well? 


Corona weighs but 614 pounds, yet 
its war record proves that no type- 
writer will stand harder use and 
abuse. It costs but $50, including 
the case, and we don’t know any- 
thing $50 will buy that will give 
more pleasure and satisfaction. 
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GROTON, N. Y. Address... 
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Send me your in- 
teresting booklet 
Corona. 
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7-€7-S-1-0-N 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 

The TENSION line includes open-end 


tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 


‘metal-flap clasp envelopes, document 


envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for acopy. It’s yours for the asking. 


Tension Envelope Co. Inc. 
Bush Terminal—33 to 87 34th St., Brooklyn, New York 


Telephone Sunset 6000 
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| No Rivets 
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4 Green, Oak and 
Mahogany Finish 





om 4 Patented Progressive 
Roller Suspension 








Best known \ 
of all steel 


Office Furniture-- 
“Allsteel” 


| 4 Finished End Case 











**Alisteel"’ Vertical 
Letter File 
Number 104.V.L. 


































































































In these days of strenuous selling the 
merchant who handles a “best seller” has 
the edge. “Allsteel” office furniture has 
national acceptance. It is leader in sales 
volume. It is made and distributed by a 
great sales system that covers the coun- 
try with a net work of outlets. 


If you want a real profit maker—a sure 
seller—a business building line, sell 
“Allsteel.” Wire or write for our special 
dealer proposition. There is still some 
territory open. 


THE GENERAL FIREPROOFING CoO., , Youngstown, Ohio 


Branches ry York Chicago Washington anc Philadelphia 
woes in ait Pr wed OE as 





Office Furniture 
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THE LIGHTWEIGHT CHAMPION 
OF STANDARD TYPEWRITERS 








The 


“=Gourland 


BUILT Like a Big Machine 
LOOKS Like a Big Machine 
WORKS Like a Big Machine 





BUT 
Weighs Only 


93 pounds 


COMBINED OFFICE 
AND PORTABLE 
STANDARD TYPEWRITER 

















The GOURLAND GIRL with her BABY-GRAND Typewriter 


Unbreakable frame 

Complete visibility 

Single shift—4 banks of keys 
Built-in tabulator 

Right and left hand shift keys 
Paper fingers—Marginal stops combined 
Carriage takes in large envelopes 
Removable platen 

Removable type bars 

Adjustable motion stops 
Two-color ribbon 

Back space key 

Right and left hand cylinder knobs 


Descriptive literature mailed to dealers on request 











Non-Folding—Non-Collapsible Gourland Cppetwrite c 
Therefore Strong and Durable C orp orati on 


217 Broadway, New York City, U. S. A. 
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Staffords 


AUTO SEALBOTTLE 


Inks ONLY the 
benpoint. It can’t 
soil the fingers. 
















Color Pens can be left standing 
to save confuston—no Corroston. 












IT CANT 
SPILL 





Refilled from Stafford’s larger bote 
tles by simply removing the top. 


Bookkeepers buy AUTO SEAL for 
all these reasons: Get this trade! 


[VE features, each a saver of time or trouble, are strong enough 
k to put AUTO SEAL on every bookkeeper’s desk, 


AUTO SEAL CAN’T SPILL. It en- ink can touch it until the pen is 


sures against accidents to books or pressed down. No chance of con- 
clothing, no matter how you tip it or fusing pens or colors. 
x knock it over, it can’t spill. It’s be oe Beep as: 
PRICES: sealed, yet always open for business) AUTO SEAL INKS ONLY THE 


PENPOINT. No ink can possibly 


AUTO SEAL filled OPEN, YET THE INK CAN'T reach the holder; fingers stay clean. 


with two ounces of eS ane No. loky corms. % AUTO SEAL gathers all the ink in 
Commercial Biwe - iy “9g my aa. No gummy dregs the bottle, to the very bottom. 
Black, Jet-Black or of ink. No waste. 
Nubian, retails at 15c. THE RIGHT PEN FOR EACH BOT- EASY TO REFILL. By simply un- 
Filled with non-copy- TLE. When colored inks are used, screwing the cap, AUTO SEAL can 
ing Carmine, Blue, each pen can be left standing in its be refilled from a quart, pint or half- 
Green or Violet, it proper bottle of AUTO SEAL. No pint bottle of Stafford’s. 
sells at 20c. List price 
$24.00 and $28.00 a With all the advantages of the most expensive ink-well, AUTO SEAL 
irs tke Pg ce in the two-ounce size retails for only 5c more than the ordinary 
count. Packed three bottle of that size. The saving of ink alone is worth the difference 
dozen to a box. in cost. It is easily demonstrated and sells on sight. 
portage ne AUTO SEAL sales are exceeding all expectations; rapid increases 
somely lithographed in our capacity are barely keeping pace with the growing demand. 
counter display. It is advisable to get your order in as early as possible. 

S.S. STAFFORD, Inc. 

603-609 Washington Street, New York City 


Established 1858 
Chicago, 62 W. Kinzie St. Canadian Factory: 9 Davenport Rd., Torento 


PHASTA ty paste wi with —— eee with CARBON to copy with 
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‘anton Line 


Quality Products 


Your 
Filing Cabinet Line 
Investment 


The average filing cabinet depart- 
ment represents a greater investment 
than any other part of an office 
equipment dealer’s business, but be- 
sides the good margin of profit in- 
volved, it enables you better to serve 
the big business of your territory 
and opens the way for a good, steady 
volume of business in the other lines. 


The Canton Line of steel filing equip- 
ment embodies the latest standards 
in filing system and the most ap- 
proved cabinet construction. [Every 
article is built to give permanent, 
efficient service and to fit business 
needs. The usefulness of the line and 
the low cost effected by stardardized 
factory methods and quantity pur- 
chasing power make it a most profit- 
able one for the dealer. Several 
good territories are now open. Ask 
for our “‘different from the others’’ 
proposition for dealers. 


The Canton 


Art Metal Company 
920 Market Avenue, South 


Canton, Ohio 
U.S.A. 
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First World Contest for Adding 


and Calculating Machines 


N a recent speed and accuracy contest between adding 
and calculating machines held in Paris under the 
auspices of “La Revue du Bureau’”—an office maga- 

zine—13 out of the 20 prizes offered in its class, were 
awarded to the Comptometer. 

The contest was open to all makes and styles of ma- 
chines, both domestic and foreign, the 15 different companies 
entered being nearly equally divided between American and 
European manufacturers 

The only restriction placed upon Exhibitors was that they 
should not use their own expert demonstrators. 

This restriction was strictly observed by the Comptometer. 
All Comptometer prizes were won by working operators chosen 
from customers’ offices in Paris. 

Note the range of work covered; also that the Comptometer 
took 7 out of the 11 “First” prizes offered. 

Doesn’t that record suggest advantageous use of the Comp- 
tometer on your figure work? 

FELT & TARRANT MFG. CO., 1735 N. Paulina St., CHICAGO 
If not made by Felt & Tarrant, it's not a Comptometer 


CONTROLLED KEY 





ADDING AND CALCULATING MACHINE 


Comptometer wins 13 of the 20 
prizes offered in its class 
for speed and accuracy 





Prizes taken by the 
Comptometer were 


Addition .. . . Istand2d Prize 
Multiplication . . Ist and 2d Prize 
Subtraction . . . Ist and 2d Prize 
Division. . . « 2d Prize 
Computing Interest . Ist and 2d Prize 
Figuring Inventory .Jst . . Prize 
Extending and 

Adding Invoices .Jst . . Prize 
Figuring Cost . . Ist and 2d Prize 
The only Prize offered for General 

Excellence to Machine receiving 
the most Prizes. 


























WOODSTOCK HONORS OODSTOG 





Won at Manchester, June 11, 1921. 
Championship, Perfection of Work, R. G. Curtis 
Won at Paris, July 24, 1921 
Championship of France - Charles Triouleyre 
Won at Paris, July 24, 1921. 


Championship for Carbon Work 
- - - Charles Triouleyre 
Won at Paris, July 2 


25, 1921. 


In the 


NEW YORK INTERNATIONAL 
TYPEWRITING CONTEST 
October 17, 1921 

-, Curtis wrote for one hour on the 


WOODSTOCK 


at the rate of 121 words per minute 
(gross), defeating Miss Woodward 
by 5 words (net) per minute, again 
establishing his title as the CHAM- 
PION OF EUROPE. 





MR. R. G. CURTIS 


Woodstock Typewriter Company, Chicago, U. S. A. 
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Pioneer— 
Then and Now 


ROM the day it was invented, the Oliver 

Typewriter has symbolized progress. As 

all remember, it was the first to bring vis- 
ible writing—since adopted universally. 





Pe Patatatete te, 


And year by year The Oliver has ranked as 
the leader in design. Its betterments have in- 
fluenced the whole industry. 





Patt tatatatat 


Used by 
Government 
Offices, 


Business Houses 


The Oliver No. 9, our latest and best model, 
has never been equaled. Its basic superiorities 
cannot be obtained elsewhere. 





For instance, The Oliver alone offers that 
great advantage, an arch-shaped typebar, which 
affords downward printing. 


fbr 


This construction, an Oliver idea since the 
beginning, solves many problems. 

It insures permanent alignment, it gives 
lighter touch, it brings clearer impression. And 
it adds to the fame of The Oliver for durability. 

The Oliver offers all that is obtainable in the 
finest standard typewriter PLUS its own exclu- 
sive betterments. Such a combination is not to 
be overlooked by the buyer who insists on the 
most for his money. 





and 


Individuals 


Mokhoaohot Moomobakek Mek Mame eM Me 


Throughout 
the Civilized 
World 


No buyer, whether he is figuring on one or one 
hundred, should decide which is the best until he 
is familiar with The Oliver. Comparisons will 
enlighten. 
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The Oliver Typewriter Company 


1521 Oliver Typewriter Bldg., Chicago, IIl. 
(77.02) 
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